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Blue  Monday  was  once  universally 
accepted  by  merchants  as  an  inev¬ 
itable  affliction.  Saturday  had 
always  been  the  best  shopping  day,  and 
it  was  assumed  that  this  uneconomi'-  sales 
peak  must  continue  forever.  Shopping  for 
Sunday  requirements,  the  Saturday  half- 
holltfay,  the  vast  numbers  of  Saturday 
pay  envelopes,  the  habit  ot  generations, 
both  in  rural  districts  and  in  cities^ll 
these  combined  to  p.oduce  the  enormous 
Saturday  business  That  a  slump  should 
follow  on  Monday  seemed  reasonable 
and  is  still  accepted  as  reasonable  by  the 
merchants  of  many  cities. 

But  the  merchants  of  Chicago  have  taken 
this  hostile  situation  in  hand  and  licked 
it.  The  weapon  they  used  was  advertis¬ 
ing.  They  had  available  for  the  purpose 
a  marvelous  medium  in  The  Sunday 
TribuiM  with  its  vast  prestige  and  its 
overwhelming  circuMiion.  In  The  Sun¬ 
day  Tribune  these  merchants  used  big 
space.  They  hammered  away  at  Chi- 
,  cago’s  millions  with  a  determination  to 
kill  off  blue  Monday  and  to  make  it  the 
equal  of  Saturday. 

Not  only  have  they  succeeded  in  build¬ 
ing  Monday  to  an  equality  with  Satur¬ 
day,  but  the  great  department  stores  and 
many  of  the  specialty  shops  which  use 
I  he  Chicago  Sunday  Tribune  in  a  big 
way  find  that  Monday  shows  by  far  the 
biggest  volume  of  sales  of  any  day  in 
the  week. 

Years  ago,  when  this  large  use  of  The 
Sunday  Tribune  was  getting  under  way, 
pessimists  claimed  that  The  Tribune  had 
become  so  big  that  advertising  in  it 


could  not  pay.  The  Sunday  Tribune  has 
more  than  doubled  in  size  since  those 
days— yet  advertising  in  it  pays  better 
than  ever.  In  fact,  the  great  size  of  The 
Sunday  Tribune  is  due  only  to  the  fact 
that  it  is  so  enormously  productive  to 
advertisers.  Its  magnitude  is  an  asset. 

A  few  people  may  avoid  department 
stores  because  they  are  big,  but  Marshall 
Field  &  Company,  The  Fair,  Altman’s, 
Filene’s  are  positive  proofthat  the  multi¬ 
tudes  are  favorably  impressed  by  the  big¬ 
ness  oi  the  big  store.  They  like  the  va¬ 


riety  of  offerings— the  assurance  that 
they  will  find  what  they  look  for. 

Similarly,  the  men  and  women  of  Chi¬ 
cago  and  of  The  Chicago  Territory 
have  come  to  regard  The  ^nday  Tnb- 
une  as  the  one  mammoth  department 
store  of  advertising.  Our  investigations 
prove  that  thousands  of  merchants 
throughout  five  states  scrutinize  it 
closely  to  see  what  new  products  are 
coming  on  the  market  and  to  see  how 
their  competitors  in  the  metropolis  are 
merchandising  their  wares.  Men  follow 
the  financial  and  automotive  announce¬ 
ments.  Women  make  up  lists  for  Mon¬ 
day’s  buying.  And  thousands  are  inter¬ 
ested  in  the  paper  as  advertisers  them¬ 
selves— users  of  Want  Ads.  Vast  sums 
have  been  spent  to  build  editorial  features 
of  commanding  interest  for  every 
section. 

The  cumulative  psychological  effect  of 
the  big  paper,  the  intensive  interest  in  it, 
the  day  of  leisure  to  absorb  it  thoroughly, 
and  the  tremendous  circulation  are  such 
as  to  produce  a  tidal  wave  of  results,  not 
only  for  local  merchants  but  also  for 
national  advertisers.  Remember,  that 
The  Sunday  Tribune  not  only  has  more 
total  circulation  than  any  paper,  but  also 
more  local  circulation.'  The  Sunday 
Tribune,  for  instance,  has  156,000  more 
readers  in  Chicago  and  suburbs  alone 
than  has  the  leading  evening  paper— and 
there  is  practically  no  duplication  in  The 
Tribune’s  total— one  Tribune  to  a  family. 

Ask  a  Chicago  Tribune  representative  to 
call  and  discuss  the  possibility  of  swelling 
your  profits  through  the  use  of  The  CU. 
cago  Sunday  Tribune. 
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NEW  YORK  STATE 


DAILY  NEWSPAPERS 
A  TREMENDOUS  SELLING  INFLUENCE 


New  York  State  newspaper  readers  represent  nearly  one-tenth  of  the 
total  population  of  the  United  States. 


Their  influence,  therefore,  is  one-tenth  that  of  all  other  newspapers 
in  the  United  States. 


Their  power  is  one-tenth  of  that  of  all  publications  of  whatever 
nature  in  the  United  States. 


The  daily  newspaper  must  be  classed  as  first  iii  the  publication  field. 
It  keeps  people’s  minds  in  daily  touch  with  everything  that  is 
important  for  them  to  know. 


A  newspaper  is  a  member  of  the  family.  It  takes  its  place  at  the 
breakfast  table  in  the  morning  and  in  the  living  room  at  night. 
It  is  a  companion  to  every  man,  woman  or  child  in  the  com¬ 
munity. 


The  manufacturers  and  merchants  who  do  not  employ  newspaper 
publicity  are  not  alive  to  the  great  aid  they  can  employ  to  build 
their  business  successfully. 


These  daily  papers  form  a  powerful  combination  for  successful  busi¬ 
ness  building. 


Circu¬ 

lation 


*AIbany  Knickerbocker  Press  . (M)  31,585 

•Albany  Knickerbocker  Press  . (8)  49.175 

ttAubum  Citizen  . (K)  6.331 

••Brooklyn  Daily  Ea^le  . (E)  61.526 

•  ’Brooklyn  Daily  Eagle  . (8)  74.418 

•Buffalo  Courier  and  Enquirer . (M&E)  82,869 

•Buffalo  Courier  . (8)  120.758 

tBuffalo  Evening  News  . (E)  119,573 

ttBuffalo  Evening  Times  . (E)  94.385 

tt Buffalo  Sunday  Times  . (8)  98.090 

••Corning  Evening  Leader  . (E)  7,789 

tElmira  Star-Gazette  . (E)  24.866 

••Geneva  Daily  Times  . (E)  5.537 

•Glens  Falls  Post-8Ur  . (M)  7.818 

ttGloversville  Leader  Bepublican . (E)  6.709 

tGloversville  Korning  Herald . (M)  5,605 

••Ithaca  Journal-News  . (E)  7.367 

••Jamestown  Morning  Post  . (M)  10,292 

••Middletown  Times-Press  . (E)  6.000 

••Mount  Vernon  Daily  Argus  . (E)  8,757 

ttNewburgh  Daily  News  . (E)  11.108 

ttNew  Tork  Evening  Mail  . (E)  170.827 

•The  New  York  Herald  . (M)  175.403 
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Circu¬ 

lation 

•The  New  Tork  Herald  . (8)  188,314 

The  Sun  and  The  Globe.  New  Tork . (E)  180,379A 

tNew  Tork  Times  . (M)  333.498 

tNew  York  Times  . (8)  585,542 

•New  Tork  Tribune  . (M)  130.842 

•New  Tork  Tribune  . (8)  136,289 

ttNew  York  World  . (M)  358,819 

ttNew  York  World  . (8)  550,698 

ttNew  York  World  . (E)  272,385 

ttNiagara  Falls  Gazette  . (E)  15.894 

tPoughkeepsie  Star  and  Enterprise . (E)  11,743 

ttKochester  Times-Union  . (E)  64.032 

Saratoga  Springs  Saratogian  . (E)  7.921 

••Staten  Island  Daily  Advance . (E)  13,111 

Syracuse  Journal  . (E)  41.285 

••Troy  Record  . (MAE)  23,427 

•  A.  B.  C.  Statement,  April  1,  1923. 
t  Government  Statement.  April  1,  1923. 

A  Sun  A,  B.  C.,  April  1,  1928,  prior  to  amalgamation. 
B  Sun  Globe  combination  rate. 

••  A.  B.  C.  Statement,  Sept,  SO,  1923. 
tt  Government  Statement.  8ept.  80,  1923. 
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CLEVELAND’S 
GREATEST 
HOME  COVERAGE 


86%  or  173,477  of  the  Cleveland  Press’  Total  Circulation 
(201,331)  is  in  ‘‘The  Cleveland  Market” — composed  of 
the  1,146,746  people  in  the  City  of  Cleveland  and  the  35- 
inile  Trading  Radius  tributary  thereto. 

Tliere  is  one  PRESS  to  every  1.5  families  in  this  “Cleve¬ 
land  Market” — a  Home  Coverage  density  impossible  to 
secure  through  any  other  Cleveland  newspaper. 


Cleveland  is 

An  EVENING  paper  Town — 
the  PRESS  made  it  so! 


A  SCRIPPS-HOWARD  NGW8PAPBR 


—including  the  ScrippsMeRom  Lnagum 


CHICAGO 

CLEIVE-LAND 

CINCINNATI 


NationaJ  Representatives 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Ave.,  Now  YorK 


ST.  LOUIS 
ATLANTA 
SAN  FRANCISCO 
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IMPOSITION  OF  PERSONAL  IDEAS  WRONG 

Famous  French  Proprietor  Says  That  It  Is  the  Duty  of  the  Newspaper  to  Inform  and  Educate  But  That 

Effort  to  Lead  the  People  Is  Sure  Road  to  Failure 


TX)0  much  “personality”  is  disastrous 
for  any  newspaper,  in  the  opinion  of 
Senator  Paul  Dupuy,  owner  and  editor 


By  PHILIP  SCHUYLER  tising  methods  are  concerned,  should 

Come  over  to  the  source  for  personal 

“Yes,  we  try  to  avoid  sensational  news.  Parisien,  Senator  Dupuy  started  in  at  study. 


of  Le  Petit  Parisien  and  E.xcelsior,  who  The  crowd  likes  it  for  a  while,  to  be  the  very  bottom  of  the  newspaper  ladder.  Twenty  years  ago  he  can-.e  to  .America, 
believes  the  press  should  not  be  a  sure.  But  we  believe  in  looking  ahead,  immediately  after  he  finished  school.  made  a  careful  study  of  the  mechanical 

moulder  of  public  opinion.  VV’e  don't  care  for  present,  short-lived  “I  wanted  to  learn  the  business  thor-  side  of  this  country's  newspaiK-rs,  and  in¬ 


moulder  of  public  opinion.  V\e  do 

The  French  publisher  arrived  in  this  success, 


country  Oct.  20.  with  four  associates,  to  _  . 

visit  leading  newspapers  of  the  North-  actly  how  an  event  happens,  not  merely  That  is  why  I  am  here  now.”  Now  he  has  returned.  This  time  what 

eastern  states,  planning  to  introduce  to  its  sensational  aspects.  But.  although  he  spoke  in  no  lofty  interests  him  most  are  American  adver- 

France  American  advertising  methods.  “You  see.  our  people  read  the  papers  manner  nor  in  a  spirit  of  criticism,  he  tising  methods.  When  he  goes  back 

In  an  interview  with  a  representative  all  the  way  through.”  he  explained,  indicated  -America  might  learn  something  home,  he  hopes  he  will  have  informa- 

i  of  Editor  and  Publisher  this  week,  he  “Here  you  glance  through  them  and  from  the  newspaper  world  of  France.  tion  with  which  to  educate  French  pro- 
expressed  his  views  on  journalism  in  throw  them  away.  We  never  run  a  di-  Senator  Dupuy,  for  instance,  thinks  any  ducers  and  merchants  to  the  use  of  the 

general,  the  French  newspaper  situation,  vorce  story,  (lur  readers  don't  want  it.  story  can  be  told  in  half  a  column  and  press  as  salesman  of  their  wares, 

and  explained  his  admiration  for  Ameri-  Then  we  don't  care  a  great  deal  if  the  that  .American  stories  are  inclined  to  be  “France’s  newspaper  advertising  today 

can  publications,  stating  they  were  the  average  crime  story  is  left  out.”  too  long.  In  discussing  French  treat-  stands  where  American  advertising  stood 

3  uxire  successful,  in  that  they  did  not  As  the  publisher  talked,  in  slow,  but  ment  of  news,  he  hints  at  an  American  twenty  years  ago,”  the  Senator  declared, 

i  attempt  to  Ipad.  precise  English,  it  became  more  and  more  tendency  towards  exaggeration.  In  the  "The  big  Paris  merchant  does  not  adver- 

1  “The  failure  of  a  newspaper,  I  have  apparent  that  his  was  the  reasoning  mind,  matter  of  make-up,  he  remarked :  tise  as  the  New  York  merchants  do. 

fi  found  can  most  often  be  traced  to  too  that  has  made  so  many  Frenchmen  fa-  “1  think,  perhaps,  more  care  is  ex-  “I  want  to  go  back  and  show  them 

p  much  personality.  I  do  not  believe  in  mous  as  philosophers,  statesmen,  and  pended  making  up  the  front  page  of  Le  how  the  big  shops  advertise  in  this  coun- 

l  leading  public  opinion  through  the  power  writers.  He  must  think  every  thing  out ;  Petit  Parisien  than  any  front  page  in  try — to  show  them  that  they  profit  by  it, 

I  of  the  press.  must  not  pause  at  the  present,  but  rea-  the  world.  and  don't  do  it  merely  to  help  the  news- 

§  “Whm  a  newspaper  strives  to  lead,  it  son  on  from  the  past  to  the  future.  “It  is  our  pride.  We  spare  no  efforts  paper. 

?  creates  for  itself  a  personality,  and  is.  He  is  a  slight,  rather  short  man,  irn-  to  make  it  a  work  of  art.  We  take  the  “In  the  Petit  Parisien,  an  8-page  sheet, 

for  that  reason,  at  the  same  time  striving  maculately  groomed.  One  enters  his  greatest  care  with  our  headlines  and  sub-  we  average  only  about  3  pages  of  adver- 
for  failure.  room.  He  is  on  his  feet  in  an  instant,  titles,  making  them  in  every  sense  a  tising.  Each  day  we  have  copy  enough 

“The  main  mission  of  a  newspaper  is  and  walking  towards  one,  his  hand  out-  resume  of  the  article.  We  want  to  have  for  a  20-page  newspaper,  but  have  to 

!  obviously  to  tell  the  news.  If  it  dis-  stretched  and  a  cordial  “Bon  jour”  on  his  everything  of  consequence  on  our  front  condense  it,  ^cause  of  insufficient  adver- 

covers  something  amiss,  publish  it.  If  it  lips.  He  is  quick  in  all  his  motions  and  page.”  tising  support.  Because  of  our  large  cir- 

uncovers  information  not  available  to  the  gestures,  but  not  nervously  quick.  When  The  French  publisher  had  in  his  con-  culation  we  charge  a  high  price  for  white 

public,  give  it  in  an  unbiased  way  to  the  he  pauses  in  thought,  his  gray  eyes  be-  versation  so  far  supported  the  first  im-  space,  about  50  francs  a  line. 

I  public.  But  it  is  absolutely  disastrous,  come  dull,  as  though  the  world  before  pression  of  the  reasoning,  careful,  pains-  “1  am  particularly  interested  in  the 
and  the  wrongful  use  of  power,  to  impose  him  had  passed  from  sight,  and  his  vision  taking,  thorough  person  he  undoubtedly  classified  advertising  sections  of  Ameri- 
personal  ideas  ui»n  the  people.”  was  concentrated  upon  the  realm  of  mind.  is.  It  is  characteristic  that  M.  Dupuy.  can  newspapers.  I  regard  this  class  of 

The  Petit  Parisien  has  a  circulation  of  He  talks.  Then  his  gray  eyes  flash.  believing  .America  the  most  advanc^  advertising  particularly  as  a  real  public 

nearly  2,000,000.  During  the  war  the  The  son  of  the  founder  of  the  Petit  country  in  the  world  as  far  as  adver-  service. 

output  at  times  “We  .sUrted  a 


oughly,"  he  explained.  “.And  there  is  troduced  American  press  machinery  to 


The  French  people  want  to  know  ex-  much  to  learn.  .Always  much  to  learn.  France  with  great  success. 


Now  he  has  returned.  This  time  what 


reached  the  total  of 
three  and  a  half 
million  copies  daily. 
Senator  Dupuy, 
who  impresses  one 
unmediately  by  his 
striking  personality, 
therefore,  has  in  his 
hands  a  powerful 
medium  for  impos¬ 
ing  his  views  upon 
France,  for  leading 
his  readers  in  the 
direction  of  his 
wishes.  But  he  was 
sincere  and  em¬ 
phatic  in  his  con¬ 
demnation  of  such 
j  procedure. 

The  editorial,  he 
believes,  should 
1  generalize  on  the 
I  news,  but  should 
;  never  criticise.  It 
I  should  explain  and 
educate,  but  never 
lead. 

“Jouroalism  as  a 
profession  is  rated 
mgher  in  France 
than  anywhere  else 
m  the  world.  This 
^  »  due  to  the 
^  standing  of 
w  French  press. 
rrenM  newspapers 
^  he  relied  upon. 
,  *  *re  not  always 
'“oking  for  the 
“““bonal,”  he  re¬ 
marked. 


Lookinc  Qt  OTtr.  Senator  Paul  Dupuy  (oontor),  famoua  Fronch  newapapor  ownor.  and  kia  aaaociatoa  who  aro,  from  loft  to  riabt,  M. 
OoadroB,  K.  Oonton,  Honrie  do  Weindel.  and  Andro  Ashion.  will  itndy  nowapapor-makiut  in  the  larfe  cities  of  tlM  East  and  lOddlo 

West  before  retnmiae  homo. 


“We  -Started  a 
section  of  this  sort 
in  our  newspaper 
last  year.  It  has 
increased  consider¬ 
ably,  but  is  still 
very  small  com¬ 
pared  with  this 
country's  n  e  w  s  - 
papers.  I  want  to 
learn  the  methods 
employed  in  secur¬ 
ing  this  type  of 
advertisement. 

“I  wish  further¬ 
more  to  talk  with 
directors  of  some 
of  the  great  Amer¬ 
ican  associations  of 
advertising  whose 
methods  and  views 
arc  so  much  wider 
than  ours. 

“.As  they  are  to 
get  in  contact  with 
European  organi- 
rations  in  the  1924 
London  convention, 
1  shall  do  my  best 
in  the  name  of  the 
Syndicat  de  la 
Presse  Parisienne. 
to  come  and  spend 
a  few  days  in  Paris 
at  the  end  of  the 
Congress.” 

Senator  Dupuy 
was  the  first  to 
urge  a  Paris  con¬ 
vention  to  follow 
the  London  gather¬ 
ing  of  advertising 
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men.  N‘o  official  invitation  has  been  made 
as  yet,  the  P'rench  publisher  declaring 
he  was  waiting  to  learn  how  the  .\mer- 
icans  felt  in  regard  to  the  i)roj)osal. 

“We  will  give  the  advertising  men  a 
very  good  time  in  Paris,  they  can  be  sure 
of  that,”  he  said.  “We  will  arrange  a 
technical  convention  for  them  and  an 
exposition  showing  the  French  develop¬ 
ment  of  the  artistic  side  of  advertising." 

Advertising  is  not  the  sole  motive 
bringing  Senator  Dupuy  and  his  three 
^colleagues  to  the  United  States.  He  be¬ 
lieves  there  are  other  .\merican  meth- 
tids  which,  if  introduced  in  France,  would 
be  of  benefit  to  the  French  press. 

The  use  of  the  telephone  in  news¬ 
gathering  in  the  larger  cities  interests 
him.  In  France  he  says,  no  re-write  men 
are  employed  to  write  stories,  the  facts 
for  which  are  telephoned  in  from  re¬ 
porters  in  different  districts. 

"The  American  method  is  a  great 
time-saver,  and  I  want  to  introduce  it 
on  the  Petit  Parisien,”  he  said. 

"I  also  want  to  see  how  the  Americans 
distribute  their  newspapers.  It  seems 
almost  impossible  to  me  now  that  a  big 
newspaper,  such  as  some  of  your  Sunday 
editions  are  gathered  together  and 
shipped  out  for  mailing." 

In  connection  with  the  distribution  of 
newspaiK'rs,  however.  Senator  Dupuy  be¬ 
lieves  .\merica  can  learn  something  from 
his  own  Petit  Parisien. 

“We  have  our  own  newspaper  sellers,” 
he  explained,  "while  in  this  country  you 
rely  on  different  private  merchants. 

"Each  day  the  Petit  Parisien  is  distrib¬ 
uted  to  20.000  newspaper  dealers,  all  em¬ 
ployes  of  the  paper.  It  has  been  a  very 
satisfactory  method  of  dealing  with  dis¬ 
tribution  of  our  large  circulation.” 

Senator  Dupuy  is  also  interested  in  the 
Sunday  editions  published  in  this  coun¬ 
try. 

“We  have  started  this  in  a  small  way," 
he  declared.  “We  have  bought  some 
American  cartoons  and  have  had  them 
translated,  and  the  idea  is  apparently 
meeting  with  success.  Hut.  as  you  know, 
it  is  the  advertising  that  make  the  big 
Sunday  editions  possible  in  this  country. 
We  must  first  of  all  learn  how  your 
newspapers  get  their  advertising.” 

For  the  purjxise  of  studying  -American 
newspapers.  Senator  Dupuy  plans  to  go 
from  New  York  to  Washington,  Phila¬ 
delphia,  Chicago,  and  Cleveland.  He  also 
has  arranged  to  meet  Henry  Ford  in 
Detroit. 

The  Senator  is  keenly  interested  in  the 
schools  of  journalism,  which  dot  the 
United  States,  declaring  he  hoped  to 
have  an  opiiortunity  of  seeing  some  rep¬ 
resentative  in  operation. 

“There  are  no  schools  of  journalism  in 
France  today,"  he  said,  “and  I  believe 
they  would  be  very  beneficial,  especially 
in  the  training  of  political  writers.” 

The  four  associates  accompanying  him 
on  the  trip  are :  M.  Henri  de  Weindel, 
editor-in-chief  of  Excelsior,  the  daily  il¬ 
lustrated  newspafier ;  M.  Genton.  director 
of  Le  Petit  Parisien.  M.  Gendron,  chief 
engineer  of  Le  Petit  Parisien,  and  M. 
Andre  Aghion.  one  of  the  principal  heads 
of  the  advertising  department  of  the  same 
newspaper.  Madame  Dupuy,  who  is  ac¬ 
companying  her  husband,  is  an  .American. 

While  in  New  York,  Senator  Dupuy, 
at  the  request  of  Premier  Poincare,  rep¬ 
resented  the  French  government  at  the 
annual  banquet  of  the  American  Manu¬ 
facturers  &  Export  -Association,  Oct.  26. 

LTntransigeant,  when  M.  Dupuy  left 
France  for  the  United  States  said  of  him ; 

“M.  Paul  Dupuy  is  one  of  the  most 
open  minded  men  to  modern  progress  in 
France  today.  There  is  not  the  slightest 
doubt  that  his  visit  to  the  United  States 
will  open  for  us  new  and  interesting  per¬ 
spectives  on  the  methodical  development 
of  the  press.” 

In  an  interview  also  granted  at  the 
time  he  was  leaving  for  this  country,  M. 
Dupuy  paid  high  compliment  to  the 
American  press. 

“It  is  puerile  to  deny.”  he  said,  “that 
considerable  influence  of  a  few  of  the 
great  American  newspapers,  whose  de¬ 
velopment  grows  day  by  day,  thanks  to 
methods  which  can  constitute  a  lesson 
for  us.” 


PAPER  CONSUMPTION 
EQUALS  PRODUCTION 


No  Need  to  Import  European  News¬ 
print  In  1924,  Kellogg  Tells 
News  Print  Service 
Bureau 


That  newsprint  consumption  in  .America 
is  keeping  pace  with  production  was  one 
of  the  important  points  brought  out  by 
R.  S.  Kellogg,  secretary  of  the  News 
Print  Service  Bureau,  in  his  report  made 
at  the  fall  business  meeting  of  the  bureau. 
Hotel  Commodore,  New  York  City,  Oct. 
19. 

Total  consumption  in  1923,  the  report 
disclosed,  will  be  at  least  25  i)er  cent 
greater  than  it  was  in  1920,  the  peak 
year.  But,  Kellogg  pointed  out,  with 
14  new  machines,  which  will  have  come 
into  production  between  the  first  of  last 
January  and  the  first  of  ne.xt  January, 
there  will  be  capacity  enough  in  North 
America  next  year,  so  that  there  will  be 
no  necessity  for  going  abroad  for  pai)cr. 

For  the  first  8  months  of  this  year, 
however,  according  to  Kellogg's  report, 
imports  of  newsprint  paper  from  Europe 
have  been  greater  than  for  the  whole  of 
1922.  Germany,  Sweden,  Finland.  Nor¬ 
way  and  other  countries  in  1922  sent 
132,888  tons  of  newsprint  to  this  country, 
while  the  same  list  in  the  first  8  months 
of  this  year  had  already  sent  133,962  tons. 

Kellogg's  report  also  showed  that 
despite  the  New  A'ork  strike  of  pressmen, 
all  dailies  in  the  United  States,  with  a 
circulation  of  more  than  100.000,  averaged 
26  pages  a  day  in  September,  against  24 
pages  during  the  same  month  last  year. 
Sunday  newspapers  of  the  same  circula¬ 
tion  during  last  month  averaged  96  pages 
against  87  of  last  year.  So  far  this  year 
April  has  been  the  record  month,  av¬ 
eraging  28  pages  daily  and  102  pages  Sun¬ 
day  in  newspapers  of  more  than  100,000 
circulation.  The  secretary  predicted  that 
at  the  present  rate,  October  will  reach, 
if  not  surpass,  the  -April  peak. 

The  strike  of  New  A'ork  pressmen  not¬ 
withstanding,  the  total  advertising  linea.ge 
of  the  leading  newspapers  of  the  country 
shows  so  far  this  year  a  9  per  cent  in¬ 
crease  over  the  corresponding  period  last 
year,  and  1  per  cent  more  than  in  1920. 

Kellogg  concluded  his  report  by  stating 
that  authorities  indicate  there  will  be  a 
large  volume  of  business  in  1924  in  the 
paper  industry. 

Preliminary  steps  were  taken  at  the 
business  meeting,  looking  towards  chang¬ 
ing  the  articles  of  the  organization  so 
that  bureau  membership  will  be  open  to 
all  manufacturers  of  newsprint  paper  in 


North  -America  instead  of  just  in  the 
United  States  and  Canada  as  heretofore. 
Two  meetings  will  be  required  to  make 
the  new  ruling  effective.  When  it  is  put 
into  operation  the  News  Print  Service 
Bureau  will  be  the  only  continental  or¬ 
ganization  in  the  paper  industry. 

The  following  additional  subscribers  to 
bureau  service  were  reported:  Algonquin 
Paper  Company,  Ogdensburg,  N.  Y. ; 
Washington  Pulp  and  Paper  Corporation, 
San  Francisco,  Cal. ;  Marathon  Paper 
Mills,  Rothschild,  Wis. ;  Bathurst  Com¬ 
pany,  Ltd.,  Bathurst,  N.  B. ;  Fort  Wil¬ 
liam  Paper  Company,  Ltd.,  Fort  William, 
Ont. ;  St.  Lawrence  Paper  Mills,  Ltd., 
Three  Rivers,  Quebec;  .Anglo- New  found- 
land  Development  Company,  Grand  Falls, 
N.  F. 

George  M.  McKee,  president  of  the 
Bureau,  and  also  president  of  the  Algon¬ 
quin  Paper  Company,  presided  at  the 
business  meeting. 


U.  S.  FORESTRY  POUrv 
BEING  FORMED 


Member  Organisations  of  U.  S.  CW*. 
ber  of  Commerce  Vote  oa  £i|^ 
Recommendations  Submitted 
by  Committee 


-Member  organizations  of  the  Chamhir 
of  Commerce  of  the  U.  S.  A.  are 
voting  on  eight  recommendations  madeS 
the  Committee  on  National  Forestry  M 
icy.  The  referendum  is  to  continue  uZ 
Nov.  17,  or  until  two-thirds  of  the  » 
tire  voting  strength  of  the  Chamber  ^ 
been  recorded.  ™ 

The  recommendations  are 


That  the  federal  government  shodi 
for  protection  of  headwaters  of  navi^ 


NEWSPRINT  MARKET  SOFT 


Tendency  Reported  at  Meeting  of  A.  N. 
P.  A.  Directors  Oct,  22 


That  there  is  a  softening  tendency  in 
the  newsprint  market  was  reported  at  a 
meeting  of  the  board  of  directors  of  the 
-American  Newspaper  Publishers’  -Associ¬ 
ation  held  Monday,  Oct.  22.  at  the  New 
York  office  of  the  Boston  Globe,  World 
Building. 

Further  investigation  into  the  various 
printing  trade  schools  which  have  applied 
for  participation  in  the  A.  N.  P.  A.  Print¬ 
ing  Trade  School  Fund  was  ordered  by 
the  board,  at  the  suggestion  of  Paul  Pat¬ 
terson,  Baltimore  Sun,  president. 

Directors  attending  the  meeting  were: 
Paul  Patterson,  Baltimore  Sun,  presi¬ 
dent;  John  Stuart  Bryan,  Richmond 
(Va.)  News-Leader;  Howard  Davis, 
New  A'ork  Tribune;  F.  G.  Bell,  Savannah 
(Ga. )  News;  Hilton  U.  Brown,  Iixlia- 
napolis  (Ind.)  News;  E.  H.  Butler,  Buf¬ 
falo  (N.  Y.)  News;  F.  J.  Burd.  Van¬ 
couver  (B.  C.J  Province;  and  Charles 
H.  Taylor,  Boston  (Mass.)  Globe. 


streams  and  to  the  extent  permitttdW 
existing  law,  acquire,  reseed,  and  rnlm 
waste  lands  to  which  reproduetk*  of 
forest  growth  cannot  be  obtained  by  n#. 
ural  means,  with  discretion  in  the  Seem 
tary  of  -Agriculture  to  prefer  lands  ■ 
states  whicli  provide  at  least  an  equal 
amount  of  funds  for  acquisition  of^ 
lands. 


Becker  Seeks  Straw  Pulp  Site 


Sir  Frederick  Becker,  of  Montreal,  it 
is  understcKid,  has  gone  to  Western 
Canada  to  make  further  arrangements 
regarding  the  establishment  of  a  mill 
somewhere  in  Manitoba,  the  object  of 
which  is  to  manufacture  newsprint  out 
of  pulp  made  of  straw.  Ultimately,  Sir 
Frederick  expects  to  have  several  mills 
engaged  on  this  work,  both  in  the  west 
and  in  eastern  Canada. 


LOOK  FOR  LOWER  NEWSPRINT  PRICES, 
ADLER  ADVISES  PUBLISHERS 


Publishers  will  be  able  to  secure  lower  paper  prices  next  year,  in  the 
opinion  of  E.  P.  .Adler,  publisher  of  the  Davenport  (la.)  Times  and 
chairman  of  the  A.  N.  P.  A.  paper  committee.  Mr.  Adler,  whose  views 
were  stated  to  the  Inland  Daily  Press  Association 
meeting  last  week,  and  who  reported  to  the  board 
of  directors  of  the  A.  N.  P.  A.  in  New  York  this 
week,  summarized  the  situation  as  follows  in  an 
exclusive  statement  to  EDITOR  &  PUBLISHER: 

“With  a  very  large  increase  in  the  production  of 
print  paper  in  the  United  States  and  Canada  this 
year  and  scheduled  for  next  year,  and  with  the  large 
increase  of  European  paper  that  has  come  into  the 
market  this  year,  and  will  undoubtedly  increase  next 
year,  there  is  every  reason  to  believe  that  publishers 
will  be  able  to  secure  a  lower  price  than  $3.75  per 
cwt.  for  next  year. 

“It  is  true  that  some  mills  are  now  endeavoring  to 
close  contracts  for  next  year  at  $3.75,  which  is  this 
year's  price,  but,  as  far  as  reported,  few  publishers 
have  signed  such  contracts.  A  number  of  publishers 
in  the  large  cities  have  expressed  themselves  as  being 


so  confident  that  there  will  be  plenty  of  paper  next  year  and  a  much  lower 
spot  price,  that  they  have  determined  to  make  their  contract  requirements 
lower  for  next  year  and  to  buy  more  of  their  supply  on  the  open  market. 

“The  tonnage  of  European  paper  this  year  coming  into  this  market  will 
exceed  by  tbe  end  of  the  year  200,000  tons,  as  emnpared  to  135,000  tons  for 
1922.  It  is  also  a  fact  that  several  of  the  large  Canadian  mills  have  plans 
for  enlarging  their  tonnage  and  mills,  and  there  is  every  indication  to  believe 
that  there  will  be  an  over-supply  of  print  paper  next  year  which  will  react 
favorably  to  forcing  a  lower  price.” 


That  states  and  municipalities  shoeU 
acquire,  reseed  and  replant  such  lands. 

That  Congress  should  enact  new  lt& 
lation  with  reference  to  other  classes «' 
timberland  to  make  provision  for  (». 
operation  of  federal  government,  sta 
governments,  and  timber  owners  in  pr^ 
tection  and  reproduction  of  timber. 

That  such  new  federal  legislatk* 
should  condition  u.se  of  federal  fials 
upon  the  state ;  having  a  forestry  or  ca- 
servation  commission ;  formulating  i 
code  of  forest  management  accepubfeto 
the  federal  Department  of  -Agriciiltin 
and  aimed  to  secure  continuous  forts 
production,  observance  of  the  code  to  k 
obtained  through  voluntary  agreenenB 
entered  into  Ix-twcen  the  proper  paUk 
authorities  and  the  land  or  timber  ownts 
of  considerable  areas  within  the  state; 
maintaining  adequate  protection  of  tin- 
berlands  from  fire,  with  funds  comicj 
from  the  state  private  .sources  at  leas 
equal  to  federal  funds  used  for  this  pir- 
pose ;  basing  taxation  of  growing  timbe 
upon  the  principle  of  the  yield  tax,  wid: 
reasonable  uniformity  among  the  states 
in  such  taxation. 

That  Congress  should  create  a  natiooal 
forest  council  to  have  functions  of  ad¬ 
vice  to  administrative  officials  and  a  men- 
bership  of  nine,  one  to  be  the  federal 
forester  and  others  to  represent  view  of 
public,  timber  men,  and  foresters. 

That  Congress  should  provide  for  a 
national  survey  and  inventory  of  fons 
resources. 

That  Congress  should  increase  the  id 
eral  appropriations  available  for  protec¬ 
tion  of  timber  lands  against  fire. 

That  Congress  should  provide  for  * 
largement  of  federal  research  and  exper- 
ment  in  forest  products. 

Members  of  the  committee  are:  Datid 
L.  Goodwillie,  chairman,  Chicago:  H*p 
P.  Baker,  New  York ;  Junius  H.  Brote* 
New  York;  Henry  S.  Drinker,  Mow 
Station,  Pa.;  John  Fletcher,  Chia*l 
W.  B.  Heinemann,  Wausau,  W 
Charles  S.  Keith,  Kansas  City ;  F,  C 
Knapp,  Portland,  Ore. ;  Charlei  T 
Quincy,  New  York;  Hars’cy  N.  ShqBi 
Boston. 


DOMINION  CAPITAL  DOkONAT* 


Canadians  Own  70%  of  Pulp 
— Americans  Only  1® 

That  (Canadian  caintal  dominaf*^ 
Canadian  pulp  and  paper  industt^.*! 
proved  by  figures  secure^  from  ^ 
minion  Bureau  of  Statistics  and  pOT 
in  the  Toronto  Financial  Post,  _0ct 

These  figures  show  the  Canadro# 
70  per  cent,  of  the  pulp  secuntm,  g 
standing  in  Canada,  while  the  AimW 
investment  is  under  20  per  cent  Atj> 
end  of  1921,  according[  to  the  njj 
there  were  outstanding  in  Canada 
ties  to  a  par  value  of  $404,768,48#  of » 
various  pulp  and  paper  compai^^  . 
this  total  $277,357,811  were  W  ' 
Canada,  while  $74,079,235  were  htMJ 
the  United  States.  British  mvesWw 
totalled  less  than  3  per  cent 
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Editor  &  Publisher  for  October  27 ,  1923 


MICHIGAN  EDITORS  ADOPT  THE  CANONS 
OF  AMERICAN  SOCIETY 

L.  Miller  of  Battle  Creek  Heads  University  Press  Club— 
“Give  People  Better  Than  What  They  Want,”  President 
Burton  Advises — Commercialism  a  Passing  Phase 


Those  present  gave  unanimous  assent'  holds  first  place  in  the  eyes  of  many  ed- 
to  tile  "canons  of  journalism"  as  drawn  itors.  News  of  peculiar  interest  to  gam- 
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(By  Trlegrapk  to  Editoi  &  PuuLisusa) 
Mich.,  Oct.  24. —  they 


Ann  arbor.  Mich.,  Oct.  24. —  they  are  accustomed.  Every  man  and 
Closing  the  Fifth  Annual  Confer-  every  woman  wants  something  better.” 

ence  of  the  University  Press  Club  of  The  paper  he' liked,  said  Mr.  Burton,  _  ...  _ .  _ ,  _ 

Michigan  officers  for  the  ensuing  year  is  one  “that  unobtrusively  makes  a  read-  Rapids  Press,  who  drafted  the  preamble 
were  elected  as  er’s  interests  a  little  broader  and  his  hori-  which  was  attached ;  Phil  J.  Reid,  man- 
‘  '  zons  wider;  a  paper  tlsat  accepts  its  free-  '  ^  “  “ 


up  by  the  .American  Society  of  Newspaper 
Editors  in  Washington,  D.  C.,  last  April. 

A  committee  on  a  code  of  ethics  for 
newspaper  practice  reported  at  the  final 
session  of  the  conference,  and  recom- 
im-nded  the  code.  Michigan  is  believed 
to  be  the  first  state  that  has  adopted  the 
“canons,”  and  the  newspapers  gave  wide 
publicity  to  the  action. 

Chairman  of  the  code  of  ethics  commit¬ 
tee  was  Arthur  W.  Stace,  managing  edi¬ 
tor,  Grand  Rapids  Press.  Other  members 
Edmund  W.  Booth,  editor.  Grand 


follows ;  A.  L. 
Miller,  Battle 
Creek  Enquirer 
and  News,  presi¬ 
dent  :  first  vice- 
president,  Arthur 
H.  Vandenberg, 
Grand  Rapids 
Herald;  vice- 
president  repre¬ 
senting  the  larger 
dailies,  Charles 
M.  Green  way. 


A.  L.  Mille* 


dailies,  Frank  J.  Russell,  Marquette ; 
vice-president  representing  weeklies, 
Merl  H.  Defoe ;  secretary-treasurer. 
Prof.  John  L.  Brumm,  head  of  the  Jour¬ 
nalism  department.  University  of  Michi¬ 
gan. 

A  tentative  plan  to  re-establish  a 
scholarship  for  students  of  journalism,  to 
spend  time  in  England  for  newspaper 
training,  was  approved.  The  idea  was 
conceiv^  and  presented  to  the  club  by 
newspaper  men  outside  the  state,  who  are 
seeking  the  opinion  of 


dom  in  terms  of  responsibility  for  public 
practical  methods  of  its  daily  routine 
welfare,  for  the  elevation  of  the  taste  of 
the  people  and  for  their  appreciation  ot 
finer  things  of  life,  a  paper  that  in  the 
knows  how  to  be  silent  without  ignoring 
any  aspects  of  truth,  that  insists  upon 
keeping  the  individual  subordinate  to  the 
cause  he  represents,  that  stimulates  the 
reader  to  cogent  thought  and  that  holds 
men  and  their  consciences  sternly  to  the 
ineradicable  distinctions  between  good  and 
Booth  Publishing  evil.  Such  a  paiier  is  in  the  making  in 
Company ;  vice-  America.  It  will  be  the  most  potent  sin- 
president  '  repre-  Rle  force  in  realizing  the  dreams  of  the 
senting  smaller  democracy.” 


In  discussing  proper  emphasis  of  the 


aging  editor,  Detroit  Free  Press;  J.  E. 
Richards,  .Alpena  News,  and  Marshall 
Cook,  Hastings  Banner. 

“The  newspaper  in  .America,”  reads  the 
preamble,  “being  the  publication  most 
generally  read  by  all  classes  of  people, 
and  being  by  common  consent  a  public 
servant,  having  facilities  for  promoting 
the  interest  of  government  and  of  the 
public  welfare,  it  therefore  becomes  a 
matter  of  honor  and  of  duty  that  editors 
and  reporters,  as  well  as  publishers,  shall 
foster  and  uphold  public  morals,  shall 
strive  at  all  times  for  the  freedom  of  the 
press  with  themselves  kept  from  all  in¬ 
terests  of  alliances  tending  to  hamper 
free  expression,  shall  seek  for  truth  and 
accuracy  in  all  published  statements  and 


biers  on  professional  sport  has  also  been 
rul«l  out  of  many  newspapers,  a  number 
of  which  had  supported  laws  prohibiting 
the  publication  of  such  news.  The 
growth  of  professional  spirit  among  ed¬ 
itorial  men  was  also  cited,  special  note 
being  made  of  the  adoption  of  the  “Can¬ 
ons  of  Journalism”  by  the  American  So¬ 
ciety  of  Newspaper  Editors  and  codes  of 
ethics  by  state  and  regional  press  associa¬ 
tions,  including  the  University  Press  Club 
of  Michigan.  Other  progp-essive  trends 
marked  included : 

More  foreign  news  than  ever  before. 

More  personal  interest  in  news  of  the 
nation. 

Wide  scope  of  meritorious  features. 

Increase  in  economic  and  financial 
news. 

Development  of  scientific  departments. 

Increasing  interest  in  all  kinds  of 
sports. 

Tendency  of  soberness  and  restraint  in 
make-up. 

Employment  of  authorities  in  various 
lines,  with  privilege  of  signing  their 
views. 

Decline  of  provincialism  in  outlook. 

Reduction  of  the  publicity  or  propa¬ 
ganda  flood. 

“So,  while  commercialism  is  now  the 
dominant  note,”  Mr.  Brown  went  on, 
“there  is  no  reason  to  believe  that  it  is 


news,  the  president  deplored  the  fact  that  shall  contend  for  fairness  and  for  justice  piore  than  a  passing  phase.  It  carries  in 


so  much  space  had  been  given  over  to  the  toward  all  individuals,  interests,  or  issues 
Dempsey-Gil^ns  fight  on  July  4,  while  Healt  with  in  the  newspaper  columns.” 


at  the  same  time  the  educational  forces  of 
.America  which  were  meeting  in  San 
Francisco  received  but  scanty  mention. 

“The  New  York  Times,  which  prints 
‘all  the  news  that’s  fit  to  print,’  devoted 


Commercialism,  fostered  by  the  great 
advertising  development  of  the  World 
War,  is  one  of  the  most  marked  traits 
of  present-day  journalism,  James  W. 
Brown,  editor  of  Editor  &  Publisher. 


19'/^  columns  to  the  fight  and  one-third  told  the  conference  in  his  address  on 
of  a  column  on  the  educational  meeting.  “Tendencies  in  Toumalism.”  Large  in- 
Eight  leading  New  York  papers  gave  70  vestors  of  capital  have  been  attracted  to 
columns  to  the  fight  and  four  and  one-  the  newspaper  field  by  the  post-war 


seeking  the  opinion  ot  various  press  ” —  un.  uy  lut  wa, 

groups  on  the  project.  The  plan  now  is  columns  to  this  important  meeting,  profits  of  many  papers  and  great  mer-  men, 

K.,  Is  this  proper  emphasis?  chants  and  bankers  are  finding  newsnaoers  factor. 


itself  the  germ  of  its  own  destruction,  for 
newspapers  which  turn  themselves  pri¬ 
marily  to  the  making  of  money  by  giving 
every  available  inch  to  paid  advertising 
while  subordinating  public  service  and  in¬ 
formation,  cease  to  be  newspapers  and 
leave  an  opportunity  for  the  genuine  arti¬ 
cle  to  take  their  place.” 

The  influence  of  journalism  school  grad¬ 
uates  would  be  great,  he  said,  in  effecting 
reform  from  within  the  ranks  of  news- 
and  it  is  now  a  noteworthy 


to  determine  by  competition  men  fitted 
for  this  apprenticeship. 

Giving  the  people  what  they  want  is 
not  a  newspaperman’s  prerogative,  in  the 
opinion  of  Dr.  Marion  L.  Burton,  presi¬ 
de  of  the  University  of  Michigan,  who 
addressed  Club  of  Michigan  on  “The 
Newspaper  I  Like.” 

President  Burton  reminded  the  editors 
that  the  “I”  referred  to  in  his  address 
represented  the  average  reader  of  news¬ 
papers. 

‘‘You  men  haven’t  the  right  to  say  that 
you  must  give  the  people  what  they 
want.”  he  said.  “If  you  do  that  we  are 
caught  in  a  vicious  circle.  There  must 
be  something  finer  given  them.  You  r^- 
resent  one  of  the  most  powerful  agencies 
in  .American  life.  .And  it  is  your  duty  to 
accept  the  responsibilities  of  leaders  and 
to  lead.  The  people  will  respond  to  some¬ 
thing  even  a  bit  higher  than  that  to  which 


proper  emphasis  ?’|  chants  and  bankers  are  finding  newspapers  »  •  • 

Dr.  Burton  spent  considerable  time  on  a  suitable  receptacle  for  capital  not  need-  “American  journals  are  gradimlly  be- 
thc  breadth  of  view  of  the  papers.  He  ed  in  their  chief  business.  Newspapers,  coming  strong,  self-sufficient  business  or 

aU-. _ tlA. _ I _ _ 1.  _  <•!  •  .1  CffWaolmr  caiH  “xA’ltf 


asked  the  editors  how  much  their  papers 
contributed  to  the  cultural  side  of  life, 
to  education,  to  the  field  of  religion  and 
to  the  world  situation.  “The  problem  of 
civilization  is  the  relationship  of  the  na¬ 
tions.  It  is  your  duty  to  recognize  that 
because  nations  are  different  is  no  sign 
that  they  are  wrong.” 

“You  can’t  get  rid  of  the  comics,  I 
know  that.”  Dr.  Burton  remarked.  “I 
have  tried  it  in  my  home.  But  there  are 
different  kinds  of  comics.” 

In  concluding.  President  Burton  asked 
'  that  the  journalists  give  more  support  to 
public  officials  who  are  doing  their  dirties 
in  the  best  interests  of  the  people.  Men 
who  faithfully  serve  the  public  are  never 
mentioned  by  the  papers,  the  speaker 
noted,  while  those  who  are  less  worthy 
are  constantly  in  the  public  eye. 


like  their  other  activities,  exist  in  the 
eyes  of  these  people  only  for  the  pro¬ 
duction  of  profits. 

Fiditions  of  40  and  more  pages  in  the 
regular  routine  operation,  wkh  only  60  or 
.“O  columns  of  text  matter,  were  noted 
by  the  speaker  as  an  instance  of  the  com¬ 
mercial  trend,  also  a  tendency  on  the 
part  of  editors  to  appraise  news  and  fea¬ 
tures  solely  from  their  circulation  and 
advertising  earnings  value.  Still  another 
trcTMl  noted  was  the  growing  centraliza¬ 
tion  of  newspaper  control  in  the  hands 
of  several  great  groups  or  chains. 

“Yet,”  Mr.  Brown  continued,  “with  all 
the  commercial  trend  of  the  recent 
growth  of  the  press,  there  is  discernible 
an  editorial  movement  toward  better 
things." 

Crime  news,  he  pointed  out,  no  longer 


ganizations,"  the  speaker  said,  “with 
no  hidden  master,  independent  of  the 
large  local  advertiser  or  banker,  fearless 
and  uncompromising  defenders  of  the  pub¬ 
lic  faith  and  the  public  welfare  against 
the  ‘predatory  plutocracy  and  predatory 
poverty’  which  Joseph  Pulitzer  named  as 
his  targets  40  years  ago. 

“  And  in  addition  to  their  great  public 
service  value,  the  newspapers  are  the 
main  artery  of  the  nation's  commerce. 
Consider  that  daily  there  are  issued 
10.000000  morning  papers,  and  20.000.000 
evening  papers,  and  on  Sunday,  20.000,000 
copies,  and  that,  in  1922,  the  number  of 
lines  of  advertising  exceeded  200,000.000 
in  all  of  the  country’s  dailies,  and  you  can 
liegin  to  form  an  idea  of  this  industry’s 
magnitude  and  its  importance  to  the 
nation's  life  and  trade.” 


iiv«t»^ 


'^***l'**  wm  nad*  at  the  annnal  banquet  of  the  A.  B.  C.  In  Chleaco  laat  week.  Mr.  Uoyd  Oeerce’e  illneee  eompelliad  him  to  oaneel 
A.  B.  C.  rneete  hoard  the  former  Premier,  however,  by  topping  off  the  evoning  with  a  taxicab  trip  to  the  Stockyarde  Auditor 


one  of  Ui  icheduled  addroeeee  of  the  eyenlag. 
Auditorium,  whero  he  addreeecd  a  larpe  audienoe. 
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Wednesday — the 
Third  of  Oor 
Great  Holiday 
Events 


’•Women’s 

t]  AU  Sou 


First  Time  In 
Detroit  Vie  Have 
Had  a  Sale 
Like  This 


TODAY 

Bcffw  Cbe  Grril  (VntOMs 
Mr  «l  rter 

Silk  Hose 


BASEMEr?T  SM| 

Our  Dynamic  Haseinent 
Springs  Another  Sensatioii 


And  Ytukt*  3 

&itz  ^ 


1*500  Blanket  Robes  for  Men 
7M  Beacon  Robes  for  Women 


fwt.  1 Dreters,  at  Fine  os  Here  Eiw  f 
rj!7^S!‘7iii?wr-*7*rm^  1  Grand  the  Basement  Floor,  dU  at  Oae  S 
Amazing  Price  I 


Upper  Portion  of  a  “Double-Truck”  of  Christmas  Ailvertiatng.  Note  Style  of  Lettering  and  Treatment  of  Head. 


GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 


Plan  Your  Holiday  Typography  and  Make-up  Earlier — Important  Things  to  Do  and  How  to  Do  Them 
Elasy  and  Economical  Ways  of  Putting  the  Spirit  of  Yuletide  in  Holiday  Pages 


'N 


DIGHT  NOW  is  the  time  to  start 
getting  ready  for  the  tremendous 
volume  of  holiday  advertising  that  will 
develop  within  the  next  few  weeks.  In 
this  particular  phase  of  newspaper  typog¬ 
raphy  and  make-up  certainly  “a  stitch 
in  time  will  save  nine” — besides  making 
the  going  much  easier  for  everyone  con¬ 
cerned  in  the  production  of  Yuletide  ad¬ 
vertising  and  features. 

The  First  Thing  to  Do  to  Get 
Started 

'T'HE  FIRST  THING  TO  DO,  of 
course,  is  to  get  a  line  on  just  what 
materials  in  the  form  of  appropriate  bor¬ 
ders,  ornaments,  engravings,  initials  and 
other  decorative  materials  are  available 
for  holiday  advertising.  This  can  be  ac¬ 
complished  very  easily  by  having  the 
composing  room  furnish  proofs  of  all  this 
material  that  is  now  on  hand. 

.\fter  getting  proofs  of  all  the  ma¬ 
terial  appropriate  for  holiday  use,  check 
it  up  very  carefully  to  see  that  you  have 
plenty  and  of  sufficient  variety  to  answer 
your  requirements.  If  you  haven’t  plenty 
— fill  in  with  an  abundance  of  new  ma¬ 
terial.  Border  slides  and  matrices  are 
very  cheap  when  compared  with  the  ad¬ 
vantages  they  give  in  assuring  the  ad¬ 
vertising  prospect  that  his  holiday  an¬ 
nouncement  will  be  properly  “dressed.” 

The  type  founders  can  furnish  at  small 
cost  a  wide  choice  of  suitable  initials  and 
ornaments — not  to  mention  illustrations 


By  H.  FRANK  SMITH 


EDITORIAL  NOTE— Mr.  Smith  is  a  special  lecturer  in  the  •  department  of  Advertising 
and  Marketing  at  New  York  University.  Newspaper  typography  in  all  its  phases  will  be 
discussed  in  this  department  in  the  last  issue  of  each  month.  Complete  newspapers,  as  well 
as  individual  items,  such  as  headings,  advertisements,  editorial  pages,  features,  etc.,  will  be 
reviewed,  and  good  and  bad  examples  illustrated  and  commented  upon.  Publishers,  editors, 
advertisers  and  readers  are  invited  and  urged  to  send  in  specimens  and  to  take  full  advantage 
of  the  author’s  desire  to  help  them  with  their  type  problems  and  make-up. 

Address  Inquiries  to  H.  Frank  Smith,  Editor  &  Publisher,  New  ^'ork. 
Replies  Cannot  Be  Made  by  Mail 


of  various  sizes  and  including  Santa 
Claus ;  bells ;  Christmas  trees ;  holly 
wreaths ;  fireplaces  showing  stockings 
hanging  up ;  chimneys  and  reindeers ; 
mistletoe ;  candles ;  plum  puddings ;  rein¬ 
deers  and  sleigh;  groups  of  toys;  sprays 
of  holly ;  in  fact,  there  is  such  an  abun¬ 
dance  of  this  material  and  the  cost  is  so 
little  that  there  is  absolutely  no  reason 
in  the  world  why  newspaper  publishers 
cannot  easily  satisfy  most  every  adver¬ 
tiser’s  want,  as  well  as  enable  the  editor 
to  get  a  real  Yuletide  atmosphere  in  the 
holiday  pages. 

A  Safe,  Easy,  Economical  Plan 
to  Follow 

AS  SOON  as  it  is  determined  just 

what  holiday  material  is  available 
(old  material  aiid  new  material)  have 


the  composing  room  furnish  plenty  of 
proofs — then  get  the  advertising  sales¬ 
men  on  the  job  and  work  only  with  the 
materials  “in  the  case” — the  holiday  ma¬ 
terials  you  have  on  hand  in  abundance 
and  ready  for  instant  use.  By  all  means 
avoid  letting  the  advertiser  specify  some¬ 
thing  you  have  to  send  for — it  means  de¬ 
lay  ;  maybe  disappointment ;  perhaps  a 
cancellation. 

The  safest,  easiest  and  most  economi¬ 
cal  way  is  to  write  the  copy,  make  the 
layout  and  dress  it  up  with  the  decora¬ 
tive  material  you  have  in  the  composing 
room — then  the  salesmen  can  “sell  the 
idea”  with  the  assurance  that  the  finished 
ad  will  he  printed  exactly  as  he  planned 
it,  because  he  knows  that  the  materials 
are  on  hand  in  sufficient  abundance  and 
variety  to  make  good  his  promises  to  the 
advertiser. 


Another  Good  Plan 

ANOTHER  GOOD  PLAN  is  to 
send  the  larger  and  more  tjpe 
rienced  advertisers  a  set  of  proofs  shn- 
ing  all  your  holiday  material,  so  they 
also  know  what  is  available  and  on 
keep  proofs  handy  for  reference  purposa 
These  advertisers  will  then  specif  sooe 
thing  that  you  have  on  hand,  instead  d 
something  that  you  haven’t  got,  can't  j9 
in  time,  and  making  it  necessary  for  yoi 
to  tell  them  you  “are  sorry”— but  wbid 
does  not  interest  them  one  bit  dniiiit 
the  holiday  rush. 

Make  Certain  There  U  Plenty  of  Typ 
and  Spacing  Materials 

T>ESIDES  being  sure  that  yon  hiTi 
^  plenty  of  appropriate  decoratm 
material  on  hand,  it  is  perhaps  more  in- 
portant  to  make  certain  that  there  is  c 
abundance  of  type,  borders,  oraamen 
spaces  and  quads  in  the  cases,  as  weO  b 
an  abundance  of  spacing  material  in  dt 
racks — such  as  leads,  slugs  and  neti 
furniture. 

There  is  only  one  way  to  get  big  pra- 
duction  out  of  a  newspaper  composag 
room — especially  in  a  rush  time  liked* 
holiday  season — and  that  is  to  provii 
your  compositors  with  plenty  of  typeanl 
spacing  material  to  work  with.  It  b  fc 
more  profitable  to  spend  money  for  ty?t 
rules,  borders,  leads  and  slugs  thasi 
is  to  spend  money  for  time  wasted  Inni- 
ing  and  picking  “sorts”  to  finish  a  pi« 


I 


nf  comoosition— not  to  mention  tne  aaaea  lacas  ana  suggestions  tnis  year;  anymmg  we  nave  seen  mus  lar  irom  me 

cstUfaction  of  keeping  your  composing  strengthen  the  “ideas”  by  revising  the  “"•J-  *•**  P**®* 

haoDV  and  getting  a  cleaner,  better-  copy  and  improving  the  typogra;Ay;  “p  “  o* ‘ho*e  ^>Kl-*>Uck  rule  bordwi. 

room  nappy  anu  r  o  »-  jr  .  -niink  heads  nn  editoruls  could  be  set  either 

looking  paper.  _  .  r!i  newer  and  boUer  or  a  sire  larger.  Your  classified  is  a 

Kill  all  the  composition  you  can  ttat  better  holiday  decorations ;  write  to  all  Hardy — no  wonder  you  have  published  nearly 
is  now  on  the  “hold”  boards,  and  get  the  composing-machine  manufacturers,  type  1 50,000  paid  classified  ads  this  year.  Make-up 
type  in  the  cases;  see  that  the  lead,  slug  founders,  cut  services,  syndicate  houses,  on  all  inside  pages  fine— just  tone  down  mourn- 
Mid  rule  cases  are  full.  If  th^  are  not  and  others  for  proofs  of  their  holiday  ‘"g  borders  m  some  of  the  ads. 
full  provide  the  missing  material  before  materials ;  plan  new  ads  and  features ;  get  r.  h.  Fitz-Cerald,  Hustler,  South  Pittsburg, 
you  need  it.  Clear  the  decks  for  action  started  early,  keep  gathering  momentum,  Ps.— Try  to  get  some  larger  heads  on  the  first 
ii  the  same  manner  that  any  business  and  you  will  be  “hittin*  on  high”  in  a  page,  and  put  your  major  head  on  the  right- 
man  of  foresight  and  determination  gets  surprisingly  short  time — besides  keeping  hand  side  of  the  page  (4th,  Sth  and  6th  columns) 
rradv  for  the  big  rush.  If  you  do  this  the  paper  chockful  of  holiday  material;  “I*'*'  “I"®"*-  P*an 

noui,  you  will  be  patting  yourself  on  the  stimulating  reader  interest;  satisfying  ad-  i„‘’!ome'of 'thTads.  C'coSrgr’Tp  rte 

shoulder  in  a  month  or  so.  vertisers;  ^  saving  a  lot  of  time  and  better  on  the  inside  pages,  and  you  ought 

TL-  ImnArtant  Thitiff  U  to  Plan  Now  OOOt.  .  to  do  SO.  The  press  work  is  very  good;  you 

Tha  inpo  But  don  t  put  it  off — get  ready  for  the  should  get  after  some  of  the  other  details  that 

T'HE  IMPORTANT  THING  to  do  holiday  rush  by  getting  started  NOW.  need  attention  and  make  a  good,  little  paper 
A  is  begin  planning  noto— then  keep  Call  the  conference ;  issue  the  orders,  and  bigger  and  better. 

planning,  wid  planning,  AND  PLAN-  keep  everybody  followed  up  hard — be-  AUmaaca  Observer.  Graham,  N.  C.— For  a 
NING  until  the  holiday  season  is  over,  cause  this  really  is  going  to  be  a  whale  of  "mall  paper,  very  well  taken  care  of.  Suggest 
Die  up  the  holiday  issues  of  previous  a  Christmas,  and  the  resources  of  the  v®  rm  the  big  ads  in  lower  right-hand  comer 
years-  clip  the  best  ads  and  most  prom-  newspapers  certainly  are  going  to  be  ®  *"<1  «p  «he  small  ads  toward 

S’Lfures;  use  the  clipping^  for  taxed  to  the  uttermost.  GeUu%y  now.  rpa1etra“  m:c^h\^th:tr 

top.  A  three-line  sub-head  under  your  2-lme 
display  heads  on  the  first  page  would  help  won¬ 
derfully.  Press  work  very  good. 

Marcy  B.  Darnell,  Hamid,  Florenca,  Ala.— 
After  looking  over  the  copies  of  your  paper  I 
can  readily  understand  why  you  were  awarded 
first  place  in  the  contest  for  the  “best  weekly 
paper.”  The  Herald  is  well  composed,  made  up 
and  printed — and  under  the  circumstances  you 
mention  the  whole  staff  should  be  commended. 
The  only  thing  I  can  see  that  needs  immediate 
attention  is  to  replace  some  of  the  many  six- 
point  silid  rule  borders  with  something  mere 
attractive,  and  by  all  means  kill  the  twelve- 
point  funeral  borders  without  any  hesitancy. 
Florence  is  lucky  to  have  a  paper  so  chockful 
of  news  and  so  well  printed  as  the  Herald. 
Keep  plugging  to  make  it  better,  and  better, 
AND  BETTES t 

Free  Preu,  Ventura,  Calif.— For  a  small  daily 
the  Free  Press  is  attractive  typographically  and 
neatly  printed.  Your  heads  would  be  improved 
if  you  opened  them  up  a  bit.  Replace  that 
mourning  border  on  Crescent  Creamery  with 
something  more  attractive. 

Senthiel,  Bemidji,  Minn. — I  should  say  the 
Sentinel  is  just  about  as  attractive  as  any  fel¬ 
low  wculd  want  a  weekly  newspaper  to  be.  I 
am  pleased  to  see  that  you  have  nerve  enough 
to  use  upper-and-lower-case  for  your  heads,  and 
still  have  nerve  enough  left  to  throw  out  the 
funeral  borders  and  mourning  gothics.  Typo- 
j  graphy  and  make-up  excepticnal,  and  irith  these 
two  important  details,  strengthened  by  excellent 
I  press  work,  you  are  surely  living  up  to  your 
I  slogan;  “A  Live  Newspaper  in  a  City  of  En- 
I  terprise” — 100  per  cent. 

I  Nows,  Tuscaloosa,  Ala.— I  do  not  see  any- 
I  thing  serious  to  criticise  about  the  News.  Your 
I  subheads  should  be  opened  with  2-point  leads, 

•  otherwise  your  first  pages  are  generally  wrell 

.  handled.  There  are  many  little  typographical 

I  refinements  you  can  make  throughout  the  paper. 


Merry  Christmas 

mtd  m 

Happy  New  Year 


Wg  THANK  YOU 


CARL  N.  LAR90N 
RO.  U  X>HN90N 


Hour  Wr^AUi  Used  m  Bordv 


Comment  and  Criticism 


A  Review  of  Newspapers  With  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-up 


By  H.  FRANK  SMITH 

Eagle-Democrat,  Warren,  Ark. — First  page  not  lead  your  editorials  and  put  a  head  on 
neat,  but  little  monotonous.  Open  up  heads  them?  The  Record-Chronicle  certainly  carries 
with  2-point  leads  snd  cast  up  some  new  monkey  a  bunch  of  live  news  and  ads,  but  this  material 
dashes.  Inside  pages  reasonably  good,  although  should  be  handled  better  in  the  comprsing  room, 
you  can  improve  advertising  typography  and  First  page  is  attractive  and  live-looking.  Why 
nuke  up  vour  pages  better.  Group  ads  in  the  not  put  a  box  on  each  side  of  your  title?  In 
pyramid  style.  While  the  Eagle-Democrat  looks  one  box  you  could  insert  “Of  Denton’s  1,500 
fairly  good  for  a  community  weekly,  still  you  homes,  1,350  are  regular  subscribers  to  the 
have  Iota  of  chance  to  improve  it.  One  of  the  Record-Chronicle.”  The  other  you  could  fill  with 
first  things  you  want  to  do,  when  you  get  weather  report  or  some  other  better  copy  which 
aronnd  to  it,  is  to  set  your  heads  larger — or  you  can  easily  work  up.  There’s  loti  of  chance 
the  important  ones,  anyway.  to  improve  the  “RC” — get  the  boys  together 

W.  a  Edwards,  Record-Chronicle,  Denton,  “®*‘>''ng. 

Ttiv— Cast  up  tome  new  border  for  jour  boxed  Herald,  Miamip  Fla. — Very  little,  if  aajthinflr. 
Items;  reset  your  standing  heads;  kill  the  I  can  tell  you  fellows  about  the  typography  and 
noursinf  borders  on  your  ads;  group  your  ads  make-up  of  a  newspaper.  The  Herald  is  un- 
betfer  on  the  page;  they  arc  too  scattered.  Why  usually  well  handled  throughout.  First  page 
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^keQifi Store  cf Newark 


NEW  EASTON  EXPRESS  HOME  EMBODIES 
LATEST  IN  SMALL  PLANT  DESIGN 


Three  Story,  Reinforced  Concrete  Structure,  Includes  Best 
Features  of  Most  Modem  Plants — Business  and  Editorial 
Rooms  Finished  in  Mahogany 


^NE  of  the  most  efficiently  designed  The  main  floor  is  devoted  exclusively 
and  completely  equipped  newspaper  to  business,  the  mezzanine  between  the 
plants  of  its  size  in  the  country  was  first  and  second  floor  levels  to  circula- 
placed  in  operation  Sept  25,  when  the  tion.  The  corridor  of  the  main  floor  is 
Easton  (Pa.)  Express  moved  into  its  finished  in  Tennessee  marble,  and  the 
new  three  story  structure  at  34  North  office  counters  are  of  marble.  To  the 
Fourth  street.  north  and  south  of  the  counters  are  the 

A  building  housing  the  various  activ-  offices  and  desks  of  the  business  man- 
ities  of  a  daily  newspaper  must  be  ager  and  the  managers  and  clerks  of  the 
in  part  an  office  building,  in  part  an  in-  various  departments.  Steel  filing  cab- 
dustrial  building,  and  in  part  a  ware-  inets  are  located  beneath  the  counters.  A 
house ;  and  the  new  Express  plant  conference  room  10  by  12  feet  opens 
efficiently  embraces  these  requirements,  from  the  business  office  where  meetings 
The  building  is  of  thoroughly  fireproof  of  a  private  nature  are  held,  and  de- 


Litrlit  poun  in  from  all  aidea  and  in  the  mechanical  departmenta  from  ahore,  imH.| 
illnmlnatlon  condltiona  ideal. 


floor.  The  United  Press  report,  which  expedite  the  handling  of  both  news  a! 
is  taken  in  addition  to  the  Associated  advertising  copy.  Publishers  and  coo- 
Press,  is  received  over  printers  located  posing  room  experts  who  have  visited  t 
near  the  city  editor’s  desk.  The  library  declare  it  a  model.  The  lighting  a- 
and  the  morgue  open  from  the  editorial  rangement  is  as  near  perfect  as  sdac 
room.  and  construction  of  present  day  buiUiip 


construction,  built  of  reinforced  concrete,  partment  heads  are  called  into  conference, 
and  faced  with  terra  cotta.  Before  any  For  the  convenience  of  the  public  a 
plans  were  drawn  a  careful  survey  of  a  corner  of  the  business  office  corridor  has 
large  number  of  the  most  modern  plants  been  furnished  with  a  double  desk  and 
in  the  Middle  West  was  made  by  A.  D.  chairs  and  a  massive  settee.  All  desks 
Chidsey,  Jr.,  the  architect,  and  a  repre-  and  chairs  of  the  business  office  are  of 
sentative  of  the  Express.  The  best  fea-  mahogany. 

tures  of  these  plants,  with  some  improve-  On  the  second  floor  front  are  located 
ments  were  embodied  in  the  completed  the  offices  of  the  board  of  directors,  the 
plans  for  the  new  building.  managing  editor  and  the  editor  of  the 

Although  it  has  but  three  stories  at  woman’s  page.  The  director’s  room  is 
present,  the  building  is  so  designed  that  18  by  22  feet  and  is  furnished  with  ma- 
an  additional  three  stories  can  be  added  hogany  desks,  chairs  and  a  table  around 
in  the  future  to  provide  for  expansion,  which  the  policies  of  the  Express  are 
Columns  and  footings  have  been  made  framed.  A  short  hall  connects  this  room 
strong  enough  to  bear  the  weight  of  a  with  the  managing  editor’s  office  in  the 
six  story  structure,  and  a  shaftway  has  southeast  corner  of  the  second  floor, 
been  left  for  a  future  passenger  elevator.’  The  editorial  and  news  rooms  are  lo- 
The  front  basement  is  used  for  the  cated  on  this  floor,  as  well  as  the  Asso- 
storage  of  newsprint  paper,  and  next  to  ciated  Press  room,  and  a  large  assembly 

it  is  the  large  press  room,  housing  a  new  hall.  The  general  news  desks  and  the 

high  speed  sextuple  press.  In  the  rear  desks  for  the  different  editors  and  re- 

is  the  boiler  room  and  the  coal  bins,  porters  are  of  mahogany.  An  automatic  The  Express  is  proud  of  its  composing 
Eight  cars  of  newsprint  can  be  stored  in  tube  system  conveys  copy  from  the  copy  room  on  the  third  floor,  where  every 

the  basement.  desks  to  the  composing  room  on  the  third  time  saving  device  has  been  installed  to 


could  make  it.  Factory  ribbed  glass  wi¬ 
dows  occupy  practically  the  entire  soiffl- 
ern  side  of  the  room,  and  large  saw-to(A 
skylights  in  the  roof  attract  the  not 
light.  Only  on  rare  occasions  is  artiiita 
light  needed  in  any  corner  of  the  lij 
room. 

A  battery  of  eleven  typesetting  » 
chines  occupies  the  central  portion  of  ti 
floor  space.  Two  Ludlow  type  casten 
and  a  lead  and  rule  caster  bring  the  Ex¬ 
press  composing  room  close  to  the  drei: 


Space  is  cenerouslv  used, 
yet  conserved  by  the 
Easton  Express,  as  shown 
In  the  aocompanyins  keyed 
plans  and  sectional  draw¬ 
ing.  The  three-story  build¬ 
ing  is  so  arranged  that 
another  three  stories  can 
be  added  without  struc¬ 
tural  changes. 


of  every  print  shop — attainment  of  Ih 
non-distribution  system.  Shop  cast  It 
and  borders  allow  for  the  discarding ; 
all  types  and  spaces  used  in  assemblir; 
the  paper  as  soon  as  the  day’s  work  s 
done. 

The  foundry,  on  the  extreme  wester, 
end  of  the  third  floor  is  separated  hw 
the  composing  room  by  a  four-foot  bw 
partition,  above  which  is  steel  sash  wC 
factory  ribbed  glass.  This  arrangeotf 
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newspapers  ADVERTISERS’  BEST  BET 

DIRECT  MAIL  MEN  HEAR  JSLS 

a  course  of  home  dress  making  was  de- 

Sixth  Annual  Convention  at  St.  Louis  Draws  2,000  Delegates  f  '^y  9-  Sumner  of  the  In- 

aixin  a*  u*  ,  ,  ternational  Correspondence  Schools. 

—Exhibit  of  rnnting,  Machinery,  and  Layouts  The  raising  of  the  status  of  the  aver- 

Attracts  Attention  advertising  manager  to  that  of  the 

merchandise  manager  was  urged  by  Sam 
A.  Weissenburger,  publicity  director  of 
(By  TeUgrath  to  Edito«  &  Puilishe.)  the  Halle  Brothers  Company.  Cleveland. 

CT.  LOUIS.  Oct.  25.— The  sixth  annual  far  from  definite— a  desire  to  own  rather  tetailers  departmental 

•5  convention  of  the  Direct  Mail  Adver-  than  a  decision  to  buy.  Direct  mail  .  i. 

fisina  Association  began  here  yesterday,  must  be  used  to  cause  people  to  act.  towns  may  not  te 

Sn^da^e  ^2.000.  about  half  of  Karl  E.  Kilby,  adverting  manager  of  do  "ot  cover  the 

wh^m  were  St.  Louisans.  It  was  the  the  Coleman  ^mp  Company,  told  of  the  "he^ople  Tn  lts“te*rrh^o7y  "to 

SariSwi'  ""  «■=  »•  • 

The  general  sessions  are  held  in  the  best  thing  we  can  give  the  dealer  is  a  n_  .ji'd?  manf’ir  r  ***** 

Jiseum  ^here  also  are  more  than  100  lot  of  inquiries.”  S  denartrent^of 

exhibits  of  printing,  machinery,  letters.  “Every  man  in  advertising  should  be  Cnmn^nv 

taoer  and  other  material  used  in  direct  able  to  visualize  exactly  what  he  wants  ;  ^  in 

Su  ^partmental  sessions  are  held  in  and  to  give  specific  instructions  to  the  7ne  thW  T  lain  K 

a  S^kr.  Th.  co„«n,fo„  will  .d-  primer.-  i.  y.  ..id  by„J,  L.  Fra.k,  .1  ”  £lte''”s:,.;i  VX'S 

joum  tomorrow.  n  c  ^  ®  Company,  Chicago,  typogra-  traces.” 

The  convention  has  generally  confined  ptiers.  _  ... _ 

its  discussions  to  the  use  of  direct-mail  At  the  opening  session  this  morning.  Xm-Ic.  R.n  Fom.:..  a.......  n _ 

ISvertising.  the  fundamentals  of  dirett  mail  advertis-  *  Foreign  Agency  New. 


“kicks  over  the  traces.” 


its  discussions  to  the  use  of  direct-mail  At  the  opening  session  this  morning.  Xui-Ic.  R.n  a. ..a.,,  n 

ISvertising.  the  fundamentals  of  dirett  mail  advertis-  *  Foreign  Agency  New. 

One  exception  was  the  statement  of  ing  were  described  by  Lee  S.  Wilson,  Introduction  of  news  into  Turkey  by 
Sam  P.  Judd,  publicity  director  of  the  sales  correspondence  manager,  Avery  foreign  agencies  has  been  prohibited. 
Mercantile  Trust  Comj^ny,  who  said  Company,  Peoria,  Ill.,  as  “digging  up  according  to  advices  reaching  this 
that  newspaper  advertising  is  the  first  new  ideas,  considering  the  other  fellow,  country  from  Constantinople.  The  official 
line  trench  in  their  battle  for  business,  and  letting  your  personality  show.”  Anatolian  Agency  has  assumed  a 
This  was  made  to  the  financial  adver-  The  facts  needed  in  direct  mail  are  in  monopoly  of  news  distribution.  Zekarias 
tisers  department  this  afternoon.  two  classes:  those  about  the  market,  and  Bey,  director  of  the  press,  said  this  was 


This  was  made  to  the  financial  adver¬ 
tisers  department  this  afternoon. 


Outdoor  advertising,  of  which  the  Mer-  those  about  the  product,  it  was  stated  by  done  to  stop  propaganda.  He  plans  to 

cantile  used  more  than  any  other  finan-  Dorsey  W.  Hyde,  vice-president  Special  have  native  Turkish  correspondents  in 

dal  institution  in  the  world,  was  second.  Libraries  Association,  Washington,  D.  C.,  capitals.  ^  At  present  they  have  men  in 
and  direct  mail  third  in  importance.  The  who  spoke  on  “Storehouses  of  Direct  Paris,  Munich.  Berlin  and  New  York. 

mercantile  uses  department  store  meth-  Mail  information.”  One  of  the  draw-  — - - 

oi  in  its  newspaper  advertising.  backs  to  quantity  production,  which  has  Pennsylvania  Weeklies  Merged 

The  question  of  a  tie-up  with  news-  become  a  feature  of  our  modern  civili-  xtiitw  /D\Tr 
paper  or  other  forms  of  national  adver-  zation,  is  that  it  required  an  accurate  L/Kk  Haven  (Pa.)  Express  has 

rising  was'  not  brought  up.  forecasting  of  conditions,  he  said.  gone  trom  seven  columns  13  ems  to  eight 

“(>vercoming  the  distribution  prob-  Four  types  of  information  which  are  The  Express  Printing 

lem”  by  methods  of  direct  selling  was  necessary  for  the  intelligent  advertising  Company  has  also  consolidated  the  two 
describ^  by  Alfred  C.  Fuller,  president  of  any  commodity  are:  facts  about  the  it  has  been  publismng  since  rts 

of  the  Fuller  Brush  Company,  at  the  individual’s  need  for  the  product;  facts  ^spatch,  the 

opening  of  the  meeting  yesterday.  This  about  the  use  of  product ;  statistics  con-  Republican,  and  the  Ginton  Dem- 

vras  followed  by  a  talk  on  the  u.se  of  cerning  the  character  of  the  product ;  and  wrekly.  which  hereafter 

direct  mail  in  the  rubber  business  by  data  on  how  the  product  is  made,  he  "“•he  known  as  the  Lock  Haven  Week- 
L  .L  McQueen,  advertising  manager  of  declares.  Express,  also  of  eight  columns  12  ems. 

the  Goodrich  Tire  and  Rubber  Company.  The  aim  of  all  research  work  is  to  e,.  n  r.  .  „ 


ly  Express,  also  of  eight  columns  12  ems. 
the  Goodrich  Tire  and  Rubber  Company.  The  aim  of  all  research  work  is  to  c*  r  _  . 

Tim  Thrift,  advertising  manager  of  the  establish  scientific  distribution,  he’  said.  “*8®*  •»  Star 

Multigraph  Sales  Company,  said  there  is  One  of  the  points  brought  out  by  The  Toronto  Daily  Star  in  the  issue  of 
“too  much  good  will  and  not  enough  William  A.  Diirgin.  chief  of  the  Bureau  Oct.  17  contained  ten  pages  of  advertis- 
cashing  in  on  it.”  National  advertising,  of  simplification.  Washington,  D.  C.,  was  ing  announcing  a  three-day  sale  by  the 
he  believes,  creates  a  good  will  that  is  that  the  tremendous  amount  of  waste  in  Tamblyn  stores  of  Toronto. 


Catholic  Writers  Opan  Season 

More  than  200  members  of  the  Catholic 
Writers'  Guild,  embracing  newspaper  men, 
publicity  men,  advertising  men,  authors, 
and  writers  for  magazines  met  at  the 
Plaza  Hotel,  New  York  City  for  the  first 
meeting  of  the  season  the  evening  of 
Oct.  23.  The  Rev.  Francis  P.  Duffy,  D. 
D.,  (Thaplain  of  the  69th  Regiment  during 
the  war,  paid  high  compliment  to  the 
American  newspapers,  when  he  delivered 
the  main  address  on  “The  Intolerance 
of  Intolerance.”  Thomas  Woodlock,  pub¬ 
licity  director  of  the  International  Finance 
Corporation,  and  one  of  the  directors  of 
the  Guild,  presided.  Meetings  will  be 
held  monthly  from  now  on. 

Muller  Is  Publicity  ChaimiAa 

J.  P.  Muller,  president  of  the  J.  P. 
Muller  &  Co.,  theatrical  advertising 
agency,  has  been  selected  by  the  Adver¬ 
tising  Club's  executive  board  as  chairman 
of  the  publicity  committee  for  the  forth¬ 
coming  Advertising  Exposition  to  be 
held  at  the  71st  Regiment  Armory,  Nov. 
12-17.  The  other  members  of  the  com¬ 
mittee  are :  Llewellyn  Pratt,  Russell  R. 
Whitman,  Frank  W.  Nye,  John  Lee 
Mahin,  John  Budd  and  J.  A.  Cruikshank. 
Wells  Hawks  is  director  of  publicity  of 
the  exposition. 

Auto-Strop  Proves  Power  of  Ads 

A  four_  per  cent  circulation  increase 
and  positive  proof  of  the  advertising 
power  of  the  paper  itself  was  shown  in 
the  first  two  weeks  of  the  Auto-Strop 
Razor  campaign,  conducted  by  the 
Boston  (Mass.)  American.  Seventy-five 
thousand  razors  were  sold  to  readers  of 
the  paper  who  presented  two  coupons  cut 
from  the  paper,  with  thirty-six  cents.  In 
the  total  four  weeks  of  the  campaign  it 
is  expected  that  2(X),000  razors  will  be 
sold  to  the  public. 

Asheville  Papers  Try  Open  Shop 

The  Asheville  (N.  C.)  Citizen  and  the 
Asheville  Times  are  operating  on  an  open 
shop  basis  following  a  strike  for  higher 
wages  by  members  of  the  Typographical 
Union  employed  by  the  two  papers. 
Thirty-five  men  walked  out  Oct.  16,  when 
the  publishers  refused  to  arbitrate  de¬ 
mands  for  an  increase  ranging  from  $5 
to  $8  a  week  for  forty-five  hours.  They 
offered  to  renew  at  the  old  scale. 
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*nd  distributing  room  is  directly  above  the  pressroom  and  behind  the  upper  part 
of  the  coneral  ofllce.  The  unusual  treatment  of  columns  can  be  noted  in  these  floor  plans. 

be  remove^  without  much  expense  should  came  under  the  management  of  its  pres- 
niore  stories  be  added  to  the  building.  It  ent  owner  and  publisher,  J.  J.  Stack¬ 
's  flat  with  slate  embedded  in  a  plastic  house. 

compound,  and  is  well  drained  through  - 

ast  iron  pipes  running  to  the  sewer.  t  d  •  m  d  je  j  i~ 

The  parapet  wall  which  surrounds  the  Reorg.n.xe  New  Bedford  Time, 

entire  roof  surface  is  provided  with  scup-  At  a  recent  meeting  of  the  creditors 
PCTs  to  take  care  of  an  overflow  of  water  of  the  Times  Newspap^  Company,  New 
should  the  pipes  become  clogged  or  Bedford,  Mass.,  it  was^oposed  to  form 
irozen.  The  top  of  the  main  cornice  is  a  new  corporation  with  a  different  name 
covered  with  sheet  lead.  A  thirty-foot  and  a  different  management.  Under  the 
•“g  pole  has  been  erected  at  the  front  of  plan  stock  to  the  total  of  300,000  shares, 
•“*  •'oof-  all  common,  with  no  par  value,  is  to  be 

A  one-story  garage  is  attached  to  the  issued  at  a  nominal  value  of  $1  per  share, 
extreme  western  end  of  the  main  build-  All  creditors  of  the  old  company  are  to 
mg  for  housing  delivery  trucks.  receive  value  in  stock  for  their  claims, 

.  Construction  of  the  new  Express  build-  and  the  stockholders  of  the  old  company 
owupied  a  year.  It  was  built  en-  are  to  be  allotted  new  stock  to  the  amount 
°  Tv^  contractors  and  local  labor,  of  their  former  holdings.  Captain  Jack 

The  oripnal  Easton  Express  was  es-  Lyle  is  to  remain  at  the  head  of  the  new 
™>sh^  in  1855.  In  1917  the  paper  company.  .Acceptance  of  the  plan  is  be- 
xbsorbed  the  Easton  Daily  .Argus,  and  ing  urged  by  the  creditors’  committee. 
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PROPAGANDISTS  BARRED  FROM  WHITE 
HOUSE  PRESS  CONFERENCE 


Correspondents  Association  Hangs  “No  Admittance”  Sign  on 
Press  Agents,  Broker,  and  Market  Tipsters  at  President’s 
Banquet — Bona  Fide  Press  Men  Admitted  by  Card 


rjRASTIC  regulations  governing 
the  attendance  upon  President 
Coolidge’s  twice-a-week  conferences  with 
members  of  the  press,  were  made  effective 
Friday,  Oct.  26,  bv  the  White  House 
Correspondents  Association.  The  regu¬ 
lations  are  designed  to  confine  the  con- 


restrictions  of  the  White  House  Corre¬ 
spondents’  Association 


and  talents  of  a  great  group  of  the  finest 
people  in  the  country.  The  annual  gath¬ 
erings  are,  therefore,  of  particular  in¬ 
terest.  I  hope  the  convention  in  Wash¬ 
ington  will  be  marked  by  a  full  realization 
of  hopes  for  benefits  to  these  crafts.” 

In  his  annual  address.  President  Engle 
stated  he  was  not  an  optimist  but  that 
he  believed  that  despite  the  economic  con¬ 
ditions  which  prevailed  during  the  past 
year,  the  U.  T.  A.  is  going  forward.  Mr. 
Engle  pointed  out  that  the  year  before 


TEXAS  PRESS  LEAGUE 
ELECTS  PALMER 


Head  of  Texarkana  Four  State*  Pry,, 
Named  President  at  DeniM^ 
Meet — League  Growing, 
Secretary  Report* 


^  ^ _  _  C.  E.  Palmer,  editor  and  publisher  of 

marked  a  closer  co-operation  on  the  part  the  Texarkana  (Tex.)  Four  States  Press, 
“Correspondents  shall  register  such  parties  concerned  and  that  he  never  was  elected  president  of  the  Texas  Djflj 

visiting  correspondents  in  a  book  pro-  s^t  with  any  executive  body  which  League  at 

vided  for  that  purpose  and  in  the  posses-  showed  a  finer  spirit^  of  good  will  than 
sion  of  the  police  officer  on  duty  at  the  U-  h..  executive  committee.  He 
entrance  to  the  Executive  Offices  of  the  that  he  was  glad  to  note  the  closer 


ferences  to  bona  tide  representatives  of  White  House,  together  with  their  own  co-operation  between  the  l(Kal  s^retaHes 


newspapers  and  oress  associations  and 
prevent  paid  propagandists,  press  agents, 
brokers,  and  market  tipsters  from  gain¬ 
ing  admittance. 

The  action  of  the  Correspondents 
Association  was  brought  about  by  the 
request  of  Deets  Pickett,  of  the 
Methodist  publicity  organization,  for  per¬ 
mission  to  attend  the  conferences,  but  it 
was  a  reform  badlv  needed  as  individuals 
not  representing  the  daily  press,  or  bona 
fide  publications  had  been  making  it  a 
practice  of  attending  the  conferences. 
Mr.  Rckett  was  informed  by  letter  that 
he  could  not  be  admitted  and  the  general 
rules  governing  the  conference  were  out¬ 
lined  to  him  with  the  explanation  that 
these  rules  had  been  made  at  the  re¬ 
quest  of  the  President  for  the  protec¬ 
tion  of  both  the  White  House  and  the 
reporters.  So  that  intruders  at  the  con¬ 
ferences  might  be  warned  sufficiently  to 
obviate  the  necessity  of  barring  them 
'forcibly  from  the  conferences  in  the 


iignatures. 

“5.  The  decision  of  the  Executive  Com¬ 
mittee  on  all  questions  of  eligibility  to 
admission  to  the  presidential  conferences 
shall  be  final.” 


HORN  HEADS  UNITED 
TYPOTHETAE 


President  Coolidge  Praise*  Printing 
Arts  in  Letter  of  Felicitation  to 
37th  Annual  Convention 
at  Washington 


and  the  main  office.  Considerable  credit 
for  this  forward  step,  he  pointed  out, 
must  be  given  to  F.  W.  Randolph.  Mr. 
Engle  stated  that  he  has  traveled  3,000 
miles  in  the  interest  of  spreading  U.  T. 
A.  educational  propaganda. 

During  the  fiscal  year,  he  pointed  out, 
the  rate  of  losses  in  the  membership  had 
been  checked  and  that  he  feels  encour¬ 
aged  now  that  the  ranks  are  beginning 
to  fill  again. 

In  respect  to  the  cease  and  desist  order 
issued  by  the  Federal  Trade  Commission, 
he  stated  that  the  time  has  come  for  a 
clear  definition  of  the  issues  involved  be¬ 
cause  of  the  fact  that  the  U.  T.  A.  is 
purely  an  educational  organization. 
“Helpful  Simplification,  a  Message 


the  annual  mett- 
of  that 

organization  at 
Denison,  Tex. 
Oct.  16-17.  Mon 
than  200  Texas 
publishers  gat 
ered  at  Dallas, 
Tex.,  Oct.  15,  as 
guests  of  the 
Texas  State  Fair 
following  wind 
the  league  con¬ 
ventions  were 
held. 

Palmer  first  en¬ 
tered  the  field  oi 
journalism  in  Texarkana  14  years  ajo, 


C.  E.  PsLuta 


when  he  purchased  the  then  Texarlom 
Courier.  Within  that  time.  Palmer  has 
given  the  newspaper  two  new  homes  an! 
enlarged  the  plant,  until  now  he  has  oot 


drawn  up  and  posted  at  the  White  House, 
the  National  Press  Qub  and  the  several 
departmental  press  rooms  in  Washington: 


Washington,  D.  C.,  Oct.  26. — George  _ _ ^ _ ^  _  _ 

K.  Horn  of  Baltimore,  for  the  i»st  ^o  from  Herbert  HTOver,”  was  the  subj^  orihrVs'r  publishing 'and ”j(ib%riiito 
years  a  via-president  of  the  Umted  Ty-  of  an  intensely  interesting  illustrated  ad-  plants  in  the  Southwest 
^thetae  of  Ameru^  was  elerted  presi-  dress  given  by  W.  A.  Durgin.  chief  of  When  the  Texas  Daily  Press  Leai* 
dent  of  the  or^nization  at  the  closing  the  simplification  division.  Bureau  of  was  first  organized  in  1920  arac^thi 
convention  con-  Standards,  Washington.  He  stated  that  smaller  dailies  of  the  State,  Palnw  tod 
eluded  today  a  survey  showed  a  58  ^r  cent  waste  in  an  active  part,  having  much  to  do  will 

t  urn*  w  Horn  succeeds  J.  Linton  Engle  of  Phil-  the  printing  industry  and  that  49  per  cent  the  final  formation  of  the  leaffue 

future  the  following  regulations  were  adelphia,  who  was  not  a  candicHte  for  re-  of  the  capiLl  in  the  six  leading  industries  ‘‘'othTr  J^rs 

election.  J.  Clarke  Acton  of  Toronto,  of  the  country  was  thrown  away  without  oresident  Sherwoot  Sootts  Bondnn 
the  Typothetae  f^  anything  to  show  for  it.  On  Wi^nesday  Favorite’;  second  vicc-pr«ident.  SS 
the  last  two  years  and  chairman  of  the  the  delegates  listened  to  general  addresses  Hanks  Abilene  Renorter  •  third  m. 
“1.  The  White  House  Correspondents  executive  committee,  announced  his  re-  from  E.  J.  Cattel,  Philadelphia  Chamber 
Association,  through  its  Executive  Com-  tirement  from  active  participation  in  the  of  Commerce;  A.  S.  Goldsborough.  gen-  Herald •  serretarv  K  K  Hn^iner 
mittee.  shall  determine  upon  the  eligi-  work  of  the  organization,  giving  his  eral  secretary  of  the  Merchants  and  Man-  l>morrat 

bility  of  all  correspondents  to  attend  the  health  as  the  reason.  ufacturers  .^ssociation  of  Baltimore;  J. 

press  conferences  with  the  President.  The  new  first  vice-president  is  William  Adam  ^de,  former  member  of  Congress, 

“2.  Admission  to  these  conferences  V.  Parshall,  Detroit,  and  the  other  vice-  and  W.  J.  Phillips  of  the  Boston  Tv- 
shall  be  limited  strictly  to  such  corre-  presidents  are  Henry  W.  Loth,  Chicago,  pothet®  Board  of  Trade.  Later  the  del- 
spondents  as  are  duly  authenticated  by  and  O.  H.  Pollard.  Winnipeg.  Fred  W.  egates  visited  Mount  Vernon,  where  a 
their  newspapers  or  the  heads  of  bureaus  Gage  of  Battle  Creek,  Mich.,  was  re-  wreath  of  pink  roses  was  placed  upon  the 
to  be  representatives  of :  (a)  wire  news  elected  treasurer.  tomb  of  George  Washington.  Thursday’s 

The  executive  committee  was  named  as  sessions  were  devoted  to  round  table  dis- 

follows :  1st  district — Hamilton  B.  Wood,  cussions  covering  education  and  human 

Worcester,  Mass.;  2nd  district— Frank  relations,  better  printing,  standardization 

J.  Smith,  Rochester ;  3rd  district— J.  Hor-  and  marketing  the  products. 

ace  McFarland,  Harrisburg;  4th  district  - 

— Frank  P.  Howard,  Washington;  5th  Times-Union  Raising  Elephant  Fund 
district — ^J.  P.  Denham,  Charleston,  S.  C. ;  „  ,  ...  ... 

6th  district— M.  C.  Rotier,  Milwaukee;  The  Rochester  (N,  Y.)  Times-Union  is 


services;  (b)  daily  American  newspapers, 
and,  (c)  foreign  newspapers  to  which 
daily  cable  communication  is  made ;_  and 
who  are  accredited  to  the  Congressional 
Press  Galleries. 

“Such  correspondents  shall  declare  that 
they  are  not  engaged  in  the  prosecution 
of  claims  pending  before  Congress  or  the 


Joint  meetings  held  in  Sherman  Oct  1< 
and  Denison  Oct.  17  were  preceded  bj 
the  meeting  of  the  Advertising  Bnrtat 
of  the  Texas  Daily  Press  League  oi 
Monday  afternoon. 

An  important  feature  on  the  conw- 
tion  program  was  the  annual  report  of 
Secretary  D.  W.  Campbell  to  the  effeS 
the  organization  was  in  good  financal 
condition  and  growing. 

S.  W.  Papert,  of  Dallas,  manager  of 
the  advertising  bureau  of  the  league,  W 
a  general  discussion  on  foreign  adverts 
ing,  followed  by  Palmer  on  “How  lo 


departments  of  the  Government,  and  will  7th  district— J.'  R.’  Dawley,  Cleveland;  conducting  a  campaign  among  the  chil-  Develop  Foreign  Adverti.sing."  Other io- 


not  become  so  engaged  while  allowed  ad¬ 
mission  to  the  presidential  conferences; 
that  they  are  not  employed  by  "any 
foreign  government  or  any  representa¬ 
tive  thereof,  and  that  they  are  not  em¬ 
ployed.  directly  or  indirectly,  by  any 
sto^  exchange,  board  of  trade,  or  other 
organization,  or  member  thereof,  or 
brokerage  house,  or  broker,  engaged  in 
the  buying  and  selling  of  any  security 
or  commeidity  or  by  any  person  or  cor¬ 
poration  having  legislation  before  Con¬ 
gress,  and  will  not  become  so  engaged 
while  allowed  admission  to  the  presi¬ 
dential  conferences. 

“Persons  employed  in  any  legislative 
or  executive  department  of  the  Govern- 


dren  of  the  city  to  raise  a  fund  to  pur¬ 
chase  a  baby  elephant  for  the  Rochester 
Today,  Saturday,  has  been  set  aside 


8th  district — William  Pfaff,  New  Or¬ 
leans;  9th  district — A.  W.  Peterson.  Des 
Moines ;  10th  district — Donald  Rein. 

Houston;  11th  district — Frank  L.  Thresh¬ 
er,  Minneapolis;  12th  district — Frank  S. 

Crane,  Topeka ;  13th  district — B.  F.  Scrib¬ 
ner,  Pueblo,  (Tolo. ;  14th  district,  A.  B. 

Howe,  Tacoma;  15th  district — William 
H.  Barry,  Oakl^d,  Cal. ;  16th  district — 

Thomas  H.  Bell,  Montreal;  17th  district 
— P.  R.  Kellett,  Winnipeg;  18th  district 
— J.  C.  Nicholson,  Vancouver ;  19th  dis- 

Fr«>erick  Kalkhoff,  New  Ywk  ;  Appointment  of  Havey  J.  Boyle,  sport- 
20th  distnct— Luther  C.  Rodgers,  Chi-  of  the  Pittsburgh  Chronicle 

J  Telegraph,  as  a  member  of  the  Pennsyl- 

Nearly  1,500  delegates  attended  the  vania  state  boxing  commission,  was 


as  “Elephant  Day.”  and  the  Rochester 
children  are  making  a  special  drive  to 
complete  the  fund.  Harry  Dodgson,  as¬ 
sistant  city  editor  of  the  Times-Union, 
has  been  delegated  to  go  to  New  York 
and  escort  the  young  pachyderm  to 
Rochester  when  the  fund  is  raised. 


Boyle  Is  Boxing  Commissioner 


four  day  convention,  making  it  the  largest  hailed  with  general  satisfaction  in  sport- 
ment  shall  not  be  admitted  to  such  con-  ever  held  by  the  organization  and  in  the  ing  and  journalistic  circles  here.  Boyle 
ferences  unless  specifically  authorized  by  view  of  old  members  the  most  successful  has  a  wide  reputation  for  knowledge  of 
the  Secretary  to  the  President.  from  every  standpoint.  At  the  opening  sports  and  is  expected  to  prove  highlv 

“3.  Those  correspondents  whom  the  session  Tuesday  morning  George  H.  Car-  efficient  in  his  commissionership. 
Executive  Committee  consider  eligible  ter.  Public  Printer,  read  a  message  from 


for  admission  to  the  presidential  con¬ 
ferences.  having  conformed  with  the 
above  rules  and  restrictions,  shall  have 
issued  to  them  appropriately  inscribed 
cards,  bearing  the  White  House  seal, 
and  setting  forth  their  names  and  their 
newspaper  connections.  These  cards 
shall  lie  signed  by  the  president  of  the 
White  House  Correspondents’  Associa¬ 
tion.  and  counter-signed  by  the  Secretary 
to  the  President. 

“4.  Duly  accredited  correspondents 
may  bring  to  the  presidential  conferences 
such  other  correspondents,  not  known  lo 
the  Executive  Committee,  as  they  of 
their  personal  knowledge  can  vouch  for 
as  being  bona  tide  new  spaper  representa¬ 
tives  fully  complying  with  the  rules  and 


President  Coolidge.  The  President’s  mes¬ 
sage  follows: 

“My  dear  Mr.  Carter:  The  conven¬ 
tion  of  the  United  Typothet®  has  been 
called  to  my  attention,  and  I  learn  that 
you  are  to  address  the  gathering.  It  is 
my  understanding  that  the  employing 
bookbinders  of  the  country  will  meet  at 
the  same  time.  I  shall  be  most  appre¬ 
ciative  if  you  will  deliver  to  those  who 
will  gather  for  these  most  significant 
meetings  my  felicitations  and  good  wishes. 
Printing  and  bookbinding  have  come  trulv 
to  be  the  two  of  the  fine  arts  upon  which 
the  public  is  more  dependent  for  the  main¬ 
tenance  of  its  culture  and  its  intellectual 
standards  than  perhaps  any  other.  Nat¬ 
urally,  they  have  attracted  the  interest 


They  Help  the  Motorist* 

The  Touring  Bureau,  operated  by  the 
I^uisville  (Ky.)  Courier-Journal  and  the 
Louisville  Times,  has  just  issued  a  map 
of  Kentucky  showing  highway  routes 
and  their  condition,  and 


teresting  topics  were  discussed,  led  h 
prominent  members  of  the  league. 

Those  present  included  J.  L.  Nm 
Amarillo  News,  and  son;  Shenww! 
Spotts,  Bonham  Favorite;  C.  E  Pile* 
Texarkana  Four-States  Press;  W.  C 
Edwards,  Denton  Record-Chronkle;  S 
W.  Rapert,  Dallas;  Otis  Poole,  Gebomi 
Review;  Houston  Harte,  San  .^ngtlc 
Standard ;  H.  F.  Mays,  Brownwooi 
Bulletin ;  Harry  Warner,  Paris  News, 
C.  W.  Wilson,  Mineral  Wells  Index;  V 
M.  Hamilton,  Palestine  Herald;  H.  F 
Fartin,  Texas  representative  Mergeii- 
thaler  Linotype  Company ;  J.  L.  Spencet, 
Mart  Herald;  J.  H.  Galbraith,  Tend 
Transcript;  K.  K.  Hooper,  Miss  Beattie 
Baxter,  C.  L.  O’Bryan.  Sherman  Dei» 
crat ;  J.  L.  Greer,  Mrs.  Florence  w 
Tisden,  Denison  Herald;  George  N« 
Brenham  Banner-Press ;  Lowry  Ma^ 
Corsicana  Sun ;  D.  W.  Campbell,  Hills¬ 
boro  Mirror. 


Detroit  Time*  Opens  N.  Y,  Office 


tours  of  different  lengths  out  of  Louis¬ 
ville.  Charles  C.  Swearingen,  automobile 
editor,  prepared  the  maps. 


W.  E.  Anderman,  national  advertisiH 
^  manager  of  the  Detroit  Times,  aniwim® 

suggesting  the  opening  by  that  newspaper  of  a  ^ 


Chicago  Typo*  Accept  Raise 

Job  printers  of  Chicago,  members  of 
T>’T)ographical  Union  No.  16,  have  voted 
to  accept  the  new  wage  scale  recently 
offered  them  by  the  employers.  The  new 
scale  represents  an  increase  of  $3.40  a 
week  and  was  at  first  voted  down. 


office  at  2  Columbus  Circle,  New  Yod 
City.  Harold  A.  Stretch  is  manaps 
J.  K.  Byrne  has  been  placed 
of  the  Detroit  Times  Western  0®“  * 
the  Hearst  Building.  Chicago. 


Michigan  Town  to  Advertii* 

The  Femdale  (Mich.)  Boaid  of  Co*- 
merce  is  planning  a  ten-weeks’  '***2?^ 
advertising  campaign  to  boost  Femdak* 
a  home  and  manufacturing  center. 
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ON-TO-LONDON  COMMITTEES  NAMED 
by  president  HOLLAND 


All  Departments  Organized  to  Insure  Large  American  Attend¬ 
ance  at  Convention  in  England,  . 

July  14-20,  1924 


Graphic  Arts  Association 

Nuraian  T.  A.  Munder.  Cbainnan,  Candler  Bldg., 
Baltimore.  Md. 

Fred  W.  Gage.  Gage  Printing  Compsnjr.  Ltd.. 
Battle  Creek.  Mich. 

Kilward  L.  Stone.  Stone  Printing  A  Mfg.  Com¬ 
pany,  Roanoke,  Vs. 

R.  P.  Purse.  Purse  I*rinting  Company,  Chat¬ 
tanooga.  Tenn. 

Earl  R.  Britt,  Britt  Printing  A  Publishing  Com¬ 
pany,  St.  Louis. 

William  Pfaff,  724  Perdido  street.  New  Orleans. 


E.  L.  Ruddy,  317  Spadina  Are..  Toronto^ 
Canada. 

W.  W.  Workman.  Burton  System,  Richmond,  Va. 

11.  F.  O’Mealia,  Jersey  City  Sign  Ccnnpany,  Jer¬ 
sey  City. 

H.  B.  Stoops.  Stoops  B.  P.  A  Ad?.  Compangr 
Chattanooga.  Tenn. 

Qe<^ge  J.  Sherer,  MInneapolla,  Minn. 

Q.  O.  .tckerman,  Donnelly  Company,  Worcester, 
Mass. 

George  Brandt,  Grand  Rapids  Adrertlslng  Coi^ 
pany.  Grand  Rapids. 


Industrial  Advertisers  Association 
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Andre*>s.  New  Bedford  Board  of  Com-  C.  W.  Morrison.  Chairman,  Ingersoll-Rand  Com¬ 
pany,  New  York. 

J.  B.  Psttemon.  P.  H.  A  F.  M.  Roots  Company, 
Chicago. 

J.  C.  Bowan.  Packard  Electric  Company,  War¬ 
ren.  Ohio. 

Keith  J.  Evans.  Joseph  T.  Ryerson  A  Son.  Chi¬ 
cago. 

P.  C.  Gunion.  Hyatt  Roller  Bearing  Company, 
Newark.  N.  J. 


rpHE  following  On-to- London  Com-  a-  B^iford,  Mas, 

L  mittees — appointed  to  promote  at- 

tendance  at  the  London  convention  of  the  Direct  Mail  Adv.rtiiiiia  A»,ociation 

\SSOciatcd  Advertising  Clubs,  July  14  to  Kobert  E.  Kain>ay,  Chatriuan.  Jame,  F.  New- 
1024 are  announced  by  Lou  E.  comb  &  Co.,  inc.,  Xew  York. 

«« *  J  X  A  C  \M  Joseph  .Meadon.  Franklin  Press,  Detroit. 

HollAlld,  president  Ot  the  A.  .  .  *  g.  l-ynn  Sumner,  Women’s  Institute,  Inc., 

These  committees  represent  departments  scrant.m.  Pa. 
of  the  National  Advertising  Commission.  Wllllam  a.  Feather,  William  Feather  Company,  XV.  A.  Cather.  Worthington  Pump  A  Machinery 

Tli^  chairmen  of  these  committees  with  „  ^  r^s  .  vt  si  «  4  Company,  New  York. 

^  1  •  I  rank  L.  Pierce,  Sec.  Direct  Mail  Adr.  Assn.,  j;  Birch,  AllU-Chslmt-rs  Mfg.  Company,  West 

Allis,  WIs. 

W.  A.  Wolf.  Western  Electric  Company,  Inc., 
New  York. 

W.  A.  Austin,  Baldwin  Locomotive  Works,  Phila¬ 
delphia. 

\.  C.  Craig,  Hilo  Vurnlsh  Company,  Brooklyn. 
P.  A.  Powers,  BenJ.  Electric  Mfg.  Company, 
Chicago. 

National  Association  of  Employing  Lithographors 

Mfg. 


the  geographic  district  chairman  of  the  2S42  w.  Grand  BtTd.,  Detroit. 

\  4  C.  w.  form  a  general  committee,  a.  C.  Fuller,  Fuller  Brush  Company,  Hartford 
under  the  leadership  of  Edwin  T.  Mere-  '' 


dith  of  Dcs  Moines,  general  On-to- 
Lon’don  chairman.  Their  personnel 
follows : 

AdTsrtisinc  Specialty  AaaocUtlon 
Theodore  R.  Gerlaeh.  Chairman.  Gerlach-Bark- 
low,  Joliet.  III.  V7  ». 

B  A,  Jenkins,  J.  E.  Mergott  Company,  Newark, 
’  N.  J. 

H  B  Hardenburg,  Linden,  N.  J. 

Henry  C.  Walker.  Walker-Longfellow  Company. 
Boston. 


Conn. 

S.  E.  Conyheare,  Armstrong  Cork  Company,  Lan¬ 
caster.  Pa. 

Tim  'rtirlft,  American  Multigrupb  Sales  Co., 
('leveland. 

RolUn  C.  Ayres,  Zellerhacb  Paper  Company, 
San  Francisco. 

R.  N.  Fellows,  Addressograph  Company,  Chi¬ 
cago. 

Directory  A  Reference  Media  Department 


Wilson  H.  ChairmaD,  Pri<*e  A  Lee.  New 

Haven,  Conn. 

G.  I>.  W.  Murcy,  Sampson  A  Murdock.  Boston. 

C  H  Sudler  Ketterlinus  Utbo.  Company,  Tlioinaa  H.  MacRae,  MacRae  Blue  Book  Com- 

PhtUdelpbli.  Cblcngo. 

G  L.  JoMph  P.riilan  Norelty  Company,  llrnry  II.  Burdirk.  S.  E.  Hendricks  Company, 

Chicago.  '’"rli.  . . . 

JIn.  Bernice  Blackwood.  Advertlaing  Specialty  Reuben  H.  Donnelley.  Reuben  H.  Donnelley  i>eutiieh,  Edwarda  &  Dentseta  Utho.  Com- 

Atwiclatlon.  Cliicago.  Cnrp.  Chicago.  pany.  Chicago 

C.  K.  Erickson.  C.  E.  Erickson  4b  Co..  Inc.,  Dea  R.  I..  Folk.  Jr.,  1C  L.  I  oik  &  Company.  Detroit.  Maurice  Saunders.  Secretary,  National  Assocla- 


W.  Mudge,  Chairman,  Forbes  Litho. 
Compan.r,  Boston. 

('.  T.  Fairbanks,  Edwards  &  Deutsch  Utho  Com¬ 
pany.  Chicago. 

C.  G.  Miinro.  Munro  A  Hartford  Company,  New 
York. 

W.  F.  Powers,  W.  F.  I’owers  Company,  Sew 
York. 

Max  Schmidt,  Schmidt  I.ltho.  Company,  San 
K  rancisi-o. 


Moines. 

James  Belden,  Brown  A  Bigelow  Company.  St. 
Paul. 

Agricnltuxal  FubUthaia’  Aiaociation 

Horace  C.  Klein,  Chairman,  Webb  Publlabing 
Company.  St.  Paul.  Minn. 

SeMtor  Arthur  Capptr.  Capper  Publicatlona, 
Topeka. 

S.  R.  McKelyle,  Nebraaka  Farmer,  Uncoln. 
giiii.m  G.  Campbell,  Indiana  Farmera  Guide, 
Bnntlngton. 

Jobs  P.  Wallace,  Wallace’a  Farmer.  Dea 
Molnet. 

B.  Kirk  Rankin,  Southern  Agricultnriat,  Nath. 
rUk,  Tenn. 

W.  A.  Whitney,  Farm  A  Home.  Sprlngfleld. 

Hais. 

.lifted  r.  Jones.  Farm  Journal,  Philadelphia. 
George  Slocum.  Rural  I’ubliabing  Company,  De¬ 
troit. 

Aawrlcta  Aasociation  of  AdrertUing  Agenciea 

Barry  Dwight  Smith,  Chairman,  Fuller  A  Smith, 
Clereland. 

William  C.  D’Arcy,  D’Arcy  Adrertlslng  Com¬ 
pany,  St.  Loult. 

William  B.  Johns,  George  Batten  Company, 
Sew  York. 

James  O'Shanghnessy,  American  Association  of 
Adrertialng  Agenciea,  New  York. 

Henry  Ewald,  Campbell-Ewald  Company,  Detroit. 


Stephen  I>.  Smith,  Caron  Directory  Company, 
lauiisTillc,  Ky. 

D.  W.  Boniiiaii,  Burch  Dlnciory,  .\kron.  Ohio. 

J.  L.  Hill.  Hill  Directory  Company.  Rich-  AssocUtion  of  Newspaper  Adrertlaing  EzeentiTea 


tlon  of  Euiplojiag  Llthograpbera.  1G4  5tb 
Ave.,  New  York  Citj. 


uiund,  Va. 

Henry  M.  Meek.  H.  M.  Meek  PublUhing  Com¬ 
pany,  Salem.  Matw. 

Financial  Adveitiaen’  Aaaociation 

C.  H.  Handeraon,  Chairinao.  I'nion  Trust  Com¬ 
pany.  Cleveland. 

Gaylord  S.  Morse.  State  Bank  of  Chicago,  Chi¬ 
cago. 


George  M.  Burbach,  Chairman.  St.  Louis  Poat- 
Idspatch. 

Frank  T.  Carroll.  Indianapolis  News. 

I. oai8  Wiley,  New  York  Times. 

A.  G.  Newniyer.  New  Orleans  Item. 

R.  A.  Tumquist.  Milwaukee  Journal. 

J.  H.  Brockhagen,  Oakland  Poet-Enquirer 
A.  J.  McFaul.  St.  Paul  Dispatch. 

A.  D.  Marks.  Washington  Post. 


F.  W.  Ellsworth  Hlbemle  Benk  A  Trust  Com-  'r;,..,  Stewert.  Phlladelphle  Re<-ord 


Frank  D.  Webb.  Webb  Adv.  Agency,  Baltimore. 


pany.  New  Orleans 

M.  E.  Hoidemes,.  First  Nstlonnl  Bank  of  St.  giiumaV.'  Fort  “worth  StTr-TVlI  gram 

11.  B.  Muir.  laondon  Free  Press.  (Ont) 
Hsl  M.  Fink.  New  York  World. 


Louts,  St.  Louis. 

W.  W.  Douglas,  Bank  of  Italy.  San  Francisco. 

Paul  T.  Bollinger.  Harris.  Small  A  Co..  Detroit,  iiaiwey  R.'“Young.  Co'luinbut  Diipatch. 

J.  H.  Hlgley,  Dollar  Savings  A  Trust  Company, 

Youngstown.  Ohio.  Outdoor  Advertising  Association 

J.  A.  Price.  Peopes*  Savings  A  Trust  Company. 

Pittsburgh.  George  L.  Chennell.  Cbairnian.  Columbus  Bill 

L.  la.  Coon.  13.^  West  Washington  street.  Cbl-  Posting  Company,  Columbus,  Ohio. 

cago.  Harry  C.  MacDonald.  Walker  A  Co.,  Detroit. 

Carl  Gode,  llllnolH  Merchants  Trust  Company,  laeonard  C.  Dreyfuss.  Pnlted  .Vdvertlslng  Cor- 
Chicago.  poratlon.  New  York. 


Associated  Retail  Advertisers 


“M.  H.”,  74,  HEARS  “MANY  HAPPY  RETURNS’ 
FROM  FELLOW  SAN  FRANCISCANS 


B.  S. 


Goldstein.  Chairman,  May  Company, 
Cleveland. 

Frtak  A.  Blick.  William  Fllene’s  Sons  Com¬ 
pany,  Boston. 

Theodore  G.  Morgan,  Henry  Morgan  A  Co., 
Montreal. 

George  R.  Shaeffer,  Marshall  Field  A  Co., 
Chicago. 

U«is  Blomenstock,  Stiz,  Baer  A  Fuller,  St. 
Lonis. 

Horace  P.  Ryan.  L.  S.  Ayres  A  Co.,  Indian¬ 
apolis. 

Gwdon  Seboenfarber,  Gladding  Dry  Goods  Com¬ 
pany.  Providence. 

Albert  B.  Koch,  La  Salle  A  Koch  Company, 
Toledo. 

Tern  C.  Divine,  Standard  Advertising  Company, 
Chicago. 

R.  L.  Yonker,  J.  L.  Hudson  Company.  Detroit. 

Church  Advertising  Department 

John  Clyde  Oswald.  Chairman.  American  Printer, 
New  York. 

^ham  Patterson,  Christian  Herald.  New  York. 

W.  Frank  McClure,  Albert  Frank  A  Co.,  Chicago. 

W.  N.  Bayless,  Tiffany-Bayless  Company, 
Cleveland. 

A  A.  Hungerford.  Y.  M.  C.  A.,  2  West  45th 
•treet.  N.  Y. 

Ilf.  Christian  P.  Relsner.  701  West  177th  stree  t. 
New  York. 

Her^rt  H.  Smith,  Presbyterian  Church  (Poh- 
llclty  Department),  Philadelphia. 

CoBununity  Advertising  Department 

J-  M.  Mallory,  Chairman.  Central  of  Georgia  R. 
K..  Savannah. 

MonUgu  A.  Tancock.  CbambtT  of  Commerce, 
Omaha.  Neb. 

Hsrn  N.  Burhans.  Tourist  A  Publlcltv  Bureau, 
Denver. 

Her^rt  Cuthbert.  Pacific  N.  W.  Tourist  Asso- 
<^*tlon.  Seattle. 

A.  Warfel.  Chamber  of  Commerce, 
Colambus. 

William  C.  Byers.  Penn.  State  Chamber 
Commerce.  Harrisburg.  Pa. 

*l2air  ®*'®**'**'  i^ommerclal  Bldg 

H»mlltOD  Chamber  of  Com 
“-«•«.  Hamilton.  Ohio. 


of 

St. 


Oon.  M.  H.  DoTonac  (laft)  didn't  spend  all  of  hla  T4th  birthdar  In  Ua  oflee  in  the  8i 
Franclaoo  Chronlelo.  He  took  Inneboon  with  the  Cabinet,  an  orcanliation  of  the  dtr'a  profc 
slonal  men  which  meets  daUy.  and  was  preaentad  with  a  loelnc  cup  as  a  token  of  estoM 
U.  S.  Senator  Samnol  K.  Shortridge  making  the  presonUtion  address. 


National  Aatociatioa  of  Theatre  Program  Pub- 
Ushers 

J.  C.  Chevalier,  Chairman,  108  Wooster  street. 
New  York. 

E.  E.  Brugh,  Clyde  W.  Riley  Advertising  Sya- 
tern.  Chicago. 

John  11.  Ijogeman,  114  North  Elizabeth  street, 
Chicago. 

D.  R.  Mills,  Mills  Advertising  Company.  Omaha. 
James  O.  Spreeber,  625  March-Strong  Bldg.,  Lot 
Angela  s.  Cal. 

F.  V.  Williams,  711  Penn  avenue,  Pittsburgh. 
D.  8.  Wertheimer,  133  St.  Clair  avenue.  Clev- 

land. 

Seymour  Rice.  501  Waldheim  Bldg.,  Kansas 
City. 

H.  F.  Askenasy,  H.  F.  Askenaty  Company, 
Boston. 


Poster  Advertising  Association 

J.  H.  Brlnkmeyer,  Chairman.  St.  Louis  Poster 
Advertising  Company,  St.  Lonis. 

Kerwln  H.  Fulton,  O.  J.  Gude  Co.,  New  York. 

E.  Allen  Frost,  29  South  La  Salle  street,  Chi¬ 
cago. 

W.  W.  Bell,  Secretary,  Poster  Advertising  Ao- 
soclatlon,  Chicago. 

11.  S.  Anderson.  Utah  Bill  Posting  Company, 
Salt  loike  City. 

P.  C.  Donnelly,  J.  Donnelly  A  Sons.  Boston. 

F.  C.  Cheshire,  Consolvo  A  Cbeahlre,  Norf<Mk,  Va. 
Tom  Nokes,  Johnstown  Poster  Adv.  Co.,  Jotana- 

town.  Pa. 

George  L.  Chennell,  Columbus  Bill  Posting  Com¬ 
pany,  Columbus,  Ohio. 

W.  W.  Workman,  Burton  System,  Richmond,  Va. 
W.  G.  Reeve,  1940  Curtis  street,  Denver,  Colo. 

G.  W.  Kleiser.  Footer  A  Klelser,  San  Franclacow 
A.  Van  Boren,  United  Adv.  Corp.,  New  York. 

Public  VtiUtiea  Advertising  Association 

Bernard  J.  Mullaney,  Chairman.  Peoples  Qaa 
Light  A  Coke  Company,  Chicago. 

Frank  Leroy  Blancbaiii,  Henry  L.  Dob^y  A 
Co.,  New  York. 

J.  C.  McGuistoo,  Westingboose  Electric  A  Mfg. 

Company,  East  Plttriinrgb. 

William  P.  Strandborg,  Portland  Railway  Light 
A  Power  Company,  Portland.  Ore. 

Charles  W.  Person,  American  Gaa  Association, 
New  Y'ork. 

Samuel  Insol.  Jr.,  Middle  West  Utilities  Com¬ 
pany,  Chicago. 

C.  A.  Nash,  United  Light  A  R.  R.  Company, 

•  Dnvenport,  Iowa. 

J<din  C.  D.  Clark,  Boston  Consolidated  Gas  Oo., 
Boston. 

James  B.  Carnes,  Nashville  Railway  A  Light 
Company,  NaabvUle,  Tenn. 

J<^n  C.  Mellett,  Indiana  Public  Utility  Aaao¬ 
cUtlon.  Indianapolis. 

P.  L.  Thomson,  Western  Electric  Company,  Naw 
York. 

C.  F.  Farley,  Kansas  City  Power  A  Light  Com¬ 

pany,  Kansas  City. 

Raligious  Prssa  Department 

John  J.  O’Keefe,  Chairman,  Truth  Magaslna, 
Inc.,  New  York. 

W.  J.  Meindoe,  The  Cbntlnent,  New  York. 

O.  R.  WitlUmsoD,  The  Continent,  Chicago. 

H.  W.  Beals,  Epworth  Herald,  New  York. 

T.  Albert  Hooper,  Juvenile  Instructor,  Salt 
Lake  City. 

Kenneth  S.  Ballou.  The  Congregationaliat,  Boatmi. 
B.  J.  W(dfinger,  150  5tb  avenue.  New  York. 
Philip  E.  Howard.  Sunday  School  Timet  Phila¬ 
delphia. 

H.  P.  Pagan!.  Indiana  Catholic  Record.  In¬ 
dianapolis. 

Screen  AdvertUsrs  AssocUtUn 

Douglas  D.  Rothacker,  Chairman,  Rotbackar 
Film  Mfg.  Company,  Chicago. 

D.  U.  Harris.  Standard  ^ide  C<^,  New  York. 
Rnsaell  Sltn|>soD.  J.  P.  Simpson  Advertising 

Company,  Dallas. 

M.  J.  Caplan,  Metropolitan  Motion  Picture  Com¬ 
pany,  Detroit. 

Paul  F.  Kendall.  Long  Bell  Lumber  Company, 
Kansas  City,  Mo. 

Bennett  Chappie.  American  Rolling  Mllla,  Mid¬ 
dletown,  Ohio. 

George  F.  Oxley.  National  Electric  Light  As¬ 
sociation.  New  York. 


Insurance  Advertising  Confsrenos 

Jcdin  W.  Longnecker,  Chairman.  Hartford  Firs 
Ina.  Company.  Hartford.  Coon. 

B.  A.  Collins.  National  Surety  Company,  N.  T. 
Stanley  F.  Withe.  Aetna  Affiliated  CompanUa. 

Hartford,  Conn. 

E.  L.  SulllTan,  Home  Insurance  Company,  New 
York. 

CTarence  A.  Palmer.  Insurance  Company  of 
North  America.  Philadelphia. 

Cbauncey  S.  S.  Miller.  North  British  A  Mercan¬ 
tile  Ins.  Co.,  New  York. 

Clifford  EIvlnH,  Impt-rUI  Life  Assurance  Com¬ 
pany,  Toronto. 

Harry  A.  Warner,  Maryland  Casualty  Cumpany. 
Baltlniort*. 

A.  H.  Reddall.  Equitable  Life  Aaniinioce  Com¬ 
pany,  New  York. 

Roosevelt  L.  Clark.  Continental  Insurance  Com¬ 
pany,  New  York. 

l.ntber  B.  Little,  Metropolitan  Life  Insumnce 
Company,  New  York. 

C,  3.  Cmmmett,  American  Mutual  LlabHity  In¬ 

surance  Co.,  Boston. 
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GET  CLOSE  TO  READERS,  competitor  which  is  content  and  able  CIRCULATION  MANAGERS  Five  new  members  were  added.  Ti*,  1 

the  value  given  in  its  own  are:  John  McIntosh.  Indianaooli, /tJi! 

CIRCULATORS  TOLD  columns  as  its  justification  for  asking  CHOOSE  LOUISVILLE  Star;  F'red  Piper,  Terre  Haute  (iSj 

_  public  support  at  the  regular  subscrip-  _  Star;  J.  Frank  McDurmood, 

Co^ctor.  and  ^licitor.  Can  Uarn  *Tn  ^thb  ‘ connection  Glenn  S.  England,  Sute.  Group  Conclude.  14th  Srnhill^&Tncy'tK’ 

What  Sell,  the  Paper,  N.  Y.  Johnstown  Leader -Republican,  declared  Semi-Annual  Meet  in  Chicago —  Myers,  Quincy  (Ill.)  Herald. 

'  Meeting  Hold. — C.  H.  Cong-  that  the  newsboy  is  in  the  final  analysis  Speaker.  Diacus.  Circu-  - - - 

don  New  President  one  of  the  most  important  factors  in  the  Building  TRIE’S  COLOR  WEEinV 

success  of  a  newspaper. 

*  ;  Tlie  newsboy,  he  said,  comes  in  direct  T: - ,  AD  STAFF  NAMED 

(By  Telcgrafh  to  Kditor  &  Publisher)  contact  with  the  reader  more  closely  Circulation  problems  of  various  nature  _ 

Binghamton,  N  Y,  Oct  24 — The  than  any  other  employee  of  the  paper  and  were  discussed  at  the  meeting  of  the  Cen-  ^  ,  w  ,  n. 

mi-annual  convention  of  the  New  a  loyal,  hard  working  organization  of  ‘(al  States  Circulation  Managers’  Asso-  J.  Merrill  i.  Manager  WhiU  t  L 


CIRCULATORS  TOLD 

Collector,  and  Solicitor.  Can  Learn 
What  Sell,  the  Paper,  N.  Y. 
Meeting  Holds — C.  H.  Cong- 
don  New  President 

(By  Telegraph  to  Kditor  &  Publisher) 


CHOOSE  LOUISVILLE 

Central  States  Group  Conclude.  14th 
Semi-Annual  Meet  in  Chicago— 
Speakers  Discuss  Circu¬ 
lation  Building 

Circulation  problems  of  various  nature 


semi-annual  convention  of  the  New  a  loyal,  hard  worl 
York  State  Circulation  Managers  As-  news  merchants  cai 
sociation  conclud-  leader  if  the  other 

ed  two  days  ses-  sharp  TVip  rpsnnn 

sion  here  this 
afternoon  with 
election  of  of¬ 
ficer  and  the  se¬ 
lection  of  Roch¬ 
ester  as  the 
place  for  holding 
the  next  con¬ 
vention  at  a  time 
to  be  decided  up¬ 
on  later  by  the 
officers  and  di¬ 
rectors.  The  fol¬ 
lowing  o  ffi  c  e  r  s  saving  Ixren  effected 

were  elected:  Charles  H.  Congdom  tion  of  collectors  b 
President,  'Char-  irregular  deliverie: 

les  H.  Chngdon,  Watertown  Times;  first  nearly  90  per  cent, 
vice-president,  Frank  Roberts,  Rochester  The  circulation 
Times-Union  ;  second  vice-president,  of  the  Binghamton 


a  loyal,  hard  working  organization  of 
news  merchants  can  make  any  paper  a 


ciation  at  its  fourteenth  semi-annual 


leader  if  the  other  departments  do  their  meeting  held  Oct.  23  at  the  Hotel  La 
share.  The  responsibility  of  the  news-  Salle. 

boy  is  twofold,  he  said,  that  of  service  About  forty  members  were  present  and 
both  to  the  publisher  and  the  reader,  and  after  hearing  a  number  of  interesting 
should  be  recognized  as  such  and  the  talks  the  group  divided  into  two  sections 


Pancoast  Handles  New  Yotk 
Office — Publication  to  Start 
Eariy  Next  Spring 


rewards  of  the  faithful  should  be  com-  — morning  and  eve  ___  _  __  _ ^ 

mensurate  in  kindly  treatment  and  just  round-table  discussion.  the  advertising  organization  is  now  pr*. 

comiiensation.  The  association  decided  to  hold  its  next  tically  complete,  it  was  announctd. 

Charles  E.  Blewer,  Binghamton  Press,  meeting  in  Louisville  on  June  9,  1924,  Walter  J.  Merrill  will  be  the  advotis. 
upheld  the  contention  that  independent  ‘h*-'  day  preceding  the  opening  of  the  In-  mg  manager  of  the  magazine,  which  *I 
carriers  are  preferable  in  the  building  up  ternational  Circulation  Managers’  Asso-  be  a  weekly  and  will  be  issued  « 
of  a  steady  and  profitable  circulation  to  ciation  convention.  Wednesdays  commencing  early  ga 

the  office-owned  route  system.  He  told  .  G-  S.  Galloway,  secretary  of  the  asso-  Spring.  Mr.  Merrill  has  been  for  sow 
of  his  experience  along  this  line  and  ciation,  and  circulation  manager  of  the  time  manager  of  national  advertisig  f» 
said  that  not  only  had  a  large  financial  Rockford  (Ill.)  Register-Gazette,  was  the  Tribune. 

saving  lieen  effected  through  the  elimina-  not  present,  for  the  first  time  since  the  C.  L.  Pancoast  will  be  the  Easteng. 
tion  of  collectors  but  that  complaints  of  organization  of  the  association,  on  ac-  vertising  representative,  with  oics  i 
irregular  deliveries  had  been  reduced  count  of  being  seriously  ill.  Fred  Rhine-  New  York.  He  was  formerly  maap 
nearly  90  per  cent.  f’^'’t>  of  the  Chicago  Evening  Post,  of  the  Tribune’s  New  York  oflSet  S- 


talks  the  group  divided  into  two  sections  Plans  for  the  Chicago  Tribune’s  p, 

— morning  and  evening  papers — for  color  venture  have  progressed  so  far  tin 


The  circulation  men  were  the  guests  f’*®  place. 


licitors  for  the  Western  office  will 


Times-Union;  second  vice-president,  of  the  Binghamton  Pre.'s  and  the  Morn-  Selling  values  that  enter  into  the  mar-  Ray  Clark,  L.  A.  Weary  Md  J.  H, Sii 
Charles  E.  Blewer,  Binghamton  Press;  ing  Sun  at  a  dinner  at  the  country  club  looting  of  a  newspaper,  are  similar  to  yer,  Jr.,  while  A.  R.  Leininger,  W.  1 
secretary-treasurer,  Alfred  W.  Cockerill,  last  night  with  Mr.  Levy  as  toastmaster,  those  of  any  other  commodity,  according  Englehart  and  H.  H.  Seward  will  be  a. 
Utica  Press ;  Directors  (for  two  years)  .Addresses  were  given  by  Rev.  D.  ''' •  J-  ^ circulation  signed  to  the  Eastern  office  in  tint  a- 


Utica  Press;  Directors  (for  two  years)  .Addresses  were  given  by  Rev.  D. 
Glen  S.  England,  Johnstown  Leader-  Stanley  Shaw,  of  the  Tabernacle  M.  E. 
Republican ;  W.  C.  Russell,  Jamestown  Church  of  this  city ;  Mr.  Congdon,  Mr. 
Post;  and  R.  J.  Mosher,  Buffalo  En-  McKernan.  Mr.  Cockrell.  Robert  S. 
quirer ;  (for  one  year)  Dan  Tanner,  Weir,  Syracuse  Journal;  W.  C.  Hixson, 
Utica  Observer-Dispatch ;  George  J.  Syracuse  Post-Standard ;  Ralph  E.  Ben- 


manager  of  the  Chicago  Evening  Ameri-  pacity.  All  except  Seward  are  four 


Erb,  Buffalo  News,  and  Ralph  Decker,  nett,  general  manager ;  Lawrence  S.  please  the  reading  public. 


can.  one  of  the  speakers.  Tribune  men. 

“Ta.stes  of  people  differ,”  he  said.  F.  B.  Gehrgardt  has  been  made  Else; 
“The  editor  should  make  all  matter  read-  Advertising  Representative  of  the  Cbop 
able  and  attractive  as  much  as  possible  Tribune,  succeeding  Mr.  Pancoast  and  a 


F.  McMahon  has  been  made  Wtstr. 


Rochester  Democrat  &  Chronicle. 


Chubbuck.  advertising  manager,  and  “.Xrthiir  Brisbane  claims  that  features  National  .Advertising  Manager,  sukk- 


Many  matters  of  particular  interest  Frank  W.  Spaulding,  managing  editor,  are  to  a  newspaper  what  the  track  is  to  a  Mr.  Merrill, 

in  solution  of  distribution  problems  were  Binghamton  Press.  locomotive.  Features  carry  a  newspaper  Coincident  with  the  publication  of  lit 

discussed,  also  various  plans  for  closer  In  addition  to  those  named  others  in  along  day  after  day.  piling  up  the  cir-  new  magazine,  of  which  G.  F.  His 
co-operation  between  the  circulation  and  attendance  at  the  convention  were  E.  S.  culation  thousand  after  thousand.  Throw  bright  will  be  promotion  manager,  a 
editorial  Departments  which  would  Dobson,  promotion  manager  of  the  away  your  features  and  you  bump  along  present  Tribune  coloroto  magazine  £■ 
make  the  work  of  making  each  paper  Brooklyn  Daily  Times,  who  was  elected  the  ties.  To  determine  what  features  to  tion  will  undergo  some  radical  clunp 
cover  its  individual  field  more  thoroughly  to  memlxrship;  R.  J.  Bulger,  Buffalo  use  takes  an  unbelievable  amount  of  It  will  be  increased  to  twice  its  sire  a 
easier  for  the  distribution  end  of  the  Finquirer;  Fred  C.  Miller,  Gloversville  study.  I>ocality  of  the  paper  has  quite  a  will  be  devoted  to  e.xclusively  to  pbe- 
business.  Herald;  Fred  R.  .Arn.  Gloversville  bit  to  do  with  that,  while  the  type  of  graphs. 

It  was  conceded  that  newspapers  Leader-Republican;  L.  J.  llannig,  Johns-  reader  you  are  after  is  also  a  big  deter- - 

would  gain  in  influence  and  in  circula-  town  Herald ;  R.  S.  Moon.  Binghamton  mining  factor.  SEPTEMBER  AD  GAIN  M*"' 

tion  if  the  circulation  managers  would  Morning  Sun ;  I^averne  Lewis,  Ithaca  “.A  short  story,  a  serial  story,  beauty  _ 

give  more  thought  to  the  study  of  the  Journal-News;  M.  .A.  Miner,  Syracuse  and  medical  advice  are  items  of  great  rj  y  P..... 

desires  of  the  readers.  It  was  pointed  Post  Standard ;  and  A.  B.  Parker,  value,  or  should  be.  Want  ads  have  a  '  '  ** 

out  that  this  could  be  done  with  little  Watertown  Standard.  big  selling  value.  Editorials  by  well-  Comparison 

extra  trouble  by  the  collectors  and  - -  known  writers  have  a  big  drawing  power.  Newspaper  advertising  in  29  cities  r. 

solicitors  establishing  a  more  friendly  WICHITA  BEIACON  EXPANDS  “To  enumerate  all  your  values  simply  e  g  per  cent  greater  in  voUime  dors 

footing  with  the  readers  with  whom  _  take  your  paper  and  dissect  it  from  the  ]973  joj, 

they  come  into  closer  contact  than  any  ..  „  .  Larxer  Quarters  for  to  the  last,  and  if  you  find  any-  jng  to  the 'figures  compiled  by 'tht  N(i 

of  the  other  employes  on  the  paper  and  au  .  d  *  there  that  is  not  of  real  selling  York  Evening  Post  Statistical  Dtpi' 

learning  what  features  are  of  most  in-  Former  tiov.  Allens  Faper  value,  get  nd  of  it,  be  it  feature  story,  ment.  The  gain  noted  was 

terest  to  the  greatest  number  and  then  With  the  active  resumption  of  manage-  . ..  .  agate  lines,  the  1923  total  ta 


N.  Y.  Press  Strike  Reduces  1923  Tib 

big  selling  value.  Editorials  by  well-  •**  Comparison 

'vriters  have  a  big  drawing  power.  Newspaper  advertising  in  29  cities  r. 
To  enumerate  all  your  values  simply  e  g  per  cent  greater  in  voUiine  dors 
ake  your  paper  and  dissect  it  from  the  gept.,  1923,  than  in  Sept.,  1922,  accr: 
first  page  to  the  last,  and  if  you  find  ^rty-  ing  to  the  figures  compiled  by  the  Nn 
thing  there  that  is  not  _  of  real  selling  York  Evening  Post  Statistical  Depi" 


terest  to  the  greatest  number  and  then  With  the  active  resumption  of  manage-  wnai  not.  agate  lines,  the  19i 

working  with  the  editorial  department  ^ent  and  editorship  of  The  Wichita  The  reading  public  knows  what  it  108.761641  agate  lines, 
to  build  up  and  strengthen  those  features.  (Kan.)  Beacon,  former  Governor  Henry  wants,  and  when  a  newspaper  gives  them  102.916.331  agate  lines  ii 
James  McKernan,  New  Aork  World,  j  Allen  of  Kansas  has  made  a  number  they  desire,  that  s  the  one  which  is  Due  to  the  fact  that 

a  past  president  of  the  association,  told  changes,  both  in  equipment  and  or-  *•  ,  .  Sundays  in  Sept..  192 

how  the  Morning  and  Sunday  editions  of  ganization.  rive  ways  for  getting  better  results  Sent  10?:>  anri  t 


first  page  to  the  last,  and  if  you  find  ^by-  ing  to  the  figures  compiled  by  tht  N(i 
thing  there  that  is  not  _  of  real  selling  York  Evening  Post  Statistical  Dtpi" 
value,  get  nd  of  it,  be  it  feature  story,  ment.  The  gain  noted  was 

agate  lines,  the  1923  total  tea 
The  rrading  public  knows  what  it  1(18.761.641  agate  lines,  compared  rt 
wants,  and  when  a  newspaper  gives  them  102.916.331  agate  lines  in  1922. 


re,  tnat  s  tne  one  which  is  Due  to  the  fact  that  there  were  “ 
Sundays  in  Sept..  1923,  and  four  i 
for  getting  better  results  Sept.,  1922,  and  also  to  the  pressmr 


his  publication  had  made  a  careful  sur-  An  annex  has  been  built  to  accommo-  ^om  newsboys  were  enurnerated  by  M.  strike  in  New  York,  which  cost  the  no 
vey  of  the  effect  of  the  various  features  ^  octuple  press  of  high  Walters,  of  the  Lexington  (Ky.)  papers  approximately  3.fl(X),0n0  id 

used,  and  how  increased  circulation  had  ^-hich  will  augment  the  Hoe  press  “^rald.  lines  no  just  comparison  can  be  dn  j 


used,  and  how  increased  circulation  had  gjiced  which  will  augment  the  Hoe  press  I^^rald.  lines,  no  just  comparison  can  be  dn; 

been  obtained  by  the  strengthening  of  which  has  served  The  Beacon.  The  news  “Select  the  right  kind  of  boys,  put  a  from  blanket  totals,  which  are  give' 

some  and  the  elimination  of  others.  department  has  been  moved  to  the  annex  live  wire  in  charge  of  them,  train  them  cities  below ; 

F.  S.  Levy.  New  Aork  Evening  Mail,  ^nd  larger  quarters  provided  for  the  '"isht,  keep  their  pep  and  enthusiasm  29  cities  listed  26  show  irain  .J  sk”’ 


retiring  president,  spoke  on  a  similar  niechanical  departments. 


subject  from  the  standpoint  of  the 
Metropolitan  evening  papers  and  the  dis- 


In  the  general  campaign  of  expansion  arnusement.”  he  stated. 


aroused  and  furnish  them  with  plenty  of  126  papers  listed  86  show  gain  38  dm 


2  no  comparison 


the  departments  have  shared.  S.  A.  Cole 


cussion  which  resulted  showed  a  con-  formerly  managing  editor,  will  de- 

sensus  that  the  tune  has  passed  wpen  a  virtually  all  of  his  time  to  the  busi- 


“If  the  standard  of  boys  is  kept  high,  ,,,  lu' 

If  lo  „„f  JlfC-.-u  ~  f  fU  1-  J  New  \ork...  10,021,602  12,835,616 

It  IS  not  SO  difficult  to  get  the  kind  you  Chicago  ....  6!7Sl!.S93  6.113,805  637 

want.  There  is  no  question  but  that  a  iTiil-adclphia.  6,9  85.79  2  6,409,427  57( 


newspaper  may  rely  upon  its  ability  to  ^j^g  p^pg^^  position  many  parents  would  like  to  have  ■ 

get  the  greater  number  of  news  ‘  scoops  qt  general  manager.  Ws  sell  papers  for  the  training,  but  st  i  "uj 

to  catch  and  hold  circulation,  that  Elmer  T.  Peterson,  associate  editor,  r^fu-se  on  account  of  the  boys  with  whom  Boston  . 

newspaper  which  obtains  and  elaliorates  ^.jjj  to  his  editorial  writing  duties  they  would  be  forced  to  associate.”  Baltimore  ..  4’,196’.627 

and  strengthens  the  special  features  ^g^.^  direction,  having  been  .  The  value  of  circular  letters  in  build-  3’24M56 

which  appeal  to  the  greatest  nuinber  is  managing  editor.  mg  up  circulation  was  told  bv  Charles  ,san  Fran.".'.  4’.334’.291 

the  one  which  will  he  predominantly  _ _J _  Payn,  circulation  manager  of  the  In-  Milwaukee  ..  2!983!469 

successful  in  its  community.  Springfield  Printers  Get  $3  Raise  dianapolis  Star.  rin^nnSr  "  ^259'800 

It  flier,  woe  Homnnctrotofl  frillnwinfr  a  *  “TBo  olerii  at-  1oft»,  'mcinipti  ..  3.259,81)11 


6,985.792 

4,818.030 

3,908.175 

4,005,560 

5,508,479 

4,196.027 


Springfield  Printers  Get  $3  Raise 


Milwaukee  .. 
Wa'-hington. . 
Cincinnati  , . 


o.,..  — e.,  ^f,ose  01  news  airection,  naving  oeen  .  n.in.i.t  m  uuini-  nyffalo  -  3  2  4  7  5  5  6  2  993  906  25: 

which  appeal  to  the  greatest  number  is  ^^^jg  managing  editor.  mg  up  circulation  was  told  bv  Charles  .san  Fran.".'.  4’.334’.29l  4’,173',56*  It’ 

the  one  which  will  he  predominantly _ Payn,  circulation  manager  of  the  In-  Milwaukee  ..  2.983.469  2.462,975  53 

successful  in  its  community.  Springfield  Printers  Get  $3  Raise  diarmpolis  Star.  Hn^nnSr"  S^oJ  Isos'wOlJ 

It  also  was  demonstrated  following  a  The  circular  letter  should  be  used  New  Orleans  3  102  679  2  702.'^ 

talk  bv  Dan  \V.  Tanner,  Utica  Observer-  Increase  oi  $3  a  week  is  p^ranted  to  onlv  when  it  is  impossible  to  make  per-  Minneapolis,.  3!o42!066  3!o*3!o45  J 

Dispatch,  that  the  oflFcring  of  prizes  of  printers  employed  on  the  Springfield  sonal  solicitation/*  Mr.  Payn  said.  “There  ••,•••  2,529.380  2  359.^ 

real  value  to  agents  and  carriers  is  of  (Ohio)  Daily  News  and  the  Morning  Sun,  are  times  when  you  have  some  special  Denver **”^*^*’  2  045!204 

far  greater  importance  in  the  building  under  terms  of  an  agreement  reached  Oct.  oflFcr  to  make  when  you  can  get  fair  Providence  *.  2!658!9()4  2.553^602  Ij 

up  of  circulation  today  than  the  offering  20,  retroactive  to  Oct.  1.  The  new  scale  results  by  sending  out  an  attractive  let-  ...  3,130.752  2,751.165  JJ; 

of  subscription  prizes  to  the  readers.  provides  a  basis  of  M3  day  work  and  $46  ter.  .A  good  letter  takes  a  lot  of  time  "■  7nw'746  i:- 

In  fact,  the  majority  of  the  circulation  night  work,  as  against  $40  and  $43,  the  and  thought  to  prepare  properly.”  Oakland  ”'.'.’.  2i02i!782  K802314  21' 

managers  expressed  the  opinion  that  the  former  basis.  A  minor  change  in  the  Mr.  Pavn  went  on  to  give  .some  hints  Omaha  .  2'.044!n49  1.942,654  i*| 

public  has  come  to  look  upon  the  news-  working  agreement  provides  that  on  the  on  letter 'writing.  He  also  told  of  the  i 

paper  which  offers  some  small  prize  as  Saturday  double  shift,  seven  h(mrs  shall  famous  “red  string”  circular  letter  which  Baj-ton"  . ..! !  2!6i8l40  6  2,296.490  W 

an  inducement  to  subscribe  as  forced  to  constitute  a  day  for  the  last  shift.  This  helped  secure  about  4,000  suWriptions  Houston  _  2i334!578  2,182,068 

the  last  resort  in  an  effort  to  obtain  is  applicable  to  the  evening  paper  which  in  60  davs.  _  ,  -  „ ^ 

readers  and  that  such  offers  usually  are  issues  both  Saturday  evening  and  Sun-  F.  M.  Hatch,  of  the  South  Bend  (Ind.)  ....108,761,641  102.916,j. 

found  to  work  to  the  advantage  of  the  day  morning.  Tribune,  discussed  prizes  and  their  costs.  •  Loss. 


2,529.380 

2.958,178 

1.984,584 

2,658,964 

3.130.752 

2.683.857 

2,263,422 

2,021,782 

2.044.049 

1.992.032 

1.890,829 

2,618,406 

2,334,578 


6,409,427  575 
3.972.822  W' 
3,415.950  4*1 

3.672.300  7." 

5,069.296  43« 
4,186,609  4' 

6,969,480  5«.' 
2,993,906  251.5 
4,173,568 
2.462,975  52l‘ 
3.690.849  23«.;| 

2.805.300  4343 

2,702.521  4ffi.; 
3.0-3.045  »■ 

2  3  59,980  164* 
2.697.666 
2.045.204 
2.553.602  iK'i 
2.751.165  m 
2.271.268  4If5 
2,090.746  1;- 
1,802,514  214 
1.942,654  ! 

1,493.3 '8  49; 

2,296.490  » 

2,182,068  15 
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o/^etroitNewsPi'oves  ItsGueat . 

'  Value  To  Advertiseis  and  Seadei^ 


M  I 


m§  11 


EMPORARY  fluctuations  in  circulation  mean  little  in 
actual  results  to  advertisers.  On  the  other  hand,  steady 
growth  is  a  real  indication  of  value.  It  is  proof  of  popu¬ 
lar  demand  for  a  newspaper;  it  indicates  reader  atten¬ 
tion.  Without  this  the  largest  circulations  bring  scant  results  to 
the  advertiser. 

Advertisers  can  obtain  valuable  information  by  keeping  on  record  the  semi¬ 
annual  statements  of  circulation  which  daily  newspapers  must  render  to  the 
United  States  Government.  These  statements  reveal  a  history  which  enables  the 
advertiser  to  see  the  trend  of  circulation  over  periods  of  years,  and  judge  the  re¬ 
ception  which  his  advertising  will  meet. 

The  figures  in  the  box  below  are  taken  from  statements  rendered  by  The 
Detroit  News  to  the  government  in  October  of  each  year  since  1919 — five  years. 
They  represent  in  each  case  a  six  months’  average  of  net  paid  circulation.  No 
waste  or  free  copies,  no  bulk  sales,  no  left-overs  or  returns,  no  special  extras,  of 
incomplete  papers,  nothing  but  REGULAR  NET  PAID  CIRCULATION — the 
kind  that  brings  the  advertiser  substantial  results. 


OctoberPost. 

OfficeStdtements 

Weekdays 

1919  . 220,290 

1920  . 229,369 

1921  . 225,868 

1922  . 248,155 

1923  . 271,368 

Sundays 

1919  . 190,854 

1920  . 223,809 

1921  . 233,640 

1922  . 240,242 

|.1923  . 258,136 


How  The  Detroit  News  Leads 

The  Detroit  News  has  the  greatest  circulation  in 
Michigan  both  daily  and  Sunday  and  enjoys  a  thorough 
coverage  of  its  trading  territory  equalled  by  no  other 
paper  in  so  great  a  community  as  Detroit.  As  a  corollary 
to  this  leadership.  The  News  stands  first  in  display 
advertising  and  second  in  total  advertising  in  America, 
Sunday  and  weekday  combined. 


The 

Detroit  News 


Greatest  Circulation  Daily  and  Sunday  in  Michigan 
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FRED  MOTZ  HAS  SEEN  AND  PROGRESSED  WITH 
FAST  PARADE  OF  “SPECIALS” 


.  By  ROSAUE  ARMISTEAD  HIGGINS 


RUMELY  MUST  SERVE 


ous  covering  on  advertising  campaigns 
breaking  anywhere  in  the  country. 

"In  the  old  days,  the  expenses  of  a  Appeal  of  Former  N.  Y.  Eveniiii 
representative  covered  a  small  staff,  and  Editor  Denied  ^ 

what  the  owner  of  the  agency  drew  for  •  •  l 

his  own  needs.  Today  you  find  anywhere  review  in  the  case  of  Edward  a 
from  20  to  25  salesmen,  statistical  bu-  Rudely  and  others  sentenced  to  the  p®. 

-TRED  P.  MOTZ,  vice-president  of  the  wrote  out  a  report  of  each  one,  as  he  and  l^e  trav-  ‘S^^o  the"  Alien  PrL«'v  fe  ** 

John  M.  Branham  Company,  is  one  would  have  done  and  settled  down  to  my  expenses.  It  costs  a  good  repre-  indebtedness  to  the  German******^ 

of  the  best  known,  best  informed  and  regular  work.  ^  *«"tat.ve  today  as  much  to  ma.nUin  his  «ndebt^ne  s  to  the  Gej,^ 

K..O*  i;i,-.i  ..T  XI  r.  office  for  one  month  as  it  did  the  old  mcni  in  connramn  wun  tne  purchase  of 

ii^!J  f  afternoon,  Mr.  Thompson  representative  for  two  years.  New  York  Evening  Mail,  was  denj 

the  business  of  called  for  this  solicitor.  I  said  he  had  ,  i.  u  •  by  the  Supreme  Court,  Oct.  22  ^ 

newspaper  rep-  been  in,  but  had  gone  out  again.  Mr.  ,  ®  a  whole  lot  to  the  old  timers.  Rumely,  former  publisher  of  the 

resentation  today.  Thompson  wanted  to  know  how  things  Iniprovement  in  our  work  has  naturally  ^i^jj  g_  Walter  Kauffman  and  NorvSia 
From  his  store  had  gone  that  day.  I  handed  him  the  occasioned  by  changing  conditions,  Lindheim,  lawyers,  were  convktal  « 

of  knowledge  re-  reports.  I  thought  the  incident  was  J'ou'ig  businesslike  men  coming  into  the  charges  of  conspiring  to  defraud  the »» 
garding  advertis-  closed.  The  next  morning  he  called  me  '’^cious  o^anizations  and  a  careful  study  ernment  in  1920.  The  Circuit  Coim 
ing,  he  might  be  into  his  office  and  said,  ‘Mr.  Blank  was  °  wc  are  supposed  to  do.  A  Appeals  at  New  York  affirmed  the  cml 

50,  though  in  re-  drunk  yesterday,  wasn’t  he?’  I  replied  PuW'sfier  s  rpresentative  today  not  only  yiction  July  28.  1923.  Protesting!^ 
ality  he  is  only  that  I  did  not  know.  He  pressed  me  for  represents  the  publisher  in  advertising  the  “war-time  verdict”  of  the  im 
36,  and  the  years  an  answer  and  I  again  said  that  the  so-  practically  every  department  of  the  Rumely,  declaring  he  was  not  guilty  ^ 

have  passed  by  licitor  had  been  to  the  office  and  I  did  P^Pcri  from  buying  newsprint  to  comics,  mediately  appeal^  to  the  higher  court 
him  kindly.  He  not  know  anjthing  about  whether  he  was  “Representation  today,  however,  is  not  The  two  lawyers  are  alleged  to  hm 

IS  one  of  those  drunk  or  not.  But  his  next  question  got  seeing  how  much  you  can  get  out  of  your  prepared  a  report  filed  with  the  .Mio 

r  a  r  e  specimens,  me.  business,  but  how  much  you  can  put  back  Property  Custodian  that  the  EveuM 

r?  1  New  ..  ‘^1,0  made  those  calls,’  he  fired  at  fo  insure  its  being  bsting  and  to  Mail  was  American-owned,  when  at  tk 

\  orker,  and  was  j  answer,  ‘I  made  them.’  insure  its  giving  the  full  return.  The  time  it  was  the  alleged  property  of  tk 

I  XX  j  1  Shortly  after  this  the  solicitor  lost  out,  day  the  one-man  agency  is  gone.  It  is  Ini^rial  German  Government, 

lyn  w'here  he  attended  the  public  schools  h^cause  of  numerous  offenses  of  this  now  complete  organization  work.  The  The  defendants  were  sentenced  in  tk 

and  the  Commercial  High  School.  numerous  onenses  ot  representatives  spent  a  good  deal  of  Federal  District  Court  to  serve  one  ^ 

At  the  age  of  16,  Fred  Motz  started  ^  their  time  in  seeing  how  many  papers  and  a  day  in  the  federal  penitenitaiy. 

sienog-  _  _ , _ they  could  take  from  each  other.  The 


Fred  P.  Motz 


?a7er“\vWn''Se5T;elfoA,h^^^^^^  Thompson  bought  ,h.  N™  S  “7/“' 

ex^rience,  Mr.  Motz  smiled.  Glrleans  Item  rl.snoMner  of  bin  interest  in  really  gooa  representatives  ot  today 


Airplane  Service  Costly 


The  Philadelphia  Item  is  the  new 
paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


ice  Mr  xMotz  smiled  Girleans  Item  disposing  of  his  interest  in  ^oca  represemaiives  oi  today  are 

<‘\xr  11  T  1  1  i.  ^  u  j  «i  the  firm  to  Tohn  Budd  and  the  firm  of  representatives  that  are  building  up 

Well,  when  I  look  back,  he  said,  I  ^  Thompson  became'  Smith  &  without  attempt-  The  Pacific  and  Atlantic  Photognph 

see  many,  many  changes,  and  recall  firms  ^  ing  the  destructive  policy  of  unsettling  Service,  part  of  the  Chicago  Tribu* 

that  many  specials  today  do  not  know  ^  •  r  t  i  r  l  various  publishers  on  flimsy  pretenses  of  Newspapers  Syndicate,  spent  more  tia 

ever  existed.  I  started  w<^k  as  private  In  IjOf.  af  the  age  of  22,  I  left  the  greatness.  The  business  of  today  is  fun-  $10,0(X)  on  airplanes  in  four  rnontlu  it 
secretary  to  Frederick  I.  Thompson,  of  h™  and  took  charge  of  the  New  York  damentally  sound  and  the  agency  that  reports.  The  amounts  were  as  folkin; 

Smith  &  Thompson.  office  of  Bamara  &  Branham.  We  had  organizes  properly  with  the  welfare  of  its  Dempsey-Gibbons  fight,  $2,300;  WAhti- 

“And  in  this  connection,  let  me  say  people  tn  the  or^nization,  and  rep-  publishers  and  the  advertising  business  Firpo  fight,  $1,000;  Harding  funoil 

that  the  Frank  A.  Richardson  Agency,  j^.s^nted  me  Atlanta  Journal,  Shrevept^  heart,  is  the  agency  that  will  continue  $3,100;  Dempsey-Firpo  fight,  $1,^)0,  ad 

which  later  became  the  Smith  &  Thomp-  Nashville  Amerman  and  the  build  properlv  for  vears  to  come.”  Japanese  earthquake,  $3,000. 

son  Company,  has  produced  some  of  the  Southern  Agriculturist.  Today  the  first 
most  successful  men  in  the  specials’  field,  three  papers  are  still  on  our  list  and  we 
and  from  it  have  sprung  four  important  ««ve  ceased  to  represent  farm  papers.  On 
firms — Kelly-Smith,  John  Budd  Com-  death  of  Mr.  Barnard,  the  John  M. 

pany,  Paul  Block,  Inc.,  and  the  John  M.  Company  was  incorjwrated  in 

Branham  Company.  When  I  joined  and  I  became  a  director.  In  1916,  I 
Smith  &  Thompson,  they  had  just  pur-  oecame  vice-president, 
chased  the  old  Richardson  Agency.  A  “You  have  asked  me  to  give  you  the 
few  months  liefore,  Paul  Block  and  Her-  evolution  of  special  representation.  That 

man  Halsted  had  left  Frank  Richarson  is  just  like  asking  me  to  rebuild  New 

and  founded  the  Paul  Block  Agency.  York.  Very  few  of  the  present  repre- 
“Mr.  Thompson  came  from  the  Mem-  sentatives  can  even  recall  such  old  timers 

phis  Commercial  Appeal,  and  with  Will  Wally  Brooke,  Will  Smith,  Frank 

H.  Smith,  was  in  charge  of  the  New  Richardson,  T.  S.  Hand,  Adrian  Knox, 

York  office.  In  the  Chicago  office  was  M.  Lee  Stark,  Bob  McQuoid,  C.  J.  Bill- 
John  Budd,  who  left  the  Williamsport  son,  Sam  Beckwith,  L.  H.  Crall,  Henry 
(Pa.)  Grit.  We  represented  at  that  time  Bright  and  the  old  J.  E.  Van  Doren 
what  is  now  the  John  Budd  list.  Agency.  What  a  remarkable  change  has 

“I  worked  for  six  years  with  them,  taken  place! 

With  us  also  was  C.  F.  Kelly,  now  of.  “Some  of  the  above  are  still  in  busi- 
Kelly-Smith,  who  came  from  Fall  River  ness,  while  others  have  passed  beyond, 
to  New  York.  The  most  remarkable  change,  however, 

“I  well  recall  that  the  first  time  I  went  'S  in  our  methods  of  working, 
out  to  solicit,  it  was  under  most  unusual  “Circulation  statements  were  not 
circumstances.  We  had  with  us  a  so-  known,  rates  were  anything  but  stan- 
licitor,  a  man  who  was  good  in  his  line,  dardized.  Friendship  played  a  tremend- 
but  who  occasionally  imbibed  too  freely,  ous  part  in  the  placing  of  any  business. 

One  morning  he  came  in  drunk,  and  after  How  long  a  solicitor  could  stand  on  his 
giving  him  one  look  I  said,  ’For  Heaven’s  feet  at  Lipton’s  Cafe  in  41  Park  Row. 
sake,  get  out  of  here  before  the  boss  then  the  Times  Building,  was  necessary 
sees  you.’  qualification.  Today  a  special  represen- 

“He  had  some  important  calls  to  make  tative  is  really  a  publisher’s  representa- 
that  day,  so  I  had  him  make  me  a  list  tive,  with  complete  service,  a  careful 
of  them  and  he  departed,  promising  to  analytical  understanding  of  the  field  the 
phone  me  at  noon.  He  did  phone  and  he  paper  covers,  co-operative  information 
was  worse  than  before.  There  was  noth-  for  all  advertisers,  a  staff  of  high  class 
ing  left  for  me  to  do  but  to  rush  out  and  salesmen,  in  about  seven  different  cities 
make  those  calls.  I  did  so,  came  back,  all  over  the  country,  to  give  instantane- 


The  Washington  Star 
Is  a  Home  Paper 

The  newspaper  that  goes  into  the 
home  regularly  —  day  after  day — is 
the  newspaper  that  is  read  thoroughly 
and  thoughtfully  —  and  has  100% 
efficiency  as  an  advertising  medium. 


In  the  National  Capital  it  is  The  Star. 

Without  The  Star  you  do  not  cover 
the  field — but  with  it  you  don’t  need 
any  other  paper. 

^Ije  ^tomtits  Ste 

WASHINGTON,  D.  C. 


New  York  Office 
Don  A.  Carroll 
11$  East  42d  Street 


CUca^  Office 
J.  E.  Loti 
Tower  BuildiBf 
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The  Average  Net  Paid  Circulation 

of 

THE  BALTIMORE  SUN 


For  Six  Months  Ending 
September  30,  1923,  Was 


THE  DAILY  SUN .  241,972 


(Morning  and  Evening) 


Showing  a  Gain  of  25,977  During  the  Past  Two  Years 

THE  SUNDAY  SUN  -  ■  ■  -  176,150 

Showing  a  Gain  of  25,948  During  the  Past  Two  Years 


For  the  first  nine  months  of  1923  The  Sunpapers  carried  23,268,952  agate  lines  of  paid 
advertising,  a  gain  of  2,293,599  agate  lines  over  the 
corresponding  period  of  1922. 


Growth  such  as  this  attests  the  constantly  increasing  favor 
in  which  readers  and  advertisers  hold  The  Sunpapers. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


MORNING 

guy  S.  OSBORN 

Tribune  Bldg.,  Chicago 


EVENING 


SUNDAY 

JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 


ji'  ' 

***fj  no  rr» 
:  rl}  i 
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FOREIGN  LANGUAGE  MARKET  REMAINS 
INDUSTRY'S  ONLY  FRONTIER 

Huge  Field  Embracing  One  Quarter  of  Total  U.  S.  Population 
Awaits  Development  by  American  Business,  Seidman’s 
Survey  Shows — ^Trails  for  Ad  Pioneers  Few 


TF  American  industry  is  really  look- 

ing  forward  for  new  business,  new 
markets,  it  will  find  the  foreign  lan¬ 
guage  market  in  America  the  only  “fron¬ 
tier  country”  left  to  conquer. 

That,  in  substance,  is  the  belief  of 
Nathan  H.  Seidman,  president  of  the 
American  Association  of  Foreign  Lan¬ 
guage  Newspapers,  Inc.,  who  has  just 
prepared  a  study  on  “The  Foreign  Lan¬ 
guage  Market  in  America,”  being  a  sur¬ 
vey  of  the  “racial  and  national  groups 
in  the  United  States,  their  geographical 
distribution,  occupations,  their  social  and 
economic  standing,  the  publications  they 
support,  with  rates,  circulations,  and 
other  data  for  the  guidance  of  adver¬ 
tising  agencies  and  advertisers.” 

Seidman  expresses  his  belief  in  his  in¬ 
troduction  to  the  study,  which,  in  loose- 
leaf  booklet  form,  contains  also  a  preface 
by  James  O'Shaughnessy,  executive  sec¬ 
retary  of  the  American  Association  of 
Advertising  Agencies,  and  a  foreword  by 
R.  P.  Clayberger,  chairman  Foreign 
Language  Committee,  of  the  A.A.A.A. 

O'Shaughnessy  declares  Seidman’s 
work  to  be  of  “definite  value  to  the  bet¬ 
ter  promotion  of  business  in  general.” 

“The  foreign  language  market  of  the 
United  States  consists  of  26,073,739  for¬ 
eign  born  persons  and  children  of  foreign 
born  parents — just  a  trifle  less  than  a 
quarter  of  this  country’s  total  popula¬ 
tion,”  Seidman  states  in  the  study,  and 
then  proceeds  to  give  means  for  “effi¬ 
ciently  reaching  and  developing”  this 
huge  market. 

Divided  into  four  sections,  the  study 
opens  with  general  informaton,  proceeds 
to  statistical  grouping,  classifies  the  dif¬ 
ferent  races,  and  concludes  with  a  direc¬ 
tory  of  foreign  language  newspapers,  ar¬ 
ranged  by  states,  cities,  and  languages, 
giving  latest  circulatoin  figures  available 
in  May,  1923,  and  advertising  rates. 

The  reason  for  the  loose-leaf  form  is 
explained  by  the  preface  to  the  newspaper 
directory  section,  which  states  the  list  will 
be  kept  up  to  date  by  periodical  bulle¬ 
tins  on  new  additions  or  changes,  as  part 
of  the  “Foreign  Language  market”  ser¬ 
vice. 

The  study  announces  a  “definite  tech¬ 
nique  has  been  evolved  for  the  launching 
of  foreign  language  advertising  cam¬ 
paigns.” 

Taking  up  the  subect  of  the  selection 
of  media,  the  book  frankly  admits  the 
space  buyer  will  find  established  rules 
prevailing  in  accustomed  fields  conspicu¬ 
ous  by  their  absence  from  foreign  lan¬ 
guage  publications  published  in  the  United 
States. 

Other  standards  for  measuring  the 
value  of  a  foreign  language  newspaper 
are  summarized  as :  buying  power,  reader 
influence,  and  distribution  of  circulation. 

A  generalized  statement  of  the  for¬ 
eign  language  press  in  the  United  States, 
included  in  the  study,  is  to  the  effect 
there  are  approximately  700  publications 
in  34  different  languages.  Of  the  total 
number  140  are  dailies.  54  are  tri-week¬ 


lies  and  semi-weeklies,  456  weeklies, 
fortnightlies  and  monthlies.  Circulations 
range  from  500  to  250,000,  and  in  the 
aggregate  amount  to  over  10,000,000 
readers. 

Only  sixteen  of  the  700  newspapers 
listed  are  shown  to  be  members  of  the 
A.  B.  C.  Five  of  this  number  are  in 
Chicago,  and  7  in  New  York  City. 

Tables,  charts  and  maps  in  the  statis¬ 
tical  section  of  the  study,  it  is  explained, 
are  based  upon  figures  obtained  from 
three  different  sources; 

1.  — The  latest  United  States  Census 
and  Immigration  Reports. 

2.  — Reports  and  publications  of  racial 
organizations,  and  political,  religious, 
educational  and  mutual  aid  societies. 

3.  — Statistical  files  of  the  Research  De¬ 
partment  of  the  American  Association  of 
Foreign  Language  Newspapers,  Inc. 

The  figures  do  not  include  those  of 
mixed  parentage,  the  study  confining  it¬ 
self  strictly  to  the  foreign  born  and  the 
children  of  the  foreign  born,  reached  by 
the  foreign  language  press.  In  other 
words,  the  foreign  language  speaking 
people. 

There  are  eight  states,  where  the  per¬ 
centage  of  foreign  language  speaking  peo¬ 
ple  is  between  40  per  cent  and  60  per  cent 
of  the  total  population.  These  are  listed 
as :  Connecticut,  Illinois,  Massachusetts, 
Minnesota,  North  Dakota.  New  York, 
Rhode  Island,  and  Wisconsin. 

Presenting  the  racial  summaries  of 
each  of  the  foreign  lanpiage  groups,  the 
study  gives  a  general  idea  of  the  racial 
background  of  each  race,  both  in  the 
United  States  and  in  the  old  country, 
particularly  from  the  viewpoint  of  the 
advertiser. 

Points  brought  out  in  the  more  impor¬ 
tant  summaries  include: 

The  Czechs  in  American  number  close 
to  400,000.  Their  chief  occupation  is 
agriculture.  The  Czech  press  in  America 
numbers  about  50  publications. 

The  Dutch  and  Flemish  number  about 
400,000.  To  35  per  cent  in  industry  65 
per  cent  are  on  farms.  There  are  ten 
publications. 

The  Finns  number  340,000.  Farming, 
cattle  raising,  mining  and  lumbering  are 
the  chief  occupations.  They  issue  about 
20  publications. 

The  Germans  number  close  to  six  mil¬ 
lions,  and  are  found  in  practically  all 
occupations,  representing  one  of  the  most 
prosperous  elements  of  the  foreign  lan¬ 
guage  speaking  groups  in  America.  The 
German  press  in  America  is  one  of  the 
largest  in  the  field.  Before  the  war  it 
numbered  300. 

Hungarians  number  over  6(W,000.  One 
of  the  chief  occupations  is  mining.  They 
are  thrifty  sober  and  hardworking.  The 
Hungarian  press  consists  of  more  than  a 
score  of  publications. 

Foreign  born  Greeks  in  America  num¬ 
ber  340,000.  The  Greek  press  consists 
of  more  than  a  dozen  large  publications. 

The  Italians  in  America  number  about 
3,800,000.  Chief  industry  is  found  to  be 


IMTERTTPE 

Standardized  and  uiterchan«eable  typesetting  machines 
for  all  convosition,  from  5-point  text  up  to  full  width 
36-pouit  bold,  and  60-point  bold  condensed,  on  slugs  up  to 
42  ems  wide.  Sm  our  full  fats  uext  week. 

INTERTYPE  CORPOR  \TION 

General  Offices:  805  Terminal  Building,  Brooklyn,  N.  Y. 


mining  and  construction  work.  The  Ital¬ 
ian  press  consists  of  about  100  publica¬ 
tions,  of  which  8  are  published  daily. 

There  are  close  to  3,500,000  Jews  in 
.\merica.  The  Jewish  press  consists  of 
about  65  papers,  most  of  them  Yiddish 
dailies  and  weeklies. 

Poles  in  America  number  close  to  three 
and  a  half  million.  They  are  found  in 
nearly  every  industry  of  importance.  The 
Polish  press  in  America  numbers  more 
than  75  publications. 

The  Slovak  population  in  America  is 
close  to  a  half  a  million.  Large  num¬ 
bers  work  in  coal  mines,  but  they  are  to 
be  found  in  all  leading  industries.  The 
press  numbers  25. 

There  are  about  900,000  Spanish  speak¬ 
ing  people  in  America,  chiefly  engaged  in 
the  export  and  import  trade. 

Swedish  j^ople  in  America  number 
about  a  million  and  a  half,  with  farm¬ 
ing  the  chief  occupation.  They  are  said 
to  be  among  the  best  educated  immigrants 
in  America.  The  Swedish  press  in 
.\merica  is  one  of  the  largest  in  the  for¬ 
eign  field  and  is  also  one  of  the  oldest. 
There  are  no  daily  newspapers,  however. 

Oelwein  Papers  Merged 

The  Oelwein  (la.)  Iowan,  a  tri-weekly, 
and  the  Oelwein  Daily  Register  have  been 
merged  and  will  be  published  hereafter 
at  the  Register  plant.  H.  V.  Hoyer  is 
manager  of  the  new  organization  and 
associated  with  him  are  R.  V.  Lucas  and 
W.  T.  Armbruster.  Fred  S.  Robinson 
has  retired  from  the  Register  company. 
The  retirement  of  Mr.  Robinson  ends 
what  is  said  to  have  been  a  literally  “si¬ 
lent”  partnership  of  20  years,  during 
which  time  the  partners  are  reported  not 
to  have  spoken  to  one  another. 

Oil  Mirror  to  Publish  Daily 

Under  an  arrangement  just  completed 
between  Tom  Lille,  publisher  of  the 
Laredo  (Tex.)  Weekly  Oil  Mirror,  and 
G.  H.  Boynton,  of  Oklahoma,  the  Mirror 
will  appear  as  a  daily  paper  in  the  near 
future,  carrying  general,  as  well  as  oil 
field  news. 


UNIVERSAL  NAMES  HOPE 

Becomes  Manager  of  Service  Succssi 
ing  Hargreaves  on  Sick  Leave 

George  T.  Hargreaves  has  been  granted 
an  indefinite  leave  of  absence  b«auv>  ^ 
ill  health,  and  Chester  R.  Hope  has  been 
appointed  to  succeed  him  as  manager  of 
Universal  Service.  Mr.  Hope  has  been 


Ceo.  T.  Hargbeaves  Chester  R.  Hon 

associate  editor  of  Newspaper  Feature 
Service  for  the  last  three  years. 

-A  newspaper  executive  of  more  than 
20  years’  experience,  Hope  began  as  a 
boy  with  the  Cleveland  (O.)  Leader,  b^ 
coming  city  editor,  then  Sunday  editor 
and  finally  managing  editor  of  the  paper! 
.-Mter  the  Leader  became  consolidated 
with  the  Qeveland  News  as  the  Netn- 
Leader,  he  retained  the  managing  rtitor- 
.ship  until  1917,  when  he  join^  the  navy. 
Mustered  out  of  service  in  1919,  with  the 
rank  of  lieutenant  commander,  he  became 
associate  editor  of  Newspaper  Featnre 
Service  the  same  year. 

During  a  year  and  a  half  of  the  time 
he  was  connected  with  Newspaper  Feature 
Service  he  acted  as  manager  of  Universal 
Service  in  place  of  Hargreaves,  at  the 
time  in  poor  health. 

Hargreaves  had  been  associated  with 
Universal  ever  since  the  service  was  or¬ 
ganized.  He  was  at  one  time  city  editor 
of  the  New  York  American,  leaving  tlut 
newspaper  to  become  connected  with  the 
International  News  Service. 


Christmas  Comes  But  Once 
a  Year 

(We  Can  Prove  This) — 

So  Does  a  Newspaper 
Opportunity  Like 


Q  in 


>0O-O-9CGOQ^ 


(We  Can  Prove  This,  Too) 


WHEREFORE— 

It’s  very  much  to  your  advantage  to  make 
sure  of  getting  The  Shop-o-Scope  portfolio 
and  the  de&nite  proofs  of  these  two  out¬ 
standing  facts! 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 
Otis  Building  Philadelphia 
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Proof  of  the  pudding 

is  in  the  eating! 

—  an  old  adage,  but  true. 


Here’s  The  “Pudding”: 

— 100,000  lines  of  Local  Display  Advertising  added  to 
your  paper  yearly,  without  additional  cost  to  you! 


Here’s  The  Proof: 

— the  new  portfolio  of  facts,  entitled  — 

“Local  Display 

from  a  new  source” 

— just  off  the  press.  Gives  all  details,  facts  and 
figures  and  letters  from  America’s  leading  dailies 
regarding  the  WEEKLY  BUSINESS  REVIEW 
plan  of  .  , 

Thomas  W.  Briggs  Co. 

Home  Office:  MEMPHIS,  TENN. 

U’rite  for  your  copy  today.  It's  icell  u'orth  while  and  entails  no  obligation  on  your  part. 


P.S. — Available  to  Newspaper  Men  and  Publishers  ONLY. 
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CORSICANA  READY  FOR 
lOlh  DISTRICT  MEET 


President  Lou  Holland  Chief  Speaker 
at  Southern  Section  Gathering 
of  A.  A.  C.  W.  in  Texas, 

Nov.  5-6-7 


The  official  program  of  the  annual  con¬ 
vention  of  the  Tenth  District  Associated 
Advertising  Clubs  of  the  World  compris¬ 
ing  Texas,  Louisiana,  New  Mexico,  and 
Arizona  at  Corsicana,  Tex.,  Nov.  S,  6, 
and  7,  is  as  follows: 

SUNDAY 

Sunday,  November  4th,  open  house  at  the 
Corsicana  Country  Club. 

MONDAY 

First  Session — Elks*  Club  Auditorium 

8:30  to  9:30  A.  M. — Registration,  Elks*  Club. 

9:30  to  10:00  A.  M. — Opening  exercises. 
Invocation  by  Rev.  I.  T.  Jones.  Address  of 
Welcome,  J.  S.  Eubank,  Mayor  of  Corsicana 
Response,  Marcellus  E.  Foster,  publisher  HouS' 
ton  Chronicle. 

10:00  A.  M.— “Some  Fundamentals  of  Direct- 
by-Mail  Advertising,**  Tim  Thrift,  advertising 
manager  of  American  Multigraph  Sales  Com¬ 
pany,  Cleveland,  Ohio.  Illustrated  with  exhibit^. 

11:00  A.  M. — ‘‘Retail  Merchandising  Through 
Store  and  Window  Display,**  John  E.  DeWild, 
merchandising  director  Ely-Walker  Company, 
St.  Louis,  Mo.  Illustrated  with  exhibits. 

12:15  P.  M. — Corsicana  Advertising  Club 
luncheon,  Y.  M.  C.  A.  Auditorium,  Leo  T. 
Dernier  presiding.  Speaker,  Lou  E.  Holland 
of  Kansas  City,  president  Associated  Advertis¬ 
ing  Clubs  of  the  World.  Selections  by  Dallas 
Advertising  League  Quartet.  Special  entertain¬ 
ment  by  Corsicana  Advertising  Club.  Music 
furnished  by  the  Corsicana  Daily  Sun  Band. 

Second  Session-^Elks*  Club  Auditorium 

2:15  P,  M. — “Modem  Merchandising,**  Jack 
Dionne,  publisher  of  the  Gulf  Coast  Lumberman 
and  California  Lumber  Merchant,  Houston, 
Texas.  Illustrated  with  humorous  observations 
of  the  past  and  present. 

2:55  to  3:15  P.  M. — Discussion  from  the 
floor. 

3:15  P.  M. — “How  a  Newspaper  May  Pro¬ 
mote  Its  Own  Sales  With  Advertising,**  l^uglas 
V.  Martin,  Jr.,  director  of  publicity  St,  Louis 
CTIcbe- Democrat,  St.  Louis,  Mo.  Illustrated 
with  exhibits. 

4:15  to  4:45  P.  M.— -“What  Men  Don*t  Know 


About  Advertising  to  Women,**  Marie  Watben, 
advertising  manager  Wolf  &  Marx,  San  An¬ 
tonio,  Texas. 

4:45  to  5:15  P.  M. — “An  Advertising  Sales¬ 
man’s  Duty  to  His  Buying  I^iblic,**  William 
Krockhausen,  local  sales  manager  Sunset  Sys¬ 
tem,  San  Antonio,  Texas. 

5:15  to  5:45  P.  M. — “House  Publications,** 
Reeman  Fisher,  advertising  manager  Texas 
Power  and  Light  Company. 

7:30  P.  M, — Red  Dog  Stag  Smoker,  Elks* 
Club  Building,  Elks*  Club  as  hosts.  Music  by 
Corsicana  Daily  Sun  Band. 

7:30  P.  M. — Theater  party,  Palace  Theater, 
fer  ladies. 

TUESDAY 

Third  Session — Elks*  Club  Auditorium 

9:30  A.  M. — “What  Texas  Has  to  Advertise 
and  How  to  Advertise  It,**  Theodore  H.  Price, 
editor  Commerce  and  Finance,  New  York. 

11:00  A.  M.  —  Debate,  “Resolved,  That  Special 
Editions  and  S|K.*cial  Images  Are  Really  Worth 
While  to  Publisher  and  Advertiser.*’  Affirma¬ 
tive:  A1  Shuman,  advertising  manager  Fort 
Worth  Star-Telegram;  Harry  Cohen,  publisher 
Ctalvestoii  Tribune.  Negative:  Dale  Rogers, 
president  Rovers-(lano  Advertising  Agency, 
Houston;  Joe  Dawson,  vice-president  South¬ 
western  .Advertising  Company,  Dallas. 

12:15  P.  M.— V.  -M.  C.  A.  Auditorium. 
Corsicana  Lions*  Club  Luncheon,  Sydney 
Maiks  presiding-  S|>eaker,  Theodore  H.  Price, 
New  York.  S{>ecial  entertainment  by  Lions* 
Club.  Music  by  Corsicana  Daily  Sun  Band. 

2:00  P.  .M. — Official  photograph  in  front  of 
V.  M.  C.  A. 

Fourth  Session— Y.  M.  C.  A.  Auditorium 

215  P.  M. — “The  Neosho  Plan,**  Gurney 
Ix>we.  counselor  .Assfxriated  Advertising  Clubs 
of  the  World,  Neosho,  Mo. 

3:30  P.  M. — Debate:  “Resolved,  That  the 
ISsc  of  Comparative  P’rices  Is  Justified  in  Retail 
.Advertising.”  Affirmative:  Joe  H.  Fierstein, 
advertising  manager  Levy’s,  Houston;  Bert 
Barber,  advertising  manager  Meacham’s,  Fort 
Worth.  Negative:  J.  Milton  Pandres,  adver¬ 
tising  manager  Titche-Goettinger  Company, 
Dallas;  (tcorge  Clark,  advertising  manager, 
rhom(>son*s.  Galveston. 

4:.>0  to  5:30  P.  M, — Critique  of  Advertising 
Exhibits,  Harold  Kay^on,  general  manager  Sun¬ 
set  System,  San  Antonio,  leader.  Reviewers: 
A.  H.  Cadwallader,  vice-president  Cadwallader. 
Coulter  &  Payne,  San  Antonio;  R.  C.  Dyer, 
president  R.  C.  Dyer  &  Co.,  Dallas;  Leo  T. 
Dernier,  Dernier  &  Wilson  &  Wilson,  Corsicana; 
George  B.  Forristall,  advertising  manager 
Foley’s,  Houston;  Jake  Gernsbacher,  advertis¬ 
ing  manager  (Semsbacher  &  Co.,  Fort  W’orth; 
Percy  Montgomery,  El  Paso;  W.  J.  Mclnncs, 


Roswell.  N.  M.;  Otto  Bruck,  advertising  man- 
iger  Beaumont  Enterprise,  Beaumont;  Cratz 
True,  sales  manager  Robert  H.  True  Print¬ 
ing  Company,  New  Orleans;  J.  H.  Binkley, 
Binkley  Advertising  Agency,  Sherman;  W. 
V.  Crawford,  advertising  manager  Sanger 
Bros.,  Waco. 

3:.^0  to  5:00  P,  M. — Bridge  party  for  ladies. 
Elks*  Club  Auditorium. 

8:30  P.  M.— Reception.  Corsicana  Country 
Club  as  host,  Richard  Mays,  president;  J.  D. 
Cunningham,  chairman  house  committee;  T.  J. 
Hickey,  chairman  general  arrangement  com¬ 
mittee.  Music  by  Corsicana  Daily  Sun  Or¬ 
chestra. 

WEDNESDAY 

Fifth  Session — Elks*  Club  Auditorium 

9:30  A.  M. — “The  Advertising  Trend,**  Lou 
E.  Holland,  president  Associated  .Advertising 
Clubs  of  the  World,  Kan-^as  City,  Mo. 

10:30  to  11:30  A.  M. — “The  Progress  of 
Organized  Advertising.'*  Carl  Hunt,  manager 
the  Associated  Advertising  Clubs  of  the  World, 
New  York. 

11:00  A.  M. — Business  session.  Selection  of 
1924  convention  city.  Award  of  trophies,  report 
of  committees,  election  of  officers. 

12:15  P.  M. — Y.  M.  C.  A.  Auditorium. 
Corsicana  Rotary  Club  Luncheon,  John  C.  Cal¬ 
houn  presiding.  Speaker,  John  E.  DeWild  of 
St.  Louis.  Other  special  entertainment  fur¬ 
nished  by  the  Corsicana  Rotary  Club.  Music 
by  the  Corsicana  Daily  Sun  Band. 

2:15  P,  M. — Chamber  of  Commerce  oil  field 
excursion,  R.  J.  Jackson,  president;  O.  C.  B. 
Nau,  manager  Chamber  of  Commerce,  in  charge. 
The  entire  delegation  will  march  in  a  body  to 
the  T.  &  6.  V.  station,  where  they  will  board 
the  Corsicana  Chamber  of  Commerce  Oil  Field 
Special  for  a  tour  of  the  Corsicana  Wonder 
Gusher  oil  fields,  with  daily  production  of  over 
200,000  barrels.  En  route  to  the  fields  the  dele 
gation  will  pass  over  t^e  new  Corsicana  $500,000 
fresh  water  supply.  Lake  Halbert;  through 
Mildred,  the  new  oil  town,  and  the  Forest  of 
Derricks  to  Navarro,  where  a  special  entertain¬ 
ment  will  be  provided  by  the  Corsicana  Chamber 
of  Commerce,  featuring  a  gusher  oil  well  “going 
over  the  top.** 


A.  F.  L.  CENSURES  N.  Y. 


SnOKE 


High  Point  (N.C.)  Hu  New  A.  M. 

The  High  Point  (N.  C.)  Herald  made 
its  first  appearance  Sunday  morning,  Oct. 
16.  It  will  be  issued  mornings  except 
Monday.  John  Beasley,  formerly  of  the 
Monroe  (N.  C.)  Journal,  is  managing 
editor;  H.  A.  Millis  is  president,  and  ll 
C.  McCaskill  and  O.  E.  Sayers  will  have 
charge  of  business  and  advertising. 


Portland  Meet  Approves  Berry’,  Stu^ 
Against  Outlaw  Pressmen 

Newspaper  matters  occupied  an  bb. 
usually  conspicuous  place  in  the  national 
convention  of  the  .\merican  Feder^ 
of  Labor  held  in  Portland,  Ore.  InS 
first  place  the  strike  of  the  New 
pressmen  and  its  settlement  was  dis- 
cussed  more  than  any  other  subjeci 
The  union  officials  cited  it  again  and 
again  as  evidence  that  they  are  deter¬ 
mined  to  maintain  the  sanctity  (j 
industrial  agreements,  and  that  emplovtrs 
generally  should  appreci.ite  the  position 
they  have  taken. 

In  this  they  had  the  support  of  m 
overwhelniiiiK  majority  of  delegates  a: 
the  convcntic'n.  The  sentiment  was 
brought  out  very  strongly  on  the  arrhal 
at  the  convention  of  Major  (^rge  L 
Berry,  international  president  of  the 
printing  pressmen  and  assistants'  unict. 

The  pressmen’s  strike,  said  Mr.  Berry 
did  not  permit  of  any  compromise. 

“It  was  surely  a  question  as  to  whether 
the  International  Union  would  be 
stampeded  against  right  and  justice,"  he 
told  the  convention,  “or  show  the 
courage  that  we  were  compelled  to  sho, 
if  we  were  still  to  retain  the  integrity 
and  standing  that  every  intematioii 
union  is  entitled  to.” 

The  same  thought  in  .nore  detail  was 
developed  by  Major  Berry  when  he  ad 
the  other  union  heads  were  the  guests 
of  the  Portland  Press  Club  at  a  largdj 
attended  smoker.  The  labor  leaders  told 
the  newspaper  men  that  the  outcome  ot 
the  New  York  strike  might  be  taken  u 
strong  assurance  that  there  would  be  no 
more  strikes  by  irresponsible  groups  of 
pressmen  or  other  organized  crafts  n 
any  city. 

Donald  Sterling,  managing  editor  of 
the  Oregon  Journal,  presided  at  thf 
smoker,  and  brief  addresses  were  cade 
by  Mr.  Leary,  O.  C.  Leiter,  managiig 
editor  of  the  Portland  Telegram;  Fred 
L.  Boalt,  editor  of  the  Portland  News, 
and  H.  E.  Thomas,  city  editor  of  die 
( )regonian. 


To  The  Advertising  Managers 
And  Agency  Space-Buyers: 

What  further  evidence  than  the  A.  B.  C.  Audit  just  made 
of  the  Peoria  Evening  and  Sunday  Star  is  needed  to  prove 
that  this  newspaper  is  the  biggest  and  best  in  Peoria. 

After  att  it  is  circulation  you  are  buying.  The  Star  has 
it  by  several  thousands  and  witt  carry  your  story  Into 
alt  the  worth-while  homes  in  Peoria  and  the  smaU  towns 
outside  and  at  a  cost  lower  per  thousand  circulation  than 
any  newspaper  in  the  country.  The  average  net  paid  for 
September  was  Daily  27,839,  Sunday  21,003. 

For  full  particulars  write 

FRALICK  &  BATES,  Inc. 

New  York  Chicago  Los  Angeles  Atlanta 

154  Nassau  St.  605  N.  Michigan  Ave.  Security  Bldg.  Candler  Annex  Bldg. 
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And  Notv  -Lots  Talk  Ahouf 

aRCULATIDN 


OK  the  past  two  years  THE 
1  WORLD,  throu^i  the  medium 
of  full-page  advertisements  in 
a  number  of  leading  newspapers  of 
the  country,  has  been  broadcasting  an 
Impressive  record  of  advertising  gains. 

During  that  period  THE  WORLD’S 
total  advertising  increase  has  approxi¬ 
mated  .3,000,000  lines,  by  far  the 
largest  aggregate  gain  shown  by  any 
newspaper  in  Greater  New  York. 

In  the  first  eight  months  of  this  year 
THE  WORLD  gained  nearly  1.000,- 
000  lines  of  advertising  over  the  same 
period  of  1922.  Of  this  huge  in¬ 
crease  800,000  lines  represents  the 
gain  of  the  week-day  W  ORLD,  and 
is  22%  in  excess  of  the  six-day  gains 
of  The  Times.  The  Tribune  and  The 
American  combined  over  the  corre¬ 
sponding  period  last  year. 

Far-sighted  advertisers  will  be 
quick  to  sense  the  reason. 

And  the  reason  lies  in  the  fact  that 
THE  WORLD  is  first,  last  and  always 
a  New  York  newspaper,  built  for  New 
Yorkers. 

After  all.  the  first  duty  of  a  good 
newspaper  is  to  print  all  the  news  of 
the  community  it  serves.  News  in¬ 
creases  in  importance  with  its  prox¬ 
imity  to  the  folks  who  read  it. 

The  biggest  “story”  since  tbe  Arm¬ 
istice  was  the  earthquake  in  Japan, 
yet  even  this  cataclysm  would  have 
been  crowded  off  the  first  page  had  it 
happened  on  the  same  day  as  another 
Wall  Street  explosion  or  a  repetition 
of  the  "General  Slocum’*  disaster  in 
the  East  River. 


It  is  THE  W  ORLD’S  sense  of  its  re¬ 
sponsibility  to  New  Yorkers,  in  that 
it  favors  their  news  above  the  happen¬ 
ings  of  the  world  remote  from  their 
interests,  that  gives  it  an  advantage 
which  advertisers  are  rapidly  recog¬ 
nizing. 

And  this  advantage  may  be 
summed  up  in  two  brief  statements: 

A — THE  WORLD  is  purchased  each 
week-day  morning  by  nearly  100,000 
MORE  IS'ew  Yorkers  than  iti  nearest 
standard-size  competitor. 

B — On  Sunday,  THE  WORLD  is  pur¬ 
chased  by  nearly  50,000  MORE  New 
Yorkers  than  The  Times,  The  Herald 
and  The  Tribune  combined. 

So  much  for  circulation — which  is’ 
tbe  life-blood  of  advertising,  and  is 
therefore  directly  responsible  for  the 
consistently  increasing  gains  set  forth 
in  the  opening  paragraphs  of  this  ad¬ 
vertisement. 

Manufacturers  who  advertise  in 
New  York  newspapers  obviously  want 
to  reach  New  Yorkers.  The  very 
fundamentals  of  economy  would 
prompt  the  use  of  that  paper  which 
best  serves  the  New  York  public,  as 
evidenced  by  its  circulation  suprem¬ 
acy  in  the  greater  city. 

New  Yorkers  want  to  know  about 
New  York.  It  is  the  city  in  which 
they  live  and  buy  their  merchandise. 

Many  years  ago  the  merchants  of 
New  York  learned  the  value  of  con¬ 
centrating  their  efforts  directly,  in  the 
territory  within  daily  reach  of  their 
stores,  and  THE  W'^ORLD  offers  a 
greater  concentration  in  this  territory 
than  any  other  newspaper  in  its  field. 


MALLERS  BUILDING  PULITZER  BUILDING 
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FORD  BUILDING 
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TITLE  INSURANCE  BUILDING 
LOS  ANGELES 


MARKET  AND  THIRD  STREETS 

SAN  FRANCISCO 
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II.  PEORIA— r/ic  “Ao  Strike**  City 


By  HARRY  R.  DRUMMOND 


T3EORIA  being  111  miles  east  of  the 
■*-  Mississippi  river  and  111  miles 
west  of  the  Indiana  state  line;  the  Mis¬ 
sissippi  river  being  the  western  boundary 
of  the  state,  seems  to  have  some  justifi¬ 
cation  in  claiming  to  be  close  to  the  center 
oi  the  sovereign  state  of  Illinois. 

Heiiig  half  way  between  Chicago  and 
St.  Ix)uis,  and  f)eing  the  second  city  in 
population  in  Illinois,  Peoria  is  a  hub 
city  around  which,  for  a  distance  of 
nearly  100  miles  revolves  a  wheel  of  ani¬ 
mation  occupying  the  most  highly  assessed 
farm  land  in  the  United  States. 

Peoria,  with  a  population  of  76,121, 
is  adjoined  by  several  “boroughs”  which, 
c.xccpt  for  political  boundaries,  are  really 
parts  of  the  city.  These  include  Eiast 
Peoria,  Averyville,  Bartenville,  Peoria 
Heights  and  West  Peoria,  and  they  swell 
the  population  to  110,000  people,  87  per 
cent  of  whom  are  native  born  whites. 

In  a  retail  way  Peoria  is  a  pretty  res¬ 
pectable  market.  The  retail  merchants 
of  the  city  collectively  distribute  some 
$62,000,000  worth  of  merchandise  annu¬ 
ally,  which  means  that  the  retail  trade 
of  Peoria,  figuring  six  days  to  a  week  and 
fifty-two  weeks  a  year,  averages  around 
$197,000  a  day- — and  that  is  SOME  busi¬ 
ness. 

Four  big  department  stores  will  han¬ 
dle  more  than  $10,000,000  of  this  annual 
business,  and  a  splendid  lot  of  specialty 
stores  and  smaller  retail  estabishments 
do  the  rest  of  it. 

The  leading  store,  both  in  volume  of 
sales  and  prestige  is  Block  &  Kuhl. 
Clark  &  Co.  is  second,  P.  A.  Bergner  & 
Co.  third  and  the  Peoria  Dry  Goods 
Company  is  fourth  of  the  big  stores,  both 
in  volume  and  quality  of  merchandise 
handled,  and  the  way  it  is  handled. 

In  appearance  Peoria  reminds  one  of 
Erie,  Pa.,  substituting  the  Illinois  river 
for  Lake  Erie,  and  Liberty  street  for 
Main  street. 

The  same  kind  of  stores,  about  the 
same  size,  the  same  kind  of  people  on 
the  street.  And  this  is  written  in  a 
complimentary  way,  too. 

Time  was,  in  the  B.  V.  D.  (before 
Volstead  days)  when  Peoria  was  known 
as  being  the  greatest  whisky-producing 
community  in  the  world.  Many  thought 
that  the  18th  amendment  was  the  obituary 
of  Peoria,  but  they  were  wrong.  Peoria 
today  is  larger,  stronger  financially  and 
in  every  other  way  than  it  ever  was 
when  it  was  known  as  the  leading  hooch 
factory. 

Peoria  manufacturers  today  are  clean- 
minded.  Witness  the  fact  that  Peoria 
'produces  more  washing  machines  than 
does  any  other  city  in  the  country.  An¬ 
other  tremendously  important  industry  is 
the  manufacture  of  women’s  aprons. 
Food  products  are  put  into  containers 


of  Germans  who  needed  attention  from 
the  Allied  armies. 


Adams  street,  the  longest  street  in 
Peoria  is  10  miles  long.  There  arc  90 
miles  of  paved  streets  in  the  city  and 
about  70  miles  of  unpaved  streets.  The 
park  system  of  Peoria  is  elaborate  and 
pretentious  far  beyond  that  of  almost 
any  city  of  any  where  near  its  size  in  the 
country,  and  the  Country  Club  is  some¬ 
thing  to  rave  about — not  only  the  Club 
itself,  but  the  view  of  the  surrounding 
country.  .A  veritable  Corot  brought  to 
life,  as  it  were. 


MEMPHIS  PRESS  HTR 
FAIR  “BUNK” 


Recent  Campaign  Against  Fakas,  la, 
cident  Attractions,  and  ProBtesr. 
ing  Concessionaires  Wins 
Approval  of  Citiiens 


whirlwind  onslaught  on  press  agot 
The  transportation  problem  of  Peoria  bunk  and  indecent  carnival  attractkai 


The  first  gasoline  engine  produced  in  is  solved  by  the  A.,  T.  &  S.  F. ;  C.  &  A. ;  *1^“^  i^^t  been  completed  by  The  Memphs 


.America  was  made  to  work  by  Charles 
E.  Duryea,  in  Peoria,  and  the  first  gaso¬ 
line  motor  boat  was  launched  in  Lake 
Peoria. 

Peoria  people  are  pretty  well  sold  on 
Peoria  as  a  place  to  live.  They  are  most 
awfully  permanent  residents,  and  have 
built  many  very  beautiful  homes — big, 
spacious  homes,  with  lots  of  yard,  lots 
of  grass,  lots  of  trees  and  a  home  at¬ 
mosphere  which  is  typically  mid-western 
and  altogether  charming. 

The  residence  section  of  Peoria  is  one 
in  which  any  one  might  be  proud — and 
Peorians  are  modestly  proud  of  it. 

In  an  educational  way  Peoria  is  vi¬ 
tally  interested  in  the  uplift  idea.  Thirty 
grade  schools,  two  high  schools,  eight 
parochial  schools,  a  big  business  college, 
several  conservatories  of  music  and  four 
high  schools  in  the  adjoining  boroughs 


C.  &  N.  W.;  C..  B.  &  Q.;  C.  P.  &  St. 
L.:  C,  R.  1.  &  P.;  C,  C.  C.  &  St.  L.; 
1.  C. ;  L.  E.  &  W. ;  M.  &  St.  L.  Penna ; 
P.  &  P.  U. ;  and  T.  P.  &  W.  railroads ; 
the  Illinois  Traction  System  and  the 
Peoria  Railway  Terminal  Company  elec¬ 
tric  lines.  There  are  137  passenger  trains 
in  and  out  of  Peoria  daily,  and  158 
freight  trains.  Peoria  loads  an  average 
of  165  cars  of  freight  each  working  day. 

One  hesitates  to  write  of  the  roads 
surrounding  and  leading  into  Peoria — 
hesitates  because,  with  few  exceptions, 
they  are  really  nothing  to  write  home 
about.  However  the  subject  must  be 
touched  upon — as  lightly  as  possible 
perhaps,  but  it  is  gratifying  to  realize 
that  a  grand  finale  mitigates  the  un¬ 
pleasantness. 

Out  in  Illinois  roads  are  designated  as 
cither  “hard”  roads  or  dirt  roads.  A 


jriGURING  on  how  the  money  is  spent,  the  kind  of  merchan¬ 
dise  Peoria  people  pay  for,  last  year  it  ran  something 
like  this: 


Automobiles  . $3,239,000 

.Auto  Accessories....  761,000 
•Auto  Tires  &  Tubes.  1,738,000 
Bakery  Products....  2,633,000 
Builders’  Supplies . .  2,572,000 

Canned  Goods .  1,211,000 

Men’s  &  Boys’  Cloth¬ 
ing  .  2,412,000 

Women’s  Cloaks  & 

Suits  .  2,365,000 

Drugs  &  Toilet  G’ds.  1,020,000 


Coffees,  Teas,  Spices  1,326,000 
Househl’d  Furniture  1,081,000 
Groceries  &  Pro¬ 
visions  . 43,115,000 

Hosiery  &  Knit 

Goods  .  1,376,000 

Lumber,  Building 

Only  . 2,446,000 

Silk  &  Fancy  Goods  1,450,000 

Shoes,  Leather  & 

Rubber  .  2,764,000 


in  Peoria  to  be  taken  out  of  these  con- 


attend  to  the  preliminary  work  of  teach¬ 
ing  the  young  idea  how  to  shoot,  and 
Bradley  Institute  takes  them  on  and  on, 
up  through  the  various  academic  courses, 
and  also  specializes  in  vocational  and 
trades,  including  automobile,  practical 
electricity,  machine  shop,  wood  working, 
drafting,  and  tractor  work. 

The  Horological  School,  which  is  a 
department  of  Bradley  Institute,  is  rec¬ 
ognized  as  the  leading  school  of  its  kind 
in  the  world,  and  modestly  admits  that 
it  has  at  least  one  student  from  every 
country  in  the  world,  and  from  every 
state  in  the  Union. 

However,  in  addition  to  the  courses 
taught,  all  students  receive  special  in¬ 
struction  as  to  how  to  live ;  how  to  get 
the  best  out  of  life — not  only  along  finan¬ 
cial  lines,  but  in  acquiring  social  and 
artistic  knowledge — the  idea  being  that 


of 


“hand”  road  means  a  road  made 
something  other  than  Illinois  loam. 

While  Illinois  loam  is  ideal  for  farm¬ 
ing  purposes,  it  leaves  much  to  be  de¬ 
sired  in  the  way  of  road  making  ma¬ 
terial — being  dusty  in  .dry  weather  and  af¬ 
fectionately  sticky  during  the  damp  or 
moist  periods.  So,  in  reality,  a  soft 
road  is  a  hard  road  to  travel — and  a  hard 
road  is  “pretty  soft”  for  the  autoist  at 
all  times. 

His  Excellency,  the  Governor  of  Illi¬ 
nois,  is  endeavoring  to  secure  the  passage 
of  a  bill  authorizing  the  sale  of  state 
bonds  amounting  to  several  millions  of 
di.llars,  .said  millions  to  be  literally 
thrown  into  the  streets,  as  it  were,  in 
hardening  the  roads  of  the  state.  And 
this  is  no  small  matter,  either. 

The  merchants  of  Peoria  are  preparing 
for  a  greatly  increased  business  that  is 


Press. 

The  campaign  was  launched  during  the 
Tri-State  fair  just  held  in  MempWs  jjj 
was  directed  at  the  misrepresentation  of 
press  agents  and  the  obscene  shows  ad 
fake  attractions  brought  to  Memphis  dm. 
ing  the  fair. 

The  campaign  brought  an  unusual  re¬ 
sponse.  The  Press  had  to  install  extrj 
pill  me  service  to  answer  calls  of  congrata- 
lations  and  approval  which  poured  b. 
Letters  and  personal  calls  by  Memphis 
residents  who  endorsed  the  expose,  were 
also  numerous. 

The  expose  was  conducted  by  .Mfe 
W .  Elliott,  managing  editor  of  Tit 
Press  who  wrote  daily  accounts  of  fl* 
fair  fakes  and  misrepresentations,  usng 
liis  pen  name  of  Forrest  Lee.  Elliott  ns 
formerly  with  the  Chicago  Tribune  at 
Herald  and  Examiner. 

The  fight  resulted  in  promises  by  d» 
fair  management  of  improvements 
general  cleanup  next  year. 

The  war  .started  after  a  press  agent  fct 
the  Johnnie  Jones  shows  delivered  a  nns 
of  press  agent  literature  at  the  Prea 
office  with  requests  that  it  be  printed. 
The  press  agent  left  a  stack  of  pas.'eii 
the  shows  in  payment.  The  shows  don 
use  paid  advertising. 

.A  personal  investigation  was  tk 
started  by  Mr.  Elliott  into  the  chande 
of  the  shows  and  other  features  of  tht 
fair.  His  investigation  resulted  in  tk  * 
precedented  campaign  against  the  frank 
fake  shows,  obscene  attractions,  hijt 
prices,  and  gambling  devices  pemutttdi 
the  fair. 

Two  days  after  the  campaign  starts 
all  refreshment  .stands  and  lunch  boodE 
at  the  fair  put  up  sipis  giving  the  pries 
The  series  of  articles  drew  such  widt 
attention  that  the  street  sales  of  Tie 
Press  went  up  600  daily  during  the  cat 
paign. 

During  the  last  day  of  the  campaip 
Elliott,  with  L.  G.  Swarts,  city  editorif 
The  Press,  was  surrounded  by  a  gti^ 
of  showmen  at  the  grounds.  Elliott,  b 
putting  his  hands  in  his  coat  pockB. 
bluffed  the  show  gang  into  believing  k 
was  armed,  and  managed  to  extrioe 
himself  and  Swarts  from  the  attad 
threatened  by  the  show  attaches. 


Newspaper  Men  Win  Over  Police 

Two  members  of  the  Memphis  pro 
staff  came  off  victors  in  recent  enc» 
ters  with  members  of  the  police  font 
The  Press  has  been  conducting  a  caa- 
paign  against  the  police.  L.  G.  Swarts 
city  editor,  who  was  arrested  by  a  trait 
policeman  who  berated  Swarts,  wonafr 


tainers  in  practically  every  city  in  the 
country. 

But  the  farm  implements  produced  in 
Peoria  run  into  big  money  more  rapidly 
than  any  other  single  article  of  com¬ 
merce — $125,000,000  is  invested  in  manu¬ 
facturing  industry  in  Peoria  and  18,000 
workers  thank  the  cashier  each  week 
for  pay  earned  therein.  These  industries 
produce  and  sell  $200,000,000  worth  of 
goods  annually. 

One  particularly  happy  condition  in 
Peoria  is  that  practically  all  the  “big 
business”  of  the  city  is  owned  and  con¬ 
trolled  by  the  founders,  or  the  sons  of 
the  founders— and  the  “big  boss,”  being 
“home  folks,”  knows  his  own  people  and 
this  understanding  prevents  strikes  or  la- 
l)or  trouble  of  any  kind.  Peoria  is  known 
as  a  “no-strike”  city. 

It  might  be  remarked  in  passing  that 
the  Holt  Manufacturing  Company,  of 
Peoria,  produced  the  “caterpillar.”  that 
motive  power  that  enabled  the  “tanks” 
used  in  the  late  European  misunder- 
.siauding,  to  go  hither  and  yon,  in  quest 


^he* carpente^  who  knows* and  appreciates  to  result  from  the  hardening  of  the  niissal  of  charges  of  disorderly  con(^ 

the  carpenter  who  knows  and  appreciates  commerce,  and  they  estimate  P^hce  court.  The  policeman  was  fork 


art,  literature  and  music  and  how  to 
live,  makes  a  better  carpenter  than  the 
man  who  merely  knows  carpentering. 

This  may  look  altruistic  and  super¬ 
ficial  on  the  surface,  but  they  say  it 
works  out  advantageously  in  a  commercial 
way. 

It  certainly  is  demonstrated  in  the  ap¬ 
pearance  of  the  homes  of  the  less  pros¬ 
perous  citizens,  whose  more  humble 
dwellings  are  kept  in  splendid  repair  and 
looking  smart  and  trim — homes  of  people 
who  really  know  how  to  live  and  live 
well. 

There  are  approximately  7.000  auto¬ 
biles  owned  in  Peoria,  which  means  one 
to  every  twelve  people  on  an  average — 
a  pretty  high  percentage. 

Peoria  is  the  central  point  of  the 
greatest  corn  belt  in  the  world,  and 
naturally  corn  and  corn  products  have 
a  great  deal  to  do  with  the  wealth  and 
prosperity  of  Peoria. 

The  agricultural  activity  around  Pe¬ 
oria  is  of  tremendous  importance. 


that  within  two  years  there  will  be  sev¬ 
eral  hundred  added  miles  of  hard  roads 
leading  into  Peoria,  which  will  materially 
increase  the  floating  population,  and  na¬ 
turally  increase  the  floating  currency. 

Meanwhile,  however,  any  market  that 
averages  more  than  $197,000  a  day  in 
retail  sales  is  a  market  to  figure  on — a 
market  worthy  of  deep  thought  on  the 
part  of  any  national  manufacturer.  It 
is  far  past  being  a  potential  market. 


to  apologize.  Harold  Cohen,  police  le 
porter,  had  a  city  detective  arrested  fa 
cursing  him.  The  city  detective  was  fiiis 
$25  in  police  court  and  reprimanded  bvtk 
judge. 


Paper  Suit  Date  Set 

Wednesday,  Dec.  12,  has  been  fixed  as 
the  date  for  a  hearing  in  United  States 
court  at  Richmond,  Va..  of  a  $320,000 
suit  of  the  La  Compagnie  de  Pulpe  de 
Chicotimi,  a  Canadian  concern,  against 
the  Bedford  Pulp  &  Paper  Company  of 
Richmond.  A  counter  suit  of  the  latter 


Hotfelt  Buys  Colton  Courier 

F.  S.  Hosfelt,  of  Rialto,  Cal.,  recend! 
purchased  the  Colton  (Cal.)  Co^ 
adding  a  daily  newspaper  to  his 
three  weeklies  in  California.  Hosf^ 
also  owner  of  the  Rialto  (Cal.)  Rccort 
Highland  (Cal.)  Messenger,  and 
Bloomington  (Cal.)  News. 


Rochester  After  Bok’s  Award 

The  Rochester  (N.  Y.)  Demock j 
Chronicle  is  daily  publishing  pi*®* 
peace  which  have  been  entered  in  •>“ 


JXlU.  /\  ATOUniCT  SUU  Ul  me  nttavii  i/vvii  vtiss-sv’'' 

companv,  claiming  damages  of  $140,000,  $100,000  prize  contest  by  resioCTtsot 
will  be' tried  at  the  same  session  of  the  locality.  The  paper  is,  in  addrtw^ 
court.  Breach  of  contracts  is  alleged  in  ing  considerable  publicity  to  the 
each  suit.  to  stimulate  interest  in  Rochester. 


Editor  &  Publisher  for  October  27,  1923 


23 


Peoria  Is  Booming! 

{Second  City  in  Illinois) 


We  are  broadcasting  this  message  to  all  interested  in  covering  Peoria 
and  The  Great  Illinois  Corn  Belt.  This  rich  market  is  booming!  Bumper 
crops  predicted — farmer  coming  into  his  own — Peoria  Building  Permits 
breaking  all  records — one  project  embraces  erection  of  3V2  million 
dollar  power  plant.  Increased  industrial  activity. 

Evening  Journal  and  Morning  Transcript,  Dominant  Papers,  have  largest 
circulation  in  their  history,  covering  32,440  of  the  38,000  homes. 

Following  figures  just  published  show  lineage  carried  in  three  Peoria 
papers  from  January  1st  to  July  1st,  1923. 


Local 

Foreign 

Department 

Store 

TRANSCRIPT  (6  DAYS) 

1,599,976 

762,622 

509,166 

JOURNAL  (7  DAYS) 

3,677,170 

908,978 

1,110,984 

3rd  PAPER  (7  DAYS) 

3,308,326 

758,968 

899,934 

Food  & 

Anto  & 

Grocery 

Financial 

Accessory 

TRANSCRIPT  (6  DAYS) 

223,034 

87,906 

103,250 

JOURNAL  (7  DAYS) 

245,630 

95,662 

284,914 

3rd  PAPER  (7  DAYS) 

201,138 

76,518 

215,390 

This  rich  market  spends  80  million  dollars  annually — get  your  share 
— reach  its  buying  power  by  including  Journal-Transcript  in  your  list. 
Write  advertising  manager  for  information  or  co-operation. 

Peoria  Journal-Transcript 

PEORIA,  ILLINOIS 

FIRST  BY  MERIT 

— in  Service  to  Readers 
— in  Results  to  Advertisers 

CHAS.  H.  EDDY  CO.,  National  Representatives,  Chicago — New  York — Boston 
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Npui  f  nrk  ®impa 
and  Its  Readers 


Front  the  Springfield  {Mass.).  Union 


The  Springfield  Union  extends  its  congratula¬ 
tions  to  The  New  York  Times,  which  Sunday, 
October  7,  printed  the  largest  edition  in  its  his¬ 
tory,  if  not  the  largest  regular  edition  ever  pub¬ 
lished  by  any  newspaper  anywhere.  It  consisted 
of  twelve  sections,  comprising  a  total  of  192 
pages,  of  which  all  but  24  were  full-size.  The 
presses  turned  out  565,000  copies,  and  the  total 
weight  of  the  paper  consumed  was  877  tons.  The 
Times  modestly  records  the  fact  that  this  monster 
edition,  although  it  did  not  use  that  properly 
descriptive  word,  carried  862  columns  of  advertis¬ 
ing.  Never  before  has  any  regular  edition  of  a 
,  New  York  newspaper  printed  so  large  a  volume 
of  what  The  Times  calls  “spontaneous  adver¬ 
tisements.” 

The  mere  publication  of  a  newspaper  of  such 
proportions  may  not  be  in  itself  a  remarkable 
achievement  in  these  days  of  huge  presses  and 
marvelous  mechanical  facilities.  Many  news¬ 
papers  not  nearly  so  pretentious  as  The  Times 
might  have  accomplished  that  feat.  But  we 
doubt  whether  any  other  newspaper  has  ever 
put  into  a  single  issue  the  wealth  of  carefully 
selected  news  and  special  features  that  character¬ 
ized  this  particular  edition  of  our  New  York 
contemporary.  It  was  a  quality  product  through¬ 
out,  and  it  is  gratifying  to  note  that  advertisers 
gave  abundant  evidence  that  quality  appealed  to 
them  more  than  volume  of  circulation,  which 
they  could  have  obtained  in  somewhat  greater 
quantity  elsewhere.  ♦  ♦  * 

The  Times  unquestionably  stands  today  as  the 
foremost  exponent  of  wholesome,  intelligent  and 
I  enterprising  journalism.  Its  steady  growth  and 
* .  the  esteem  in  which  it  is  so  universally  held 
’  should  be  an  object  lesson  to  those  newspapers 
1  *  that  seem  to  believe  the  American  people  are 
t  rirsting  for  sensationalism  and  have  precious 

tie  inclination  toward  the  kind  of  journalism 
t  maintains  a  fair  sense  of  proportion.  ♦  ♦ 

.V 

it  The  Times  very  frankly  makes  no  appeal  to 
low-brows,  it  just  as  studiously  avoids  class  dis¬ 
tinction  in  the  other  direction.  It  simply  assumes 
that  the  vast  majority  of  people  are  clean-minded 
and  quite  as  capable  of  judging  quality  in  a 
newspaper  as  in  anything  else. 

To  mirror  life  as  it  is  undoubtedly  is  one  of 
the  functions  of  the  press,  but  too  many  news¬ 
papers  conceive  this  to  mean  that  they  must  hold 
up  the  seamy  side  to  constant  view  without  ever 
giving  prominence  to  those  things  that  betoken 
the  advancement  of  mankind.  Merely  because  a 
city  has  a  sewerage  system  gives  no  occasion  for 
daily  describing  everything  that  runs  through  it. 
Because  the  underworld  occasionally  claims  at¬ 
tention  is  no  reason  why  the  world  above  should 
be  neglected. 


UR  OVN  Voi?!^ 

or  Letters 


By  JAMES  MELVIN  LEE 

►  EARSOX’S  M.XGAZINE  has  the  -American  college  student  to  believe  atm 

reoutation  of  beinir  a  radical  oe-  .American  newsnatvrc  • 


reputation  of  being  a  radical  pe-  .American  newspapers; 
riodicul.  But  this  fact  should  not  detract  It  is  impossible  to  rely  on  the  Dorti~ 
from  any  article  in  its  pages,  provided  industrial  intormation  given  in  TOr****  * 
the  facts  are  stated  correctly.  papers;  they  are  privately  owned,  suhse^ 

The  issue  for  October  has  as  one  of  unwilling  to  puhlith  m. 

its  features  ‘AVliv  Our  Newspapers  .Are  ‘  '"S  that  vvill  offend  them.  They  nUtr^ 
at  Nadir,”  by  Roy  L.  McCardell.  The 

author  IS  a  practical  newspaper  man  cn  a  ends,  circulate  unfounded  rumor,  m 
New  Aork  newspaper  which  has  the  opinion,  pounce  upon  every  flaw  in  ther^ 
reputation  of  being  unusually  fearless  of  opponents,— going  often  to  the  poiS*j 
and  independent  in  all  matters.  Conse-  shameless  libel, — while  eulogizing  indiscriniaa, 
qiiently,  the  charges  brought  against  the  i**'  politicians  of  their  own  party.  They 
press  in  this  article  can  not  be  lightly  *^f.  pounted  on  to  attack  industrial  wn»B 

dismissed.  '  or  politically  protected  vice.  They  are  or^ 

mat  Mr.  McCardell  has  to  say  about  "X^Tservice'  ""‘’"“t'  ««  d 

illegitimate  publicity  in  newspaper  1'““*"=.®"''“=®' 

columns  only  emphasizes  the  definite  ,,  *  students  lau 

stand  taken  on  this  matter  by  Editor  &  halls  with  little,  if  any,  respK 

Publisher.  Unquestionably,  American  American  press,  when  diey  hsn 

newspapers — there  are  exceptions  of  read  in  their  text  books  such  passage 

course — print  too  much  of  the  material  quotM.  Nor  does  Profc 

furnished  not  only  by  the  publicity  men  sor  Urake  stop  here.  College  students 
of  corporations,  but  also  by  the  pub-  in  his  text : 

licity  agents  of  the  labor  unions.  There  T*’®  7*°®^ .  aspect  of  thU  nutter  ■ 

has  been  a  decline  in  independent  re-  foolish  silence  of  the  papers  with  referoet 

search  by  reporters  sent  out  by  the  city  !?  .“"y*"'"*.  injure  the  htuiieag 

_ _  .  u  i  .  /  their  advertisers;  because  of  this,  many 

editor  to  get  facts  not  carten  statements  g^e  hushed  up  and  many  reforms 
issued  by  publicity  men.  The  importance  The  papers  are  muzzled  because  they^ 
of  the  reporter  serving  only  his  own  afford  to  tell  the  truth  when  it  wiU  ofad 
newspaper  is  too  often  overlooked.  Mere  those  who  supply  their  revenue, 
economic  reasons  do  not,  in  my  opinion.  The  one  book  relating  to  joumalisa, 
ju^ify  this  d«line  of  accurate  reporting,  which  Professor  Drake  would  have  col- 
_  But  the  critic  should  have  the  same  legg  students  read,  above  all  others,  i 
aim  as  the  reporter--to  print  the  facts  "The  Brass  Check”  by  Upton  Sinclair, 
without  color  or  slant.  For  instance,  (page  258). 

'a'  ®  Such  instruction  in  the  college  das 

says  that.  On  April  30th  last,  the  Har-  room  about  the  American  press  oogli! 
nrnan  bank  s  publicity  man  puMished  a  jjg  passed  unnoticed  by  any  ei- 

New'  Aork  Times,  a  jq,.  teacher  of  journalism,  ik 

significant  w  arning  to  the  press,  urging  jjgj  decent  respect  for  the  dignity  of  Ik 
corporations  not  to  advertise  in  news-  which  he  daily  labors, 

papers  and  other  journals  that  editorially  a  paragraph  or  two,  I  want  totak 


attacked  them.” 


the  witness  stand.  When  the  milk  strik 


•vr  14  a.  'I  .•  •e  •  wiLticsa  otaiiu*  ticii  iiiiuk  9UtH 

Now  a  Pa, d  notice,  if  it  means  any-  j^g^ed  in  New  York  City,  I  determak 
thing  creates  the  impression  on  the  part  ^g^g  g  definite  survey  of  how  tk 
of  the  reader  that  the  newspaper  has  ggws  of  the  strike  was  reported  in  all 
printed  m  its  news  columns  something  newspapers.  With  the  hdj 

for  which  It  has  received  comj^nsation  3QQ  students,  I  collected  sometlm? 
from  an  interested  party  (If  doubt  is  interviews  on  this  subjett 

“it”  to  r  “'pSd 

notice”  in  a  newspaper.  The  New 


attempt 

strike  in  all  its  phases,  from  the  nuabe 

vr  ,  -r-  r  A  -1  in  im-j  a-j  of  bottles  of  milk  received  daily  to  win 

York  Times  for  Aprd  ^  1923  did  con-  ^ 

am  not  a  paid  notice,  bu  a  silly  adver-  ^ 

tisement  in  its  display  columns  in  which  J  „„„„„  r..,  m- 

the  Harriman  Bakk  •  advocated  that  an  , J  ™ 

STCeToTridS  fh\7  ?act  ?Llished  in  his^a^r  th^^ 

i*.  which  „«cl„  ,n  SSy.^d  rUdV^^T. 

.  j  , _  single  fact  printed  in  The  Call  that  cooK 

A  kind  old  gentleman  seeing  a  small  boy  car-  _  .j _ . 

tying  a  bundle  of  newspapers  under  his  arm  not  be  found  in  the  Other  papers, 

said:  “Don’t  all  those  newspapers  make  you  I  do  nOt  object  tO  critlClStD  Ot  o* 

tired,  my  boy?”  “Naw,  I  don’t  read  them,”  pregg  college  text  books.  I  am  fn» 
was  the  response.  American  journalism 

In  commenting  about  this  silly  adver-  better  than  it  is _ as  F.  P.  A  sip 

tisement,  I  want  to  strongly  endorse  one  "So  could  the  human  ract”  But  tk 
thing  in  it.  I  refer  to  the  quotation  college  text  should  contain  specific  case 

attributed  to  the  late  President  Harding,  which  the  student  may  investigate  W 

who  is  reported  to  have  said  that.  If  he  himself  in  order  to  learn  the  facts, 
were  going  to  lecture  on  journalism,  his  Professor  Drake  says 
theme  would  be  a  little  jess  eagerness  of 

and  much  more  accuracy.  The  adver-  stimuUtion,  of  suggestion  to  sin  and  nee.  fc 
tisement  added.  *  It  is  thought  that  will  which  our  newspapers  are  responsible, 
tear  expansion.”  It  will.  It  will  bring  newspapers  teach « 

the  reporter  back  to  his  prp^r  place  on  ^  ^  of  8 

the  American  newspaper.  ror  when  all  Qukijcitv  ” 

is  said  and  done,”  the  reporter  is  the  life  ^  Afte/'reading  what  is  said  about  tk 
of  the  paper.  ^  ^  0.  American  newspapers  in  certain  erf^ 

con.  ..'.vio  books,  I  am  half  tempted  to  b^ 

the  present  time  when  college  ^  censorship  in  one  field,  at  tot 
text  books  are  being  so  close  y  ^  ^  g  ^hing. 
scrutinized  by  statesmen  and  others  as  to  ^ 
content,  it  is  interesting  if  not  profitable  ♦  ♦  » 

for  owners  of  newspapers  to  glance  at  ^HOSE  who  want  to  know 
what  is  said  about  the  press  in  the  same  about  William  Johnson, 
volumes.  Possibly,  the  text  book  on  cent  books  have  teen 
ethics  having  the  largest  sale  in  Ameri-  department,  will  find  a  personaw 
can  colleges  is  “Problems  of  Conduct”  sketch  in  Success  Magazine,  fwm  ^ 
(Houghton  Mifflin  Company)  by  Durant  pen  of  Bernard  Sobel.  ’iju 

Drake,  Professor  of  philosophy  at  Vas-  entitled.  “William  Johnson,  Suffl,  , 
sar  College.  Editor  of  the  New  York  Worli^^ 

The  quotation  from  page  254  illus-  cidentally,  the  article  is  full  0‘ 
trates  what  Professor  Elrake  wants  the  tions  for  newspaper  publishers. 


A\ 
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Babson  Says: 


(In  His  Report  Dated  Sept.  6th,  1923) 


^HOOSE  places  with  diversified  incomes  (for 

fiifiirp  HThp  Hpnrps«sinn  nf  10^0 


^  future  sales  effort).  The  depression  of  1920 
taught  a  useful  lesson.  It  demonstrated  that  a 
locality  with  diversified  activities  withstands  a  busi¬ 
ness  reaction  far  better  than  a  locality  dependent 
upon  one  or  two  dominating  industries. 

“Dairy  regions  should  fare  best.  .  .  .  The  resistance 
which  the  dairying  regions  showed  to  business 
depression  (in  1920)  is  worth  recalling  at  the  present 
time  when  a  reaction  is  in  prospect.  ...  It  is 
entirely  probable  that  clients  who  find  the  farming 
regions  as  a  whole  an  unfavorable  field,  may  be  able 
to  do  relatively  well  in  the  dairying  localities.” 


Wisconsin,  leading  all  states  in  dairying,  and  Mil- 
uaukee,  leading  all  cities  in  the  diversity  of  its 
industries,  certainly  merit  your  first  consideration 
when  planning  your  future  sales  campaigns. 


Selective  selling  to  be  successful,  it  will  be  conceded, 
must  be  supplemented  by  intensive  advertising. 


The  Journal  Dominates  This  Active  Market 

Using  The  Journal,  you  can,  with  one  stroke,  at 
a  single  low  cost,  cover  this  active  responsive 
market  effectively.  It  is  the  one  dominarit  ad¬ 
vertising  medium  directing  the  bulk  of  the 
buying  of  the  state’s  3,000,000  people.  It  is  read 
by  more  Milwaukee  and  Wisconsin  people  than 
any  other  publication  in  the  world. 


These  Fixtures  Speak 
for  Themselves 


(From  Babson’s  Report  of  Sept.  6tli, 
1923) 


Wisconsin’s  Purchases  for  Month  of 
Jnly,  1923,  1885,000,000.00 


Daily  (25  Business  Days) 
$35,400,000.00 


Increase  over  last  year — 8% 
Increase  over  year  1917 — 38% 


Milwaukee’s  Purchases  for  Month  of 
Jnly,  1923,  $273,731,000.00 

Daily  (25  Business  Days) 
$10,9494!40.00 

Increase  over  last  year — 15% 
Increase  over  year  1917 — 51% 


A  Market  Survey 
for  You 


/ 


The  Journal  has  compiled  and  pub¬ 
lished  Comprdiensive  consumer  and 
dealer  surveys  on  the  Greater  Mil¬ 
waukee  Market  These  surveys  cover 
all  principal  lines  of  merchandise. 


^ rite  us  now  for  information  regard¬ 
ing  a  survey  covering  your  product 
or  service  in  relation  to  this  marke 


JTKe  bdilwaukee 

OUKNAL 

FIRST-  by  Merit 


I 


Complete  Advertising  Service  Roto — Color — Black  and  White 


lllustratin§^  tl 


Autoplai 


ft 


The  FIRST  CAST  IS  SHAPED,  SHAVED,  and  TRIMMED 


fully  motorized,  which  is  shipped 
to  work  by  your  stereotyper. 


The  PONY  AUT 
may  be  had  at  a  m( 
easy  terms  of  paymei 
or  more,  send  for  oi 


WOOD  NEWSPAPER 

501  Fifth  Ai 


A  COMP 


The  FIRST  CAST  IS  DELIVERED 


For  the  first  time  in  a  one  or 
two  press  plant  plates  may 
be  made  with  swiftness, 
economy,  accuracy  of  cur¬ 
vature  and  thickness,  and  a 
perfect  printing  face. 
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SELLING  ADVERTISING 
NOT  EDITOR’S  WORK 


Hit  Job  It  to  Sell  tbe  Publication, 
New  York  Editorial  Conference 
A  greet  After  Lieely 
Verbal  Tiltt 

Lively  discussion  followed  what  started 
out  to  be  a  quiet  series  of  five-minute 
talks  on  “How  Far  Should  an  Editor  Go 
in  Heli>ing  to  Sell  Advertising,"  at  a 
luncheon-meeting  of  the  New  York  Edi¬ 
torial  Conference,  Hotel  Astor,  Oct.  19. 

Popular  feeling  at  the  close  appeared 
in  favor  of  an  absolute  negative  to  the 
question — that  is,  that  it  was  inadvisable 
for  the  editor  to  concern  himself  with 
getting  advertising.  He  should  devote 
himself  entirely  to  selling  the  publication. 

Commencing  in  conservative  fashion, 
early  speakers  appeared  most  concerned 
with  theoretical  answers  to  the  question, 
and  one  whimsically  remarked  it  appeared 
“wonderful  and  strange”  to  him  that  such 
views  should  be  expressed  in  public, 
which  were  so  seldom  put  into  actual 
practice. 

The  meeting  blazed  into  actionp  how¬ 
ever,  when  the  last  speaker,  Harvey  Con¬ 
over,  Jr.,  advertising  director  and  vice- 
president  of  the  Engineering  Magazine 
Company,  told  of  a  series  of  “unbiased 
articles,"  secured  by  the  editor,  which 
had  been  used  as  a  means  of  getting  ad¬ 
vertisers’  signatures  on  the  dotted  line. 

William  Buxmon,  of  the  McGraw-Hill 
publications,  was  on  his  feet  in  an  in¬ 
stant.  crying  caution. 

“It  seems  to  me  that  when  an  editor 
tries  in  this  way  to  help  sell  advertising, 
he  is  leaning  perilously  backwards.  If 
he  doesn’t  watch  his  step,  he  will  topple 
over  and  down  to  the  so-called  ‘write-up’ 
or  free  publicity,”  Buxmon  emphatically 
rejoined. 

“When  articles  in  a  magazine  or  news¬ 
paper  are  held  out  as  bait  to  advertisers. 
It  begins  to  look  dangerous  for  that  maga¬ 
zine  or  newspaper. 

“It’s  an  easy  method  of  getting  ads. 
But  it  is  the  wrong  method.  And  it 
doesn’t  get  you  anywhere. 

“Mr.  Conover  said  he  increased  his  ad¬ 
vertising  20  per  cent  by  these  ‘unbiased 
articles.’  That’s  all  right.  But  how 
about  his  1925  advertising?  I  go  out  and 
get  all  the  advertising  I  want,  and  I  never 
open  up  a  copy  of  our  paper.  I  never 
show  the  advertiser  a  line  of  what  the 
magazine  contains.” 

Loud  applause  followed  the  Buxmon 
outburst.  Stinging  argument  continued, 
not  stopping  until  a  member  rose  and 
.spoke  from  the  floor;  declaring  finally: 

“The  editor  should  try  to  sell  his  pub¬ 
lication.  He  should  not  trouble  himself 
at  all  with  selling  advertisements.” 

This  seemed  to  please  everyone,  and  the 
conference  adjourned. 

The  other  speakers  with  their  answers 
to  the  question  follow ; 

Julian  Chase,  executive  editor  of  the 
Gass  Journal  Company ;  _  “I  would  an¬ 
swer  the  question  by  saying:  an  editor 
should  go  as  far  as  he  can  in  helping  to 
sell  advertising.” 

Benjamin  F.  Myers,  editor  of  the 


Haberdasher:  “The  editor  should  sell 
the  paper  to  the  readers,  and  then  turn 
around  and  sell  the  readers  to  the  ads.” 

Edwin  A.  Scott,  president  of  the  Ed¬ 
win  A.  Scott  Publishing  Company:  “As 
a  publisher,  I  don’t  believe  in  an  editor 
selling  advertising.  I  want  him  to  sell 
the  paper.” 

H.  C.  Parmalee,  editor  of  Chemical  and 
-Metallurgical  Engineering:  “It  was  not 
very  long  ago  when  an  editor  was  spoken 
of  as  a  necessary  evil,  whose  sole  pur¬ 
pose  was  to  write  some  stuff  so  that  ad¬ 
vertisements  could  be  sent  through  the 
mail  at  second  class  rates.  Now  the  ed¬ 
itor  has  even  a  closer  relation  to  the  ad¬ 
vertisements.  He  should  get  to  know  the 
advertisers,  to  learn  their  point  of  view, 
and  problems.” 

H.  O.  Barnes,  advertising  manager  of 
Textile  World:  “I  still  belong  to  the 
old  school  which  believes  that  the  write¬ 
up  is  a  good  means  of  getting  advertise¬ 
ments.” 


WHAT  OUR  READERS  SAY 


The  Hatkin  Imitatioii 

Denver,  Sept.  17,  1923. 

To  Editor  &  Publisher:  I  have  just  fin¬ 
ished  looking  over  a  recent  issue  of  Editor  & 
Pi’BLiSHER,  and  I  was  greatly  surprised  to  see 
the  enclosed  item,  for  reasons  I  will  set  forth 
herein,  and  T  believe  that  what  I  say  in  rela¬ 
tion  to  “Haskin**  and  “Haskins**  will  be  some¬ 
what  of  a  criticism  cm  the  original  Simon  Pure 
Haskins*  laxity  in  protecting  the  interests  of 
readers  of  newspapers  whose  adoption  of  his 
valuable  service  have  made  his  name  one  that 
any  crooked  person  may  use  to  conjure  with. 

I  was  special  representative  for  the  Rc,cky 
Mountain  News,  of  this  city,  in  the  Mexia 
oil  fields  during  the  six  months  of  real  excite¬ 
ment,  with  my  headquarters  at  Fort  Worth, 
Texas,  which  was  the  center  of  promotion  activ¬ 
ities,  though  not  the  center  of  production. 

This  was  in  Janizary,  1922,  and  1  had  not 
been  on  the  ground  more  than  two  weeks  when 
I  noticed  the  copy  appearing  in  all  publications 
that  would  carry  oil  promoticn  copy,  put  out 
by  “Frederic  L.  Haskins.** 

As  promotion  manager  of  the  Rocky  Moun¬ 
tain  News  prior  to  taking  up  the  Texas  as¬ 
signment,  I  had  made  splendid  use  of  the  in¬ 
formation  disseminated  by  Frederic  J.  Haskin*s 
Washington  information  bureau,  and  as  his 
service  was  an  editorial  feature  of  our  paper 
I  felt  personally  responsible  for  its  inviola¬ 
bility. 

Feeling  as  T  did,  I  immediately  wrote  Mr. 
Haskin,  enclosing  cj-py  cf  advertising  being  run 
by  Haskins,  asking  him  to  take  steps  that  wculd 
protect  the  readers  of  the  newspapers  in  the 
country  using  his  service. 

1  received  a  reply  to  the  effect  that  Mr. 
Haskin  appreciated  my  intei^t,  etc.,  and  that 
the  matter  had  been  referred  to  proper  channels 
for  correction. 

According  to  the  date,  1923,  it  has  taken 
18  mfmths  to  put  the  quietus  on  the  crooked 
Mr.  Haskins,  but  in  the  meantime  he  has  had 
full  sway,  unlimited  use  of  the  mails,  cleaned 
up,  and  out  of  what  he  has  bilked  the  sub¬ 
scribers  of  papers  throughout  the  country  he 
will  pay  TTncle  Sam  1.000  bucks,  take  life  com¬ 
paratively  easy  for  a  year  and  a  day  in  Federal 
Prism,  and  have  plenty  of  opportunity  for 
mental  recapitulation  which  will  act  to  formu¬ 
late  new  ways  of  putting  something  over. 

Probably  Mr.  Haskin  did  communicate  with 
someone.  It  is  a  certainty,  however,  that  the 
papers  of  the  country,  which  were  using  his 


BUILD  Your  Circulation 

Don*t  INFLATE  it 

Fall  and  winter  is  the  best  time  to  increase  Circulation-— the  people 
read  more  in  cool  weather.  Take  advantage  of  this  habit  and  build 
permanent  circulation. 


We  have  demonstrated  to  scores  of  pub¬ 
lishers  that  we  KNOW  how  to  BXTILD 
permanent  circulation  at  a  minimum  ^st. 

Write  or  wire  for  references.  We  wel¬ 
come  rigid  investigation,  because  the  more 
searching  tbe  inquiry  the  more  positive 
we  are  to  interest  you. 


We  “hold  the  bag’*— you  take  no  risk 
and  pay  us  only  for  the  actual,  permanent 
circulation  our  plan  gives  you. 

No  contests  or  premium  schemes.  Ours  is 
a  dignified,  simple,  successful,  business¬ 
like  plan  that  builds  and  holds  circulation. 


You  Pay  U(  for  Permanent  SubKribers — Not  Promises. 

Write  or  teire  for  information  icithout  obliga^ 
tion.  We  §erve  only  one  paper  in  a  territory. 

HICKEY-MITCHELL  CO. 

Builds  and  Holds  Circulation 

Pierce  Bldg.  St.  Louis,  Mo. 


srrvicr  nnd  crr-nling  thr  pre,fi(!e  for  the  name 
“Ha.kin,*'  made  no  \iporous  efforts  to  counter¬ 
act  the  machitiaticns  of  the  imp>  ster. 

Maybe  their  columns  were  not  devoted  to  this 
altrusim  for  the  reason  that  their  advertising 
columns  were  closed  to  the  fake  Haskins,  tak¬ 
ing  for  granted  that  the  sole  means  of  communi¬ 
cating  with  their  readers  was  through  what  they 
permitted  to  go  over  the  copy  desk. 

The  ostrich  with  its  head  in  the  sand  has 
nothing  on  those  publishers.  They  failed  to 
reckfii  with  the  “sucker  list.” 

The  “sucker  list”  contains  thousands  and 
thousands  cf  names  of  trustful  persons  who 
are  subscribers  for  p.npers  using  the  Haskin 
service,  and  thousands  of  them  have  received 
valnahle  information  direct  into  their  homes 
through  the  medium  of  it. 

Haskin  should  have  realized  this,  and  Haskin 
should  have  put  this  phase  of  the  matter  up  to 
his  publishers,  who,  I  am  sure,  would  have 
recognized  the  vital  angle  and,  through  con¬ 
certed  effort,  have  blanketed  the  country  in  a 
day  with  a  repudiation  that  would  have  de 
stroyed  the  effectiveness  of  the  methods  of  the 
that  he  would  have  insisted  upon  such  action 
gentleman  in  Texas. 

Furthermore,  the  real  Haskin  should  have 
the  sting  of  such  palpable  fraiidulency  so  keenly 
being  taken  by  the  newspapers  of  the  country 
which  he  serves,  recognizing  it  as  an  obligation 
he  owed  to  the  subscribers  of  those  papers,  in 
return  for  their  interest  and  confidence  in  his 
service,  which  was  and  is  his  one  justification 
for  claiming  the  right  to  consideration. 

Note  this: 

A.  E.  Humphreys,  the  king  pin  oil  wild 
catter.  honest,  big.  and  a  man  who  Kicked  his 
judgment  with  his  own  money,  which  resulted 
in  the  discovery  of  the  Mexia  oil  pool,  spent 
thousands  of  dollars  of  bis  own  money  to  pro¬ 
tect  his  good  name  and  the  interests  of  people 
cll  over  Ihe  country  in  a  case  that  is  a  parallel 
to  the  Haskin  proposition. 

Early  in  the  heyday  of  Mexia  excitement  some 
smooth  workers  incorporated  an  oil  company, 
and  m.ide  a  mail  carrier  n,amed  Humphries 
(note  the  difference  in  the  spelling  of  the  namel 
president,  for  which  they  gave  him  a  small 
consideration. 

Then  the  promotion  of  “The  Humphries  Oil 
Company”  proceeded,  with  newspaper  and  di¬ 
rect  mail  advertising,  phrases  cleverly  worded 
which  all  but  said  Humphries  was  Humphreys. 

In  a  very  short  time  tbe  effectiveness  cf  the 
Humphries  methods  was  such  that  the  Hum¬ 
phreys  Oil  Company,  genuine,  commenced  to  re¬ 
ceive  bales  of  inquiries,  stacks  of  checks,  and 
various  other  evidence  that  the  people  through¬ 
out  the  II.  S.  A.  were  being  hoodwinked. 


The  colonel  promptly  used  page  advettiifc 
repudiating  Humphries,  and  the  end 
quic'sly  for  the  imposters.  If  ray  niemory  ynw 
me  aright.  Col  Humphreys  spent  $54, do,  w 
protect  the  public  against  the  fraudulent  cooctn. 

1  nasrauch  as  I  am  well  acquainted  with  Cd. 
Humphreys  personally,  as  I  was  in  hii 
in  Mexia  at  the  time  he  was  ci  nductiag  th, 
anti-Humphries  campaign,  and  from  vario^ 
other  intimate  viewpoints,  I  can  say  withon 
reservati -n  that  his  action  in  this  matter  viii 
magnificent  example  of  unselfishness,  and 
will  agree  with  me  when  you  know  that  at  dt 
time  there  was  not  a  didlar's  worth  of  nock 
in  the  genuine  Humphreys  company  for  ala, 
nor  a  single  activity  in  the  offing  that  cnld 
have  benefited  by  this  move  of  his. 

It  is  worthy  of  note,  also,  that  Col 
Humphreys  sought  no  “free  publicity”;  he  did 
not  direct  an  open  letter  to  “The  Editor.”  Ht 
used  his  checkbook  and  treated  ’em  romk. 
That’s  Humphreys. 

N(4c  this: 

Six  months  after  Big  Creek  Carruth  and  kii 
two  partners  in  crime  had  split  $450,000  an 
profit  three  ways,  $150,000  each,  the  vi|ilaaeo 
committee  of  the  Associated  Ad  Clubs  of  the 
world  sent  out  a  communication  to  the  cSca 
that  “the  Hog  Creek  Carruth  Company  it  t 
fake” — six  menths  after  the  offices  were  doted, 
the  typewriters  stilled,  and  the  Hog  Crrt 
“sucker  list”  sold  to  sometme  else  for  fnrtWt 
exploitation. 

The  above  paragraph  might  be  considered  n 
irrelevant  as  far  as  Frederic  L.  Haskins  « 
Frederic  J.  Haskin  are  concerned,  but  if  tbe 
Better  Business  Bureau  is  going  to  get  ijj. 
where  in  pretecting  the  public  against  fake 
stock  prisnotions,  their  methods  had  better  be 
prophylactic  and  not  therapeutic. 

M.  A.  ELLIS, 

Promotion  Manager,  Denver  Expresi. 


Wilton’s  Title  Correcte<l 

Rochester,  N.  Y.,  Oct.  U,  1923. 

To  Editor  &  Pubi-isher:  Your  last  issue  of 
the  Editor  &  Publisher  carried  a  story  about 
my  being  made  publisher  of  the  Hearst  new 
papers  of  Rochester,  New  York. 

This  is  an  error,  as  I  came  to  Rochester  to 
take  full  charge  of  these  newspapers,  represent¬ 
ing  the  general  management,  and  E.  C.  Rofen 
will  continue  as  publisher. 

I  want  to  thank  you  very  much  for  the  niet 
story  you  carried,  but  whoever  sent  this  to  jeo 
was  in  error  regarding  the  title,  and  not  that  I 
care  for  myself  but  1  do  care  for  Mr.  Rogeri 
FRANK  B.  WILSON, 
Representing  General  Management 


TRADE  MARK 


FLEXidEAL 
DRY  MATS 

REG.U.S.PATOFr. 


As  Extinct  As 
the  Dodo! 


q  “Why  the  wet  mat?”  is  a  question  which  progressive  and 
forward  looking  stereotypers  and  mechanical  superintendents 
are  asking  on  all  sides. 

q  The  wet  mat  isn’t,  say  we,  and  all  we  ask  is  the  chance 
to  prove  it! 

q  There  is  no  more  reason  for  American  newspapers  to  use 
the  roll-your-own-wet-mat-steam-table  process  of  stereotyping 
than  there  is  for  them  to  set  their  type  by  hand.  And  they 
don’t! 

q  Flexideal  Dry  Mats  eliminate  the  steam  tables,  do  away 
with  the  heating  and  cooling  of  forms,  and  dispense  with  the 
necessity  of_  running  a  kitchen  for  making  and  baking  wet 
mats.  Flexideal  Dry  Mats  are  the  shortest  route  to  stereo¬ 
typing  efficiency  and  economy  as  they  not  only  make  work¬ 
ing  conditions  better  in  the  foundry  but  they  save  invaluable 
time  and  money.  When  the  saving  in  newsprint  paper  is  taken 
into  consideration,  Flexideal  Dry  Mats  pay  for  themselves 
many  times  over. 

q  European  newspapers  with  circulations  exceeding  1,000,000 
copies  per  day  have  been  for  years  using  dry  mats  made  by 
our  manufacturer,  so  there  is  no  question  that  Flexideals  can 
take  care  of  your  mechanical  requirements.  Let  us  tell  you 
how  Flexideal  Dry  Mats  can  take  care  of  your  individual 
stereotyping  needs. 

q  Now  is  the  time  to  ask  us  for  full  information;  it  costs 
you  nothing  but  can  be  made  to  pay  you  manifold.  So  don’t 
delay! 


The  Flexideal  Co.,  Inc. 

Sole  U.  S.  A  Canadian  Dittributora 

15  WILLIAM  ST.  NEW  YORK 
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MaxitYPE 

DRYMATS 


REC.u.s.PAT.orr. 
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:  1 0  Point  MaUix  Slide  No.  16S4 

ALL  OPERATED 
FROM  THE  SAME  KEYBOARD 

Three  Main  Magazines  and  a  34 -Channel  Auxiliary 

THE  SINGLE  KEYBOARD  MODEL  14 


i 

I 


O'^LINOTYPE"^ 


One  Keyboard 

All  three  main  magazines  and  the  auxiliary  are 
controlled  by  one  power-driven  keyboard.  The 
operator  does  not  have  to  move  his  hands  from  this 
single  keyboard  to  get  any  character  that  runs  in 
the  machine.  A  touch  on  a  control-knob  instantly 
switches  the  keyboard  action  from  34  channels  of 
the  main  magazine  to  auxiliary.  At  the  same  time 
the  other  56  keys  remain  in  operative  connection 
with  main  magazines. 

Power  Driven 

Composition  from  the  auxiliary  is  as  rapid  as 
from  the  main  magazines,  since  it  is  operated  from 
the  same  power-driven  keyboard  and  from  the  same 
keys  and  the  same  position  to  which  every  operator 
is  accustomed. 

Wide  Range 

The  extra  wide  34-channel  auxiliary  magazine 
extends  the  range  of  the  Model  1 4  from  5  point  to 
full  24  point  and  larger  medium  condensed  faces, 
thus  making  it  the  ideal  Text-and-Display  machine 
for  the  job  office  or  newspaper.  Straight  matter  in 
any  two-letter  face  or  display  within  the  range  of 
the  machine  may  be  composed  from  the  auxiliary 
magazine  with  exactly  the  same  speed  and  facility 
as  from  the  main  magazines.  These  auxiliary  maga¬ 
zines  will  be  supplied  split  or  full  length  as  desired. 

All  Magazines  Changeable  without 
Disturbing  Auxiliary 

The  supporting  framework  of  the  auxiliary 
magazine  is  a  fixed  part  of  the  machine.  There  is  no 
swinging  or  other  motion.  A  touch  on  a  control- 
knob  switches  the  keyboard  action  to  the  auxiliary. 

It  is  always  out  of  the  way.  Operative  position- 
shifts  of  main  magazines  are  made  instantly  at  will 
without  touching  the  auxiliary.  The  same  is  true 
of  magazine  changes.  Magazines  are  taken  off  and 
put  on  in  15  seconds. 


All  magazine  handling  from  front  of  machine — 
Split  magazines  in  any  or  all  three  positions,  as  de¬ 
sired.  Auxiliary  magazine  changes  equally  quick. 
Continuous  composition  from  main  magazine 
and  auxiliary,  all  from  the  same  keyboard. 
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RUSSIAN  PRESS  IS  SLOWLY  STIFLING  fro™  .v^  p^ov- 

UNDER  RIGID  SOVIET  CONTROL  d„S' ItlT.tnY.S.Ift'tSr'Sf!; 

^  ^  difficulties,-  as  would  be  naturally  sup-  chang^  to  “Krasnaia  Niva"  (“The^ 

Only  299  Papers  With  Aggregate  Circulation  of  993,000  posed.  Because  of  excessively  high  cost  Field”).  In  their  contents  the  var£« 

Survive  Rev.lutio„.ry  Chee—AUrmed  Official.  Force 

Every  Peasant  Owning  a  Cow  to  Subscribe  consequently  only  a  comparatively  few  ment  and  usually  accompanied  by  ^ 

_____________  people  are  able  to  buy  a  daily  newspaper,  graphs  of  its  leaders.  Then  comtj 

Bv  F  T  HARRIS  Poor  transportation  facilities,  too,  play  symbolic  cartoon  on  the  ^neficeact  i! 

^  ■  ■  their  part,  and  it  is  said  that  between  50  the  Soviet  system,  followed  Iw  heart, 

(The  writer  of  this  article  is  an  auth.nHty  on  domestic  and  forcittn  ecommiic  conditions,  per  cent  and  60  per  cent  of  papers  posted  censored  pictures  of  current  events  (,A 
He  IS  on  the  executive  staff  of  the  largest  manufacturing  company  of  its  kind  in  the  world.)  subscribers  never  reach  their  desti-  ions  for  the  women,  and  Ot^r  ^ 

]yrOTWITHST.\NDING  that  the  gen-  papers  filled  with  panegyrics  of  the  gov-  nation.  less  features  which  are  found  in  nap. 

eral  economic  situation  in  Russia  ernment  and  all  that  it  stood  for.  The  decline  in  the  circulation  of  papers  zmes  m  other  countries. 


(The  writer  of  this  article  is  an  authfwHty  on  domestic  and  forcijm  economic  conditions. 
He  is  on  the  executive  staff  of  the  largest  manufacturing  company  of  its  kind  in  the  world.) 


eral  economic  situation  in  Russia  ernment  and  all  that  it  stood  for.  The  decline  in  the  circulation  of  papers  zmes  m  other  countries, 

shows  slight  improvement  under  the  Subsidies  by  the  government  are  scarce  has  so  alarmed  the  heads  of  the  Soviet  The  reviews,  which  are  largely  nxwli. 
stimulating  influence  of  the  new  economic  and  very  difficult  to  obtain.  Under  the  Government  that  many  arbitrary  and  un-  lies  and  bi-monthlies,  are  voluminoos  if- 
policy  of  the  Soviet  Government,  news-  economic  policy  which  followed  the  revo-  pleasant  measures  have  been  adopted  to  fairs,  sometimes  running  as  high  u 
papers  and  other  periodicals  are  not  only  lution,  the  Soviet  Government  became  the  maintain  and  bolster  it  up.  In  Nagorsky  pages.  Their  individual  circulations  jp 
in  a  precarious  position,  but  are  gradually  owner  of  all  agricultural  produce,  prod-  township,  for  instance,  every  peasant  round  10,000  copies.  Aside  from  ik 
suspending  publication.  The  compara-  ucts  of  industries,  etc.,  over  and  above  owning  a  cow  must  subscribe  to  a  Soviet  usual  praise  ^of  the  government  in  vjTr 
tively  liberal  freedom  of  action  which  the  the  amount  absolutely  necessary  for  the  newspaper,  whether  he  wants  to  or  not.  ous  forms,  pictures,  cartoons,^  and  so «, 
Government  under  tliis  new  policv  has  ac-  livelihood  of  the  farmer  or  manufacturer,  T®  insure  the  payment  of  ^his  subscription  they  contain  academic  discussions  on  at 


Government  under  tliis  new  policy  has  ac-  hvelihc 
corded  to  industry,  has  not  been  ex-  and  un 
tended  to  the  press  and  as  a  consequence  people, 
the  latter  is  vainly  struggling  under  the  Whe 
same  oppression  which  stifled  industry  af-  paper. 


livelihood  of  the  farmer  or  manufacturer.  To  insure  the  payment  of  his  subscription  they  contain  academic  discussions  on  at 

and  undertook  to  supply  the  needs  of  its  his  cow,  if  he  owns  one,  is  taxed  500,000  literature,  the  stage,  etc. 

people.  rubles.  If  he  is  fortunate  in  having  more  The  book-publishing  business  is  moKfr 

Whenever  a  worker  wanted  a  news-  than  one,  the  additional  cows,  if  the  ne-  olized  by  the  State  Publishing 


rubles.  If  he  is  fortunate  in  having  more 
than  one,  the  additional  cows,  if  the  ne- 


paper,  for  instance,  he  obtained  it  gratis  cessity  arises,  are  taxed  proportionately  organization  developed  by  the  Sow 


ter  the  revolution  and  before  the  adop-  from  the  government  This  service  was  m  excess 


Government  a  little  over  two  years  m 
'T'u:-  _ _ *1.:-  - _ _r  At--  ^  ^  ^  I 


It  is  said  that  some  of  the  ‘‘nepmen/'  This  year  this  arm  of  the  govcrranaiii 


tion  of  the  new  policy  in  1921.  In  the  limited  to  the  working  class,  although  a  It  is  said  that  some  of  the  ‘‘nepmen,  This  year  this  arm  of  the  govcrranaiii 
arbitrary  manner  in  which  it  controls  great  many  idle  people  were  fed,  clothed,  the  name  for  those  who  have  become  planning  the  production  of  310,(l00jl 
and  dictates  the  news  and  editorial  policy  and  supported  by  the  government  because  wealthy  through  the  new  Russian  eco-  copies  of  books  comiwising  2^50  tilia 
of  the  Russian  press,  the  Soviet  Gov-  of  the  difficulty  of  establishing  a  close  nomic  policy,  subscribe  for  two  or  three  which  are  naturally  very  carefulh 
ernment  imm^iately  (iiscloses  to  the  ob-  definition  between  those  who  were  actual-  copies  of  Russian  newspapers,  so  that  if  selected. 

server  the  wealmess  of  its  principles  ly  working  and  those  who  were  not.  In  were  not  for  these_  duplications,  the  Newspapers  are  no  different  froBBi 
and  its  fear  of  allowing  them  to  stand  return  for  the  nationalization  of  manufac-  circulations  of  the  dailies  would  be  con-  other  industry-,  has  even  been  the  pang 

on  their  merits.  tured  products,  the  Soviet  Government  siderably  less.  same  economic  laws.  Government  n)- 

In  January,  1922,  in  all  Russia  there  obliged  itself  to  keep  the  industries  going  Commenting  on  the  situation  to-day,  vention,  monopoly,  or  interference  in  aj 
were  805  per’iodicais  with  a  production  W  securing  and  paying  for  labor  and  ma-  “Izvestiya”  says :  “Even  the  circulation  manner,  either  in  newspapers  or  in 
of  2  661  000  conies  Bv  Auaust  1922  terial,  etc.  o*  our  best  papers  is  miserably  and  ridicu-  other  idustry,  has  ever  been  the  puac 


ernment  iimnediately  discloses  to  the  ob-  definition  between  those  who  were  actual-  copies  of  Russian  newspapers,  so  that  if 
server  the  weakness  of  its  principles  ly  working  and  those  who  were  not.  In  't  were  not  for  these  duplications,  the 
and  its  fear  of  allowing  them  to  stand  return  for  the  nationalization  of  manufac-  circulations  of  the  dailies  would  be  con- 
on  their  merits.  tured  products,  the  Soviet  Government  siderably  less. 


on  their  merits.  tured  products,  the  boviet  (jovernment 

In  January,  1922,  in  all  Russia  there  obliged  itself  to  keep  the  industries  going 
were  805  periodicals  with  a  production  by  securing  and  paying  for  labor  and  ma- 
of  2,661,000  copies.  By  Aug^ust,  1922,  terial,  etc. 

this  had  dwindled  to  300,  but  by  Janu-  Newspapers  were  posted  in  great  num- 


of  our  best  papers  is  miserably  and  ridicu-  other  idustry,  has  ever  been  the  paiac 
lously  small.  It  is  no  wonder,  for  our  of  confusion  and  will  continue  to  bt » 


this  had  dwindled  to  300,  but  ^  Janu-  Newspapers  were  posted  in  great  num-  lously  small.  It  is  no  wonder,  for  our  of  confusion  and  will  continue  to  be « 

ary,  1923,  the  number  rose  to  about  450.  bers  in  plazas,  on  street  corners,  in  every  Papccs  are  filled  with  such  matters  that  long  as  the  world  endures. 

Data  furnished  to  the  press  conference  place  in  fact  where  readers  were  likely  readers  got  sick  and  tired  of  it  once  and  As  economists  are  beginning  to  ncof- 
held  in  Moscow  on  Feb.  6,  of  this  year  to  be  found.  The  production  of  news-  forever.  nize  that  the  material  advance  of  i  pe> 

indicated  that  there  were  then  a  total  papers  Md  other  periodicals  was  enor-  The  Russian  press  has  thus  come  to  pie  is  measured  very  accurately  l^r  ib 

of  639  publications  of  all  kinds,  of  which  nwus,  since  there  was  every  inducement  have  only  the  lightest  hold  on  its  readers  consumption  of  paper,  it  is  interestiig  t 

131  were  dailies,  345  bi-weeklies,  and  1^  to  quantity  production,  and  journalism  as  and  pnsequcntly  makes  no  continuous  note  in  this  connection  that  the  proa 
weeklies.  The  total  circulation  was  com-  a  profession  was  in  the  ascendency.  contribution  to  tbe  formation  and  main-  consumption  of  all  kinds  of  paper  i 


puted  to  be  1,882,000. 


When  the  Soviet  Government  inaugfu-  tenance  of  public  opinion. 


Russia  now  amounts  to  only  about  ok 


in  June  of  this  year  this  number  had  rated  its  New  Economic  Policy  in  1921,  -^11  magazines  of  course  disappeared  pound  per  capita  per  annum,  while  i 

shrunk  to  545  periodicals.  Of  the  174  paternalism  was  withdrawn,  industries  during  the  revolution.  A  few  have  been  the  United  States  there  is  being  um! 

dailies  contained  in  this  number,  those  were  forced  to  work  out  their  own  des-  revived,  but  none  of  their  former  dis-  this  year  between  45  and  50  pounds  pe 

with  the  largest  circulation  were  the  tinies  independently,  and  a  kaleidoscopic  t'nguishing  characteristics  appears.  The  capita  of  newsprint  paper  alone 
“Izvestiya”  C'The  News”),  the  official  change  occurred.  Newspaper  plants,  for 

organ  of  the  Soviet  Government,  with  example,  were  allowed  to  sell  their  ; -  -  -  - 

180,000;  “Rabotchaya  Gazeta”  (“The  papers,  but  had  to  pay  for  all  their  raw 

Workers’  Gazette”),  145,000;  “Gudok”  materials,  other  expenses,  and  overhead.  . .  . .  -  ■■  ■  -  - - - : 

(“The  Factory  Whistle”),  100,000;  Pe-  Now,  whoever  wants  a  newspaper  has  I 

trograd  “Pravda  C'The  Truth”),  87,-  to  buy  it.  Newspapers  and  other  period-  !  H 

000;  Moscow  “Pravda,”  80,000;  “Kras-  'cals  in  some  cases  find  themselves  fac-  1 

naya  Gazeta”  (“The  Red  Gazette”),  mg  bankruptcy  because  of  their  high  pro-  I  ^  -w-r -r  «  -w-k 

74,000;  “Rabotchaya  Moskba”  (“The  duction  costs  and  their  inability  to  se-  !  h  P  ■  1  \A/  A  I  H  ii 

Moscow  Worker”),  67,000;  and  “Komun-  cure  higher  prices  for  the  papers  they  ,  1.  fl  C  JJ  W  l  \  i  Av  s 


ist”  (“The  Communist”),  52,000. 

The  latest  data  obtainable  from  Mqs- 


The  Soviet  (Sovemment  does  not  tol- 


cow  shows  that  there  are  to-day  only  erate  any  divergence  of  political  opin- 
299  papers  with  an  aggregate  circulation  ion,  and  freedom  of  speech  and  of  the 
of  ^3,000  copies.  This  is  an  average  press,  which  Russians  in  past  ages  have 
of  one  copy  to  every  150  inhabitants.  fought  to  wring  from  their  Czars,  are 
The  insignificance  of  the  circulations  still  unknown.  The  government  says  that 
shown  above  is  indicated  by  comparison  in  a  country  run  by  workers  for  workers, 
with  that  of  the  Russkoe-Slovo,  which  only  workers  may  therefore  enjoy  free- 
prior  to  its  suspension  by  the  Soviet  Gov-  dom,  and  that  this  freedom  cannot  be 
ernment  in  1918,  was  published  in  Mos-  permitted  to  those  of  whom  it  is  known 
cow,  was  one  of  the  leading  daily  news-  in  advance  that  they  will  use  it  to  the 
papers  in  Russia,  and  had  a  circulation  detriment  of  the  workers.  Freedom  of 


of  1,200,000. 


the  press,  it  is  apparent,  would  weaken 


When  the  first  revolution  came  in  1917,  the  Soviet  Government.  It  is_  thus  in- 
the  government  immediately  planned  the  teresting  to  note  that  the  Russian  press, 
extinction  of  every  paper  which  did  not  which  has  had  a  censored  existence  of 
agree  with  either  its  policies  or  princi-  200  years,  has  for  its  chief  concern  to¬ 
pics.  The  independent  papers  were  first  day,  in  a  country  now  “free,”  the  sup- 
forbidden  to  carry  advertising,  and  if  they  pression  of  independent  thought, 
then  still  persisted  in  the  face  of  the  One  of  the  pieces  of  official  recognition 
loss  of  the  chief  source  of  their  revenue,  which  the  press  of  Russia  received  for 
their  columns  were  subjected  to  a  rigid  its  support  of  tiie  Soviet  Government, 
censorship.  In  1918,  the  independent  occurr^  on  Feb.  6,  of  this  year,  in  the 

papers  whidi  survived  these  insurmount-  Kremlin  at  Moscow,  when  a  conference 
able  difficulties  were  practically  annihil-  of  the  representatives  of  the  Soviet  press 
ated  and  their  printing  establishments  was  held  and  Bukharin,  representing  the 
confiscated.  Central  Committee  of  the  dkimmunist 

One  of  the  most  heroic  and  least  Party,  delivered  the  opening  address  in 

known  pages  in  all  journalism  was  being  which  he  said: 

written  while  those  who  directed  the  “Thanks  to  our  press,  which  has  al- 
policies  of  the  independent  press  were  ways  furthered  the  recruiting  power  of 


fighting  against  overwhelming  odds. 


our  slogans  and  made  the  exalted  na- 


The  first  revolution  came  in  February,  ture  of  our  ideals  clear  to  the  masses, 
1917,  the  Bolshevik  revolution  in  No-  we  have  been  able  to  develop  our  power 
vember,  1917.  At  the  close  of  the  latter  and  to  strengthen  the  Soviet  system.” 
month  the  Bolsheviki  were  publishing  The  significance  of  the  singleness  of 
only  the  “Izvestiya”  and  the  Moscow  thought  of  the  Soviet  press  is  further 
“Pravda.”  the  official  organs  of  the  apparent  when  it  is  realized  that  no  or- 
govemment.  As  newspaper  plants  were  dinary  person  may  enter  the  Kremlin, 
confiscated  and  nationalized,  the  govern-  and  that  it  was  assigned  by  the  Soviet 
ment  used  them  for  its  own  purposes  and  Government  as  the  meeting  place  of  <he 
there  immediately  sprang  up  a  host  of  press  representatives.  There  were  pres- 


The  BO  WATER 
PAPER^CO.,  Inc^. 

✓ENQUIRIES  SOLICITED 
^  FOR  NEWSPRINT,  HALF- 
^  TONE  NEWSPRINT,  ROTA- 
GRAVEUR  AND  ALL  CLASSES 
OF  BOOK  PAPER. 


Sole  distributors  in  the  United  States  for 

“  the'newfoundland** 

POWER  &  PAPER  CO. 

(under  construction  capacity  400  tons  daily) 

342  Madison  Avenue, 
NEW  YORK,  N.  Y. 

Telephone  Vanderbilt  7186 


r 


.1  e  DDTQQ  mas  failed  winner  is  privileged  to  choose  the  college 
U,  b.  rKtOO  .  he  wishes  to  attend.  In  addition  to  the 

IN  COVERING  RUSSIA  tuition  fee  he  is  provided  with  $200  for 
^  _ _  living  expenses  and  spending  money. 

Tree  Situetion  DicUled  by  Ceneorahip 

Seniational  Reporting,  De-  McCall' 

cUtee  Cowlea  of  the  McCall’s 

Dea  Moinea  Regiater  Book  of 


tile  banks.  This  stock  represents  the 
capital  recently  involved  in  the  Rothcr- 
mere-Beaverbrook  newspaper  merger. 


-  teen  witnesses  were  heard,  all  of  whom  T.  P.  R.  A.  Holila  Luncheon 

I’a  laauea  Circulation  Book  tion  to'^th^prop^^'^b^o. ’x^^first  The  Theatrical  Press  Represmtatives 
I  Magazine  has  issued  a  “Blue  witness  was  Gray  B.  Keith,  Atlantic  their  first  open  luncheon 

Circulation  for  1924.”  The  Pulpwood  Company,  St.  John,  represent-  **Vif®fi***S  '*i  City, 

circulation  is  shown  by  ing  several  American  paper  companies.  Oct.  19.  Abells  Hawkes,  presidwt,  pre- 
nd  by  all  cities  and  towns  of  He  claimed  that  an  embargo  would  cut  Present  included:  Lee 

1  1,000  population.  The  rates  off  farmers’  revenue,  and  deplete  popu-  ^  " '“'am  E.  Lewis,  ^itor  of 

in  the  b^k  are  announced  as  lation,  without  bringing  in  American  *he  _  York  _  Morning  Telegrap^ 

an  average  monthly  circulation  mills  because  of  the  excessive  expense  in  »' ilc)^  business  manner  of  the 

>f  1,850,000  copies,  95  tier  cent  moving  plants.  ,  "  vincent,  and 

and  guaranteed  subject  to  _  Joseph  P.  Bickerton,  Jr. 

Daily  Mail  Stock  Soon  Taken 

TL  /r  •  /  ronnnnnn  n  ,  Ohio  Paper  Change*  Column  Width 

I _ ,  ,  c  •  u  ic: _  The  offering  of  £8,000,000,  7  per  cent 

e  *  ee  *  pani*  g  debenture  stock  of  the  Daily  Mail  Trust,  .\fter  Nov.  1,  the  Elyria  (O.) 
ler  P.  Moore,  the  American  was  declared  heavily  oversubscribed  in  Chronicle-Telegram  will  _  oiwrate  its 
ar  to  Spain,  introduced  Mrs.  Lomlon  shortly  after  10  o’clock  the  first  columns  on  a  12  em  basis,  instead  of 
Randolph  Hearst  to  King  day  of  sale.  Oct.  22.  Applications  for  the  12J4  em  at  present  the  custom, 
it  the  Royal  Palace,  Madrid,  the  stock  probably  totaling  between  Notice  of  the  change  was  sent  to  ad- 


The  American  press  has  failed  to  give 
the  public  a  complete  picture  of  Russia 
odayT  according  to  John  Cowles,  asso¬ 
ciate  publisher  of  the  Des  Moines  Reps- 
ter  and  Tribune,  who  has  just  returned  to 
Sew  York  City  following  a  three  months 
t'rip  through  England,  France  Ger- 
m^v.  Lithuania.  Latvia,  Russia,  Poland, 
Cze^o-Slovakia,  Austria  and  Switzer- 

'^"Difficultics  of  getting  into  Russia  and 
the  fact  that  many  news  dispatches  about 
Russia  have  originated  in  border  coun¬ 
tries,  where  the  atmosphere  is  bitterly 
hostile  toward  everything  pertaining  to 
Bolshevism  have  been  largely  responsible 
for  this  failure,  he  declared  in  an  inter¬ 
view,  although  in  some  cases  half-truths 
have  been  sensationalized  by  unreliable 
correspondents  in  order  to  “make  a 

stoO’  "  .  .  „  ^  , 

■‘The  Bolshevist  censorship,  Cowles 
continued,  “also  interferes  with  the 
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ble.  The  Bolshevist  censor,  however,  re¬ 
fused  to  let  the  word  ‘strike’  go  through, 
insisting  it  was  only  a  ‘misunderstand¬ 
ing.’  ’’ 

The  present  American  correspondents 
in  Moscow  are  competent  and  well  in¬ 
formed,  he  stated,  but  expressed  the  be¬ 
lief  there  should  be  more  of  them  in 
Russia. 

“Russia  is  neither  as  bad  as  the  foes  of 
Bolshevism  say  it  is,  nor  as  good  as  its 
advocates  claim,’'  Cowles  declared. 

“Conditions  are  constantly  improving 
and  the  present  Russian  government  is 
strongly  entrenched.” 

Mr.  Cowles  brought  back  extremely 
pessimistic  views  on  the  general  Euro¬ 
pean  outlook  as  a  result  of  his  trip 
through  central  and  eastern  Europe  and 
declared  the  gravity  of  the  situation 
could  not  be  exaggerated. 

“Russia  has  definitely  agreed  to  gpve 
Germany  every  assistance  if  she  goes 
Communist,”  he  stated.  “If  there  is  a 
Red  revolution  in  Germany  this  winter 
and  if  either  France  or  Poland  attempts 
to  intervene  or  take  advantage  of  the 
situation  by  annexing  a  slice  of  German 
soil,  the  Bolshevist  army,  now  massed 
on  the  Polish  border,  will  immediately 
try  to  drive  through  Poland  and  link  up 
Germany  with  Russia. 

“The  most  important  news  before  the 
world  today,  perhaps  the  most  important 
news  for  centuries,  is  whether  or  not 
Europe  is  going  to  collapse  completely. 

Central  Europe  is  tottering  and 
crumbling.  The  situation  is  becoming 
steadily  worse. 

Tourists  bring  back  optimistic  reports, 
i  they  visit  only  western  Europe. 

I  In  the  east  and  in  central  Europe  the 
I  real  news  is  breaking. 

I  There  ought  to  be  many  more  .Ameri¬ 
can  newspaper  men  in  Europe,  the  best 
I  ^cn  m  the  game,  ’  he  added,  “and  manag- 
t  ing  editors  and  news  executives  ought  to 
go  abroad  on  roving  commissions  to 
learn  the  facts  for  themselves. 

It  is  the  duty  of  the  .American  news- 
papers  to  awaken  the  public  to  the  gravity 
.  of  Europe’s  plight.” 

i  ,  •  Cowles  is  wn’ting  a  series  of  arti- 
■■  F,.*  conditions  in  Russia  and  eastern 
■  in  ^^cirtlv  be  published 

^  m  the  Des  Moines  Register  and  Tribune. 


Vj  ’V  ^  VS^HEN  our  late,  beloved,  President  .  ^ 

Y' I  ^  Harding  pushed  a  button  that 

Ijl  started  the  Goss  5 -deck  Straight-line, 

i),  ^  High-Sj^ed  Press  for  the  Portland  Ore- 

gonian  in  July,  he  sent  in  motion  a 
force  that  produced 

36,000 — 40-page  Papers  Per  Hour 

That  meant  that  its  folders  delivered  at  the  rate  of  6oo  per  minute  or  TEN 
PER  SECOND:  And  every  page  was  a  fine  example  of  clear-print  presswork. 

How  many  times  can  you  tap  your  finger  on  your  desk  in  a  second? 

Four?  —  For  every  ',tap,  that  press  pri.nts  and  fold,  two  and  one- 
half  forty-page  newspapers ! 

And  .this  speed  is  being  duplicated  i  i  hundreds  of  Goss-equipt  news¬ 
paper  plants  all  over  the  world. 

High  speed  in  presses  is  the  "Gift  of  Goss”  to  the  newspapers  of  the  world. 
For  Goss  pioneered  in  high  speed,  by  inventions  that  greatly  increased  press  output. 

The  others  had  to  follow,  or  go  out  of  business.' 

Live  publishers  in  every  civilized  nation  on  the  globe  recognize  the  resource¬ 
fulness  of  the  Goss  organization  and  the  dependability  of  Goss-built  presses. 


Be.verbrook  Give.  Schoianhip 

ablilF.  FiRb'sh  newspaper 

dailies  in  London,  has 

rnnew-^L.*  province  of  New 

■ook  I  the  Beaver- 

as  bom  ®  F®hip.  Lord  Beaverbrook 

nder  the  terms  of  this  scholarship,  the 
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DETROIT  NEWS  MAKES  “BETTER  tlOIVlElS  struction  of  this  model,  The 

.  _  ^  ^  ^  - _  be  surncient  to  swing  the  whole  debt.  News  inserted  m  the  contras  ^ 

AT  MODERATE  COST*  AN  ACTUALITY  Reduced  to  stUl  plainer  terms:  If  vision:  that  the  successful  bidde  ^ 

_  $5,000  is  borrowed,  the  monthly  payments  to  build  exact  duplicates  of  The  dSS 

.•  imr’.L  a  i.  .  n  ■  .are  $50  which  are  applied  by  the  teller  News  Model  House,  as  many 

Housing  Service,  Cooperating  With  Architects,  Bankers,  and  on  both  principal  and  interest.  The  sim-  be  called  for  by  readers,  up  to  » 

Contractors,  Solves  Average  Man’s  Building  and  ‘'i*®  arrangen^nt  has  been  of  20  such  replicas,— that  number  £ 


By  CHARLES  D.  KELLEY 


Contractors,  Solves  Average  Man’s  Building  and  ‘'i*®  arrangement  has  been  of  20  such  replicas,— that  number  £ 

C-.  .  DLI  AAJIU  r  .jAr.  r  popular  with  all  readers  taking  advantage  the  capacity  of  the  average  contr^ 

Financing  Problems — Model  House  Erected  As  Proof  of  this  service.  who  was  bidding  on  this  work.  ^ 

-  There  remained  a  dramatic  cap  sheaf  This  clause — “joker”  as  the  contracttr 

By  CHARLES  D.  KELLEY  for  this  whole  editorial  service.  The  good-naturedly  called  it— acted  Sy 

Detroit  News  decided  to  go  out  and  buy  any  builder  scheming  to  give  the 

'T'HE  Detroit  News  has  had  under  way  this  fact  before  publishing  the  plans,  and  a  lot,  and  build  a  house  itself  as  a  con-  House  to  The  Detroit  News  at  cost 
for  six  months  a  housing  service  to  announce  in  a  story  in  connection  with  crete  demonstration  of  the  practicality  of  below  cost  price  merely  for  the  hoi^ 
which  is  believed  to  be  a  little  bit  different  the  picture  just  what  was  the  best  figure  its  own  scheme.  and  advertising  accruing  to  the  bjiUp 

from  anything  yet  attempted  by  a  news-  offered  by  some  experienced  general  con-  It  was  agreed  this  house  should  be  a  The  successful  bid  was  $7,000  for  tl» 

paper.  It  is  a  department  devoted  to  fact-  tractor — the  name  of  the  contractor,  how-  mo<lel  suitable  in  price  for  the  average  house  complete  “ready  to  move  in,”  Ue 
finding,  fact-publishing,  and  fact-demon-  ever,  not  being  disclosed.  thrifty  man  of  moderate  income.  There  provision  of  the  contract  was  publishei 

strating  in  a  way  that  helps  its  readers  This  competitive  bidding  plan  has  been  have  been  model  houses  built  before  this;  in  The  News  just  once — that  the  lint 2 


strating  in  a  way  that  helps  its  readers 


procure  for  themselves  “better  homes  at  carried  out  in  a  thorough  way.  Each  but  in  all  of  them,  either  material  supply  families  applying  for  duplicates  at  S?® 

nr»t  fVtan  orjan#»rta1  \/-\rAr  /'Vsofrro  ort4’AV'«\v<oo  rtf  rtflfrtfiii«v  Irtfe  aL  .  ■ 


moderate  cost.”  week  not  fewer  than  five  general  con-  dealers  took  charge  of  the  enterprise,  or  and  offering  lots  as  sites  for  them  woui; 

In  the  first  place,  a  member  of  the  edi-  tractors  submit  proposals.  It  is  not  the  the  architects  handled  it,  or  some  bureau  have  a  chance  to  get  them.  Inunediattt 

torial  department  who  already  had  had  same  five  each  week ;  indeed  a  bid  is  ac-  actually  did  the  stunt  in  connection  with  there  was  a  swarm  of  requests— ty  ti 

experience  in  matters  of  community  ser-  ceptable  from  any  contractor  of  experi-  some  advertising  come-on.  graph,  special  delivery,  in  person  ad 

vice,  was  set  to  investigating  housing  ence  and  standing.  But  in  case  of  “The  Detroit  News  by  telephone.  In  two  days  time  tket 

conditions,  forms  of  construction,  terms  Now,  if  the  Detroit  News  had  been  Model  House”  it  was  conceived  that  a  were  357  applications  for  the  20  dot 
of  financing  and  architectural  services  content  with  that— publishing  the  house  member  of  the  editorial  department — in  cates  of  The  Detroit  News  Model  Hoat 
having  in  view  the  needs  of  the  average  and  the  contract  price  thereof — the  ser-  the  role  of  the  average  man,  using  the  The  general  builders  have  tested  k 
man.  Then  it  was  determined  by  the  vice  to  its  readers  would  still  have  fallen  plans,  and  financial  accommodation  specification  well  in  the  first  house,  iae 
management  that  there  was  an  editorial  short  of  all  that  was  possible  in  the  way  pointed  out  by  the  home  builder’s  page —  gained  valuable  pointers  in  how  besti 

and  departmental  service  the  paper  could  of  fact-finding  and  fact-publishing.  And  should  set  forth  to  let  a  contract  for  carry  them  out,  and  will  now  proceedi 

undertake  in  ways  heretofore  unavailable  so  it  was  decided  that  "house  financing”  the  building  of  this  house,  pay  for  every-  build  the  whole  20  duplicates  in  (n» 


to  the  public  either  through  private  or  should  be  the  third  feature  of  the  ser-  thing,  and  “be  up  against  it”  in  the  ex-  tity  production  style,  having  benet: 


Department  of  Commerce,  supplies  made  that  will  guarantee  the  financing  of  News.  And  so  the  building  was  started,  totype.  Ten  stages  of  the  work  have  te 
copies  in  the  form  of  diagrams  that  particular  house  for  several  Detroit  The  Governor  of  Michigan,  Alex  J.  described  in  10  special  articles.  Tb 


weekly  copies  in  the  form  of  diagrams 
of  floor  plans  for  small  homes,  perspec¬ 
tive  drawings  of  these  houses  and  brief 
outlines  of  specifications.  Also,  it  un¬ 


questions  on  house  planning  which'read- 
ers  write  in. 

The  Detroit  News  arranged  for  the 


publication  of  one  house  a  week  in  the  thousands  of  acres  of  sub-divisions  added  trying  to  possess  homes  for  themselves.  thought  at  the  outset 


Sunday  edition,  this  being  one  of  the  to  the  area  of  Detroit.  People  bought 
features  of  a  regular  home  builder’s  page,  these  lots  with  small  down  payments  and 


Under  the  terms  of  this  arrangement,  monthly  installments  running  several 
the  blueprints,  specifications,  quantity  years.  These  lots  have  taken  the  sav- 


surveys,  and  blank  agreements  for  the  ings  of  many  families — and  of  many 
construction  of  these  homes  are  offered  young  men  expecting  to  have  families. 


to  readers  at  the  cost  of  $5  a  room, —  Here  now  is  a  fact-finding  and  fact- 


$30  for  a  house  of  six  main  rooms.  These  publishing  service  of  the  leading  news- 
complete  structural  documents  are  sup-  paper  of  the  community  showing  these 


plied  by  the  bureau,  through  the  housing  people  how  it  is  now  possible,  for  them 
department  of  the  paper.  All  money  for  to  build  homes  on  those  _  lots  in  good 


A  Chain  Is  No  Stronger 
than  Its  Weakest  Link 


these  plans  goes  to  the  architects.  In  architecture  and  at  fair  prices. 


no  way  does  the  News  collect  or  reserve 
anv  fee  for  itself. 


The  most  advantageous  feature  of  the 
financing  arranged  for  all  of  these  “De* 


But  if  The  Detroit  News  had  let  its  troit  News  houses”  has  been  the  install¬ 
housing  service  go  at  that  it  would  have  ment  plan.  Financiers  have  granted  the 


been  doing  little  more  than  giving  a  following  terms:  all  money  necessary  to 
house-plan  service  familiar  in  form  to  build  the  houses  and  pay  the  “cost  of 


most  newspaper  editors  for  years  past —  financing”  is  supplied  on  first  and  second 
except  that  this  particular  architectural  mortgages — about  two-thirds  of  the 


service  is  one  indorsed  by  the  architects  money  on  first  mortgage,  to  be  amor- 
and  is  one  in  a  position  to  give  a  more  tized  over  a  period  of  15  years  with  in- 


authoritative  and  superior  list  of  plans.  terest  at  per  cent;  and  the  other 


But  the  Detroit  News  did  not  stop  third  on  second  mortgage  at  6  per  cent, 
there.  It  proceeded  to  find  out  for  its  with  terms  of  payment  so  that  if  the 


readers  what  each  and  every  one  of  these  home  owner  deposits  with  the  mortgagee 
houses  would  cost  to  build — to  find  out  at  the  teller’s  window  every  month  one 


The  largest  new'spaper  presses  are  frequently  brought 
to  k  complete  standstill  due  to  a  softened  or  melted  Roller. 
It  takes  time  to  remove  the  damaged  Roller  and  replace 
with  a  perfect  one.  These  delays  are  costly  and  aggravat¬ 
ing  where  each  minute  should  be  one  of  maximum  produc¬ 
tion.  They  could  be  eliminated  through  the  use  of  Duplex 
Rollers.  These  Rollers  will  not  melt  from  extreme  heat  or 
friction.  They  are  cast  for  both  forms  and  distributors,  and 
will  give  equally  good  service  on  a  hot,  humid  day  as  on  a 
cool,  dry  day,  saving  the  time  often  lost  in  changing  Roll¬ 
ers.  The  production  of  your  press  depends  on  the  durability 


The  St.  Regis  Paper  Compzuiy 


of  your  Rollers. 

Duplex  Rollers  are  manufactured  only  at  the  five 


addresses  below. 


Hanna  Paper  Corporation 

NEWSPRINT 


Bingham  Brothers  Company 


Daily  Capacity  425  Tons 


Roller  Makers  (Founded  1849) 


WE  SOLICIT  YOUR  INQUIRIES 


GENERAL  SALES  OFHCE 
30  East  42nd  St.,  New  York  City,  N.  Y. 

Chicago  Pittaburgh 

•20-621  McCormick  Bldg.  1117  Farmer*  Bank  Bldg. 


406  Pearl  Street,  New  Y’ork 
521  Cherry  Street,  Philadelphia 
89  Mortimer  Street,  Rochester 
131  Colvin  Street,  Baltimore 


Bingham  &  Runpe  Co.*  E.  12th  St.  &  Power  Ave.,  (Heveland,  Ohio 


in  the  usual  way  from  experience  ri 
the  first.  Other  contractors  have  i 


civic  agency.  vice.  _  perience  any  reader  might  have  in  build-  in  the  usual  way  from  experience  ri 

The  Detroit  News  as  its  next  step  en-  By  inquiry  among  the  banks,  trust  com-  ing  his  own  home  on  borrowed  capital,  the  first.  Other  contractors  have  ii 
tcred  into  a  contract  with  the  Architects’  panies,  and  home-building-and-loan  asso-  There  is  in  Detroit  News  editorial  fered  to  take  on  contracts  for  addkkn 
Small  House  Service  Bureau  of  the  ciations,  the  housing  department  keeps  cartoons  a  character  famous  to  readers  groups  at  the  same  price,  and  beion 

United  States,  Inc.,  to  obtain  a  limited  informed  on  what  are  the  best  terms  of  as  “Mr.  Straphanger,”  a  quaint,  com-  many  months  it  is  expected  the  mapj 

architectural  service  for  its  readers.  This  financial  assistance  to  be  had  by  home-  mon-sense  average  sort  of  fellow — just  Detroit  will  be  speckled  with  numeroo 

bureau,  which  is  fathered  by  the  Ameri-  builders.  Each  week  the  house-plan,  spe-  the  thing!  Mr.  Straphanger  should  build  replicas  of  this  model, 

can  Institute  of  Architects  and  has  the  cifications,  and  contract  price  are  sub-  the  house  and  write  all  about  his  ex-  Meanwhile  Mr.  Straphanger  is 
endorsement  of  Secretary  Herbert  Hoover  mitted  to  some  financier  and  arrangements  perience  step  by  step  in  The  Detroit  ceeding  with  the  building  of  the  fl^ 

of  the  Department  of  Commerce,  supplies  made  that  will  guarantee  the  financing  of  News.  And  so  the  building  was  started,  totype.  Ten  stages  of  the  work  have  te 


News  readers.  Groesbeck,  came  in  from  Lansing  to  turn  house  at  this  writing  is  half  completo 

The  policy  has  been  to  make  a  home  the  first  sod  for  this  Detroit  News  Mod-  therefore  about  10  more  articles  art  je 
possible  for  any  reader  who  owns  a  lot  el  House — an  honor  extraordinary  for  to  be  printed. 


dertakes  to  assist  the  paper  in  answering  free  and  clear,  but  who  has  no  cash  what-  the  average  man’s  house  to  be  sure ;  but  The  building  of  a  house  is  of  com 


ever  to  put  into  the  deal  except  the  $25  the  Governor  covered  that  point  by  say-  a  slow,  serious  p!ece  of  work.  Howl 
or  $30  required  for  the  structural  papers,  ing  he  was  doing  this  as  a  symbol  of  hold  the  interest  of  the  public  oven 
In  the  last  10  years  there  have  been  the  honor  he  wished  to  accord  to  all  men  period  of  two  months  was  given  loa 


In  closing  the  contract  for  the  con-  been  followed :  to  give  the  stories  ilipl 
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the  poor  man  can  buy  this  home 


ence  ir  I  ‘'le.  and  to  release  them  in  “waves” —  “Detroit  News  homes.”  Why?  Because, 
lavf  i  i.  t  about  three  stories  to  each  wave;  that  as  the  banker  has  pointed  out,  in  all 
addititt  {•;.  a  story  a  day  for  three  days,  then  Detroit  News  houses  the  investor  is  as- 
nd  bd«  -civini:  the  builders  an  opportunity  to  fin-  sured  of  a  good  architectural  plan,  good 
te  mapi  li?h  that  stage  of  construction,  to  be  specrficatons,  a  known  family  to  occupy 
nunriB  \  followed  then  with  another  wave  of  two  the  house  when  completed,  and  last  but 
Jor  three  stories  covering  the  next  stage,  not  least  a  fair,  rock-bottom  price  estab- 
T  is  p  t  The  circulation  department  has  reported  lished  by  competitive  bidding, 
the  po  .Jtnany  calls  for  extra  copies  containing  Prior  to  this  housing  movement  by  The 
have  b(8  y the  Straphanger  articles.  News,  the  “cost  of  money”  or  “cost  of 

les.  Utl  The  Model  House  is  being  built  of  financing”  in  the  building  of  homes  on 
compleiB  t,: n  -redstaiit  construction.  The  site  seven  Iwrrowed  capital  in  Detroit  ordinarily 
les  are  g  Smiles  from  the  City  Hall  in  an  average  had  been  anywhere  from  $1,000  to  $2,000 
:  man’s  section  of  town  is  being  visited  for  small  five  and  six  room  homes.  This 
of  com,  hy  thousands  weekly,  and  doubtless  be-  charge  to  the  home  buyer  resulting  from 
.  Hoili  fore  the  house  is  “off  the  stage”  for  the  discount  on  land  contracts  which 
die  ovo  :i  good,  it  will  have  been  inspected  by  100,-  have  been  the  most  common  form  of 
pven  SCI?  000  persons.  A  large  billboard  on  the  home  financing  here.  The  plan  given 
s  idea  .  thoroughfare  near  the  house  says :  “The  wide  publicity  by  The  News  is  the  first- 
ries  a  liclj^troit  News  Model  House,  Mr.  Strap-  and-second-mortgage  method  wherein  the 
^^^Ijanger,  Owner” ;  and  when  the  thing 

ra s  completed  the  sign  will  be  changed  to  - - 

•^ead  J'This  is  the  House  The  News 

IjT  Vi^t  to  do  with  the  demonstration  IVI  ll  I 

lliouse  after  being  fiiiished  was  a  problem  IiAIa  A 

But  engaged  the  thinking  powers  of  the 
I  ^nagement  for  days.  Finally  it  was 

IJ  determined  that  an  expert  interior  de-  V  lj  1^  U  1 1  «  Ij 

signer  should  be  engaged  to  assist  Mr.  .  j  |\  W  1 1  .  1^, 

Straphanger  as  _  “Ma”  Straphanger,  in  f 

completely  furnishing  this  home  from  - — - 

Iffllar  to  garret  to  demonstrate  how  the  7  Of  8  ColomOS  —  20"  01  21" 

loller.  S'erage  family  might  equip  a  home  eco-  - — - 

jiomically  and  beautifully.  r-rMi/Hr*  DA/-'1?0 

With  the  home  built  and  furnished,  it  MT  .1 1* , J!) 

ravat-  ras  decided  that  the  “demonstration  ,  ,, 

■oduc-  should  be  cleared  off;  that  SLIM  JIM  an  all-action  Kid 

hen  the  The  Detroit  News  Model  Home 
luplex  bouse  and  lot,  free  and  clear  and  fur- 

eat  or  representing  about  $11,000  of  in-  2.  KELLY  KIDS — a  funny-fam- 

‘*  tment— should  be  given  absolutely  free  *Iy  Action  Comic.  4-3-2 

s,  and  Itnd  without  strings  to  that  policeman,  colors  or  black  only, 

s  on  a  Michigan  who  is  3.  THE  VAN  LOONS— a  real 

T.  II  r  ''."‘‘ned  to  have  performed  the  most  “Home  Life”  Comic.  4-3-2 

'  ^  sacrifice  in  the  state  colors  or  black  only. 

ability 

bought.  Laughable  antics  of  a  kid 

The  i-eaHerc  n,.  .  j  nnd  his  Parrot  Pal.  4-3-2 

e  five  v^at  hero  shaU  w'thi?  ^^rma- 

ftm  home.  The  stories  of  all  heroic  PII  |  rn 

•cts  that  have  come  to  the  attention  of  ^  ILiLlLK  r  AvkHid 

published,  and  later  1.  Fashion  Chat— Home  Craft 
ye  raders  will  vote  by  means  of  cou-  Page 

.  I-  ch  wTi,  n  2.  Children’s  Page 

i  nf  ^  ^  3.  Movie  Page 

■^**7  Detroit  News  Model  4.  Magazine  Pages  (A)  (B) 

"rmBT,*'-  !.u  spectacular  thing  of  the  S.  Housewifely  Wisdom  Page 

lilt  isi-u'"  •  "”'??*■  building  department,  6.  Fiction  Page 
V  ktrnP  V***  around  it.  The  7.  Black  and  White  Page  (com- 

7^0  .  service  bv  its  regu-  - - - - 

bent  •*  'Pbis  depart-  7  or  8  columns,  20"  or  21" 

‘be  building  busi- - ^ - 

ffSr  f  j-.i,;,’ '®cb™?'U8  ^bout  cooperation  Write  for  Proofs 

r  ‘s 

The  World  Color  Priming  Co. 

granting  no  loans  to  any  E»*-  R-  S.  Crwbte, 

^  liitli  oUn.**^*  except  those  that  come  St.  Louis,  Mo. 

pUns  and  contracts  for  so-called  _ _ 


cost  of  financing  has  been  cut  to  between 
$250  and  $500 — on  the  average  more  than 
one  thousand  dollars  being  saved  the 
home  owner  on  fiancing  alone.  An  ad¬ 
ditional  saving  has  been  safe-guarded  by 
the  competitive  bidding  on  construction. 

Of  course  in  a  movement  so  far  reach¬ 
ing  as  this  one  carried  out  by  The  News 
housing  department,  there  were  many  pit- 
falls  to  avoided.  That  they  have  bwn 
avoided  is  perhaps  shown  by  the  follow¬ 
ing:  While  striking  a  blow  at  the  fly-by- 
night  speculative  builder,  the  co-operation 
of  the  best  builders  was  to  be  procured. 
While  introducing  to  the  people  a  new 
way  to  obtain  homes,  the  co-operation 
of  the  real  estate  business  was  to  be 
gained.  While  cutting  the  profits  of  the 
land  contract  financiers,  the  support  of 
solid  financial  institutions  was  to  be  got. 

Suffice  to  say  that  the  president  of 
the  Detroit  Real  Estate  Board  in  a 
speech  at  the  sod-turning  of  the  Model 
House  declared  that  The  News  was  do¬ 
ing  a  great  work  for  the  people  that 
only  a  powerful  newspaper  such  as  this 
could  carry  out.  .Xnd  the  president  of 
the  largest  bank  in  Detroit  declared  re¬ 
cently  that  this  housing  movement  was 
“the  most  constructive  thing  The  De¬ 
troit  News,  known  for  many  construc¬ 
tive  things,  had  ever  done.” 

What  have  the  general  builders  of  De¬ 
troit  thought  of  this  co-operative  plan? 
Let  them  speak  for  themselves.  .A.t  a 
meeting  of  the  United  Builders  Associa¬ 
tion  of  Detroit,  having  a  membership  of 
300  general  contractors,  there  was  unani¬ 
mously  passed  a  resolution  praising  The 
Detroit  News  for  its  campaign  of  fact¬ 
finding  and  fact-publishing,  praising  The 
News  also  for  its  influence  in  bring¬ 
ing  about  better  terms  of  financing. 


and  influencing — as  The  News  set  out 
to  influence — “better  homes  at  moderate 
cost.” 

FRATERNITY  HONORS  BONE 

Sigma  Delta  Chi  Alumni  Give  Dinner 
for  Alaskan  Governor 

The  recently  organized  Washington 
.\lumni  Chapter  of  Sigma  Delta  Chi, 
journalistic  fraternity,  entertained  Scott 
C.  Bone.  Governor  of  Alaska  at  a  dinner 
at  the  National  Press  Club  on  the  occa¬ 
sion  of  the  second  meeting  of  the  Alumni 
organization.  Governor  Bone,  formerly 
editor  of  the  Seattle  Post-Intelligencer, 
is  a  national  honorary  member  of  the 
fraternity.  Officers  of  the  Washington 
Alumni  Chapter,  which  is  made  up  of 
a  score  or  more  of  newspaper  men  in  the 
Capital  are  Raymond  Gapper,  United 
News,  president;  Willard  Kiplinger,  the 
Kiplinger  Agency,  first  vice-president ; 
Charles  O.  Gridley,  Washington  Press 
Service,  second  vice-president ;  and 
Bruce  Ashby,  Press  Service,  Depart¬ 
ment  of  Agriculture,  secretary-treas- 


New  Jersey  Klan  Plans  Paper 

Plans  for  the  establishment  of  a  weekly 
newspaper  owned  and  controlled  by  the 
Ku  Klux  Klan  of  New  Jersey  were  an¬ 
nounced  Oct.  2,  by  Donald  Bate  at  Eliza¬ 
beth,  N.  J.,  who  was  named  as  statutory 
agent  in  a  certificate  of  incorporation  filed 
by  the  Klan  with  the  County  Gerk.  The 
tentative  publication  date  was  set  for  Dec. 
1.  Circulation  will  be  state  wide,  and  the 
first  copies  will  be  distributed  free,  ac¬ 
cording  to  present  plans. 


The  Sworn  Net  Paid 
Circulation 

of  The  Providence  Journal  and  The  Evening  Bul¬ 
letin  as  reported  to  the  Government  and  to  the 
Audit  Bureau  of  Circulation  for  the  six  months 
ending  September  30,  1923,  was  as  follows; 

The  Proviaence  Journal 

Daily  Sunday 

35,129  58,167 

The  Evening  Bulletin 

61,367 

The  steady  growth  of  these  newspapers  is  a  testi¬ 
monial  of  the  regard  in  which  they  arc  held  by  the 
people  of  Rhode  Island. 

With  a  combined  daily  circulation  of  96,496, 
ninety-three  per  cent,  of  which  is  unduplicated, 
these  great  newspapers  offer  complete  coverage  of 
the  Rhode  Island  market  so  necessary  for  the  suc¬ 
cess  of  any  advertising  campaign. 

Rate  2IV2C  a  line  flat 

Providence  Journal  Company 

Providence,  R.  /, 

Repreaentatives 

CHAS.  H.  EDDY  CO. 

Chicago  NEW  YORK  Boaton 

R.  J.  BIDWELL  CO. 

San  Franciaco  Loa  AngaUs 
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HARD  WORK  ONLY  “STORY^*  IN  CAREER 
OF  COL.  WOODWARD,  YANKEE  EDITOR 

•,  •“O*-  Woodward’s  only  hobby  is  work,  scrapers  in  other  parts  of  theTitv' 

Joy  or  Achievement  Animated  Keene,  N.  H.,  rubluher  m  Long  six  days  a  week,  some  nights  and  every - —  ’’ 

Climb  from  Newsboy  to  Position  as  Editor,  Banker,  Legis-  morning.  His  only  recreation  Canadian  Merger  Anticip^ 

.  .j..  ..  ....  «  —  for  some  years  has  been  a  weeks  vaca-  ,  ,  r 

lator — Known  as  “The  King”  to  Admirmg  Staff  tion  in  the  summer  and  short  trips  in  his  t„ii;„pnrp5^  (Ont) 

-  automobile  Sunday  afternoons.  He  has  form^fv 

By  GERALD  F.  BEANE  not  had  time  to  indulge  in  that  popular  Toro^S^tdSr; 

JME  one  once  said  that  the  three  given  an  opportunity  to  acquire  an  in-  present  day  pastime,  golf,  or  any  other  anticipated  that  a  merger  nf 
kinds  of  businesses  hardest  to  run, —  terest  in  the  firm.  He  had  to  borrow  sports.  He  maintams  his  good  eat  ,  Beiieyfije  dailies,  the  Intelligencer^ 
_  .1..  ,1,  r  „  _ J-  _  J.’i  _ ...  u;„  careful  living  and  lots  of  exercise.  _ •  i: 


newspaper  work.  He  loves  it  and  lives  “Newspaper  Row”  has  left  the  oiw 
for  it.  He  is  on  the  job  today  just  as  forever.  The  Public  Ledger  i, 
much  as  he  ever  was,  and  shows  no  of  the  newspapers  to  move 
signs  of  slowing  up.  "Row”  to  more  modem  offices  »  .l 

Vi/\KKv  ie  cf»rar^#»rc  in  a.i_.  .  ^ 


Canadian  Merger  Anticipai,^ 


By  GERALD  F.  BEANE  not  had  time  to  indulge  in  that  popular  nesv^spa^ers  Ti;  Toronto 

COME  one  once  said  that  the  three  given  an  opportunity  to  acquire  an  in-  present  day  pastime,  golf,  or  is  anticipated  that  a  mercer  of 

^  kinds  of  businesses  hardest  to  run, —  terest  in  the  firm.  He  had  to  borrow  sports.  He  maintams  his  good  health,  3ei|eyiije  dailies,  the  Intelligcnc.r  - 

because  they  call  for  never-ending  deal-  money  to  do  this  and  put  in  all  his  living  and  lots  of  exercise.  Ontario,  will  shortly  be  colsuIrmJ^ 

ing  with  the  public,— are  a  government,  savings.  Within  a  short  time  afterward  There  are  but  few  men  in  Kerae  who  Intelligencer  was  forinerW 

a  bank  and  a  newspaix-r.  In  the  person  he  became  an  equal  owner.  It  is  interest-  actively  employed  in  any  business  property  of  Sir  Mackenzie  Bowel! 

of  Colonel  Clement  J.  Woodward,  Keene,  ing  to  note  that  for  several  years,  even  when  Colonel  Woodward  became  a  premier  of  Canada,  who  commenttl^ 

New  Hampshire,  takes  pride  in  point-  after  Keene  became  a  city,  the  company,  publisher,  and  his  period  of  ownership  career  as  printer’s  devil  in  its  oi»' 

ing  to  a  native  who  has  succeeded  in  all  which  also  conducted  a  job  printing  certainly  appears  to  be  longer  than  any  retained  its  ownershin 


mg  to  a 

of  these.  plant,  kept  its  office  open  until  early  in  other  active  Dusmess  man.  wnat  ne  death  a  few  years  ago.  Foil 

He  has  been  a  success  in  helping  to  the  morning  until  long  after  the  streets  niissed  m  education  m  his  youth  he  has  subsequent  death  of  his  son  r 

conduct  the  state’s  business  as  a  repre-  were  deserted  at  night.  made  up  m  study  and  travel  since.  Rowell,  the  paper  has  been  run  hy  V' 

sentative  and  senator,  is  now  president  of  The  new  owner  found  himself  with  f’?'"  more  than  ^  years  he  has  been  c.  J.  Rowell,  with  H.  O’Beime.  ionrt 
the  largest  bank  in  the  city  and  also  responsibilities  not  commonly  shouldered  ^  director  of  the  Keene  National  Rank  Stratford  Reacon,  as  bm-. 

publisher  of  the  New  Hampshire  Sen-  by  very  much  older  men.  He  ran  the  president.  For  several  years  manager. 

tinel,  one  of  the  oldest  weeklies  in  the  business  end ;  Mr.  Rand  wrote  the  was  prommen^t  in  Masonic  circles.  __ -  _ 

country,  started  in  1799  and  the  Keene  editorials  and  looked  after  the  news.  .All  .  ,  *  partners  m  the  ben-  Gardiner  Citizen*  Reient  PoiUb 

Evening  Sentinel,  a  daily  since  1890.  the  time  he  did  his  work  the  best  he  Printing  ^mpany,  Thomas  C.  p  comolaints 

hTLiS.  S'  .he  Council  for  action  V 

Re  dVStS^rSTthe  n'S.  Bu.  Colonel  Woodard  i,  J"!"*  S", 'f ‘'Pb.r  t= 


Other  active  business  man. 


Gardiner  Citizens  Resent  Poihn 

Because  complaints  have  becoota 


ortyd;Vand"lon7in7o‘\1ieffig^^  company.  'Rut  Colonel  Woodward  is 

He  loved  achievement,  not  because  of  "ow  the  sole  directing  force  of  his  or-  streets  of  th,s  '“y;  Jhe  Qainlw  , 
the  glamour  of  reward  but  because  of  the  ganization.  He  is  the  King.  hihitinir  this  und.^irahle 

sheer  joy  it  gave  him  to  get  things  done,  -  - 

s:;;i?i?.r'  i;iT89;X"'rcc!;c“'‘E“„“g  •■'‘'"‘-b"  x-”  snn,i.«. 

Sentinel  was  born.  T wo  years  later,  to  W  ith  the  recent  removal  of  the  Phil-  The  St.  Paul  Dailv  News  hi?  .-ni 


hibiting  this  undesirable  dis^y. 

Adds  Literary  Supplement 

The  St.  Paul  Daily  News  has  -!■ 


keep  pace  with  the  rapidly  growing  adelphia  Public  Ledger  from  the  office  a  department  of  the  Sunday  issue  cl 
business,  a  five-story  brick  building  was  building  on  the  corner  of  Pennsylvania  “The  Literary  Semaphore.”  It  j 
built,  the  handsomest  building  in  the  city,  .Avenue  and  14th  street,  Washington,  D.  guide  to  the  best  books  and  is  e&l 


which  has  since  been  the  home  of  the  C., 
firm.  The  first  daily  was  a  six  column, 
four  fiage  paper.  It  is  now  a  seven  f 
column,  eight,  ten  or  twelve  page  paper. 

Early  in  life  Colonel  Woodward  ac¬ 
quired  the  faculty  of  making  friendships 
and  keeping  them.  To  use  the  expres¬ 
sion  of  one  of  his  admirers,  “He  always 
wears  well.”  He  is  particularly  inter¬ 
ested  in  young  men.  When  a  reporter 
goes  after  a  story  he  has  the  “boss”  back 
of  him,  always  ready  to  assist  in  what¬ 
ever  way  he  can.  When  work  is  well 
_  done  there  is  something  said  about  it, 

Col.  C.  j.  Woodward  ^  jort  ^f  official  citation  from  the  colonel, 

as  it  were.  Increases  in  pay  are  seldom 
third  year  as  a  publisher,  being  the  old-  asked  by  employes;  it  is  not  necessary, 
est  in  New  Hampshire  in  point  of  ser-  Providing  they  are  competent  the  pay- 
vice  and  one  of  the  oldest  in  New  Eng-  envelope  fattens  surprisingly  fast.  “The 
land.  King”  is  the  title  given  him  by  his  co¬ 

if  one  were  to  ask  this  veteran  new's-  workers, 
paper  man  the  reasons  for  his  rise  to  the  “Keep  names  of  women  and  children 
top  of  his  profession,  the  why  and  how  in  court  cases  out  of  our  paper  whenever 
he  came  to  accomplish  things;-  the  possible,”  is  his  standing  order.  “It  is 
mcthoils  he  employed ;  the  experiences  our  mission  to  help  them,  not  put  them 
he  had  and  the  wisdom  he  had  gathered,  dow-n.  The  people  of  this  community 
he  w-ould  probably  smile  and  pass  the  are  not  interested  in  such  things.  Avoid 
matter  off  in  a  jest.  He  is  a  retiring  sensationalism  always,  build  on  facts 


sort  of  a  person  when  it  comes  to  talk-  only.” 


ing  about  himself. 


He  is  entitled  to  “Hon.”  before  his 


If  the  interviewer  persisted.  Colonel  name  by  reason  of  his  service  to  the 

Woodward  would  quite  likely  put  an  state,  two  terms  as  a  representative  and 

end  to  everything  in  decisive  fashion  state  senator  for  two  years.  His  military 

and  say,  “There’s  no  ‘story’  in  my  life,  title  comes  from  his  membership  as  aide- 

A’ou  cannot  find  anything  spectacular  in  de-camp  on  the  staff  of  Ex-Govemor 
my  career.  Better  try  working  on  a  real  John  McLane.  In  the  latter  capacity  he 
subject.”  He  might  add  that  he  has  done  attended  the  Russian-Japanese  peace 
nothing  that  any  fellow  of  ordinary  conference  at  Portsmouth  in  1905,  which 
intelligence  and  moderate  education  can-  gave  him  an  opportunity  to  meet  and 
not  do,  if  he  cares  to  apply  himself  with  know-  a  great  number  of  envoys  and  at- 
sufficient  diligence,  energy  and  enthusi-  taches  who  attended  those  memorable 
asm.  sessions. 

.At  the  age  of  13  he  was  a  newsboy,  “My  ambition  has  always  been  to  give 
delivering  the  weekly  pajier  in  Keene,  ovr  readers  the  best  of  service,’’  he  said 
then  a  town  of  little  more  than  3.000  recently.  “I  am  determined  to  make  our 
souls.  During  the  next  few  years  he  daily  the  best  of  any  city  the  size  of 
did  this  work  and  spent  his  vacations  Keene  in  New-  England.”  There  w-as 
doing  odd  jobs  almut  the  office.  When  nothing  boastful  in  the  manner  in  which 
18  he  was  given  regular  employment  in  he  made  this  reply.  He  simply  said  what 
the  office.  he  meant  and  w-hat  he  believes  he  can 

The  next  two  years  were  hard  ones  accomplish.  .And  both  from  the  stand- 
indeed  for  the  ambitious  young  man.  point  of  wire  news  and  advertising  the 
But  he  plugged  along,  doing  the  ordinary  paper  is  rated  second  only  to  one  in 
duties  of  an  ordinary  employe,  although  Manchester,  New-  Hampshire’s  largest 
alw-ays  striving  to  do  more  than  an  citv. 

ordinary  amount  of  w-ork  and  exercising  Colonel  Woodward  is  now  72  years 
more  than  the  average  amount  of  old,  but  he  acts  several  years  short  of  his 
loyaltv  to  his  employers.  During  this  age.  .And  he  has  still  got  a  long  head 
time  he  was  under  the  watchful  eye  of  for  business.  New-  methods  of  doing 
the  late  Thomas  C.  Rand,  then  editor  and  things  have  not  escaped  his  attention,  and 
part  owner  of  the  business.  he  prides  himself  in  alw-ays  keeping 

The  great  opportunity  came  when  he  abreast  of  the  times.  If  one  wishes  to 
w-as  20.  Mr.  Rand’s  partner  had  decided  see  him  radiate  enthusiasm  all  that  is 
to  retire  and  the  erstwhile  office  boy  was  necessary  is  to  start  conversation  about 


last  vestige  of  the  old-time  Bernard  Vaughan. 

Prepare  for  the 
Holiday  Rush 

November  and  December  are  big 
advertising  months.  By  acting  quickly 
you  can  increase  your  share  of  this  good 
business. 

With  the  Ludlow  system  at  work  in  yow 
composing  room  you  are  ready  for  all  dis¬ 
play  type  requirements  regardless  of  the 
unusual  demands  on  your  equipment. 

You  can  produce  last-minute  page  ads  and  also 
those  considered  as  run-of-the-hook  copy,  in  rec¬ 
ord  time.  You  can  set  feature  heads,  or  any  kind 
of  display  composition  in  any  quantity,  or  in  any 
size  from  6  to  60  point  without  machine  changes. 
You  can  set  light  romans  or  bold  Cheltenhams. 
Lining  Gothics  or  beautiful  Caslon  Italics,  in  which 
the  letters  have  the  full  kerning  effect  without  hav¬ 
ing  any  kerns  to  break  off. 

As  the  Ludlow  system  of  display  composition 
meets  the  requirements  of  such  great  dailies  as 
Chicago  Daily  New^s  and  the  Philadelphia  Even¬ 
ing  Bulletin,  surely  it  w'ill  meet  yours,  whether 
your  plant  is  large  or  small. 


The  time  to  go  after  good  business  is  w  hen  that  busiaW* 
is  w-ithin  r«ich — not  after  it  has  I'one  by. 

We  can  help,  if  you  act  quickly. 

Ludlow  Typograph  Company 
2032  Clybourn  Avenue,  Chicago 

Eastern  Ofnee:  World  Building.  New  York  City 
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papers  sue  pastor 
for  slander 

5t  Paul  Di»p«tcl>  and  Pioneer  Press 
Aik  $50,000  of  Rer.  Safford 
for  Saying  Brewery 
Owned  Tliein 


thousand  square  feet  of  floor  space  on 
the  ground  floor,  with  their  two  buildings 
on  one  of  the  principal  corners  of  the 
business  district. 

The  Report  enjoys  the  unique  distinc¬ 
tion  of  going  into  ninety-two  per  cent  of 
the  homes  in  the  west  end  of  San  Ber¬ 
nardino  county,  which  it  serves.  Crombie 
Allen,  editor  of  the  Report,  is  president 
of  the  Southern  California  Associated 
Dailies. 


HAYNES  TO  PROSECUTE 
N.  Y.  NEWSPAPERS 


Price 

In 


Quotations  of  Bootleg  Liquor 
Newt  Stories  Is  Volstead 
Violation,  -  Dry  Chief 
Rules 


Suit  for  $50,000  damages  was  instituted 
m  the  Hennepin  county  district  court 
Oft  17  by  the  St.  Paul  Dispatch  and 
^neer’  Press  against  the  Rev.  ^rge 
B  Safford,  superintendent  of  the  Alinne- 
sou  Anti-Saloon  League.  The  action, 
which  charges  the  Rev.  Mr.  Safford  with 


SCREEN  ADS  BANNED 
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slander,  is  based  upon  a  statement  nude 
bv  him  before  the  Presbyterian  Synod  of 
Minnesota  on  Thursday  Oct  11  m  which 
he  asserted  that  ownership  of  the  St.  Paul 
Dispatch  and  Pioneer  Press  had  passed 
into  the  hands  of  the  Hamm  Brewing 
company  of  St.  Paul.  . 

Finance  and  Commerce,  a  Iwin  City 
business  news  publication,  carried  on  its 
front  page  the  next  morning  the  report 
of  Rev.  Mr.  Safford’s  statement. 

On  Friday  afternoon,  Messrs.  Oppen- 
heimer,  Peterson,  Dickson  &  Hodgeson, 
attorneys  for  the  St.  Paul  Dispatch  and 
Pioneer  Press,  served  a  demand  for  a 
retraction  upon  the  publisher  of  Finance 
and  Commerce,  and  on  the  following 
’  morning  the  statement  was  retracted. 

‘  In  bringing  the  suit,  the  St  Paul  Dis- 
;,atch  and  Pioneer  Press  have  stated  that 
they  are  animated  by  no  desire  to  profit 
ptCiiniarily  from  the  litigation,  and 
announce' that  all  damages  recovered  in 
the  action  will  be  given  to  charity. 

"The  ownership  of  the  St.  Paul  Dis- 
yatch  and  Pioneer  Press  is,  of  course,  a 
matter  of  public  record”  the  paper  states. 

,  The  names  of  all  their  stockholders  are 
t|  i  n  file  in  the  office  of  the  Secretary  of 
A  State  as  required  by  state  law.  More- 
ejover,  all  newspapers  are  required  by 
It  Federal  law  to  publish  the  names  of  all 
T  .‘■tockholders  owning  more  than  1  per  cent 
cif  their  capital  stock,  together  with  a 
tworn  statement  of  their  circulation,  twice 
b  year.  On  Oct.  1,  last,  such  a  statement, 
V  compliance  with  this  law  was  published 
both  the  St.  Paul  Dispatch  and  the 
’ii.neer  Press: 

There  is  not,  it  need  hardly  be  added, 
mystery  about  the  ownership  of  the 
Paul  Dispatch  and  Pioneer  Press,  and 
l^re  never  has  been.  Of  the  30,000 
wans  of  the  stock  of  the  Dispatch 
glinting  company,  publishers  of  both 
wsnapers,  27,750  shares  are  owned  by 
estate  of  Mrs.  George  Thompson, 
_lv>  died  on  September  20  last,  and  Mr. 
®iarles  K.  Blandin.  president  of  the 
^mpany.  The  remaining  2,250  shares 
t  all  owned  by  present  or  former  em- 
Sp.'vs  of  the  St.  Paul  Dispatch  and 
ideer  Press  and  acquired  by  them  by 
asiin  of  their  employment. 

“The  plan  of  continuing  the  ownership 
the  Dispatch  and  Pioneer  Press  so  as 
perpetuate  the  newspapers  and  the 
for  which  they  have  stood,  was 
^ceived  during  the  life  of  Mr.  George 
Jwmpson,  who  died  in  Jan.  1917.  Im- 
■ediately  thereafter  it  was  put  in  contract 
by  Mrs.  Thompson  and  Mr.  Blan¬ 
ks  fundamental  purpose  of  Mr. 
™  Mrs.  George^  Thompson  was  to  con- 
f  Md  maintain  the  absolutely 
.•.r.dvHt  position  of  the  two  news- 
rs,  and  to  permit  those  in  charge  of 
m  to  speak  in  behalf  of  the  public 
rest,  unaffected  directly  or  indirectly 
iny  control,  financial  or  otlierwise.” 


The  movies  as  an  advertising  medium 
will  be  eliminated  in  Spokane,  according 
to  action  taken  by  the  Spokane  Allied 
Amusement  Association,  which  includes 
in  its  membership  owners  of  all  moving 
picture  theaters  in  the  city. 

‘‘VVe  recognize  the  fact  that  people  pay 
for  amusement  and  that  they  do  not  care 
to  be  bored  with  advertising  pictures,” 
Dr.  H.  C.  Lambach,  treasurer,  said. 
“Every  week  we  are  besieged  with  re¬ 
quests  from  individuals  and  organizations 
asking  us  to  run  slides  and  movie 
trailers.  If  the  bars  were  let  down  it 
would  not  be  long  before  each  show 
would  be  accompanied  by  several 
minutes  of  display  advertising.  The  only 
exceptions  recognized  at  present  are  the 
Red  Cross  and  government  slides.” 


_  Roy  A.  Haynes,  prohibition  commis¬ 
sioner,  has  decided  to  proceed  against 
newspapers  and  periodicals  that  publish 
price  quotations  on  bootleg  liquor  in  the 
news  columns,  as  a  violation  of  the  Vol¬ 
stead  Act.  Instances  recently  called  to 
Mr.  Haynes  attention  in  which  New 
York  newspapers  and  periodicals  have 
listed  “bootleg”  prices  in  connection  with 
news  stories  on  the  so-called  rum  fleet, 
will  serve  as  the  test.  Mr.  Haynes  has 
announrad  that  the  legial  division  of  the 
prohibition  enforcement  unit  has  been 
instructed  _  “to  institute  action”  against 
such  publication  under  Section  17,  Title 
11  of  the  National  Prohibition  Act — a 
section  which  prohibits  liquor  advertise¬ 
ments. 

No  explanation  was  offered  by  the 
prohibition  commissioner  of  the  manner 
in  which  the  Government  officials  were 
to  construe  facts  printed  as  news  matter 
in  the  news  columns  as  advertising  in 
the  sense  plainly  intended  in  Section  17 
of  the  Volstead  Act.  The  section  clearly 


is  leveled  at  paid  advertising  put  forth 
in  publications  and  on  billboard.  Neither 
did  Mr.  Havnes  explain  why  foreigpi 
publications  were  permitted  to  enter  and 
circulate  in  the  United  States  full  of 
paid  liquor  advertising.  He  reserved 
comment  when  his  attention  was  called 
to  English  publications,  which  have  a 
large  vogue  in  the  United  States  appear¬ 
ing  monthly  with  full  page  illustrated 
advertisements  of  popular  brands  of 
Scotch  whiskey. 

Section  17  of  the  V'olstead  Act  which 
Mr.  Haynes  believes  covers  new  publica¬ 
tion  of  so-called  liquor  prices  is  as  fol¬ 
lows  : 

“It  shall  be  unlawful  to  advertise  any¬ 
where,  or  by  any  means  or  method, 
liquor,  or  the  manufacture,  sale,  keeping 
for  sale  or  furnishing  of  the  same,  or 
where,  how,  from  whom,  or  at  what 
price  the  same  may  be  obtained.  No 
one  shall  permit  any  sign  or  billboard 
containing  such  advertisement  to  remain 
upon  one’s  premises.  But  nothing  herein 
shall  prohibit  manufacturers  and  whole¬ 
sale  druggists  holding  permits  to  sell 
liquor,  from  furnishing  price  lists,  with 
description  of  liquor  for  sale,  to  persons 
permitted  to  purchase  liquor,  or  from  ad¬ 
vertising  alcohol  in  business  publications 
or  trade  journals  circulating  generally 
among  manufacturers  of  lawful  alcoholic 
perfumes,  toilet  preparations,  flavoring 
extracts,  medicinal  preparations,  and  like 
articles.” 


I 


^ARIO  (CAL.)  REPORT  GROWS 


Two 


Purchase  Gives  Paper 
Downtovm  Buildings 

Allen  and  H.  L.  Allen,  pub- 
Ontario  (Cal.)  Report, 
s^^unced  the  purchase  of  a  build- 
Mjoming  the  present  plant  of  the 
k  'I'at  paper, 

i  i5bS7  ^*9  *  ISO.  It  has 

L  sidec  highways  on 

P  daylight,  which 

'  thh  an^J^Vk  addition 

^ex,  the  Report  will  have  ten 


Net  Paid  Circulation  of 


DES  MOINES 
DAILY  NEWSPAPERS 

A»  reported  to  the  Postoffice  Department 


Comparison  for 

Past 

3 

Years 

. 

Paid  Avarafc  Renter  St  Tribune 

Mnrabkg 

Evening 

Evening 

EvMiins 

Six  Moatfaa  Ending  Mnni.  Sl  Even.  Comb. 

Regiator 

Tribuie 

Capital 

News 

Sept.  30,  1920—  109,523 

61,516 

48,007 

53,850 

40,405 

Sept.  30,  1921—  114,131 

62,196 

51,935 

52,708 

34,390 

Sept.  30,  1922—  126,048 

67,590 

58,458 

60,696 

27,457 

Sept.  30,  1923—  136,846 

72,707 

64,139 

61,288 

27,745 

Total  Gain  or  Loss 

for  3  years  27,323  Gain 

11,191  Gain 

16,132 

Gain 

7,438  Gain 

12,660  Loss 

The  circulation  of  The  Register  and  Tribune  (morning  and 
evening)  now  exceeds  the  combined  circulation  of  the  other 
two  Des  Moines  newspapers  by  55%. 


THE  REGISTER  and  TRIBUNE 

Des  Moines,  Iowa 

Represented  in  New  York  by  I.  A.  Klein;  Chicago  by  Guy  S.  Osborn,  Inc.;  Detroit  by  Jos.  R. 
Scolaro;  St.  Louis  by  C.  A.  Cour;  San  Francisco  and  Los  Angeles  by  R.  J.  Bidwell  Co. 


tian  Science  Monitor;  Lawrence  C 
United  Press;  Edwin  S.  Griffiths-  n 
Plain  Dealer;  John  J.  Stanley/  Q 
Times;  B.  D.  Hulen,  Associated  p'tcM- 
Fasold,  Pathe  News.  N.  Y.;  J.  r  n 
Associated  Press;  W.  A.  Warn,  N.  Y 
G.  R.  Cleveland.  Chicago  Journal  ' 
Seely,  Chicago  Post;  Sherman  Duljy' 
American;  Pedro  Llamiza,  Christian 
Examiner. 


ELEVEN  EDITORS  JOIN 
SOCIETY 


Former  Premier’s  Windy  City  Welcome 
Rivals  New  York — 28  Reporters 
Cover  His  La  Salle  Luncheon 
Speech 

The  Rt.  Hon.  David  Lloyd  George  was 
enthusiastically  welcomed  to  Giicago  at 
a  luncheon  at  the  LaSalle  Hotel  last 
week  given  by  the  Chicago  Association  Gives  Dinner  to  American  Pri 
of  Commerce.  Judson  F  Stone,  prwident  St.  Louis  Business  Me 

of  the  association,  presided  and  George 

\V.  Rossetter,  chairman  of  the  Ways  and  David  Lloyd_  George,  war-time  P 
Means  Committee,  had  charge  of  the  in-  of  Great  Britain,  who  spoke  in  St 
troductions.  iast  Friday,  was  host  at  a  dinner 

The  speakers  were  the  Hon.  William  Daniel  Boone  R^m  of  Hotel  Sta 
E.  Dever,  Mayor  of  Chicago,  who  ex-  R-  Cortis,  of  the  Sa 

tended  the  official  welcome  and  Col.  j  J 

George  T.  Buckingham,  who  delivered  Philadelphia  Public-Lrfger, 

the  address  of  welcome  on  behalf  of  the  tlirough  the  city, 

citizens  of  Chicago.  The  attendance  was  ^^tending  the  dinner  were  ^wan 
in  excess  of  1,200.  ^  ohairm^  of  the  rweption  co* 

1 1  .  ,  ..  for  Lloyd  George;  W.  F.  Cart 

Lloyd  George  arrived  in  the  L^p  dis-  jorney;  John  G.  Lonsdale. 
trict  a  little  after  12  o  clock.  He  was  National  Bank  of  Commerce- 
escorted  through  the  downtown  financial  Wilkinson,  president,  Scruggs.  \ 
and  retail  sections  of  the  city  by  motor  .oort  &  Barney  Dry  Goods  Coi 
cycle  police,  marine  band,  a  battalion  of  Clarence  H.  Howard,  president 
infantry  and  a  reception  committee  num-  men  wealth  Steel  Company;  W 
Ijering  two  hundred  leading  citizens  in  Clarkson,  president.  Pioneer  Cw 
automobiles.  The  street  crowds  equalled  Company ;  James  E.  Smith  and 
the  New  York  crowds  in  numbers  and  members  of  the  former  Premier’s 
ent  usiasm.  Walter  B.  Weisenburger,  assis 

Mr.  Uoyd  George  looked  a  little  worn  the  president  of  the  National  B 
after  his  strenuous  speaking  trip  through  Commerce,  retiring  president  i 
Canada,  but  was  in  good  voice  and  aroused  Advertising  Club  of  St.  Louis  ai 
the  wildest  enthusiasm  of  his  audience  toastmaster  to  a  dinner  given  to  th 
by  the  declaration  that  it  "requires  more  paiier  men  of  the  party  in  an  ad 
courage  to  make  peace  than  to  make  room. 

war.”  _ 

“Democracy  is  in  peril,”  he  said,  “after  ^  w  .  i  •  •  , 

the  greatest  triumph  it  ever  had.”  Chicago  Owner.  Meet  Uoyd  ( 

Those  covering  his  Chicago  visit  for  Chicago  newspaper  proprieta 
the  wire  services  and  local  and  out  of  executives  were  introduced  to 
town  newspapers  were  the  following:  Lloyd  George  at  a  special  It 

George  Schreiber,  Evening  Post;  Robert  Riven  Oct.  17  at  the  Hotel  Drak 
Cleveland,  Daily  Journal;  Joseph  Christiansen,  CagO.  Those  present  included: 
Daily  Journal;  Miss  Elizabeth  Walker,  Daily  F.  LawSOn,  Col.  R.  R.  McCorn 
Journal;  Miss  ’Genevieve  Forbes,  Chicago  C.  Eastman,  John  C.  Shaffer, 
Tribune;  Ifenald  Ewing,  {^icago  Tribune ;  Thomason,  and  Roger  Keehn. 
Samuel  Blair,  Chicago  Herald  and  Examiner; 

R.  A.  Scott-James,  London  Daily  Chronicle;  ■  - - - 

John  McH.  Stuart,  New  York  Herald;  Fred-  _  .  ■.*«•»• 

crick  B.  Edwards,  New  York  Tribune;  Wm.  Cartoonwl  Jailed  in  Spmi 

L«t,  s.  D«,l,.  Tmmm  T.l,gr,«i  sentenced  to  six  months  impre 
Frederick  H.  Gurtler,  (Shorthand  Reporter);  ‘O'"  Ihe  publication  of  cartOOnS  in 
James  R.  Nourse,  Universal  Service;  W.  L.  celona  newspaper  against  the  ne 
Stidger,  Detroit  Times;  Stanley  High,  Chris-  ernment.  He  began  his  term  Oc 


LLOYD  GEORGE  HOST  TO 


Eleven  editors  were  elected  to  member¬ 
ship  in  the  American  Society  of  News¬ 
paper  Editors  at  the  mid-year  meeting 
of  the  Board  of  Directors,  Chicago,  Oct. 

9.  The  Directors  decided  upon  Atlantic 
City  for  the  next  annual  convention,  and 
set  the  date  for  the  Friday  and  Saturday 
following  the  annual  meetings  of  the 
.Associated  Press  and  the  American 
Newspaper  Publishers  Association  at 
New  York  in  April  1924. 

Talcott  Williams,  for  many  years  an 
active  and  distinguished  journalist,  and  E.  F.  Robert*  1.  Director  of  New  Corn- 
more  recently  head  of  the  Columbia  mercial  Feature  Syndicate 

School  of  Journalism,  was  unanimously  .  . 

elected  to  full  membership  in  the  society,  ^  syndicate  specializing  in  busi- 
under  the  article  which  provides  election  ness  news  has  entered  the  field— the  U. 
to  men  who  have  attained  particular  dis¬ 
tinction  in  the  profession  of  journalism. 

The  board  also  elected  to  charter 
membership,  M.  S.  Sherman  of  the 
Springfield  (Mass.,)  Union,  one  of  the 
men,  who  was  interested  in  the  society 
at  its  inception,  but  who  had  neglected 
to  take  out  active  membership. 

Others  elected  were;  Stuart  H.  Perry, 

Adrian  (Mich.)  Daily  Telegram; 

Charles  K.  McClatchy,  Sacramento 
(CaL)  Bee;  Clarke  Salmon,  managing 
rfitor,  New  Orleans  (La.)  Item;  Frank 
P.  Glass,  editorial  director,  St.  Louis 
(Mo.,)  Star;  Douglas  W.  Swiggett, 
chief  editorial  writer,  Milwaukee  (Wis.) 

Journal ;  Cooper  Gaw,  editor.  New  Bed¬ 
ford  (Mass.)  Standard;  Tom  Wallace, 
chief  editorial  writer,  Louisville  (Ky.) 

Times;  Brainard  Platt,  chief  of  news  de¬ 
partment,  Louisville  Times;  George  A. 

Hough,  Jr.,  news  editor,  New  Bedford 
(Mass.)  Standard;  and  Charles  B. 

Forbes,  editor,  Nashville  Tennessean. 

The  proposal  made  by  Herbert  Bayard 
Swope  at  the  annual  meeting  in  April 
1923,  that  the  society  act  as  judge  in  the 
awarding  of  Pulitzer  prizes  for  the  best  world,  has  within  six  weeks  been  taken 
work  in  journalism,  was  discussed.  No  on  by  more  than  50  papers, 
decision  was  reached,  however.  The  The  syndicate  is  under  the  editorial 
question  of  reducing  the  population  limi-  direction  of  Edward  F.  Roberts,  a  veteran 
tation  for  membership  to  75,000  was  also  newspaper  man  of  more  than  twenty 
discussed,  but  no  action  taken.  years’  experience.  Before  joining  the 

Present  at  the  meeting  were:  Casper  United  Publishers  Corporation  as  edi- 
S.  Yost,  Charles  H.  Dennis,  George  E.  torial  head  of  a  group  of  their  papers, 
Miller,  E.  S.  Beck.  D.  E.  Smiley,  and  E.  he  was  successively  city  editor  oi  the 
C.  Hopwood.  .Associated  Press  in  New  York’,  cable 

-  editor,  editor  of  one  of  the  Scripps-How- 

NEW  TIMES  STYLE  BOOK  ard  papers,  and  special  writer  on  the 

♦  Chicago  Tribune.  During  the  war  he 

■...ixi  served  in  the  British  army  and  after  de- 
R*vi.ea  Edition  Contain.  Latect  Rule*  mobilization  was  attached  to  the  London 
Governing  Editorial  PractiM  office  of  the  Associated  Press. 

The  New  York  Times  has  just  issued  ,  The  U.  P.  C.  News  Service  is  novi; 
a  new  revised  style  book  for  the  guidance  launching  its  next  venture,  a  daily  busi- 
of  editors  and  compositors,  containing  j®  "'vrittm  by  John  T.  Flynn, 

complete  style  regulations  for  every  de-  .taking  the  Grade,  a  feature  spe- 

partment  of  the  paper.  The  best  authori-  ^lalizing  m  the  success  stones  of  an  in- 
ties  were  consulted  in  order  to  make  the  spirational  character.  Mr.  Flynn  is  a 
book  as  nearly  perfect  in  its  standards  as  known  newspaper  man.  He  was, 

possible  consolidation  with  the  Sun,  man- 

Remilations  are  iriven  for  snacine.  New  York  Globe. 


BUSINESS  LAUNCHED 


John  T.  Flvnn 


E.  F.  Robe.ts 


NEW  JERSEY’S  LEADING  PAPER 

THE  NEWARK  NEWS 

is  using  every  day  a  Scott  “Multi-Unit”  Press  consisting 
of  six  four  page  Units  and  Four  Folders.  In  its  new 
building  under  construction  it  is  going  to  install  a 
battery  of  Scott  Unit  Presses  consisting  of 
Txvelve  Units  and  Eight  Folders 
When  installed  this  equipment  will  be  the  largest  and 
best  in  the  State  of  New  Jersey  and  worthy  of  youf 
inspection. 


In  Portland,  Me 


and  it.  immediate 
trading  territory 

the  Evening  Express 

"The  paper  that  goes  homer* 
hat,  by  tar,  the 

Largest  Circulation  ' 

Latest  U.  8.  census  figures  (1920)  compered 
with  Express*  net  paid  City  Circulation  indicate 
that  KOBE  than  15  of  erery  16  Portland  Homes 
take  the  Express.  **A  Truly  Bemarkable  Cot* 
erage!" 

^ortlanb  Ctptess 

“The  paper  that  goes  hanMf* 

The  Julius  Mathews  Special  Agency 
Boston — New  York — Detroit — Chicago 


Ad  Men  Golf  and  Dine 

With  representatives  of  magazines, 
newspapers,  farm  and  trade  papers  as 
their  guests,  the  Qeveland  Chapter  of 
the  American  Association  of  Advertis¬ 
ing  Agencies  gave  a  golf  and  dinner  party 
in  Cleveland  on  Tuesday,  Oct.  9.  About 
75  publishers’  representatives  attended. 
'This  was  the  second  affair  of  the  kind 
given  by  the  Cleveland  chapter,  the  first 
having  been  held  last  year.  Fifty-three 
representatives  and  agency  men  took  part 
in  a  handicap  golf  tournament  which  was 
played  over  the  new  course  of  the  Can¬ 
terbury  Country  Gtd),  following  luncheon 


SEND  FOR  OUR  LIST  OF  USED  PRESSES 


WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 
CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d 


Editor  &  Publisher  for  October  27,  1923 
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A  CURTIS  BOND,  aged  65,  New 
York  correspondent  of  the  Pall  Mall 
Gaiette  and  the  London  Evening  Stand¬ 
ard.  died  suddenly  of  heart  disease  m 
NVw  York  City.  Oct.  22.  Mr.  Bond  was 
well-known  in  British  newspaper  circles. 
He  was  at  one  time  associated  with  Sir 
Davison  Dalziel  in  the  Dalziel  Agency, 
IS  Moorgate  street,  London.  He  was 
author  of  a  play,  ‘‘M«-.Kc«it  of  Parts, 
which  ran  successfully  in  London.  Ke- 
cently  he  had  been  engaged  in  Porto 
Rican  research  by  the  Porto  Rican 
Steamship  Company.  He  is  survived  by 
his  wife,  Lillian  Curtis  Bond. 

Mas.  R.  B.  Walthall,  wife  of  State 
Oil  and  Gas  Supervisor  R.  B.  Walthall, 
former  owner  and  publisher  of  the  Gar¬ 
rison  (Tex.)  News,  died  at  Austin,  Oct. 
16.  All  departments  of  the  Siate  were 
closed  and  the  Texas  flag  was  placed  at 
half  mast,  out  of  respect  to  her  memory. 

Thacey  Layard  Robinson.  English 
journalist,  for  many  years  on  the  staff  of 
the  Philadelphia  Inquirer,  died  Oct.  12, 
at  Dorking,  England. 

Nicholas  J.  Skerrett,  aged  46, 
veteran  newspaper  man.  city  editor  of 
the  Worcester  (Mass.)  Gazette,  died 
Oct.  18  in  Worcester.  Commencing 
newspaper  work  in  1896,  Skerrett  had 
continued  in  it  with  a  break  of  only  two 
years,  when  he  served  in  Cuba  through 
the  Spanish-American  War.  He  joined 
the  staff  of  the  Gazette  in  1907. 

Andrew  V.  Barber,  aged  53,  veteran 
cartoonist  and  legislative  correspondent 
of  the  Bridgeport  (Conn.)  Herald,  and 
the  W’aterbury  (Conn.)  Herald,  died 
C)ct.  21  after  a  nervous  breakdown. 

PHaip  Gotthelf,  aged  54,  for  25 
^rs  owner  and  publisher  of  the  Elite 
Magazine,  devoted  to  women’s  fashions. 
New  York  City,  was  struck  by  a  truck 
and  killed  in  New  York.  Oct.  20.  He 
was  a  pioneer  in  the  publication  of 
women's  fashions  and  was  president  of 
the  Elite  Styles  Company,  which  he 
founded. 

“Colonel"  John  H.  Sellers,  aged  78, 
veteran  printer  and  Civil  War  veteran, 
died  at  his  home,  Springfield,  O.,  Oct.  Zl. 
He  was  a  foreman  at  the  Springfield  Pub¬ 
lishing  Company  until  he  was  forced  to 
give  up  active  work  about  five  years  ago. 

J.  Frank  Jones,  aged  67,  died  Oct.  14 
in  Denver,  Col.  He  was  known  through¬ 
out  Illinois  for  his  newspaper  associa¬ 
tions,  joining  the  circulation  staff  of  the 
Springfield  (Ill.)  Journal  when  he  was 
about  14  years,  and  later  transferring 
to  the  Chicago  Daily  News,  finally  ad¬ 
vancing  to  state  circulation  manager  of 
that  paper.  For  10  years  afterward  he 
was  circulation  manager  for  the  Decatur 
(Ill.)  Review. 

Arthur  G.  Brown,  aged  43,  secretary 
of  publicity  for  the  state  of  Illinois, 
former  Chicago  Herald-Examiner  and 
American  staff  man  and  associated  with 
™e  paiwrs  in  the  Chicago  field,  died 
Oct.  16  in  Peoria,  Ill.  He  began  his 
cM«r  on  the  Monmouth  (Ill.)  Review, 
rinmg  the  Daily  Atlas  between  1905  and 


Mrs.  Stanley  Mohle.  wife  of  the 
publisher  of  the  Lockhart  (Tex.)  Post 
Register,  died  Oct.  13  at  Lockhart. 

Charles  Norenbersky,  aged  60, 
pioneer  Jewish  resident  of  Des  Moines, 
la.,  died  Oct.  13.  He  was  father  of 
Jack  Norenbersky,  sports  editor  of  the 
Des  Moines  Evening  Tribune. 

James  I.  Hurley,  son  of  the  late  Otho 
Hurley,  formerly  publisher  of  the  Ari- 
drew  (Zounty  (Mo.)  Democrat,  took  his 
own  life  recently  by  leaping  from  the 
eighth  floor  window  of  the  Frederick 
Hotel  in  Kansas  City. 

William  Hamar  Greenwood,  former 
managing  editor  of  the  Toronto  World 
and  brother  of  Sir  Hamar  Greenwood, 
former  Chief  Secretary  for  Ireland,  died 
at  Toronto  on  Oct.  19.  He  started  news¬ 
paper  work  as  a  reporter  on  the  Toronto 
World  and  rose  to  be  news  editor.  In 
1904  he  became  managing  editor  of  the 
London,  Ont.,  Free  Press,  but  later  re¬ 
turned  to  the  World  as  managing  editor. 

Charles  F.  Black,  editor  of  the 
Waubay  (S.  D.)  Gipper  for  the  past 
twenty  years,  died  recently. 

Andrew  G.  Wolfenbahcer,  member  of 
the  Lincoln,  Neb.,  bar  and  former 
Nebraska  newspaper  publisher,  died  Oct. 
8,  at  Lincoln. 

Edward  Stanwood,  aged  82,  historian 
and  former  newspaper  and  magazine 
editor  and  correspondent,  died  in  Brook¬ 
line,  Mass.,  Oct.  11.  He  was  assistant 
editor  of  the  Daily  Advertiser  from  1867 
to  1882,  and  editor  in  1882.  From  1887 
to  1911  he  was  managing  editor  of  the 
Youth’s  Companion. 

Georoe  Sidney  Hill,  aged  49,  night 
clerk  in  the  press  room  of  the  New  York 
World,  died  Oct.  19,  in  Brooklyn. 

Arthur  Frederick  Aldrich,  aged  62, 
yachting  editor  of  the  New  York  Herald, 
died  in  Brookljm  Oct.  23.  He  began 
writing  on  yachting  40  years  ago  for  the 
Mail  and  Express,  and  was  in  turn 
yachting  expert  on  New  York  Times, 
Press.  Sun,  and  Herald. 

Thomas  J.  Trask,  aged  74,  veteran 
pressman  and  for  more  than  half  a  cen¬ 
tury  connected  with  the  Augusta  (Me.) 
Kennebec  Journal,  died  Oct.  10,  at  his 
home  in  Chelsea. 

Anthony  Helms,  aged  81,  editor  and 
owner  of  the  Mitchell  (Ore.)  Sentinel, 
died  Oct.  10.  He  was  born  in  Missouri 
in  1842. 

Charles  A.  O’Rourke,  aged  36,  news¬ 
paper  man  of  Reading,  Pa.,  died  at  his 
home. 

Charles  B.  Stevens,  aged  48,  well- 
known  newspaperman  of  Scranton,  Pa., 
died  recently. 

Robert  Harrison  Howe,  aged  67, 
for  the  past  thirteen  years  manager 
of  the  affairs  of  William  Bross  Lloyd, 
millionaire  publisher,  died  in  Chicago, 
Oct.  9. 


Sphinx  Club  Dinner  Nor.  13 

The  October  dinner  of  the  Sphinx  Gub, 
New  York,  scheduled  for  Tuesday,  has 
been  postponed  until  Nov.  13.  It  will  be 
held  at  the  Waldorf-Astoria. 


£S 


FOR  PROMPT  SERVICE 


type  •  BORDERS  •  ORNAMENTS 
BRASS  RULE 

Printers’  Supplies  •  Presses  •  Paper  Cutters 

Hamilton  Waod  &  Steel  Equipment 

includmf  our 

AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  Stock  for  Prompt  Shipment 


Remember? 

It  isn’t  such  a  far  stretch  for 
memory  to  recall  the  day  when  you 
had  to  wait  for  a  long,  clear,  cold 
spell  of  weather  before  you  could 
have  sausage. 

Today? 

No  wait  for  weather  or  seasons. 
Just  telephone  your  meat  dealer. 

The  delightful  tang  of  October  days 
is  made  more  zestful  by  a  breakfast 
of  Brookfield  sausage,  made  from  the 
choicest  morsels  of  carefully  selected 
pork,  blended  with  spices. 

That  is  but  one  of  the  services 
that  Swift  &  Company  renders  — 
making  available  to  you  numerous 
products  of  the  highest  quality,  when, 
where,  and  as  you  wish  them. 

This  has  been  made  possible  by  the 
development,  during  more  than  a 
half  century  of  service,  of  23  packing 
plants  adjacent  to  the  best  producing 
centers,  hundreds  of  branch  distrib¬ 
uting  houses,  one  of  them  near  you, 
and  several  thousand  refrigerator  cars 
which  carry  the  meat  to  your  dealer 
in  the  best  conditioa 

Volume  production  enables 
Swift  &  Company  to  offer  you  this 
service  at  an  average  profit  from  all 
sources  of  only  a  fraction  of  a  cent 
a  pound. 

Swift  &  Company, 

U.  S.  A. 


0. 


)RK 

42dS«i«' 


American  Type  Founders  Company 


Bewon 
NvwYork 
I'liUdelphi.  Ailutca 


^Itimore  Buffalo  Denoit  St.LouU  Denver  Portland 

^Khmoiul  Pittsburgh  Chicago  MinneapolU  Lot  Angeles  Spokane 

Cleveland  Cincinnati  Kansas  Citv  San  Francisco  Winnipeg 
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COPY  READER  UTTERS 
CRITICAL  WAIL 


Tilt*  at  Youthful  “Star”  Reporter*, 
“Fine  Writer*,”  Joumali*m  Grad*, 
and  A*k*  More  Appreciation 
for  Hi*  Own  Job 


Bv  A  Copy  Reader 


This  is  the  wail  of  a  copy  reader. 

1  want  to  know  why  it  is  managing 
editors  persist  in  their  policy  of  making 
star  reporters  and  foreign  correspondents 
of  yoc.ng  men  who  show  promise  of  a 
future,  without  regard  to  any  other 
qualifications. 

Most  copy  readers  who  are  on  the 
fringe  of  the  last  generation  have  at¬ 
tained  their  present  exalted  positions  via 
the  reporter  route.  “When  I  was  a 
cub”  you  couldn’t  get  on  the  copy  desk 
unless  you  had  been  a  reporter.  Now’- 
adays  you  can  get  a  diploma  from  one 
of  the  many  schools  of  journalism  and, 
presto,  you  are  a  copy  reader.  I  have 
seen  lots  of  men  in  the  last  few  years 
in  my  travels  about  the  country  who 
have  gone  to  bed  in  their  proper  health 
and  have  waked  up  copy  readers. 

In  my  humble  opinion  no  man  is  fit 
to  be  sent  out  of  town  on  an  important 
assignment  unless  he  has  had  a  trick  on 
the  copy  desk.  Before  he  wastes  the 
paper’s  money  on  tolls  he  should  know 
about  what  the  policy  of  the  desk  is  and 
should  then  fit  himself  to  that  policy 
when  he  starts  to  write.  The  average 
head  of  a  desk  and  the  men  on  the  rim 
are  hard  boiled  and  what  they  want  is 
news-facts — not  literature  and  fine  writ¬ 
ing  in  a  news  story.  When  they  get 
anything  else  they  invariably  say,  “Oh, 
hell,”  and  sharpen  the  old  pencil  with 
a  grim  smile. 

Particularly  should  foreign  and 
Washington  correspondents  have  been 
graduated  from  the  desk.  I  don’t  mean 
that  it  is  necessary  for  a  man  to  tnake 
a  life  work  of  copy  reading  but  he  .should 
have  been  on  the  desk  long  enough  to 
have  absorbed  the  editorial  policy  of  the 
paper  and  the  news  policy.  This  would 
work  two  way.s.  It  would  save  a  lot  of 
money  to  the  paper  and  it  would  save 
the  reporter’s  feelings  in  many  cases, 
because  with  his  knowledge  of  what  is 
required  he  could  write  his  story  so  that 
it  would  not  be  necessary  to  cut  it  much. 

And  while  I  am  on  this  subject  let  me 
ask  something  brand  new.  Why  is  it 
the  copy  reader  has  never  come  into  his 
own?  Why  is  it  that  the  powers  that 
be  will  pay  a  man  $10,000  a  year  -to 
write  stories  and  then  turn  them  over 
to  a  $60  or  a  $75  a  week  copy  reader 
to  make  them  fit  to  put  in  the  paper  and 
libel-proof  ? 

Who  gets  bawled  out  for  mistakes? 
The  reporter,  yes,  in  a  way.  but  the  copy 
reader  is  told  that  he  is  there  to  catch 


reporting  I  attribute  in  good  measure  to 
my  knowledge  of  the  editorial  and  me¬ 
chanical  requirements  of  a  paper.  One 
thing  sure,  if  I  am  going  to  join  a  new 
pai)er  I  ask  to  sit  on  the  desk  for  a 
while  to  find  out  the  paper’s  policy  and 
bugs. 

How  many  reporters  know  about  or 
pay  any  attention  to  news  deadlines  when 
they  are  sent  out  of  town?  .‘\nd  why 
should  they?  Nobody  has  ever  told  them 
anything  about  such  things,  and  the  con¬ 
sequence  is  they  file  at  any  old  time — 
unless  they  have  had  desk  experience. 

I  am  not  unsympathetic  to  schools  of 
journalism,  but  I  do  think  they  are  mis¬ 
understood  by  those  who  take  the  course. 
A  graduate  of  such  a  school  should  be 
like  a  doctor;  after  he  has  been  graduated 
he  should  realize  that  all  he  has  learned 
is  /lotf  to  learn.  A  medical  graduate 
goes  into  a  hospital  as  an  interne,  if  he 
is  fortunate,  after  he  gets  his  sheepskin 
and  works  there  for  a  year  at  least  for 
not  a  cent.  But  he  gets  a  million  dollars’ 
worth  of  experience. 

1  do  not  think  graduates  of  schools 
of  journalism  should  work  on  a  paper 
for  nothing,  by  any  means,  but  surely 
they  are  not  capable  of  doing  the  work 
of  a  seasoned  newspaper  man  or  woman, 
yet  they  demand  the  salary  of  the 
veteran.  I  know  because  I  have  been  a 
city  editor  and  have  had  hordes  of  them 
hit  me  for  jobs.  They  flourish  like  the 
green  bay  tree  in  the  middle  west.  It 
may  be  jealousy  on  my  part  because,  for 
myself,  I  have  only  a  degree  from  a 
fairly  good  sized  university  in  the  east 
and  have  not  had  the  advantages  of  the 
journalistic  course. 

I  didn’t  intend  to  go  off  at  a  tangent 
when  I  sat  down  to  write  this  wail,  but 
if  it  stirs  up  one  or  two  editors  I  will 
give  three  cheers — especially  if  it  stirs 
up  mine. 


N.  Y.  DAILIES  REFUSE 
REBATE  TO  STORES 


to  publish  as  much  of  it  in  the  con*;^ 


^itions  as  space  would  permit. 


ditions  were  then  made  regarding  red* 


A(iverti*er*  Told  That  Circulation  of 
Individual  Paper*  During  Pre** 
Strike  Will  Not  Be 
Divulged 


COLUMBIA  DRY  MATS 


are  used  by  some  of  the  largest  domestic  and  foreign 
They  are  unsurpassed  in  quality. 


newspapers. 


Dry  Mats  provide  not  only  for  healthier  working 
conditions,  but  are  more  practical,  economical  and 
reliable  than  Wet  Mats. 


Immediate  shipment  from  stock. 


TRY  THEM. 


ASK.  FOR  SAMPLES. 


COLUMBIA  OVERSEAS  CORPORATION 


12  East  12th  Street 


Stuyvesant  SMS 


New  York,  N.  Y. 


Unsuccessful  efforts  .have  been  made  by 
a  number  of  large  local  advertisers  and 
advertising  agencies  to  secure  a  rebate 
from  the  New  York  City  newspapers, 
based  on  allegations  that  the  circulation 
afforded  advertisements  during  the  recent 
pressmen’s  strike  was  below  the  stated 
or  implied  basis  on  which  the  publishers’ 
rates  were  set. 

Requests  by  the  advertisers  and  agen¬ 
cies  for  circulation  statements  covering 
the  period  of  jointly  issued  newspapers 
during  the  strike  were  referred  by  in¬ 
dividual  publishers  to  the  Newspaper 
Owners’  Committee  of  Eight,  under  au- 
tliority  and  control  of  which  the  papers 
appeared  during  the  strike.  This  com¬ 
mittee  refused  to  state  the  circulation  of 
any  particular  paper  at  that  time,  adding 
that  “all  advertisers  knew,  when  adver¬ 
tisements  were  ordered,  the  conditions 
under  which  such  advertisements  were 
published.” 

During  the  first  two  or  three  days  of 
the  strike,  local  and  national  display  aa- 
vertising  was  refused  by  practically  all 
publishers.  Several  of  the  local  stores, 
however,  representing  that  their  busi¬ 
nesses  would  be  seriously  injured  by  lack 
of  newspaper  advertising,  prevailed  upon 
the  publishers  to  accept  small  copy  and 


tion  in  rate  for  curtailed  circuhti^ 
No  rebates  will  be  paid,  the  piS„ 
have  determined,  and  it  is  undersS 
tliat  their  position  has  been  acre«Ju 
all  of  the  claimants,  which  nm^ 
about  30,  with  the  exception  of  oneS 
partment  store  and  one  large  advmi* 
agency.  .All  others  are  honoring  the^ 
lishers’  bills. 


in*- 


WILL  TRAIN  RURAL  WRITERS  ’ 


Ithaca  College  Open*  Free  Court*  h, 
Country  Corre*pondent* 

A  course  of  instruction  for  rural  cof. 
resixindents,  to  begin  on  Nov.  7,  has  ba 
established  at  the  New  York  State  Col¬ 
lege  of  Agriculture,  Ithaca.  The  lesson 
in  rural  news  writing  are  included  in  tk 
so-called  short  winter  courses  in  genenl 
agriculture  and  may  be  takes  in  conat. 
tion  with  other  work.  Tuition  is  freen 
citizens  of  New  York  State. 

This  course  has  been  added,  it  is  stjtk 
because  of  the  growing  interest  in  tk 
country  newspaper  as  a  factor  in  cou- 
munity  life.  The  rural  correspondent,  | 
is  believed,  can  make  a  very  definite  ca- 
tribution  to  his  neighborhood  by  beig 
able  to  report  clearly  and  well  ew 
which  are  of  more  than  personal  inters. 
It  is  felt  that  the  course  should  enak 
a  person  who  has  any  aptitude  for  sit¬ 
ing  to  write  community  news  so  that  i 
will  meet  the  needs  of  newspaper  editon 


WILEY  ANNOUNCES  REUEF  TOTAL 


New  York  Newspaper  Industry  Give* 
$41,254.96  to  Japan 

The  newspaper  industry  of  New  York 
City  contributed  $41,254.96  to  the  Japan 
Relief  Fund  of  the  American  Red  Cross, 
Louis  Wiley,  business  manager  of  the 
New  York  Times,  and  chairman  of  the 
Japanese  Relief  Newspaper  Committee, 
announced  this  week.  Among  the  more 
important  contributions  are : 

New  York  World  Collection. .  .$7,528.00 
Editor  &  Publisher  Collection.  3,923.50 

Daily  News  Collection .  949.00 

Her^rt  B.  Swope .  500.00 

Editwi  &  Publisher .  500.00 

Paul  Block  .  500.00 

Fairchild  Publishing  Co .  215.65 

Fairchild  Advertising,  Inc .  215.65 

New  York  Evening  Post  Col¬ 
lection  .  205.10 


. . .  . . .  _  _ _ _  A.  W.  Dodsworth .  200.00 

mrstake.s"  The mW“mus't  be' abl^  to  Jewish  Morning  Journal .  l^.W 

tell  the  $10,000  man  he  does  not  know  Wall  Street  Journal .  132.^ 

what  he  is  doing.  Why  not  admit  that-  New  York  Tribune  Employes. . 
the  copy  reader  is  in  reality  an  editor  King  Features  Syndicate,  Inc... 

and  put  him  on  that  salary  basis  and  J.  O.  Adler .  ITO.W 

give  him  the  prestige  he  deserves?  A.  H.  Sulzberger .  100.00 

Personally,  I  prefer  to  write  stories,  Ogden  Reid  .  100.00 

and  such  mild  success  as  I  have  had  in  The  Day  .  100.00 


130.75 

117.51 


ihivdCity 
oi  Olilalioma 


Are  We  Downheaited? 


NO!! 


In  spite  of  the  fact  that  the  Governor  declared  the  entire  state 
under  martial  law  and  repeatedly  threatened  to  close  the  fairs  jO 
Oklahoma,  the  State  Fair  number  of  the  MUSKOGEE  DAILY 
PHOENIX  carried  more  advertising  than  any  other  issue  of  any 
newspaper  in  the  entire  state  for  over  two  years. 


This  issue,  on  the  day  preceding  the  opening  of  the  OklahoM 
Free  State  Fair  at  Muskogee  contained  ten  thousand,  five  hundred 
twenty-two  inches  of  paid  advertising.  This  was  not  a  special 
edition  in  any  sense  and  was  sold  entirely  by  our  regular  local  fora- 
and  exceeded  both  the  large  Petroleum  Exposition  numbers  w 
Tulsa  and  the  Oklahoma  City  Fair  numbers  of  Oklahoma  City  by  f] 
approximately  one  thousand  and  two  thousand  inches. 


Notwithstanding  the  quantity  of  unpleasant  publicity  the  s**!*lli 
has  received  of  late,  all  of  Oklahoma  in  general  and  Muskogee  ®  ^ 
particular  are  in  an  unparalleled  excellent  condition,  the  State , 
Fair  number  of  the 


Muskogee  Daily  Phoenix  I 


Proves  It 


Send  for  our  now  booklet  “MUSKOGEE,  THIRD  OTY  OF  OKLAH0ll*.*J 
John  M.  Branham  Comimny,  niecial  repreaentative. 
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THE 

with  its 

WORLD’S  RECORD 
NET  DAILY  SALE 


enables  the  advertiser  to  obuin 
in  a  single  day,  at  a  single  cost, 
complete  coverage  of  the  whole 
of  the  British  Isles.  II  is  the 
recognized  medium  for  national 
advertising  in  Ehigland.  Scotland, 
Wales  and  Ireland. 

DAILY  MAIL 

NEW  YORK  OFFICES 
2M  Broadvray 
Telephone:  Worth  727# 


Gravity  Never  Goes 
on  Strike 

It  is  obvious  that  gravity  should 
be  used  to  the  utmost.  Printing 
being  one  of  the  oldest  indus¬ 
trial  arts— one  would  expect  to 
find  it  a  leading  user  of  this 
costless,  inexhaustible  force. 
Yet  the  first  newspaper  plant  to 
have  a  studied  application  of 
tlic  fullest  utilisation  of  gravity 
has  been  in  operation  less  than 
a  year.  We  supplied  the 
straight  line  and  gravity  plan 
for  that  plant. 

S.  P.  WESTON 

Newspaper  Buildings 
Plant  Layouts 
Productkm  Operation 

120  West  42n<l  St.  New  York 


Few  Papers— (if  any)— surpass  the 


TRENTON 
NEW  JERSEY 

AS 


TIMES 


A  Food  Medium 


A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising  —  is  the  best  feature 
carried  by  the  Times 
CfrcuUtka  31,237  Merabar  A.  B.  C. 


KELLY-SMITH  CO. 

tbriborough  Bldg.  Lytton  Bldg. 

Now  York  Chicago 


in  WISCONSIN 


The  Sunday  Telegram  hat 
BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  It  it  fast  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 
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Some  items  from  London,  England,  that  will  show  how  the  Advertising  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  I.A>ndon,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

{London  Editor,  Editos  &  Publisbeb) 

London  Office — Hastings  Mouse,  10,  Norfolk  Street,  Strand,  W.  C.  2 


“District  14”  Gets  Going — After  suf¬ 
fering  criticism  for  its  apparent  inactivity 
and  silence,  the  Convention  Committee  in 
London  has  suddenly  got  things  going 
with  a  rush,  and  in  such  a  fashion  that 
it  is  evident  considerable  work  has  been 
done  behind  the  scenes  in  the  long  inter¬ 
val  of  silence.  Seemingly,  however,  it 
was  realized  that  there  was  some  justice 
in  the  claim  for  news  of  what  was  being 
done  and  for  this  and  other  reasons  the 
meeting  of  the  General  Committee  repre¬ 
senting  the  twenty-three  organizations 
concerned  originally  fixed  for  Oct.  IS 
was  put  forward  to  Oct.  8.  Details  of 
this  were  contained  in  my  news  cable  of 
Oct.  9,  but  I  am  now  able  to  give  fuller 
particulars  of  the  meeting  and  the  consti- 
tion  of  the  various  sub-committees. 

Mr.  W.  S.  Crawford,  secretary  of  the 
Executive  Council,  tells  me  that  letters 
from  America  commenting  on  the  work 
done  declare  that  in  her  plans  London  is 
already  at  least  three  months  ahead  of 
any  American  city  honored  by  an  A.  A.  C. 
of  W.  convention. 

Certainly  the  news  of  the  progress  of 
the  movement  has  awakened  new  en¬ 
thusiasm  everywhere  here. 

Sir  Charles  Higham’s  resignation  from 
the  committees  has  been  a  topic  for  dis¬ 
cussion,  but  it  is  generally  felt  that  what¬ 
ever  happens,  this  electric  personality  will 
take  a  hand  in  the  proceedings  from  an 
early  date.  Some  criticism  has  been  of¬ 
fered  of  the  fact  that  Editor  &  Pub¬ 
lisher  printed  his  Publicity  Club  speech, 
in  case  American  friends  imagined  that 
there  was  disaffection  in  the  ranks  here. 
On  this  may  I  be  permitted  to  say  that 
Editor  &  Publisher  will  print  all  news 
concerning  the  movement,  whether  it  be 
for  or  against,  and  that  its  London  editor 
cannot  be  gagged. 

British  Delegation  to  Serve — Mr. 
C.  Harold  Vernon,  who  presided  at  the 
meeting  of  the  Convention  General  Com¬ 
mittee,  made  the  interesting  announce¬ 
ment  that  the  members  of  the  British 
Delegation  wlio  went  to  Atlantic  City 
were  to  be  co-opted  to  serve  on  that  Gen¬ 
eral  Committee.  This  is  as  it  should  be 
and  already  a  number  of  these  have  been 
elected  to  sub-committees,  including 
Lieut.  Col.  E.  F.  Lawson  to  the  Finance 
Committee,  Lieut.  Col.  G.  S.  Hutchison 
to  the  Program  Committee,  Ivor  F'raser 
and  Thomas  McDougall  to  the  Transport 
Committee,  and  E.  Morison  to  the  His¬ 
torical  and  Sightseeing  Committee. 

The  New  Sub-Committees — The  Ex- 


World  under  the  chairmanship  of  Mr. 
Tipper  in  New  York.  A  representative 
from  each  of  the  organizations  dealing 
with  specific  interests  will  be  included  on 
this  committee. 

The  Finance  Committee  (Chairman, 
Mr.  John  Cheshire)  will  take  entire  re¬ 
sponsibility  for  finance,  both  for  raising 
money  and  controlling  all  expenditure. 
The  chairman  made  it  quite  clear  that 
it  was  purposely  arranged  that  finance 
should  not  be  in  the  hands  of  any  one 
club  and  that  a  special  Convention  Ac¬ 
count  had  been  opened  at  Lloyds  Bank. 

On  to  London  Committee  —  The 
chairman  explained  exactly  what  the  On- 
to-London  Committee  was  intended  for 
and  on  his  suggestion  it  was  agreed  that 
the  function  and  constitution  of  this  com¬ 
mittee  be  left  to  the  Executive  Council 
to  deal  with.  (Sir  Charles  F.  Higham 
was  originally  chairman  of  this  commit¬ 
tee,  but  has  resigned.) 

•As  to  the  Accommodation  Committee 
(Chairman,  Mr.  Horace  S.  Imber),  Mr. 
Imber  stated  briefly  that  his  committee 
had  got  to  work  at  once,  in  view  of  the 
possibility  of  some  difficulty  arising  in 
securing  accommodation  next  year,  and 
said  that  so  far  his  committee  have  been 
able  to  make  hotel  reservation  for  1,300 
delegates  and  in  addition  hundreds  of 
promises  from  individuals  to  house  the 
guests  from  overseas  in  their  homes. 

The  Transport  Committee  (Chairman, 
Mr.  Ivor  Fraser)  will  arrange  and  carry 
through  all  matters  relating  to  transport 
of  delegates  after  arrival  in  London,  both 
to  and  from  the  convention  venue  and  to 
and  from  the  various  sightseeing  and  en¬ 
tertainment  centers,  and  will  work  in  co¬ 
operation  with  the  other  committees  deal¬ 
ing  with  entertainment. 

The  arranging  of  social  functions  and 
entertainments  in  connection  with  the 
convention  proper  will  be  in  the  hands 
of  the  social  and  Entertainment  Commit¬ 
tee  (Chairman,  Mr.  J.  C.  Akerman)  and 
they  will  arrange  special  supplementary 
entertainment,  such  as  theatre,  luncheon, 
dinner  and  garden  parties,  etc.,  during 
and  subsequent  to  the  convention,  and 
will  co-operate  with  the  National  Recep¬ 
tion  Committee  at  the  time  of  the  con¬ 
vention  in  receiving  and  entertaining 
delegates. 

The  National  Sightseeing  Committee 
(Chairman,  Mr.  T.  B.  Lawrence)  will 
prepare  and  carry  through  programs  of 
entertainment  other  than  those  dealt  with 
by  the  Social  and  Entertainment  Com¬ 
mittee  and  will  include  the  conducting 
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ecutive  Council  as  at  present  existing 
consists  of  the  General  Committee  of  the 
Thirty  Club,  but  is  being  broadened  to 
take  in  a  member  of  all  organizations 
represented.  This  Executive  Council  will 
control  the  various  sub-committees,  of 
which  the  following  details  were  given. 
These  sub-committees,  by  the  way,  are 
as  yet  only  in  skeleton  form  and  will  be 
enlarged  as  time  goes  on. 

The  National  Reception  Committee  will 
consist  of  the  president  of  all  clubs  and 
associations,  and,  in  addition,  prominent 
men  in  the  political  and  business  world 
who  evidence  interest  in  the  convention. 
This  committee  will  not  be  responsible 
for  the  actual  entertainment,  but  will  re¬ 
ceive  the  delegates  on  arrival  and  act  as 
hosts  at  official  receptions  and  entertain- 
rrents. 

The  Program  Committee  (Chairman, 
Mr.  VV.  S.  Crawford)  will  manage  the 
convention  and  arrange  the  actual  con¬ 
vention  program,  registration,^  badges  ^d 
the  printed  program  of  activities,  working 
in  conjunction  with  the  Program  Com¬ 
mittee  appointed  by  the  president  of  the 
Associated  Advertising  Clubs  of  the 


of  parties  through  London  and  its  en¬ 
virons  and  will  work  in  co-operation  with 
the  railway  companies,  newspaper  inter¬ 
ests  and  municipalities  and  arrange  visits 
to  provincial  centers.  The  chairman  re¬ 
marked  that  it  was  intended  this  com¬ 
mittee  would  appoint  local  committees 
throughout  the  country. 

London  Social  Clubs  Committee  — 
It  is  realized  that  the  .Advertising  Clubs 
in  London  have  very  limited  accommo¬ 
dation  for  the  entertainment  of  delegates 
from  overseas  and  the  provinces,  and  it 
was  agreed  to  equip  club  headquarters  in 
central  London  for  the  period  of  the  con¬ 
vention  to  supplement  and  centralize  club 
rooms  for  the  following  clubs  and  any 
others  that  may  desire  to  participate : 
■Aldwych  Club,  Association  of  .Advertise¬ 
ment  Managers,  Fleet  Street  Club.  Pub¬ 
licity  Club  of  London.  Thirty  Club,  Ad¬ 
vertising  Club  of  Ulster. 

Mr.  Wareham  Smith,  chairman  of  the 
.Aldwych  Club,  briefly  explained  the  ob¬ 
ject  of  this  committee  and  said  that  he 
was  forming  a  sub-committee  from  the 
clubs  mentioned  for  the  purpose  of  mak¬ 
ing  the  necessary  arrangements. 
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ROADS  TO  LEADERSHIP 

WHILE  American  newspaper  men  will  read 
with  interest  Senator  Dupuy’s  statements  on 
the  functions  of  a  newspaper  as  outlined  in 
an  interview-  in  this  issue  of  Editor  &  Publisher, 
we  do  not  believe  that  many  will  agree  with  him  that 
leadership  of  the  people  is  not  one  of  them.  Such  a 
belief  would  be  contrai-y  to  the  principle  of  journalism 
as  laid  down  in  America. 

Senator  Dupuy  is  the  proprietor  of  Le  Petit 
Parisien,  probably  one  of  the  most  successful  of 
French  newsiiapers,  and  in  point  of  circulation  prob¬ 
ably  without  a  peer  in  the  world.  For  this  reason 
anything  that  he  has  to  say  upon  the  place  of  the 
newspaper  in  the  affairs  of  man  is  of  interest  and 
demands  consideration  from  other  members  of  the 
craft. 

Le  Petit  Parisien  today  has  a  circulation  of  almost 
2,000,000  and  during  the  war  ran  as  high  as  3,500,000. 
This  is  unusual  measured  by  the  standards  of  any 
country,  especially  inasmuch  as  this  French  journal 
is  only  an  8-page  paper  and  rarely  does  its  advertis¬ 
ing  exceed  3  pages.  Measured  by  financial  return 
for  the  advertising  carried,  however,  it  far  exceeds 
the  voluminous  journals  of  the  United  States,  Canada 
and  Australia  and  the  more  limited  publications  of 
England.  Its  per  line  rate  is  about  50  francs,  or  at 
the  present  rate  of  exchange,  approximately  $3.00, 
and  at  the  normal  rate  $9.65. 

When  we  take  into  consideration  the  French  mer¬ 
chant’s  and  manufacturer’s  lack  of  appreciation  of 
the  value  of  newspaper  advertising  and  compare  the 
rate  Senator  Dupuy  receives  from  his  limited  field 
with  the  exceptionally  low  rates  charged  in  the 
United  States,  we  must  acknowledge  him  to  be  one 
of  the  outstanding  publishers  of  the  world. 

Senator  Dupuy  has  very  definite  ideas  as  to  the 
mission  of  the  press  and  the  amazing  circulation  of 
his  own  newspaper  is  sufficient  testimony  of  the 
soundness  of  some  of  them  at  least.  Strange  as  it 
may  seem,  this  French  proprietor  believes  it  to  be  a 
wrong  for  an  editor  to  impose  his  personal  ideas  on 
the  people.  In  other  words,  he  believes  the  purpose 
of  the  editorial  is  to  generalize  on  news,  to  explain 
and  to  educate  but  not  to  lead.  He  even  goes  further 
and  says  that  attempts  to  lead  creates  personality  and 
that  newspaper  failure  can  usually  be  traced  to  too 
much  personality. 

On  other  points,  such  as  the  short  life  of  success 
built  upon  sensationalism,  he  will  no  doubt  find  many 
in  America  who  agree  with  him  but  others  who  will 
just  as  heartily  disagree,  but  on  the  right  of  the 
newspaper  to  lead  we  doubt  that  he  will  find  many 
supporters  on  this  side  of  the  Atlantic. 

While  our  newspapers  may  be  looked  upon  by  some 
as  merely  great  commercial  institutions,  nevertheless, 
the  outstanding  successes  of  American  journalism 
have  been  built  around  great  personalities.  It  is  too 
long  a  list  for  repetition  here.  On  the  other  hand 
American  journalism  is  dotted  with  failures  that  can 
be  directly  attributed  to  lack  of  personality  and 
failure  to  accept  leadership  in  time  of  crisis. 

If  Senator  Dupuy  will  look  behind  the  scenes  of 
the  successful  newspapers  in  the  cities  which  he  visits 
during  his  American  tour  he  will  find  that  their  big 
circulations — as  measured  by  .\merican  standards — 
and  their  great  volume  of  advertising  came  as  a 
result  of  great  personalities  who  accepted  the  re¬ 
sponsibility  of  service  and  leadership  and  were  a 
driving  force  in  the  progress  of  their  communities 
and  the  nation. 


'T’HERE  is  something  so  enticing  about  secrecy  that 
even  men  who  are  in  every  other  way  wise  in 
the  habits  and  desires  of  all  men  persist  in  it. 
Secrecy  is  one  of  the  greatest  attractions  of  diplomacy 
and  what  history  calls  statecraft.  It  takes  only  a 
blunt  spoken  Jan  Smuts  to  show  how  futile  are  the 
international  practices  of  1914.  Many  problems  of 
the  people  of  the  world  continue  to  be  shrouded  in 
doubt  but  even  they  will  finally  find  a  plain  spoken 
exponent.  After  that  the  burdens  of  all  people,  even 
if  not  lightened,  will  at  least  be  made  clear  and  we 
will  have  a  better  understanding  of  where  we  are 
going. 


THE  DIVINITY,  HUMANITY,  AND  OPHCE 
OF  JESUS  CHRIST 
St.  John  1:  1-14 

TN  the  beginning  was  the  Word,  and  the 

Word  was  with  God,  and  the  Word  was 
God. 

The  same  was  in  the  beginning  with  God. 

All  things  were  made  by  him;  and  without 
him  was  not  any  thing  made  that  was  made. 

In  him  was  life;  and  the  life  was  the  light 
of  men. 

And  the  light  shineth  in  darkness;  and  the 
darkness  comprehended  it  not. 

There  was  a  man  sent  from  God,  whose  name 
was  John. 

The  same  came  for  a  witness,  to  bear  wit¬ 
ness  of  the  Light,  that  all  men  through  him 
might  believe. 

He  was  not  that  Light,  but  was  sent  to  bear 
witness  of  that  Light. 

That  was  the  true  Light,  which  lighteth  every 
man  that  cometh  into  the  world. 

He  was  in  the  world,  and  the  world  was 
made  by  him,  and  the  world  knew  him  not. 

He  came  unto  his  own,  and  his  own  received 
him  not. 

But  as  many  as  received  him,  to  them  gave 
he  power  to  become  the  sons  of  God,  even 
to  them  that  believe  on  his  name: 

Which  were  bom,  not  of  blood,  nor  of  the 
will  of  the  flesh,  nor  of  the  will  of  man,  but 
of  God. 

And  the  Word  was  made  flesh,  and  dwelt 
among  ns,  (and  we  beheld  his  glory,  the  glory 
as  of  the  only  begotten  of  the  Father),  fuU 
of  grace  and  trath. 


A  DVERTISING  has  had  many  follies,  but  none 
have  excelled  the  common  theater  practice  of 
giving  pairs  of  seats  with  a  stated  money  value  in 
excess  of  $4,  according  to  present  money  standards, 
in  exchange  for  the  right  to  paste  an  expensive 
8-sheet  poster  on  the  blindside  of  a  bam  or  hang  a 
card  in  the  local  barber-shop  window.  It  is  there¬ 
fore  refreshing  to  find  a  large  theatrical  firm  con¬ 
trolling  more  than  a  dozen  theaters  in  southern  Ohio 
announcing  that  its  entire  advertising  appropriation 
for  next  year  will  be  spent  in  the  newspapers.  In 
making  the  announcement  recently  William  A.  Clark, 
director  of  advertising  of  the  Lisbon  Theaters,  of 
Cincinnati,  said;  “There  is  no  advertising  which  so 
completely  blankets  the  homes  so  cheaply  as  news¬ 
paper  advertising  and  certainly  none  is  so  effective.” 
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TREES  AND  NEWSPAPERS 

WHEN  newspapers  are  the  subject  under 
cussion  how  often  do  we  think  of  trees? 
Trees  are  a  big  factor  in  making  poain. 
nature’s  response  to  civilization’s  demand  for  comfon 
entertainment  and  luxury  that  is  measured  in  ^ 
intellectual  things  of  life.  Have  you  any  trees  k 
your  community?  If  not,  why  not;  where  have  tier 
gone  and  why  were  they  not  replaced?  Forest^ 

IS  one  of  the  greatest  problems  before  the  Amerioi 
people  today. 

Upon  Its  proper  solution  depends  the  happiness* 
millions  of  people  in  the  not  far  distant  tomono,  1 
when  the  last  reserve  of  this  nation,  which  less  tha  ' 
one  hundred  years  ago  had  an  inexhaustible  supfi;  ' 
of  timber,  will  be  gone.  Waste  as  we  practiced  k 
let  us  hope,  belongs  to  the  past.  The  present  cn( 
and  others  to  come  must  be  harvested  as  one  of  tk 
most  valuable  products  of  our  soil. 

We  must  begin  now  to  sow  a  new  crop  for  ^ 
not  too  distant  future.  . 

This  IS  a  problem  in  which  the  newspapers «  [ 
vitally  interested.  The  newspaper  of  today  win  | 
tree  yesterday.  •  Every  forest  reserve  is  an  asseik 
meet  future  accounts.  Every  tree  that  is  pennal 
to  ripen  and  rot  is  waste  and  a  total  loss. 

To  meet  the  needs  of  the  immediate  future  wcob  1 
plant  and  harvest — the  days  of  buying  and  cutting «  ‘ 
rapidly  passing.  Forestry  is  a  problem  of  na; 
lessons  that  the  press  should  teach  to  every  dtiia 


KEEP  THE  RANKS  CLEAN 

The  White  House  correspondents  should  xvm' 
the  whole-hearted  support  of  all  newspaper  as  i 
in  their  efforts  to  bar  all  except  bona  fideneivi 
paper  men  from  stated  and  called  conferences  vidl 
the  President  of  the  United  States. 

No  trained  newspaper  man  whose  sole  duty  a  i 
to  secure  the  story  of  events  whether  unfolded  k 
President,  Cabinet  Member,  Senator,  Representak 
or  spokesman  for  capital  or  labor,  will  questkntk 
wisdom  of  this  action.  Washington  has  too  long  bn 
the  feeding-ground  for  the  tipster  and  propagiafe 
and  a  complete  house-cleaning  is  in  order  before  tk 
coming  important  meeting  of  Congress. 

The  action  of  the  White  House  correspondents* 
an  excellent  example  for  other  groups  of  newspye 
men  to  follow,  but  it  should  not  be  the  end.  Itkk 
to  newspaper  men  themselves  to  keep  their  nks 
clean.  They  have  a  professional  obligation 
transcends  the  rights  or  feelings  of  any  individusli 
matter  who  he  may  be  or  whom  he  may  reprtsat 
The  tipster  has  no  place  and  if  the  propagank 
persists  in  being  a  very  unnecessary  evil  that  is  gok| 
to  be  forced  upon  us  against  our  will,  then  let  1* 
bask  in  the  sunlight  in  order  that  we  may  all « 
through  him. 


FED  AND  WATERED  PUBLIC  OPINION 

JUDGED  by  the  aftermath,  the  much-advertad 
match  between  Zev  and  Papyrus  was  a  failK 
so  far  as  good  sportsmanship  goes. 

A  much  press-agented  "sick”  horse  ran  away 
the  honors  and  the  smooth-shod  English 
winner  skidded  around  in  a  puddle  of  mud. 

It  was  not  much  of  a  story  as  thrills  go.  In 
we  believe  the  best  story  of  the  event  was  writts 
the  day  before.  Capt.  Sidney  Goltrey,  racing  d'® 
of  the  London  Daily  Telegraph,  internationally  knw 
as  “Hotspur,”  was  the  author  of  the  following  wW 
was  carried  by  the  United  News; 

“The  papers  are  declaring,  as  I  write,  th**  * 
hor.'c  is  actually  favorite.  Public  opinion  here,  » 
and  watered  as  it  is  by  the  writers*  who  spedate 
with  stop  watches,  has  turned  a  complete  somersaa 
as  it  were.” 

Fed  and  watered  public  opinion !  What  other » 
pression  so  well  describes  the  contents  of  our  s(v»" 
sport  pages. 

And  who  benefits  after  the  fattening?  Certakl! 
not  the  newspapers,  and  hardly  the  public.  BrtJJ 
sponsibility  for  continuation  of  the  practice  rests  •* 
the  editors.  , 
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and  led  away  before  he  had  succeeded 
entirely. 


nder  4 
rets? 

I  possibk 
■  confon, 
^  in  th 

trees 
have  % 
orestitia 
Americ* 

ppinessoi 
toootiw 
less  tlm 
)le  supiii 
actkeii^ 
sent  cny 
5ne  of tk 

>p  for  It 

>apers  e 
ay  was  I 

n  assetk 
pennni 

'e  we  not 

CUttio()I! 

of  na^ 
:ry  dtiai 


old  rectm 
.paper  ns ; 
fide  new 
ences  tdi 

duty  itil 
nfolded  k| 
reseniatnti 
uestion  ik 
0  longbes 
ropaganb 
before  Ik 

)ndems0 
newspays 
d.  Itiski 
their  laii 
tation  tk 
dividual  I 
f  represei 
iropagauA 
lat  isgeuf 
len  let  !■ 
nay  all  B 


INION 

b-advertiui 
s  a  failit 


away 

lish 

id. 

[0.  In 
was  writ®  I 
acing  edia 
nally  knoe 
.wing  wl«* 

e,  that  « 
n  here,  i^ 
10  spedato 
sooersai 

It  other  O' 
mr  so^ 

?  Cerlai* 
ic  BOJf 
e  rests 


ELANSIXG  ray,  president  of  the 
.  St.  Louis  (Mo.)  Globe-Democrat; 
Elsey  Roberts,  publisher  of  the  Star; 
r.eoree  S.  Johns,  editorial  writer  for  the 
^t-Dispatch.  and  G.  A.  Butler,  of  the 
Times,  have  been  named  directors  of  the 
Sl  Louis  Municipal  Theater  Association, 
which  conducts  summer  opera  in  Forest 
Park. 

Sir  Roderick  Jones,  head  of  Reu¬ 
ters,  Limited,  and  Lady  Jones,  of 
London,  were  guests  at  a  dinner  Oct.  18. 
at  the  Ambassador  Hotel,  New  York 
City,  given  by  Kent  Cooper,  of  the  As¬ 
sociated  Press,  and  Mrs.  Cooper.  Other 
guests  were  J.  J.  Pulleyn.  Melville  E. 
Stone,  Mr.  and  Mrs.  Coring  Pickering, 
Mr.  and  Mrs.  W.  C.  Cannon,  F.  Douglas 
Wiiliams,  Miss  Marian  O’Neil,  and  R. 
H.  Davis. 

A.  L.  Shuman,  treasurer  and  adver¬ 
tising  manager  of  the  Fort  Worth  (Tex.) 
Star  Telegram,  visited  New  York  this 
week. 

\V.  F.  Herman,  proprietor  of  the 
Windsor  (Ont.)  Border  (lities  Star,  ac¬ 
companied  by  Mrs.  Herman  and  Messrs. 
W.  L.  Oark  and  Ellison  Young,  recently 
made  a  S.S(W  mile  motor  trip  through  14 
western  states. 

W.  E.  Pope,  owner  of  the  (xirpus 
Qristi  (Tex.)  Times,  and  member  of 
the  State  Legislature,  contemplates  be¬ 
coming  a  candidate  for  Governor. 

Nathan  Green,  publisher  of  the  Jewish 
Press  at  Omaha,  Neb.,  who  was  injured 
Oct.  6  in  an  automobile  accident,  is  rap¬ 
idly  recovering. 

Senator  Arthur  Capper,  owner  of  the 
Topeka  (Kan.)  Capital  and  the  Capper 
Publications,  has  presented  Fairmount 
College,  Wichita,  with  a  $1,(X)0  scholar¬ 
ship  to  be  known  as  the  Arthur  Capper 
Scholarship. 

Herbert  Quick,  the  author,  was  guest 
of  honor  at  a  dinner  given  recently  by 
the  Allied  Art  Association  and  Book- 
fellows  at  Chicago.  Among  the  guests 
were  Mr.  and  Mrs.  John  T.  McCutcheon, 
Mr.  and  Mrs.  James  Weber  Linn,  Prof. 
Stuart  Pratt  Sherman,  Miss  Olga  Menn, 
(Jen.  Charles  C.  Dawes,  CJarl  Sandburg, 
(Jene  Markey,  Louise  Ayres  Garnett, 
(Jeorge  Ade,  Test  Dalton,  Mary  Hastings 
Bradley  and  Harry  Hansen. 

Frank  E.  Gannett,  publisher  and  ed¬ 
itor-in-chief  of  the  Rochester  Times- 
Union,  has  returned  to  his  desk  from  a 
short  rest  vacation  at  Ashville,  N.  C. 

Guy  Hickok,  for  five  years  Paris  cor¬ 
respondent  of  the  Brooklyn  Daily  Eagle, 
returned  to  France  Wednesday  after  a 
six  weeks’  visit  to  this  country.  Just 
before  his  departure  Mr.  and  Mrs.  Hickok 
were  entertained  at  dinner  at  the  Cres¬ 
cent  Athletic  Club  by  the  executive  offi¬ 
cers  of  the  Eagle.  There  were  more 
than  forty  in  attendance. 

Wendell  Mayes,  son  of  Will  H.  Mayes, 
dean  of  the  School  of  Journalism  of 
the  University  of  Texas,  has  returned  to 
Texas  after  being  engaged  in  newspaper 
work  in  California  for  several  years  and 
has  become  one  of  the  joint  publishers 
of  the  Center  (Tex.)  Daily  News. 

M.  H.  Barton,  formerly  publisher  ol 
the  Rhinelander,  (Wis.)  News,  is  now 
managing  editor  of  the  Sacramento, 
(Cal.)  Union. 

E.  E.  Brown,  venerable  editor  of  the 
Fertile  (Iowa)  News,  was  astonished  by 
a  wild  polled  Angus  bull  trying  to  break 
into  his  office.  The  bull,  which  had 
broken  away  from  the  farm  of  its  owner. 
Lew  Tallackson,  one  mile  from  town, 
after  chasing  several  autoists  on  the 
streets,  endeavored  to  get  through  the 
of  the  News  office,  but  a  dog  in 
Brown’s  sanctum  chased  him  off.  Again 
the  bull  charged  the  print  shop,  getting 
ds  leet  up  on  the  sill  of  a  front  window 
a™  trying  to  clitnb  through  the  sash  after 
breaking  the  window.  A  network  of 
telephone  wires  leading  to  a  switchboard 
m  an  adjoining  building  blocked  the  bull’s 
l^oRress.  Then  the  animal  tried  to  rip  the 
swing  off  the  building,  but  was  conquered 


IN  THE  BUSINESS  OFHCE 

130YD  M.  OGELSBY,  for  16  years 
business  manager  of  the  Harrisburg 
( Pa. )  Telegraph,  has  resigned  to  enter 
the  life  insurance  business  in  Philadel¬ 
phia. 

Robert  T.  Newell  of  the  advertising 
staff  of  the  Windsor  (C>nt.)  Border 
(Cities  Star,  has  been  promoted  to  adver¬ 
tising  manager,  succeeding  Robert  J. 
Sallans,  recently  named  business  man¬ 
ager.  Hugh  A.  Graybiel,  former  business 
manager,  is  now  general  manager. 

Beatrice  Wright,  Nan  Casey  and 
Louise  Sikes  are  recent  additions  to  the 
business  office  .staff  of  the  Springfield 
(O.)  News. 

Mis.s  Margaret  Harvey,  of  the  adver¬ 
tising  department  of  the  Rocky  Mountain 
News  and  Denver  Times,  has  been  ap¬ 
pointed  chairman  of  the  Denver  Ad 
Gub’s  '‘On  to  London’’  committee. 

Floyd  M.  Campbell,  of  the  advertising 
staff  of  the  Windsor  (Ont.)  Border 
Cities  Star,  has  been  elected  for  a  third 
term  as  president  of  the  local  Junior 
Chamber  of  Commerce. 

Arthur  E.  Seib  has  resigned  as  adver¬ 
tising  manager  for  the  St.  Louis  (Mo.) 
Westliche  Post,  to  join  the  staff  of  the 
Post-Dispatch. 

Walter  Cameron  has  been  placed  in 
charge  of  the  foreign  advertising  depart¬ 
ment  of  the  Honolulu  Advertiser.  Mr. 
Cameron  formerly  was  New  England 
manager  for  Hearst’s  International 
Magazine.  I.orrin  P.  Thurston,  formerly 
in  charge  of  foreign  advertising  for  the 
Honolulu  Advertiser,  has  been  trans¬ 
ferred  to  the  promotion  department  of 
that  newspaper. 

Dan  Brown,  circulation  manager  of  the 
Sioux  City  (la.)  Tribune,  has  resigned. 

Thomas  McBride  has  been  made  city 
circulation  manager  of  the  Sioux  City 
(la.)  Tribune.  Joe  Bruggeman  is  in 
charge  of  the  country  circulation. 

Bruce  Henderson,  formerly  of  the 
Aurora  (Ill.)  Star  advertising  force,  has 
joined  the  classified  advertising  depart¬ 
ment  of  the  Rockford  (Ill.)  Daily 
Republic. 

J.  Thomas  Lyons,  national  advertising 
manager  of  the  Baltimore  (Md.)  Sun, 
spoke  on  “Newspaper  in  the  Advertising 
(Tampaign,”  Oct.  23,  before  the  Pitts¬ 
burgh  Advertising  Club. 

Elhridge  F.  Stoneham,  classified  man¬ 
ager  of  the  Portland  (Me.)  Evening 
Express  and  Sunday  Telegram,  has  been 
placed  in  charge  of  the  publicity  for 
evangelistic  meetings  to  be  conducted 
during  November  by  the  Portland  Church 
Federatirn. 

Herbert  G.  Jones,  of  the  advertising 
staff  of  the  Portland  (Me.)  Evening 
Express  and  Sunday  Telegram,  has  been 
appointed  sales  manager  of  T.  A.  Hous¬ 
ton  &  Co.,  cracker  manufacturers. 

E.  C.  Young,  business  manager  of  the 
Chronicle  Publishing  Company,  Ltd., 
Halifax,  has  resigned  his  position  to 
accept  the  post  of  treasurer  of  the  Globe 
Printing  Company,  Toronto.  He  has 
been  connected  with  the  Halifax 
Chronicle  for  the  past  six  years. 

THE  EDITORIAL  ROOMS 

TTENRY  MOORE,  of  the  city  staff  of 
the  Boston  (Mass.)  Herald,  has  left 
to  enter  the  publicity  business  in  New 
York. 

Miss  Bess  White,  society  editor  of  the 
Memphis  (Tenn.)  Commercial  Appeal, 
has  been  made  managing  editor  of 
“World  Call,”  official  missonary  journal 
of  the  Christian  church  organization  of 
•America. 

Miss  Hattie  Love,  formerly  on  the 
rewrite  desk,  Knoxville  (Tenn.)  Senti¬ 
nel.  is  now  a  special  clerk  in  the  office  of 
Judge  R.  P.  Williams  of  the  municipal 
court. 

William  LaSalle,  although  totally  deaf, 
as  the  result  of  injuries  received  in  the 
war,  is  a  member  of  the  editorial  staff  of 
the  Sioux  City  Tribune,  and  through 
his  ability  to  read  lip-language,  performs 
all  the  ordinary  functions  of  a  reporter 
with  ease  and  accuracy.  He  spent  30 
months  in  studying  lip-reading,  type- 


Arthui  Krock 


^^RTHUR  KROCK,  formerly  of  the 
Louisville  (Ky.)  Courier-Journal  and 
Times,  has  been  appointed  assistant  to  the 
president  of  the 
New  York  World 
by  Ralph  Pulit¬ 
zer.  He  comes 
to  the  new 
position  from  the 
Motion  Picture 
Producers  and 
Distributors  of 
America,  with 
which  organiza¬ 
tion  he  was  ex¬ 
ecutive  assistant 
to  the  president, 
an  appointment 
made  by  Will 
Hays. 

Graduating  from 

the  Lewis  Institute,  of  Chicago,  Krock’s 
first  newspaper  work  was  as  police  re¬ 
porter  on  the  Louisville  (Ky.)  Herald 
in  1906.  About  a  year  later  he  became 
night  editor  for  the  Associated  Press  in 
Louisville,  holding  this  position  until 
1909,  when  he  was  sent  to  Washington, 
as  a  correspondent  for  the  Louisville 
Times. 

He  remained  in  the  Capitol  until  1915, 
when  he  returned  to  Louisville  to  be¬ 
come  managing  editor  of  the  Louisville 
Courier- Journal  and  Times.  It  was 
Krock  who  suggested  and  negotiated  the 
sale  of  the  two  newspapers  to  Judge  R. 
W.  Bingham  in  August,  1918. 

In  that  same  year  he  represented  the 
two  newspapers  in  Paris  at  the  Peace 
Conference.  He  was,  at  that  time,  the 
general  editorial  and  news  manager, 
taking  full  charge  of  the  editorial  page 
as  well  as  the  news. 

Returning  to  this  country  in  the  late 
spring  of  1919,  he  became  editor-in-chief 
of  the  Louisville  Times.  At  the  request 
of  Governor  Cox  in  1920,  he  came  to 
the  Democratic  National  Headquarters 
in  New  York  on  leave  of  absence,  as 
assistant  chairman  in  charge  of  the 
administrative  work  of  the  campaign. 

As  Henry  Watterson’s  literary  execu¬ 
tive,  Krock  collected  and  published 
“Marse  Henry’s”  representative  edi¬ 
torials,  under  the  title  “Editorials  of 
Henry  Watterson.” 

writing  and  shorthand  and  has  fitted 
himself  for  his  reportorial  duties.  He  is 
married,  has  two  children,  and  holds 
honorary  membership  in  69  American 
Legion  posts. 

Morris  Adams,  who  last  week  resigned 
as  city  editor  of  the  Rochester  Evening 
Journal  and  American,  has  returned  to 


that  paper  as  city  editor  of  the  Sunday 
American.  Willis  Broadbooks,  named 
city  editor  following  Mr.  Adams’  resig¬ 
nation,  remains  in  that  capacity. 

Edward  Fraser,  telegraph  editor  of 
the  Scranton  (Pa.)  Republican,  and 
Mrs.  Fraser,  announce  the  birth  of  a 
daughter. 

Miss  Hazel  Myers  has  taken  the  “desk” 
on  the  Parsons  Daily  Sun,  succeeding  Roy 
Buckingham,  who  left  to  take  charge  of 
a  weekly  in  Minnesota. 

Stanley  Pizeck,  editor  of  a  daily  at 
Middletown,  Del.,  and  formerly  with  the 
Wilkes-Barre  (Pa.)  News  was  recently 
stricken  with  paralysis. 

Lieut.  Donald  F.  McGrew  of  the  Port¬ 
land  (Me.)  Press  Herald  has  been 
made  Sunday  editor  of  that  paper. 

Henry  A.  Shorey,  Jr.,  has  taken  over 
the  management  of  the  Bridgeton  (Me.) 
News,  succeeding  his  father,  who  has 
retired  after  half  a  century  “in  the  har¬ 
ness.” 

Dorothy  Faye,  who  has  been  writing 
club  notes  for  the  Chicago  Post,  has  been 
appointed  club  editor. 

Ty  Krum,  CJhicago  Tribune  reporter 
and  a  brother  of  Morrow,  Tribune  staff 
man,  has  resumed  his  studies  at  North¬ 
western  University. 

Howard  Mann,  sporting  editor  of  the 
Chicago  Evening  Post,  is  back  on  the  job 
after  undergoing  an  operation. 

Henry  Allison,  formerly  of  Underwood 
and  Underwood,  has  succeeded  Ben  Gray 
as  manager  of  the  Chicago  office  of  P.  & 
A.  Photos. 

James  W.  Hanberry  of  the  staff  of  the 
Omaha  (Neb.)  World-Herald  recently 
was  awarded  the  French  Medal  of 
Honor  for  valor  <mi  the  French  battle¬ 
fields  during  the  war.  The  award  was 
made  by  General  Georges  Dumont,  mili¬ 
tary  attachee  of  the  French  embassy  at 
Washington,  with  impressive  ceremonies. 
Hanberry  was  a  lieutenant  during  the 
war.  He  has  also  been  awarded  the 
American  Distinguished  Service  Cross. 

Paul  Augsburg,  formerly  of  the  Chi¬ 
cago  Tribune  local  staff,  is  now  back  on 
that  paper  after  two  years  with  news¬ 
papers  on  the  west  coast. 

Frederick  S.  Fox  has  resigned  as  ex¬ 
ecutive  editor  of  the  Norristown  (Pa.) 
Times-Herald  and  has  gone  to  New 
York,  to  engage  in  national  political 
work  preparatory  to  the  1924  campaign. 

Grayce  Druitt  Latus,  travel  editor  of 
the  Pittsburgh  Post,  and  her  husband, 
CJharles  C.  Latus,  a  trade  paper  writer 
of  Pittsburgh,  returned  on  Oct.  20  from 
a  six  weeks’  stay  abroad. 

Joseph  N.  Mackrell,  formerly  political 
writer  for  the  Pittsburgh  (Pa.)  Chron¬ 
icle-Telegraph,  won  the  nomination  in 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service 
for  another  year. 

The  Davenport  Democrat  and 
Leader. 

The  Wisconsin  State  Journal. 
The  Rockford  Star. 

The  Richmond  Palladium. 

The  Fond  du  Lac  Reporter. 
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tl^  recent  Republican  primaries  for  the  under  a  partnership,  has  just  been  incor-  Raymond  Earl  Gardner,  advertising 
olftce  of  register  ot  wills,  Allegheny  porated  under  the  laws  of  Missouri,  with  manager  for  A.  H.  Benoit  &  Co.,  cloth-  ^  ^ 

County.  the  followmg  officers  and  directors :  Wm.  iers  at  Portland,  Me.,  Portland  Evening  „  Capital^Typographical  Union  : 


Salem  Typo*  CeUbrUi 


United  States  and  Canada.  tary,  and  Gladys  Besack,  assisUnt  secre-  John  Curry  Madden,  of  the  Edwin  ^rTe^A^rfca^ 


Richard  R.  Bennett,  city  editor  of  the 
Baltimore  Post,  has  been  transferred  to 
the  Albuquerque  (N.  M.)  State  Tribune, 


WITH  THE  SPECIALS 


Bird  Wilson  Advertising  Agency  and  j  vv  Hays  secretar^  ^ 
Miss  Jessie  Elizabeth  Blakey,  Pleasan- 


newest  Scripps- Howard  acquisition,  as  OOYAL  P.  Smith  has  been  appointed 
managing  editor.  Roscoe  B.  Fleming  of  A'-  Eastern  advertising  representotive  at 
the  reportorial  suff  has  been  made  city  New  York  of  the  Boston  Advertiser. 


miss  jcssie  unzaDein  uiaKey,  rieasan-  the  International  TypograpW^'l^  I  to  th( 
ton,  Kansas,  were  married  recently,  addition  to  address^  bv^  the  S 


men,  talks  were  made  b; 
ricks;  publisher  of  the 


pnit. 


J  Hi 

Salem  Moni. 


ON  THE  MECHANICAL  SIDE 

me  rcporiuria.  sm.i  iias  oeen  maue  cuy  wew  Yoric  ot  the  Boston  Advertiser.  .  r  thORNE  late  of  the  Winnineir  Statesman;  Geo.  Burnett" 

editor.  H.  C.  Atkinson  is  now  assistant  t'u-  c,vr,i,or.=  /■w^oi,  \  A  late  oi  tne  wmmpeg  .  ..  „(  c 

city  editor.  p  Spokane  (Wash.)  Spokesman-  Tribune,  has  taken  charge  of  the  of  the  Oregon  Supreme  On, 

Paul  Wolcott  formerlv  with  the  citv  ’  »PPp|PV^  C*  Mogensen  pressroom  of  the  Windsor  (Ont  )  Border  seweUry  of  sute;  Wt 

staff  of  theXstonTMassT  He^^^^^^^^  I  Company,  publishers  representatives,  cities  Star.  Mr.  Thorne  was  formerly  A  Marshall,  member  of  the  sute  iafe 

"  ■”  ■"'  sir’. SlSkw'EhTSrToiuS,*" 


Telegram 

^'‘.hrpt.i  ctr  p„ss™„  ™  ,he  Da„. 

Ira  Christ,  telegraph  editor  of  the  BuUetin  System  and  the  Ha^orth^slgn  years ^  has  iSiT’trR^kfo^d  Ilf  *where 
New  York  Tribune,  recently  spent  his  &  Advertising  Company,  of  Wichita  Rockford,  Ill,,  where 

vacation  at  Greenfield,  la.,  his  old  home  Falls  Texas 
town.  p  ’,1  I  H  II  Ki-  ♦  Thomas  Howard  of  the  St.  Paul 

lohn  S  Kettell  for  25  vears  a  reoorter  *  representa-  (Minn.)  Pioneer  Press  composing  room 

John  S.  Kettell,  tor  years  a  reporter  tives,  San  Francisco  and  Los  Angeles,  i,„  K»en  rhospn  /if  »tio 

on  the  \onkers  (N.  Y.)  Statesman,  has  has  incorporated  his  business  under  the  * _ . _ _ ./nn _ 

been  selected  as  City  Clerk,  and  has  name  of  the  Fred  L.  Hall  Company,  Inc. 
taken  office.  In  celebration,  his  fellow 


and  Geo.  Howell,  secretary  of  sjj. 
nomah  Union  of  Portland. 


he  is  employed  on  the  Morning  Star. 

WITH  THE  ADVERHSERS 

E.  CARTER  has  been  appointed  r 
vertising  manager  for  Ely  &  WV 
A  gymnasium  class  of  29  machine  op-  Dry  Goods  Company,  St.  Louis,  to » 
erators  and  compositors  from  the  Port-  ceed  G.  H.  B.  Jordan,  resigned. 


w. 

Sur, 


Comi 

been 


workers  on  the  Statesman  and  Yonkers 
Herald  will  give  him  a  dinner.  Nov.  1.  “^reseS*  or‘;he‘'^Padfic 

Allen  Hinton,  sports  editor  of  the  Coast  the  Boston  Globe,  New  York  Her 


C.  (Jeorge  Kmgness  has  opened  Oregonian  has  been  organized  i: 

offices  in  the  Phelan  Building,  S^  j^e  Portland  Y.  M.  C.  A. 


Charles  S.  Hutchison,  formerly  fore- 


R.  J.  Holihan,  in  charge  of  direct  v 
with  the  Cadillac  Motor  Company,  j' 
a  trip  to  visit  Cadillac  distributors  k  5 


Bat 
parag 
his  c 
Time 
lus  1 
coxie 
form! 
to  th; 

M. 
leasei 
Kim. 
has  I 
papei 
Mi 
the  I 
W.  I 
the  « 
Cl: 

and 

Dail; 


Danville  '(Bl  )  Commercial-News,  has  aid?  New  YoVk  SuiTjmd  Globe, ^ (Chicago  Rockford  (HI.)  Register-  mid-west  and  to  attend  the  Direct  Lov 


resigned  and  returyied  to  his  former  Uaily  News,  St.  Louis  Globe-Democrat,  CJazette  press  room  has  joined  the  press  -Advertising  Association  convention  k  I  Her; 


home  in  Oeveland.  John  Walgamot  is  3,,^  Minneapolis  Tribune. 


force  of  the  Herald-Examiner  color  Louis.  His  itinerary  covers  (Chicago  kl 


subbing  on  the  sports  desk  ”  The  Thomas  F.  Clark  Company.  New  R^Word'^  f  KanSs  “ 

Clayton  Young,  who  left  the  Boston  York  has  been  aonointed  exclusive  rep-  'Dl.)  Morning  Star  Pjess-  Kansas. 

Herald  seven  years  ago  to  become  con-  resentative  of  th^  Hollywood  (Cal.)  R^cter'lGazeffTVre^r^T^"^^'^  William  K  Hutson,  of  Brooklyii, 


nected  with  the  Mill  Times,  recently  Daily  Citizen.  This  paper  was  formerly 
paid  a  visit  to  his  colleagues  on  the  represented  by  the  A.  P.  A.  in  New 


Herald. 

Franklin  Johnson,  who  covered  the 
Federal  and  other  runs  for  the  San 
■Antonio  (Tex.)  News,  has  resigned  to 
go  to  Houston. 

Lloyd  Thomas  of  the  -Alliance  (Neb.) 
Herald  has  been  appointed  secretary  of 
the  Chamber  of  Commerce  at  Hastings, 
Neb. 

L.  E.  Jordan,  one  of  the  publishers  of 
the  Pana  (III.)  Palladium,  on  account  of 


York  and  A.  R.  Keator  in  Chicago. 


HOLDING  NEW  POSTS 


Register-Gazette  pressroom.  entered  the  New  York  Advertisiai ' 

T^  Lieurence,  of  the  Rockford  (Ill.)  Service  on  the  executive  staff.  Ht  : 
Register-Gazette  pressroom  has  joined  been  assistant  editor  of  the  Tomahi; 
the  press  force  of  the  Tulsa  (Okla.)  quarterly  publication  of  the  .Alpha  Skull 
Tribune.  Phi  fraternity. 


yn  N.  PAXTON,  formerly  Topeka 
”  •  (Kan.)  State  Journal,  to  local  staff. 


San  -Antonio  (Tex.)  News. 

Gerald  Forbes,  formerly  Tulsa  (Okla.) 
World,  to  local  staff,  San  -Antonio 
(Tex.)  News. 

Vance  Griffith,  San  -Antonio  (Tex.) 


poor  health  is  now  in  Colorado  looking  radio  news  department, 

for  a  location  in  country  newspaperdom.  B.  S.  Griffith,  formerly  Greensboro 

Ole  Langland,  publisher  of  the  Cam-  v  ^ 

idge  (la.)  Leader  since  1906.  has  re-  ^es^g.ied  k’  T'^HoTser^'  S 

^  .  •  J.  c  h'heiby,  N.  C.,  succeeds  Griffith  on 

Everett  G.  Tripp,  managing  editor  of  Greensboro  News, 
the  Sioux  City  (la.)  Tribune,  and  Mrs.  .  .  ,  ,  ..  „  ,  ,  , 

Tripp,  are  receiving  congratulations  on  ‘^«bin.  school  editor  Rockford 

the  birth  of  a  son,  Oct.  .16. 


bridge 

tired 


(Ill.)  Register-Gazette  to  high  school 
^  ,  ..  correspondent  Rockford  Daily  Republic. 

Harold  A.  Safford,  managing  editor  ,,,  ,  r  1  /-i.- 

of  the  Sioux  Falls  (S.  D.)  Argus-  Sloane  formerly  Chicago 

Leader,  addressed  a  recent  meeting  of 

the  Advertising  Club  of  Sioux  Falls.  Los  Angeles  Times. 

William  H.  Rocap  of  the  sports  de-  reportorial  staff,  Chi- 

partment  of  the  Philadelphia  Public  . 

Ledger  has  been  appointed  bv  Governor  VV .  G.  Morris,  assistant  circulation 
Pinchot  as  a  member  of  the 'State  Ath-  manager  Norfolk  (Va.)  Dispatch- 
letic  Commission.  Ledger  to  circuktion  manager  Richmond 

J.  Crawford  Johnson,  newspaperman  succeeding  David  J. 

of  Norristown,  k.,  was  nominated  for 

clerk  of  courts  of  Montgomery  County  .T.  D.  Ranson,  news  department  Har- 
on  the  Republican  ticket.  nsonburg  (Va.)  News  Record  to  staff 

G.  Russell  Steininger,  formerly  of  the  Richmond  (\a.)  Times-Dispatch. 
staff  of  the  Reading  (Pa.)  Eagle,  has  H.  E.  Caylor.  formerly  United  Press, 


resigned  to  join  a  firm  of  registered  ar¬ 
chitects  of  Reading. 

Lloyd  Riches,  who  has  disposed  of  his 
newspaper  interests  at  V^ale,  Ore.,  will 
engage  in  publicity  work  in  Portland. 


Chicago  office,  to  Chicago  News  copy 
desk. 


IN  THE  AGENCY  HELD 


MARRIED 

1%/rERRILL  A.  ROBERTS,  society 
editor  of  the  New  York  News,  and 
Miss  Beatrice  Gibson  are  to  be  married 


'T^HE  Machen  &  Dowd  Company,  To-  this  month,  according  to  a  recent  an- 
•*-  ledo  advertising  agency,  announces  nouncement. 

the  opening  of  a  branch  office,  317  Na-  Miss  Dorothy  Martin,  daughter  of 
tional  building.  Cleveland,  with  Hubert  Edwin  G.  Martin,  business  manager  of 
C.  Persons.  Cleveland  agency  man,  as  the  Brooklyn  Eagle,  to  Wesley  Clifton 
manager.  Since  1916,  Mr.  Persons  has  Miller,  Hotel  Bossert,  Brooklyn,  Oct.  19. 
been  head  of  an  advertising  agency  bear-  t  t  ^  u  ^  r 

ing  his  name.  Accounts  formerly  served  .-“t f  on.  city  editor  of  the 

bv  Hubert  C.  Persons.  Inc.,  will  be  han- 

died  in  the  new  office.  Knoxville  will  be  mar- 

The  Chambers  Agency,  with  offices  in  *  ^  ^  r  i 

New  Orleans  and  New  York,  has  opened  B.  Mayfield,  who  recently  sold 

an  office  in  l^uisville.  Ky.  R.  Lynn  out  the  Scribner  (Neb.)  Rustler,  and 
Baker,  for  a  number  of  years  connected  Verna  S.  Hansen  of  Fremont,  Neb.,  were 
with  the  New  Orleans  office,  is  in  charge,  married  at  (Council  Bluffs,  la.,  Oct.  10. 

The  Ferry-Hanly  Advertising  -Agency  TLe  young  couple  will  make  their  future 
of  Kansas  fcity.  Mo.,  and  Chicago,  has  home  at  Long  Beach,  Cal. 
opened  a  branch  office  in  Rock  Island,  Ill.,  William  R.  French,  linotype  operator, 
with  Paul  R.  Preston  in  charge.  Rockford  (Ill.)  Republic,  to  Mrs.  Edith 

The  Besack-Sands  -Advertising  Com-  S.  Thomas  of  Mt.  Morris,  Ill.  French 
pany,  Kansas  Gty,  Mo.,  operating  an  ad-  has  been  in  the  Republic’s  employ  for 
vertising  agency  for  the  past  four  years  four  years. 


Exclusive^  Tested 
Church  Copy 


Every  piece  of  copy  offered  in  Church  Ad¬ 
vertisements,  Series  No.  4,  issued  by  the  || 
Church  Advertising  Department,  has  been 
tested  by  actual  use,  and  has  been  offered  to 
newspapers  of  the  country  after  the  tacit  ap¬ 
proval  of  scores  of  churches  of  all  denomina¬ 
tions. 


yea 

Sen 


The  use  of  this  copy  is  sold  for  a  few  cents 
a  week  to  only  one  paper  in  a  town.  This  ex¬ 
clusive  use  permits  your  paper — if  you  hurry  jl 
— to  take  the  lead  in  church  advertising  in  j| 
your  community. 


There  is  no  charge  for  proofs  which  will 
be  sent  on  request. 


Herbert  H.  Smith,  518  Witherspoon  Bldg. 
Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.A.CW. 


Poi 
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CHANGES  OF  OWNERSHIP  ASSOCIATIONS 

wr  F  HERMAN,  proprietor  of  the  'THE  Newspaper  Men’s  Club  of  Mem- 
W  .  Windsor  (Ont.)  Border  Cities  Phis.  Tenn.,  has  announced  plans  for 
Star  rwently  purchased  the  plant  and  f  "''ctory  dinrier  Nov  lo  which  tneni- 
wm  of  the  McMillan  Engraving  hers  declare  will  rival  the  Gridiron  Club 
of  that  city.  The  plant  has  ft"'ncrs  of  Washington.  Notables  of  the 
Sr^ed  to  and  improved  and  moved  south  including  governors,  senators. 
rThe  McGregor  block,  directly  opposite  mayors,  and  legislators  have  accepted  m- 
Se  Star’s  new  building.  vntations  to  speak. 

Barney  Finn,  a  leader  among  the  rural  The  Los  Angeles  Chamber  of  Com- 
oaSphers  of  Missouri,  has  resigned  merce  delegation  will  entertain  the 
hL Section  with  the  Neosho  (Mo.)  “‘.nolulu  Ad  Club  in  the  roof  garden 
to  return  to  Sarcoxie,  where  he  of  the  Young  Hotel,  Honolulu,  Hawaii, 
has  bought  his  former  paper,  the  Sar-  ><ov.  10. 

coxie  Record.  H.  T.  Sturgis,  owner  and  The  twenty-third  annual  convention  of 
former  editor  of  the  Times,  has  returned  the  Tennessee  Woman’s  Press  and 
to  that  paper  Authors’  Gub  closed  Wednesday,  Oct. 

M  C.  Enlow  of  Hill  City,  Kan.,  has  17,  at  Knoxvill^  Tenn.,  after  a  two-days’ 
lea^  the  Lenora  News  from  J.  W.  Me-  ‘ession.  Mrs.  Thomas  Staley  of  Bristol, 
editor  and  publisher.  Mr.  Enlow  and  member  of  the  Knoxville  Writers 
has  had  35  years’  experience  in  the  news-  Club,  was  elected  president  for  the  com- 
"  mg  year.  Mrs.  Sam  McKinney.  Knox- 

paper  “  '  k  u  w.  viHe,  first  vice-president;  Miss  Rebecca 

Miss  Lydia  M  Hornbeck  has  bought  Nashville,  second  vice-presi- 

the  Centerville  (S  D.)  Journal  of  O.  Susong.  of  Greenville. 

\V.  Dingman,  who  for  16  years  has  been  recording  secretary;  Miss  Harriette 

the  editor.  Locke  Amcll,  of  Knoxville,  correspond- 

Clyde  Knox,  for  many  years  ^ner  secretary ;  Miss  Ernestine  Noa,  of 
and  editor  of  the  Independence  (Kan.)  Chattanooga,  treasurer. 

Daily  Reports,  selling  out  ®  Kansas  editors  have  been  invited  by 

years  ago  to  Emmett  George  of  CoutciI  University  of  Kansas  to  attend  the 
Grove  has  purchased  the  Fredonia  Daily  Kansas 

Herald.  and  Kansas  state  agricultural  college  at 

H.  B.  Tyler  of  the  Wood  Lake  (Neb.)  Lawrence.  Oct.  27.  The  Kansas  Edi- 
Stockman  has  purchased  the  Ainsworth  torial  Association  has  arranged  for  a 
(Neb.)  Star-Journal  of  Will  Akert.  and  series  of  round  table  discussions  on 

with  his  son,  Gerrit  V.  Tyler,  will  pub-  newspaper  topics  at  the  University  on 

lish  both  papers.  Oct.  26. 

Ira  C.  Young,  a  past  editor  of  the  The  Rockford  (Ill.)  Advertising  Gub 
Long  Island  (Kan.)  New  Leaf,  has  Imsm  has  elected  a  board  of  directors  which 
the  .'Mma  (Neb.)  Record  of  Mrs.  O.  H.  hereafter  will  handle  affairs  of  the  club. 
Meyers  and  son.  Homer  Miller,  advertising  manager  of 

H.  D.  Willis  of  the  Holyoke  (Colo.)  Hess  Brothers,  was  named  secretary. 
HeraWhas  purchased  the  Wallace  (Neb.)  The  other  members  are  H.  W.  Pollard, 
Winner.  He  will  take  charge  on  Nov.  1.  E.  O.  Carey  and  Jud  S.  Joslyn.  David 

E.  C.  Holub  has  purchased  the  Scrib-  Jarrett,  president  of  the  club,  is  an  ex- 

ner  (Neb.)  Rustler  from  G.  A.  and  Don  officio  member. 

Mayfield.  The  Mayfields  are  on  their  The  Republican  Press  Association  of 
way  to  California  intending  to  find  a  Missouri,  will  hold  a  meeting  in  Jeffer- 
location  for  a  newspaper  there.  son  City,  Mo.,  the  Saturday  preceding 

Prof  Harry  B.  Helms  has  purchased  Thanksgiving  Day,  while  the  Democratic 
the  Leoti  (Kan.)  Standard  from  Lee  Press  Association  will  meet  in  St.  Louis 
Oldham.  -He  Saturday  following  Thanksgiving. 

Hiram  K.  Evans,  foreman  of  the  Sey-  A  meeting  of  the  district  editorial 
mour  (la.)  Herald,  has  purchased  that  association  of  the  Iowa  Press  Association 
paper  from  Byron  L.  Hoschar,  taking  was  held  Oct.  16  at  Sheldon,  la.  G.  L. 
charge  about  Nov  1  Caswell,  managing  director  of  the  state 

Senator  J.  D.  Taylor,  New  Westmin-  association,  was  in  charge, 
ster,  B.  C.,  has  sold  the  Chilliwack  (B.  The  Portland,  Ore.,  Press  Club  enter- 
C.)  Progress  to  C.  A.  Barber.  The  tamed  Mary  Garden  the  evening  of  Oct. 
Progress  was  founded  33  years  ago  by  19.  The  famous  opera  star  told  mem- 
W.  T.  Jackman  but  for  the  past  twenty  '^ers  of  the  dub  she  may  be  married  next 
years  has  been  owned  and  directed  by  year.  The  fortune  tellers  predict  it,  she 


Senator  Taylor. 


SPECIAL  EDmONS 

TITTLE  ROCK  (ARK.)  DEMO¬ 
CRAT,  a  Hollenberg  Music  Com¬ 
pany  Seventieth  Anniversary  edition. 
Sept.  30. 


>aid.  and  “now  every  man  I  meet,  I 
wonder  if  he  is  to  be  the  man.” 

The  Central  Nebraska  Press  Associa¬ 
tion  held  its  annual  convention  at 
Broken  Bow,  Neb.,  Oct.  12  and  13. 
President  E.  R.  Purcell  presided. 

Anne  Shannon  Monroe,  president  of 
the  Oregon  Writers’  League,  has  gone 


California  to  spend  the  winter, 
rair  and  Industrial  edition,  Oct.  10.  c-.,.  u  r  c 

11  \  T-,  .  T-  Fifteen  members  of  the  Scranton,  Pa., 

pin  Detn^rat-Forum  a  Advertising  Gub  have  declared  their 

Exposition  edi-  intention  of  going  to  London  next  year 
,  ^^t.  a.  jjj  attend  the  advertising  convention. 

L'v  A  The  Society  of  Midland  Authors  will 

Booster  edition,  Oct.  2.  l^old  its  annual  meeting  Oct.  27,  at  the 

Newark  (O.)  American  Tribune,  a  32-  Casino  Club,  (Thicago. 

P»ge  Farm  Bureau  edition,  Oct.  8.  h.  F.  Harrington,  dean  of  the  Medill 

spragfield  (O.)  News,  a  Masonic  edi-  School  of  Journalism,  Chicago,  spoke  on 
^  Oct.  17,  and  a  Wittenberg  Stadium  “Fashions  in  Writing”  at  the  round 
Indication  edition,  Oct  19.  table  meeting  of  the  Illinois  Women’s 

Murphysboro  (Ill.)  Independent.  Fif-  Prcfs  Association.  Oct.  29. 
titth  Anniversary  edition,  60  pages,  Oct.  The  Portland,  Ore.,  Advertising  Gub 
.  will  visit  Gearhart  Park  Nov.  3^.  The 

Lincoln  (Neb.)  State  Journal,  Oct.  14,  arrangements  include  a  special  train,  a 
i2-page  Nebraska  Stadium  section,  fea-  dinner  at  the  new  Hotel  Gearhart,  a  golf 
hiring  photos  of  16  different  football  ifturnament,  a  tug-of-war,  swimming  and 
feams.  dancing. 

SCHOOLS 

trOMER  CROY,  of  New  York  City, 
author  of  “West  of  the  Water 


Omaha  (Neb.)  World-Herald,  Oct.  14. 
lO-page  Food  Show  section. 

Lyons  (Kan.)  Daily  News,  Sept.  24, 
^^Page  special  Homecoming  ^ition. 


Portland  (Me.)  Evening  Express. 
J^page  New  England  Convention  edi- 

nun,  in  connertinn  ^ _ _ 


Tower,’’  and  an  alumnus  of  the  Uni¬ 
versity  of  Missouri,  has  contributed  a 
non  in  rnnnM-»:»„  .t.  His  alma  mater  which  he 

*He  Associated  Ad  of  expects  to  make  an  annual  contribution. 

The  donation,  he  states,  is  “for  the  best 
mi»-:fi  -J-?  ,  )  Press-Herald,  a  bit  of  writing  done  during  the  present 

.convention  of  the  .school  year.” 

Portland* Advertising  Gubs.  held  in  Editors  of  Kansas  high  school  news¬ 
papers  have  been  invited  to  attend  the 


ILLINOIS 


TTERE  is  a  throbbing,  pulsating  state  popu- 
lated  by  nearly  six  and  a  half  million 
people — a  prospective  market  coveted  by  all 
National  Advertisers. 

Illinois  is  unsurpassed  in  Rail  Transporta¬ 
tion,  Water  Transportation,  Farm  Land 
Value,  Crops,  Grain  Distribution,  Food 
Manufacture,  Farm  Implement  Manufacture 
and  just  about  everything. 

With  the  possible  exception  of  New  York, 
more  merchandise  of  every  kind  is  distributed 
through  Illinois  wholesalers,  jobbers  and 
mail-order  houses  than  through  those  of  any 
other  state  in  the  Union. 

Illinois  is  one  of  the  most  important  market 
groups  in  the  Union,  and  Illinois  daily  news¬ 
papers  as  listed  here,  offer  the  motive  power 
that  will  put  any  well  merchandised  campaign 
over  the  top  in  splendid  shape. 

See  That  This  Great  State  Is  Put  on 
Your  Advertising  List  and  Kept  There. 


Rate*  for  Rates  for 


Circulatioii 

2.S** 

Lkws 

LtBM 

*Aurora  Beacon-News  .  .  .  .  . 

. . . . (E) 

15,773 

.055 

.055 

Bloomington  Pantagraph 

. . .  (M) 

17,841 

.05 

.05 

tfChicago  Herald-Examiner 

(M) 

337,364 

.55 

.55 

ff  Chicago  Herald -Examiner. 

....(S) 

754,601 

1.00 

1.00 

Chicago  Daily  Journal . 

. . . . (E) 

117,483 

.26 

.24 

tJChicago  Tribune . 

. . .  (M) 

567,628 

.80 

.80 

f  f  Chicago  Tribune . 

. . . . (S) 

877,467 

1.15 

1.15 

**La  Salle  Tribune . . 

. . . . (E) 

3,041 

.025 

.025 

**  Moline  Dispatch . 

. . .  (E) 

10,148 

.04 

.04 

f Peoria  Journal-Transcript . 

(M&E) 

32,648 

.10 

.09 

Peoria  Star . 

. . .  (E) 

24,580 

.075 

.06 

ffRock  Island  Argus . 

. . .  (E) 

10,405 

.045 

.045 

*  *Steriing  Gaxette  . 

. . . (E) 

5,755 

.03 

.03 

*A.  B.  C.  Statement,  April  1,  1923. 
tGovemment  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923. 
ffCovemment  Statement,  Sept.  30,  1923. 


annual  high  school  newspaper  conference  Minnesota  claims  to  be  the  largest  treal.  The  editor  is  N.  L.  Castelli,  and  aging  editor  of  the  Paily  News, 

at  the  University  of  Kansas  Xov.  16  and  college  paper  in  the  United  States.  It  the  publication  proclaims  itself  the  organ  Newspaper  the  Ribbon  Which 

17  by  Prof.  L.  N.  Plint,  chairman  of  the  has  10, (XK)  circulation.  Albert  S.  Tous-  of  the  Italian  combatants  of  North  Community  Together.” 

department  of  journalism  at  the  uni-  ley  of  St.  Paul  is  the  editor  and  Ray-  America.  - — — 

versity.  mond  E.  Bartholdi  of  Duluth  business  -  (Pm  Tt-’K  c*  » 

“News  and  the  Newspaper”  is  the  title  manager.  Scranton  (Pa.)  Time*  GeU  A.  P. 

of  the  most  recent  University  of  Missouri  Cooperation  of  St.  newspapers  Xhe  Scranton,  Pa.,  Times  has  been  Hugh  F.  Elames  has  been  i 

School  of  Journalism  bulletin,  just  off  j’"!  sought  this  year  by  the  extension  elected  to  membership  in  the  Associated  of  the  Warre 

the  press,  edited  by  Robert  S.  Mann.  It  division  of  the  University  of  Mmneota  Press.  It  will  continue  to  retain  its  Tribune,  wnich  will  start  jh 

contains  117  pages  of  addresses  by  edi-  conducting  the  course  m  journalism.  United  Press  franchise.  fcsigning  the  position 

tors,  writers  and  readers  at  the  Missouri  to  the  newspaper  plants  will  be  -  editor  on  the  Corning  (Pa.) 

school’s  Fourteenth  Annual  Journalism  arranged  a^  the  best  work  of  the  stu-  CHURCH  PUBUCITY  CONFERENCE  Leader,  which  he  had  held  for 

Week,  held  during  May,  1923.  dents  will  be  submitted  to  the  daily  pa-  _  a  half  years.  Fames  was  previo 

Enrollment  in  the  school  of  journalism  Pers.  The  course  in  St.  Paul  will  be  Minister*  to  Meet  With  New*-  the  Philadelphia  North  Amer 

of  the  University  of  Oklahoma  is  the  tauglit  by  T.  E.  Steward  of  the  journal-  Middleborough  (Pa.)  Post 

largest  ever  recorded,  being  192,  an  in-  >sm  faculty,  for  many  years  a  Twin  City  pnpermen  Oct.  29  Wellsborough  (Pa.)  Republka 

crease  of  11  over  last  year.  Men  out-  uewspaper  man.  The  church,  the  newspaper  and  the  cate.  Charles  B.  Hollinger, 

number  women.  Changes  in  the  teaching  force  of  the  community,  their  relation  one  to  the  manager  of  the  Tribune,  was’i 

Special  lecturers  for  the  class  in  Department  of  Journalism  at  the  Uni-  other,  will  be  discussed  Oct.  29,  by  min-  with  the  Lancaster  (Pa.)  New 

jounialism  at  Colby  College  includes  versity  of  Kansas,  at  Lawrence,  are  an-  isters,  newspaper  writers  and  others  of  more  than  30  years. 

Frank  W.  Manson,  class  of  1898,  manag-  nounced  as  follows :  Ivan  Benson,  of  Chicago  at  a  conference  on  church  pub- 

ing  editor  of  the  Water ville  (Me.)  Spokane,  instructor;  Albert  Bloch,  (Thi-  licity,  under  the  auspices  of  the  Chicago 

Sentinel ;  Oliver  L.  Hall,  M.  A.,  ’93,  '^^go,  instructor,  and  A.  M.  Clough,  ac-  Church  Federation,  at  the  Hotel  LaSalle. 

managing  editor  of  the  Bangor*  (Me.)  countant.  The  conference,  which  is  indorsed  W  „  ^  ,  _  ,  ,  „ 

Commercial ;  Roland  T.  Patten,  editor  of  Lewis  L.  McKiffen,  a  former  reporter  the  advertising  council  of  the  Chicago  Wl*a>cal  School  Head*  H«U 

the  Skowhegan  (Me.)  Independent-Re-  for  the  Chicago  Tribune,  is  now  instruc-  Association  of  Commerce,  will  be  presided  Reporter’*  Evidence 

porter,  and  Arthur  G.  Staples,  M.  A.,  tor  of  rhetoric  and  journalism  at  the  Uni-  over  at  the  morning  session  by  the  Rev.  ^ 

Editor  of  the  Lewiston  (Me.)  Journal.  versity  of  Omaha.  William  Chalmers  Covert,  D.  D..  First  i,edirM  coToe  in 

The  University  of  Buffalo  has  added  Four  new  classes  in  journalism  and  Presbyterian  CHiurch,  and  m  the  after- 
two  courses  in  journalism  to  its  evening  short  story  and  magazine  writing  have  noon  by  W.  Frank  McQure  of  the  Asso-  .  “  ™  turnea  out  physica 

classes.  One  will  deal  with  newspaper  re-  been  opened  by  the  University  of  Cali-  ciation  of  Commerce.  ,  *  ^  °  brought  to  Ij 

porting  and  writing,  and  the  other,  for  fornia,  extension  division.  Though  the  Speakers  and  their  subjects  include:  ^  o>  Ha 

experienced  writers,  will  deal  with  style  university  is  in  Berkeley,  the  classes  in  the  Rev.  Simeon  Long,  D.  D.,  Wicker  Ihompson  Brundidge,  a  reporter  for 

improvement  and  current  events.  Bur-  writing  meet  in  San  Francisco.  Park  Lutheran  Church,  on  “God’s  Great 

rows  Matthews,  managing  editor  of  the  Courses  in  journalism  are  being  Big  Bank’’;  Frederick  A.  Smith,  day  city  head  of  the  ri 

Buffalo  Express,  will  conduct  the  course  given  at  the  Tennessee  A.  and  I  State  editor  of  the  Chicago  Herald  and  Ex-  held  under  he 

in  reporting.  He  will  be  aided  by  John  Normal  this  year  for  the  first  time,  aminer,  on  “Talking  Out  of  My  Experi-  circuit  court,  pending  trial 

F.  Koine,  news  editor;  Fred  M.  McLen-  Work  is  being  offered  in  News-writing,  ence”;  Mrs,  Louise  James  Bargelt  of  the  charges  ot  obtaining  money  under  f; 

nan,  city  editor ;  and  Frank  J.  Qancy,  cir-  News-editing,  Advertising  and  Editorial  Chicago  Tribune  on  “What  the  News-  pretenses.  Diplomas,  designating 

culation  manager  of  the  Express.  Marc  Writing,  with  George  W.  Gore,  recent  paper  Does  for  the  Community”;  Col,  graduates  as  physicians,  ime  sold 


EXPOSES  “DIPLOMA  MILL* 


and  C.  H.  Dennis, 


Woman  Win*  $1  Libel  Verdict 

Mrs.  Rowena  Coover  Bobbitt  will  get 
$1  out  of  her  $100,000  libel  suit  against 
the  Fort  Worth  (Tex.)  Star-Telegram, 
according  to  a  verdict  returned  W^nes- 
day,  Oct.  17,  by  a  jury  at  Sherman, 
Grayson  county,  Texas.  In  an  article, 
published  in  The  Star-Telegram,  Febru¬ 
ary  25,  1921,  it  was  stat^  that  Mrs. 
Bobbitt  was  married  on  February*  2, 
1918,  and  gave  birth  to  a  son  in  April, 
1918.  The  reporter  intended  to  write 
.April.  1919.  "The  trial  judge  instructed 
the  jury  to  give  damages  to  the  plaintiff 
but  to  disregard  malice,  ill-will  or  intent 
to  wrong.  The  dollar  verdict  was  the 
result. 


The  Capital  of  the 
nation’s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 


HOYT  N.  P.  Stereotype  Metal  has  a  hard  job  to 
perform  and  does  it  well.  Every  part  of  the  plate 
comes  out  clean  and  sharp — halftones,  small  letters 
and  fine  lines — and  there  is  no  shrinkage  trouble. 
HOYT  standards  of  metal  selection  and  ideals  of 
manufacturing  accomplish  this. 

W«  alto  mak* 

HOYT  Faultless  Linotype  Metal. 
HOYT  AX  Monotype  Metal. 

HOYT  Standard  Electrotype  Metal. 
HOYT  Combination  Linotype  and 
Stereotype  Metal. 

Fill  your  nmxt  type-metal  requirements  with  HOYT  Product*- 
A  trial  order  convinces  of  their  merit.  Address  Dept,  £• 


L/ver  DUyo  more  cir¬ 
culation  than  any 
other  Washington 
Sunday  paper. 


Di*patch  Spon*or*  Food  Show 

The  St.  Paul  Dispatch-Pioneer  Press, 
in  conjunction  with  a  local  organization, 
is  giving  a  food  show  and  electrical  ex¬ 
position.  One  attraction  is  a  young 
woman  in  a  blue  domino,  masked,  and 
$25  cash  is  promised  the  one  who  identi¬ 
fies  her. 


Wilmington  Ditpatch  Sold 

The  Wilmington  (N.  C.)  News  was 
sold  this  week  to  the  Wilmington  Dis¬ 
patch.  The  Dispatch  will  discontinue  its 
Sunday  edition  and  the  papers  will  be 
combined  under  the  name  of  the  Wilming¬ 
ton  News-Dispatch. 


G.  Logan  Payna 

r*kU*k«r  *Bd  0*n*r«I  Manager 
■atUaal  AdTertlsla*  BapreaeatatlTM 
•.  LOOAM  rATVZ  COKPAMT 
Okleage,  Detreit,  At.  L**b,  Lei  A^la* 

Pay**,  Bara*  A  Smith 
Vew  Terk  an<  BMtaa 


New  Italian  Weekly  at  Montreal 

Le  Fiamme  d’ltalia  is  the  name  of  a 
new  Italian  weekly  publication  which 
has  just  made  its  appearance  in  Mon- 


•T.  LOUIS  *  CHICAGO  >  OSTBjOZT  >  KEW’YOSiVi' 


Editor  &  Publisher  for  October  27,  1923 


Gathered 


li 


NEWS  AND  THE  TEN  COMMAND-  And  do  not  forget  the  stories  under 
^  MENTS  ’  commandment  of  great  sacrifice  by 

both  parents  and  children  because  of  love 

IN  “Our  Own  World  of  Letters,”  for  one  another.  A  story  of  how  a  son, 
edited  by  James  Melvin  Lee  in  the  despite  the  prayers  and  wishes  of  his 
Ediiob  &  Publisher,  there  appeared  re-  parents,  quit  college  because  he  knew  that 
cently  a  small  item  concerning  an  un-  they  were  undergoing  hardships  to  keep 
known  editor  who  defined  news  as  "any-  him  in  school,  made  even  the  most  hard- 
thing  which  breaks  one  of  the  Ten  Com-  ened  person  miss  a  heartbeat  and  dry  his 
mai3ments— and  if  it  breaks  No.  6  and  eyes. 

No.  7,  it  is  great  news.”  And  what  wonderful  news  possibilities 

After  reading  this  item  1  wondered  if  are  presented  in  transgressions  of  the 
this  definition  of  news  would  hold  true  fifth  commandment,  “Thou  shalt  not 
generally  and  if  1  could  prove  it.  kill”! 

Let  us  consider  each  commandment  and  An  account  of  any  murder  is  the  best 


what  stories  have  been  written  concern-  news  from  a  news  value  standpoint, 
ing  violations.  especially  so  when  a  wife  shoots  her  hus- 

The  first  commandment  reads  that  band,  a  father  kilts  his  son,  or  a  mother 
“Thou  shalt  have  no  other  gods  before  k'fls  her  children  and  then  commits  sui- 
Me.”  '•‘I*'- 

How  many  stories  have  been  written  "Thou  shalt  not  commit  adultery." 
about  misers  who  have  finally  died  be-  reads  the  sixth  commandment.  Viola- 
ause  of  their  love  for  money?  How  t'ons  of  this  commandment  usually  fol- 
many  stories  about  well-known  business  >ow  or  precede  transgressions  of  other 
men  who  have  worked  themselves  to  commandments.  Murder,  perjury,  thieve- 
death  chasing  the  dollar?  Surely  they  ry  and  other  crimes  have  often  their  ori- 
have  had  other  gods.  We  have  often  read  8*"  the  violation  of  this  command- 
stories  of  folks  who  have  re-entered  burn-  ment. 

ing  homes  to  save  a  strong  box  contain-  Stealing,  obtaining  money  by  false  pre- 
ing  money.  This  is,  of  course,  a  viola-  tenses,  short-weights  and  like  crimes  arc 
tion  of  this  first  commandment.  expressly  forbidden  by  the  seventh  com- 

“Thou  shalt  not  take  the  Name  of  the  mandment.  which  reads,  “Thou  shalt  not 
Lord  thy  God  in  vain;  for  the  Lord  will  steal.”  Violations  of  this  commandment 
not  hold  him  guiltless  that  taketh  His  are  so  common  and  evident  that  further 
Name  in  vain,”  is  the  second  command-  outline  is  unnecessary, 
ment.  An  attorney,  as  well  as  two  district 

story  in  an  Iowa  newspaper  a  few  judges,  declared  to  me  that  the  greatest 
days  ago  brought  the  intelligence  that  it  and  most  detestable  crime  is  that  of  per- 
cost  a  man  about  ^  to  swear  in  public,  jury,  deliberate  lying  under  oath.  This 
Recently  another  man  was  fined  for  cuss-  expressly  forbidden  by  the  eighth  com¬ 
ing  a  policeman  mandment,  “Thou  shalt  not  bear  false 

Calling  to  God  in  prayer  for  victory  is  neighbor^  Undw 

news,  ^e  “Praying  Colonels”  football  cointnandment  comes  su^  kindred 
team  of  Kentucky  prayed  not  for  victory  betrayal,  slander  intentional  mis- 

but  that  each  man  on  the  team  might  do  '"formation  lying  and  backbiting.  Sto- 
his  best  When  this  story  first  appeared  es^ially  if  prominent 

it  caused  nation-wide  comment  and  nade  involved,  are  always  first 

the  team  and  its  college  famous.  P^8c  news. 

What  a  wealth  of  news  is  to  be  found  , 
in  the  transgression  and  keeping  of  the  v 

third  commandment.  “Eemember  the  Sab-  Thou  shalt  not  covet 

bath  day  to  keep  it  holy.”  “'y  neighbor  s  house. 

A  story  which  would  be  more  than  .  Every  day,  in  every  edition  of  prac- 
nsually  worthwhile  could  be  written  in  tically  all  daily  newspapers,  may  be 
any  aty  on  how  the  various  religions  found  accounts  of  violations  of  the  tenth 
keep  their  Sabbath  day.  When  President  and  last  commandment.  It  reads,  “Thou 
Calvin  Coolidge  attended  church  in  not  covet  thy  neighbor’s  wife,  nor 

Washington  the  first  time  after  having  his  manservant,  nor  his  maidservant,  nor 
succeeded  the  late  Warren  G.  Harding,  it  his  cattle,  nor  anything  that  is  his.” 
was  news.  The  pastor’s  sermon  and  Today,  the  very  day  I  am  writing  this, 
prayer  were  broadcast  in  all  the  larger  I  wrote  a  story  of  a  man  who  is  charged 
newspapers.  with  assault  to  commit  murder  against 

A  great  many  states  and  most  cities  the  man  who  did  covet  his  wife.  Breach 
have  laws  and  ordinances  forbidding  gain-  of  promise  suits,  alienation  of  affections 
fnl  labor  on  Sunday.  Two  weeks  ago  it  suits  and  trials,  stories  of  jealousy  and 
cost  a  barber  in  an  Iowa  city  $5  and  costs  kindred  passions  are  but  a  few  of  the 
,  to  shave  his  father-in-law.  And  don’t  motives  which  cause  transgressions  of 
I  forget  the  news  possibility  in  efforts  to  this  commandment. 

-  ®fcrce  the  "blue  laws”  in  inany  states.  From  this  brief  analysis  it  must  be 
tltorts  to  enforce  these  laws  in  a  Michi-  evident  to  even  the  most  casual  observer 
P"  i!°'"T  Jl^'^^ntly  was  first  page  news  that  any  and  all  transgressions  of  any 
g  lor  hundreds  of  Sunday  newspapers  in  and  all  of  the  ten  commandments  are  of 
„J-®untty.  great  news  value, 

rtinf  fby  mother.  But  too  much  emphasis  on  the  brighter 

t  It  may  be  well  with  thee,  and  thou  side  of  transgressions  cannot  be  made. 

f  l  P"  earth,”  is  the  When  you  have  a  story  of  murder,  as  a 
•unonition  of  the  fourth  commaiidment.  father  being  shot  or  stabbed  by  his  son, 
vii^'  news  possibilities  of  do  not  forget  that  there  may  be,  in  the 

anil  a  V  Sin^niandment  ?  Sons  eyes  of  the  law  and  right-thinking  peo- 

running  away  from  home ;  pie,  extenuating  circumstances.  Such 
•  ^'Ju.snns  marrying  against  the  may  be  true  in  a  case  where  the  father 
uf""  P^i’^nts  and  subsequent  is  shot  by  his  son  while  attacking  the 
^  \  trouble,  father  turning  against  mother  in  a  drunken  or  jealous  fit.  .All 
^^ainst  father,  mother  against  of  us  have  often  read  stories  of  this  kind. 
\  w’  /f daughter  against  mother.  In  accounts  of  violations  of  the  fifth 
cw  nays  ago  a  mother  in  Chicago  and  sixth  commandments,  do  not  over- 
nmn.iku-?”" » ’’*■  ^nok  the  “unwritten  law”  which  is  in  ef- 
■  nital  'a*'  I  j  °n  a  hos-  feet  in  a  large  number  of  states. 


Some  Facts  About 

WEST 

VIRONIA 


40th  in  AREA  27th  in  POPULATION 

WEST  VIRGINIA  is  eleventh  in  density 
of  population  having  60.9  inhabitants 
per  square  mile.  Compare  this  with  the 
density  of  population  for  the  United  States 
which  is  35.5  per  square  mile. 

Of  the  1,500,000  people  in  West  Virginia 
89.9%  are  born  in  America  ranking  this 
State  second  compared  with  all  the  States  in 
the  Union. 

Mining  is  the  leading  activity,  the  State  rank¬ 
ing  second  in  the  production  of  coal,  second 
in  total  number  of  persons  en^ged  in  the 
mining  industry  and  second  in  value  of 
mineral  wealth. 

West  Virginia  produces  more  hardwood 
than  any  other  State  but  one  and  has  vast 
timber  wealth,  including  yellow  poplar, 
birch,  ash,  oak,  spruce,  hemlock  and  walnut. 

The  State  ranks  first  in  the  Union  in  per¬ 
centage  of  farm  lands  free  from  mortgages. 
West  Virginia  farmers  are  93.6  per  cent 
American  born.  This  is  the  highest  per  cent 
of  native-born  farmers  to  be  found  any¬ 
where. 

West  Virginia  has  money  to  spend,  and 
National  Advertisers  should  use  extensively 
the  dailies  listed  below,  to  show  these  people 
how  their  dollars  can  bring  the  best  returns. 


minct  A  *  icmiiuil  lU  news  IS  lU  UC  1CV.U1I1111C11UCU 

their  ri,:i.i”'^  pai'cnts  and  parents  against  to  all  journalists,  no  matter  what  posi- 
Wren  come  under  this  command-  tion  they  occupv. — By  George  Smedal, 
'  Sioux  City,  la. 


BlucAeld 

<»Tei«crmpii  . (M) 
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’Gazette  .  (S) 

Ctarksburc 

’Exponent  . (MAS) 

’’Tdefram  . (E) 

”Telearen»  . (S) 

Huntington 

ft  Advertiser  . (E) 

’Herald-Dispatch.  (M) 

’Herald-Dtepatch  .(S) 

Martinsburg 

’Journal  . (E) 
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Parkersburg 
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Wheeling 
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ITEM 


Russel  M.  Seeds  Compsny,  Consolidated 
Bid};.,  Indianapolis.  Making  28i^'line  contracts 
for  the  Milks  Emulsion  C^pany. 

L,  W.  Seeligsberg,  50  Church  street,  New 
Yf)rk.  Placing  account  of  the  Railway  Track- 
work  Company,  Philadelphia. 

Sherman  &  Lebair,  120  West  32d  street.  New 
York.  Placing  account  of  L.  Ginsberg  & 
Bros.,  New  York,  manufacturers  of  “Queen 
Make*’  wash  dresses  and  uniforms. 

Stack  Advertising  Agency,  Heyworth  Bldg., 
Chicago.  Making  2,500-line  contracts  for 
Santa  Fe  Railroad. 

Stewart-Davis  Agency,  400  North  Michigan 
avenue,  Chicago.  Using  260  lines,  one  time 
for  the  United  Profit  Sharing  Corporation. 

Stoneton  Advertising  Agency,  Hallowell,  Me. 
Placing  account  of  H.  P.  Clearwater,  Hallowell, 
proprietary  remedies. 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  York.  Making  1,400-line  con¬ 
tracts  for  the  William  Carter  ('ompany;  (facing 
Peterboro,  West,  account  for  the  Royal  Baking  l*owder  Corn- 
contracts  pany.  New  York. 

Tuttle  Agency,  Greensboro,  N.  C.  Planning 
.  . . . ^ _  :anipaign  to  start  November  1,  and  will  prob¬ 

one  time  orders  for  ably  use  lOO  newspapers  for  the  W.  H.  King 
*'  '  *  l>rng  Company,  manufacturers  of  Page’s 

Cru-Mo. 

Walker  &  Downing,  Oliver  Bldg.,  Pittsburgh, 
Pa.  Placing  account  for  the  Latrobc  Tool 
Company,  I.*atrobe,  Pa. 

Williams  &  Cunnyngham  Advertising  Com* 
pany,  6  North  Michigan  avenue,  (  hicago. 
Releasing  copy,  to  be  followed  by  twice-a-week 
schedules  on  I.ucky  Strike  Tobacco. 

Williams  &  Saylor,  4.S0  4th  avenue.  New 
”  '  l*lacing  account  for  William  H. 
Davidow  &  Sons  Company,  New  York, 
“Daventree”  sporf  dresses. 

C.  C.  Wfainingham,  10  Peterboro,  West, 
Detroit.  Making  10,1100-line  yearly  contracts 
for  the  Hudson-Essex  Motors. 


TIPS  FOR  AD  MANAGERS 


New  Records 


Alexander  Advertising  Agency,  Webster 
Bldg.,  Chicaga  Placing  account  of  the  Man* 
tie  Lamp  Company. 

F.  Wallis  Armstrong,  16th  &  Locust  streets, 

Philadelphia.  Planning  national  campaign  for 
H.  Masland  &  Sons,  Philadelii^ia,  rug 
manufacturers. 

William  Henry  Baker,  Guardian  Bldg., 

Oeveland.  Placing  account  for  E.  W.  Rahn, 

Oeveland,  “Rahnous  Hay  Fever  Prescription” 
and  other  remedies. 

Barritt  &  Co.,  230  South  State  street,  Chi¬ 
cago.  Placing  accounts  of  the  Indiana  Lime¬ 
stone  Quarrymen’s  Association,  Bedford,  Ind., 
and  the  Hardie  Manufacturing  Company,  Hud¬ 
son,  Mich. 

Brotherton  Company,  10  _ 

Detroit,  Mich.  Making  2,8(X>-line 
for  the  Ford  Motor  Car  Company. 

Bumet-Kuhn  Company,  605  North  Michigan 

Blvd.,  Chicago.  Using  _  :! _  _ 

378  lines.  1120  lines  and  420  lines  for  the 
Chicago  Tribune. 

Campbell-Ewald  Company,  General  Motors 
Bldg.,  Detroit.  Making  10,000-line  yearly  con¬ 
tracts  for  the  General  Motors  Corporation. 

Chambers  Agency,  247  Park  avenue,  New 
York.  Placing  account  of  the  Merode  ^irt 
Company. 

Chatham  Advertising  Agency,  3  West  29th 
street.  New  York.  Using  a  list  of  40  news- 
papers  for  Wimclbacher  &  Rice,  New  York,  York, 
manufacturers  of  “Wear  Right”  gloves.  Also 
using  ten  rotogravure  papers  W  this  ac¬ 
count;  using  newspapers  in  the  Northwest, 

South  and  in  Pittsburgh  for  the  Nightingale 
Hosiery  Mills,  Philadelphia  and  Reading,  Pa. 

Nelson  Chesman  &  Co.,  1137  Pine  street, 

5^.  I.ouis.  Handling  account  of  the  Paris 
Medicine  Company,  St.  Louis,  manufacturers 
“Bromo  Quinine”  and  “Pazo”  Ointment; 
making  varying  schedules  for  the  Marmola 
Company. 

E.  H.  Clarke  Advertising  Agency,  28  East 
Jackson  Boulevard,  Chicago.  Planning  an 
advertising  campaign  for  the  Humphrey 
Heater  Company,  Kalamazoo,  Mich. 

Corman  Company.  49  West  45th  street.  New 
York.  Placing  account  for  the  Brillo  Manu¬ 
facturing  Company,  Brooklyn,  “Brillo,”  steel 
wool  for  kitchen  use. 

Dorrance,  SuIKvan  A  Co.  Placing  account  of  of  Commerce, 
the  Randall-Faichncy  Company,  “Harvard”  oi4i'<»rftclno-  m 
clinical  thermometers,  and  “Ranfac,”  surgical  ^  ^ 

and  dental  specialties.  here  this  Wint 

George  L.  Dyer  Cotnpony,  42  Broadway,  ITientS  in  23  p3 
New  York.  Placing  account  of  the  Johnson  was  announce 
Motor  Company.  South  Bend,  Ind.,  launches,  jp  -yyav  of 
canoes  and  small  boats. 

Evans  A  Barnhill,  247  Park  avenue.  New  .l  ctroiob.  a 
York.  Usinft  812  lines  in  one  year  for  Inger-  ,  ®  Straignt  a 
soli  Watch  Company.  former  SpOrtS 

E.  S.  Gillham,  T»s  Angeles,  Cal.  Is  sending  News,  has  bec 
out  copy  to  a  few  metropolitan  dailies  on  the  publicity. 

I»s  Angeles  Steamship  Company  (Hawaiian  With  an  esi 

p  r  •  I  m  u  nearly  4,(XX),n 

Stanley  E.  Gunnison,  Inc,,  30  Church  street,  «  .  « 

New  York.  Using  New  England  newspapers  "T.Te  SClCCtecl 
and  later  will  extend  territory  for  the  T-aw-  of  16  San  Ant 
rence  Manufacturing  Company,  New  York,  Cincinnati  E 
“P!uro’»  a  water  softener.  Dealer.  Colur 

S.  Roland  Hall,  First  National  Bank  Build- 
ing,  Easton.  Pa.  Placing  account  of  the  Alpha  y  '  .  1"  , 

Portland  Cement  Comp«any,  Easton,  manufac-  LOUIS  ljlODe-1 
turers  of  “Alpha”  Cement.  Dispatch,  Ka 

H.  W.  Kastor  &  Sons  Company,  Lytton  Post,  Omaha 
Bldg..  Chicago.  Making  2,800-line  contracts  ProQc  \finno: 
for  the  I.yko  Medicine  Company,  x  C  •y 

Lamport-MacDonald  Company,  J.  M.  S.  n£ 

Building.  South  Bend.  Placing  account  of  the  ^  , 

South  Bend  Bait  Company.  Tulsa  vVorlc 

Thomas  F,  Logan,  Inc.,  680  5th  avenue.  New  Lincoln  Joul 
York.  Placing  account  of  the  National  Elec-  Journal,  Mer 
trie  Light  Association,  New  York.  .  .  w.. 

Lord  db  Thomas,  Wrigley  Bldg.,  Chicago. 

Making  S.OOO-line  contracts  for  Wenatchee 
Apples;  making  4,172-lme  contracts  for  the 
Sun  Ray  Products  Company;  placing  account 
for  the  Cellucottton  Products  Company,  Chi¬ 
cago.  “Kotex”;  making  10,000-line  contracts 
for  the  Palmolive  Company. 

Robert  M.  McMuBen  Company,  522  5th  ave¬ 
nue,  New  York.  Handling  account  of  Fber- 
hard  Faber,  Brooklyn,  pencils,  penholders, 
erasers  and  rubber  bands;  making  1.650-iine 
contracts  for  the  American  Cranberry  Ex¬ 
change. 

Mantemach  Company,  983  Main  street.  Hart¬ 
ford.  Conn.  Handling  account  of  the  Stanley 
Works,  New  Britain,  wrought  hardware  and 
^  carpenters*  tools. 

Matoa  Advertising  Company,  Bulletin  Bldg,, 

Philadelphia.  Making  yearly  contracts  for*  the 
Eckman  T..aboratory. 

Morse  International  Agency,  449  4th  avenue. 

New  York.  Making  3.n00-line  contracts  for 

Booth’s  Hyomei  Company,  Ithaca.  N.  Y. 

Peck  Advertising  Agency.  6  East  39th  street. 

New  York.  Making  S.OOO-line  contracts  for 

the  Canton  Luggage  Corporation. 

Potts-TumbuU  Company,  Tower  Bldg.,  Chi¬ 
cago.  Planning  an  advertising  campaign  in 
Northwestern  papers  for  the  Chicago,  Great 
Western  Railway. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Will  place  account  for 
Dr.  Peter  Kahler  &  Sons.  Inc.,  New  York 


From  nothing  to  200,000  in 
•even  months  on  Sunday^^ 
From  25.000  to  200,000  in 
eleven  months  Evenings* 
Watch  (or  the  next  chapter. 


For  fifty-four  years  The  Newj 
has  maintained  the  steadfast 
loyalty  of  its  readers  by  its 
steadfast  loyalty  to  them.  Read¬ 
ers  believe  The  News. 


DETROIT 


Evening  and  Sunday 


TKe  IndianapolU 


NEWS 


A  Special  Opportnnlty 
To  Boy  a  Stereotype  ta 


THE  BOSTON 
AMERICAN 


Due  to  the  couKiIidation  of  TV 
Evening;  Standard  and  The  Dailjr 
at  New  Rochelle,  N.  Y.,  the  and*- 
sig;ned,  the  owners  of  the  Standari- 
Star  have  for  sale, 

A  »-PACE  HOE  PRESS 

Which  is  surplus  equipment  and  si 
be  disposed  of  as  soon  as  possible.  TVi 
is  a  20-paRe  Hoe  Rotary  Press,  s  » 
perior  machine  in  many  ways  snd  caa 
able  of  turning  out  a  fine  prodoct  II 
is  in  running  operation  daily  and  ma; 
be  inspected  by  prospective  purchaim 
at  any  time. 

It  has  a  capacity  of  4,  6,  8,  lOi  11 
16  and  20  pages  of  8  columns,  12  ema 
It  will  print  20,000  per  hour  of  4,  &  1 
or  10  pages  inset,  or  10,000  per  hov 
of  12,  16  or  20  pages  collect  With  iV 
press  is  also  a  stereotype  equipneat 

The  equipment  will  be  offend  at  n 
advantageous  price  to  the  purcliw. 
For  further  particulars  call  or  sddmi 


has  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  comi>etitor8  sell  at  2c 
per  copy. 


SAN  ANTONIO  LURES  TOURISTS 


WESTCHESTER  NEWSPAPERS,  k 

T.  Hvold  Forbes  New  Rschdb 


Pittsburgh  Prew 

A  Scripps-Howard  Newapapw 

Daily  and  Sunday 

Has  the  Largest 


CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Foreign  Advertising  Bepresentitlva: 

I.  A.  KLEIN 

50  East  42ad  St,  Niw  Yat 
76  WMt  Msiirse  St.,  Cklcsd 
A.  J.  NORRIS  HILL,  Meant  Bldg..  Sm  FiwVi 


EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 

Tbay  cover  South  Cantral  Ohio 
Completely. 

Fereiga  RaprMmitativ. 
ROBERT  E.  WARD.  INC. 
t  So.  Wabaab  Ave.  SM  FUlh  Ava. 
Qitcago  New  Yerk  * 


in  the  New  York  market  use 
the  evening  paper  that  car¬ 
ries  as  much  as  the  next 
two  mediums  in  its  fieM. 
FIRST  IN  MEN’S  WEAR  advertyR 

NEW  YORK 
EVENING  JOURNM 


Eagle  Iffuea  Ad  Booklet 

“Try  Brooklyn  First”  is  tbe  title  of  a 
booklet  for  advertisers  just  issued  by  tbe 
Brooklyn  Eagle,  containing  in  compact 
form  statistical  data  regarding  Brooklyn 
as  a  market.  Illustrated  tables  show  tbe 
population  of  Brooklyn  to  be  in  excess  of 
2  (100.000  persons,  distributed  over  an  area 
smaller  than  either  Pbiladelpbia  or  Qii- 
cago.  Brookljm’s  huge  yearly  clothing 
and  food  requirements  are  shown  in 
statistical  form,  along  with  a  tabulation 
of  the  local  retail  stores.  The  purchas¬ 
ing  power  of  the  community  is  indicated 
by  a  colored  map  showing  approximate 
annual  family  expenditures  for  the  neces¬ 
sities  of  living.  Circulation  and  advertis¬ 
ing  figures  for  the  Eagle  are  also  in¬ 
cluded.  In  1922  the  Eagle  rated  third 
in  total  advertising  among  16  New  York 
and  Brooklyn  newspapers. 


Haofil 


Loa  Angeles.  Calif. 

Gained  21,347  Daily  Average  Orculatfon. 

Sworn  Government  Statement,  Six  Months 
Ending  M.-rrh  31.  1923.  lfi6..3no  Pally.  Six 
Month,  Ending  Sept.  30,  1922,  145,953 

Dnlly.  Increase  in  Dally  Average  Circula¬ 
tion,  20,347. 


EEFIUEBXMTATIVBS : 

H,  W.  Koloney,  604  Tims,  Bldg.,  New  York. 
O.  Logan  Payna  Co,,  401  Tower  Bldg,,  6 
North  mdiiiran  Avo..  Chicago. 

A.  J,  NorrU  IDU,  710  Hoant  Bldg.,  San 
Frajudaeo,  Calif, 


1  -  ■  r 


0 


j  COU  SAT.  OR  SUN.:  1  COL.  DAILY 

Written  by  C.  E.  Butler,  Mgr  ol 
Radio  Service  Diviiion  of  Westing- 
house  Electric  Co.,  Chicago. 

The  construction  and  operation  of 
Tested  EMcient  radio  sets  are  fully 
described  in  simple  non-technical 
language,  and  illustrated  with  a 
pen  and  ink  sketch  showing  set 
assembled  and  a  wiring  diagram. 

VOUR  READERS  WILL 

UKE  THIS  FEATURE 

S.-N.-L.  TECHNICAL  SYND. 
gZZ  REAPER  BLOCK 
CHICAGO 


The  BufiFalo  Evening 
News  Is 

fif  1\  n  T'  — •“  New* 

U  I  1^  m  I  — in  Adtrertinnt 
A  — in  Circulation 

The  Greater  Buffalo  territory  com¬ 
prising  100,000  people  can  be  effective¬ 
ly  and  almost  completely  covered  by 
the  sole  use  of  Buffalo’s  biggest  news¬ 
paper.  Read  by  85%  of  the  English- 
speaking  families  in  Buffalo. 

A.  B.  C  circulation  •  menths  ending 
March  51,  Ita,  1H.4W  net  psJd. 

The  Buffalo  Evening 
News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  COMPANY 
Representativts 

Marhridt*  Bldg.,  Lyttan  Bldg, 

New  Yo^,  N.  Y.  Chicago,  lU. 


READING 

CARPENTER 

IS 

SEEING 
THE  WORLD 


CARPENTER’S 

WORLD  TRAVELS 

Waslilngtoit  D.  C. 


Business  Is  Fine 
In  Baltimore 

Ihe  Aiiliiniiiiiilr  (  iiiii m is>i<  ner 
porK  the  iif 

H|(KI  ATTOS  EVERY 
WEEK 

You  Cant  Cover 
Baltimore  Without 
The  Baltimore  News 

and 

Cbf 

l^altimore  Simfrienn 

for  pres^n1-da>  faf(>  on 
fHe  BjiU imort.  sitUHtir  n. 


Editor  &  Publisher  for  October  27,  1923 

pOLLAR  pullers 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  adx'ertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  xvants,  Eoitos  &  Pub¬ 
lisher  nnll  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 

I  Address  your  communication  to  the  Dollab  Pullek  Editob.  IVhen  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
w.U  n(H  be  returned. 


A  S  a  dollar  puller  the  following  plan  is 
being  used  with  considerable  success 
by  the  Scranton  (Pa.,)  Times.  On  days 
on  which  appear  certain  national  adver¬ 
tisements  as  motor  oils,  electric  irons, 
washers,  etc.,  the  Times  is  selling  small 
space  to  the  various  dealers  for  these 
articles  in  the  local  field.  The  average 
space  is-  2  inches  and  on  some  days  the 
Times  has  carried  as  much  as  a  quarter 
of  a  page  in  such  small  advertisements 
along  with  the  national  advertisements. 
The  smaller  advertisements  of  the  dealers 
always  run  under  or  alongside  the  larger 
advertisement.  The  idea  ought  to  be  em¬ 
ployed  in  all  cities  of  any  size  without 
much  trouble. — T.  J.  B.,  Scranton,  Pa. 


_  Are  you  getting  your  share  of  adver¬ 
tising  from  electrical  dealers  of  your 
city?  The  Fort  Wayne  (Ind.)  Journal- 
Gazette  has  had  a  page  from  electrical 
dealers  every  Sunday  for  nine  months, 
running  approximately  70  per  cent  ad¬ 
vertising.  .\n  advertising  man  attended 
their  organization  meeting  when  the  elec¬ 
trical  men  got  together  to  frame  a  code 
of  electrical  standards  and  to  map  out  a 
campaign  of  publicity.  The  “Electrical 
Dealers’  Page"  was  the  outgrowth  and 
its  advertisers  are  pleased  as  indicated  by 
the  support  they  continue  to  give  the 
proposition.  The  Electrical  League’s 
code  of  practice  appears  on  the  page  each 
week  with  local  and  national  electrical 
news  and  pictures.  Wholesale  and  retail 
dealers  in  electrical  appliances  and  elec¬ 
trical  contractors  arc  the  advertisers.  It 
is  a  plan  most  any  advertising  department 
can  promote  profitably. — Robert  L.  Beard. 
News-Sentinel,  Fort  Wayne,  Ind. 


A  contest  that  recently  went  big  with 
the  readers  of  and  advertisers  in  a  New 
Jersey  daily  was  an  advertising  writing 
competition.  .\  special  page  of  adver¬ 
tisements  appeared  at  intervals,  and  the 
readers  were  invited  to  try  their  hand  at 
writing  other  advertisements  for  the  ad¬ 
vertisers.  Merchandise  prizes  were  award¬ 
ed  the  persons  whose  amateur  ad-vices 
were  deemed  best,  and  some  of  the  win¬ 
ning  advertisements  were  used  by  the 
firms  for  which  written. — John  H.  A. 
Kelly,  223  East  Oak  street,  Norristown, 
Pa. 


“Fur  Coats  Are  as  Cheap  as  Cloth 
Coats.”  A  page  headed  in  that  fashion 
is  easily  sold.  Carry  copy  emphasizing 
the  fact  that  the  fur  coat  gives  much 
lunger  wear,  is  warmer,  and  has  many 
other  apparent  advantages.  Get  the  fur 
men  in  your  city  first  but  do  not  forget 
the  department  stores  as  they  will  be 
found  anxious  to  co-operate.  It  may  be 
possible  to  mention  the  installment  pur¬ 
chase  plan,  but  be  careful  of  this  angle  if 
the  list  of  potential  advertisers  includes 
any  “quality”  concerns. — John  Lewis 
Shissler,  Cleveland  Times. 


One  paper  is  daily  running  a  mis¬ 
spelled  word  contest,  in  which  the  person 
who  discovers  words  intentionally  mis¬ 
spelled  in  the  classified  columns  is  pre¬ 
sented  with  a  pair  of  tickets  to  one  of 
the  city’s  moving  picture  theatres.  Many 
have  expressed  their  pleasure  in  search¬ 
ing  for  the  mis-spelled  words. — C.  H.  V., 
322  Decatur  street,  Sandusky,  O. 


The  Rock  Island  .^rgus  has  a  neat 
stunt  that  is  producing  big  results.  It  is 
taking  a  group  picture  of  youngsters  re¬ 
siding  in  block  areas  to  determine  the 
champion  block  of  youngsters.  A  block 
square  js  chosen  containing  many  homes. 
There  is  a  big  demand  for  papers  with 
their  pictures  in  it  on  the  part  of  the 
kids. — L.  J.  Jellison,  2506  Windsor  ave¬ 
nue,  Dubuque,  la. 


.^n  eastern  Canada  newspaper  in  be¬ 
ginning  publication  of  a  school  page  in 
connection  with  the  daily,  sent  solicitors 
among  the  stationery  and  book  dealers  of 
the  city  and  suburbs,  with  a  proposition 
to  sell  advertising  for  this  page.  It  was 
pointed  out  to  the  prospective  advertiser 
that  school  children  of  various  ages  and 
both  sexes  would  be  interested  in  the 
school  page  and  indications  were  that  ad¬ 
vertising  on  the  page  would  be  of  in¬ 
estimable  benefit  to  those  selling  school 
supplies  of  all  kinds  including  books,  sta¬ 
tionery,  pens,  pencils,  etc.  Most  of  the 
book  and  stationery  dealers  had  been  in¬ 
frequent  advertisers,  but  this  proposition 
induced  most  of  the  local  dealers  to  ad¬ 
vertise  on  the  school  page. — W.  McNulty, 
St.  John,  N.  B.,  Can. 


Why  not  make  every  advertisement  do 
its  full  duty,  let  each  ad  in  your  paper 
be  an  advertisement  for  the  paper?  It 
can  be  done  in  several  ways.  For  in¬ 
stance;  Keep  track  of  the  classified  ads, 
and  each  week  or  each  month,  run  a  story 
showing  what  they  have  accomplished. 
It  would  be  interesting  to  tell  how  many 
persons  got  jobs  through  situation  wanted 
ads,  how  many  firms  obtained  employes 
through  the  medium  of  help  wanted  ads, 
etc.  'The  number  of  articles  lost  and 
found,  a  comparison  of  the  number  of 
lost  articles  recovered  and  not  recovered, 
and  the  variety  of  articles  lost  and  found, 
would  make  a  story  in  itself.  On  a  pa¬ 
per  carrying  classified  advertising  exten¬ 
sively,  this  plan  might  require  the  entire 
time  of  some  employe,  but  results  from 
it  should  prove  it  worth  while. — John 
H.  A.  Kelly,  223  East  Oak  street,  Nor¬ 
ristown,  Pa. 

With  the  approach  of  Thanksgiving 
and  the  holidays,  the  classified  ad  manager 
can  further  increase  his  revenues  by  so¬ 
liciting  specials  from  the  stores  to  be 
advertised  in  these  colunms  under  appro¬ 
priate  headings.  Thus  classifications  sim¬ 
ilar  to  the  following  might  be  created: 
“Turkeys,”  “Christinas  Cards,”  “Thanks¬ 
giving  Dinners,”  “Holiday  Gifts,"  etc. — 
H.  E.  Runner,  Hackensack,  N.  J. 


Here’s  a  little  idea  that  will  add  extra 
interest  and  popularity  to  your  weekly 
Market  Basket  Page:  “Rules — Watch 
for  your  name  in  one  of  these  ads.  Clip 
the  ad  in  which  your  name  appears,  take 
it  to  the  respective  grocer  and  receive 
a  $2  basket  oi  groceries  free.  This  page 
will  appear  in  every  Friday  evening’s 
(name  of  evening  paper)  and  Saturday 
morning’s  (name  of  morning  paper).” 
The  names  can  be  taken  at  random  from 
the  city  directory.  Every  thrifty  house¬ 
wife  will  read  carefully  every  ad  on  your 
Market  Basket  Page,  with  the  hopes  of 
finding  her  name  and  winning  the  prize. 
— George  C.  Marcley,  Republican- Jour¬ 
nal,  Ogdensburg,  N.  Y. 

News  items  of  various  kinds  are  used 
to  advantage  as  “tips”  on  possible  busi¬ 
ness  by  one  classified  advertising  mana¬ 
ger.  Whenever  he  reads  an  item  that 
someone  is  leaving  town,  transfers  of 
business  firms,  reopening  of  manufactur¬ 
ing  plants,  etc.,  a  letter  appropriate  to  the 
occasion  goes  out  immediately.  For  in¬ 
stance,  to  those  moving  out  of  town  he 
suggests  that  “probably  there  are  some 
things  that  you  do  not  care  to  move.  If 
so,  the  classified  columns  of  the  Star  will 
dispose  of  them  quickly  and  to  your  ad¬ 
vantage.” — Bert  A.  Teeters,  Lock  Box 
295,  Springfield,  Ohio. 


-CIRCULATION  GROWTH! 

DURING  1923 

will  be  an  important  factor  in 
obtaining  advertising  for  1924. 
The  Hollister  plan  will  bring 
you  the  same  amazing  in¬ 
creases  in  circulation  as  it  has 
lately  brought  to  such  papers 
as  The  Memphis  Commercial 
Appeal,  The  Atlanta  Journal, 
The  Dallas  Morning  News, 
The  Indianapolis  News,  The 
Washington  Post.  Favorable 
dates  are  available  for  imme¬ 
diate  campaigns. 


^MOLUSTH^S  dRCUlATlOH 
m  ORGANlZAnCN 

W  It#  Umha  9t^im 

f  900  MouuTT  Slpo,  Uiakuan 


Hotaling’s 
News  Agency 

OUT-OF-TOWN 

NEWSPAPERS 


Office  and  Stockroom 
Removed  to 

308  West  40th  Street 

Telciihan*  ConneetJm 


W*  can  increase  your  buiinese— you 
want  it  increaeed. 

You  have  thoufht  of  preas  cHpiifnes 
iraunelf.  But  let  u*  teH  you  how  press 
clippincs  can  be  made  a  buainess-buildar 
for  you, 

BURRELLE 

145  UUyetle  St..  N.  Y.  City 

Establisbad  a  Quarter  of  a  Century 


“The  African  World” 

AND 

"Cape-to-Cairo  Express” 


Published  aveiT  Saturday  ia 
Loudoa. 


MOST  NEWS 

The  largest  morning  daily  circnlation 
in  Pittsbnrgh 

MORNING  AND  SUNDAY 

Daily  Circnlation  .,..118,000 
Sunday  Circnlation  ...175,080 

Member  A.  B.  C* 
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Editor  &  Publisher  for  October  27,  1923 


PROFESSIONAL  STATUS 
SOUGHT  BY  AD  MEN 

Coast  Group  Would  Have  Vocation 

Recognized  by  College  Degrees 
and  Protected  by  State 
Examinations 

The  vocation  of  advertising  and  mar¬ 
keting  should  l)e  raised  formally  to  a 
professional  basis,  believes  the  i\dvertis- 
ing  Men’s  Association  of  Portland  and 
that  organization  has  decided  to  le.id  a 
mo\cinent  to  bring  about  such  action. 
To  this  end  it  has  voted  to  submit  a 
plan  to  the  Associated  Advertising  Clubs 
of  the  World  and  is  mailing  out  copies 
of  its  proposal  to  every  advertising  club 
in  the  United  States. 

The  plan,  as  outlined,  was  drawn  up 
by  the  directors  of  the  club  and  approved 
by  the  membership.  It  suggests  the 
preparation  of  a  standard  of  accomplish¬ 
ment  by  the  national  organization,  which 
shall  be  a  measure  of  attainments 
necessary  for  effective  service  in  the 
fields  of  advertising  and  marketing,  the 
application  of  this  standard  in  various 
states  through  adoption  of  a  proper 
certificate,  and  the  passage  of  a  state 
law  providing  that  after  1928  “each 
individual  who  desires  to  enter  the  prac¬ 
tice  of  advertising  service,  advertising 
counsel,  marketing  counsel,  marketing 
adviser  or  other  similar  form  of  work 
must  be  the  possessor  of  one  of  these 
certificates  or  of  a  suitable  college  or 
university  degree.” 

The  plan  was  proposed  by  Joseph  A. 
Davidson  who  said  that  university 
authorities  who  had  l)een  consulted  were 
enthusiastic  in  their  indorsement  of  the 
feasibility  of  the  plan. 

The  plan  would  embrace  the  adoption 
of  professional  titles  to  indicate  the  line 
of  training,  and  suggestions  offered  aie: 
“Advertisor,”  “merchandisor,”  and  “mar¬ 
keting  counsel.” 

In  introducing  the  proposal  Mr. 
Davidson  said  that  it  was  fast  becoming 
apparent  that  the  men  and  women  who 
will  conduct  the  advertising  and  market¬ 
ing  activities  of  the  future  will  be 
specially  trained  by  schools  of  commerce 
and  other  qualified  institutions. 

“These  institutions  would  give  them 
degrees  indicating  the  training  rnd  signi¬ 
fying  to  the  business  world  that  their 
education  specially  fits  them  for  adver¬ 
tising  and  marketing  work,”  he  con¬ 
tinued.  “A  sincere  study  of  the  allied 
callings  shall  be  required  to  make 
business  and  the  social  organisms  will 
be  vastly  henefitted  when  these  callings 
receive  proper  professional  recegnition 
and  when  the  individuals  who  enter  these 
callings  shall  be  required  to  make 
suitable  preparation. 

“.At  present  the  greater  portion  of  the 
world's  activities  in  advertising  and 
marketing  is  being  done  by  men  and 
women  whose  training  has  come  only 
through  experience,  and  the  fact  that 


these  men  and  women  do  not  have  iiro- 
fessional  recognition  is  a  handicap  to 
them  and  a  deterrent  to  the  proper 
progress  of  business.” 

A  VANDERBILT  SHAKE-UP 

Important  Staff  Changes  Made  On 
Los  Angeles  Daily  News 

Four  important  changes  have  been 
made  in  the  staff  of  the  Los  Angeles 
Illustrated  Daily  News,  published  by 
Cornelius  Vanderbilt,  Jr. 

Charles  T.  Shearer,  for  more  than  20 
years  connected  with  J.  D.  Ryan’s 
Montana  newspaper  enterprises,  has  been 
appointed  treasurer  and  business  man¬ 
ager,  succeeding  Joseph  J.  Daly;  George 
C.  North,  formerly  managing  editor  of 
the  San  Francisco  Bulletin,  has  been 
made  assistant  business  manager,  Fred 
N.  Shorey,  connected  with  the  Los 
Angeles  Times  for  11  years  and  previous 
to  that  connected  with  the  Milwaukee 
Sentinel  for  7  years,  comes  to  Mr. 
Vanderbilt  as  managing  editor,  supplant¬ 
ing  Reed  Hayes;  and  Douglas  Tufney, 
for  many  years  connected  with  the  As¬ 
sociated  Press  in  southern  California  is 
now  city  editor  of  the  News. 

RAISING  CONVENTION  FUND 

New  York  Press  and  Advertising 

Industry’s  Quota  Set  at  $23,000 

To  raise  the  fund  necessary  as  a  basis 
for  invitation  to  bring  to  New  York 
City  the  Democratic  National  Convention 
of  1924  and  the  Republican  National  Con¬ 
vention  of  1923,  the  local  daily  and 
periodical  press  and  the  advertising  in¬ 
dustry  has  been  assigned  a  quota  totalling 
$23,000.  Of  this  sum  the  press  is  asked 
to  raise  $20,000. 

Morgan  J.  O’Brien,  chairman  of  the 
Finance  Committee,  has  appointed  Ralph 
Pulitzer  of  the  New  York  World  to 
take  charge  of  collecting  the  amount 
allotted  to  the  press,  while  Stanley  Resor, 
of  the  J.  Walter  Thompson  Company, 
has  been  named  chairman  of  the  adver¬ 
tising  group. 

Reed  Heads  N.  E.  Alliance 

William  J.  Reed,  publisher  of  the 
Taunton  (Mass.)  Gazette,  was  elected 
president  of  the  New  England  Newspaper 
Alliance  at  its  recent  meeting  at  Man¬ 
chester,  N.  H.  Other  officers  elected  are : 
John  A.  Muehling,  Manchester  Union  & 
Leader,  secretary,  and  William  J.  Pape, 
W'aterbury  Republican  and  American, 
treasurer. 

Former  Texas  Publisher  Dies 

George  Delbert  Robbins,  aged  52,  re¬ 
tired  newspaper  man,  died  at  his  home 
at  San  Antonio,  Tex.  Funeral  services 
were  under  the  auspices  of  the  Knights 
Templar.  Robbins  formerly  was  proprie¬ 
tor  of  the  San  Antonio  Light. 


Colyums 


Fiction 


DAILY  CHIT  CHAT 
Standard  Feature  Serrice. 

606  Eastern  Aee..  Janesville.  Wis. 


Comics 


KESSLER  IN  2  OB  3  COL. 

I  Girt'd,  rated  humor. 

Metropolitan  Newsp.  Svs.,  150  Mastau,  N.  Y. 


Comic  Strips 


‘  BRINGING  UP  BILL"— “HANK  &  PETE” 
O-Tol.  etriim-  -hittlnjc  on  all  rylinderi*. 
Columbia  Newspaper  Service.  799  B'way,  K.  Y. 

Full  Page  Mats 

EXPLOIT  AND  ADVENTURE  PAGES. 
They  sttract  snd  continue  to  attrset. 
Metropolitan  Nowop.  Set..  160  Naioau.  N.  Y. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Directory  of  Leading  Features 

FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Printers’  Outfitter! 

Printing  I^ants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machineiT  of  every  de¬ 
scription.  Conner,  Fendler  &  C^,  96  Beekman 
St.,  New  York  City. 


Newspaper  Web  Presses. 

No.  401— Hoe  Right-Angle  Quad,  32  pp.,  with 
complete  new  stereo,  equipment. 

No.  39fr— Goss  Straight-Line  Quad,  32  pp. 

Na  433 — Scott  24-page,  3  deck  press. 

No.  454 — Hoe  20-page  single  roll  press. 

No.  440— Goss  16-page  press,  two  deck. 

No.  66— Hoe  12-page  single-roll  press. 

No.  428 — Cottrell  8-page  "U"  press. 

No.  427 — Goss  half-tone  color  web  press. 

No.  457 — Campbell  Multipress,  flat-bed  web. 
No.  241— Cox  Duplex  flat-bed  press  (in  Canada.) 
For  details  address  Baker  Sales  Cx).,  200  Fifth 
avenue.  New  York. 


Cline-Westinghouse  Double-Motor  Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

DECATUR  REVIEW 

Decatur,  Ills. 

We  refer  you  to  them  for  their 
opinion. 


/4/a.iNE'S\ 
/WEX£CTRIC\\ 
/WMANF  G.  CONSN 

^  CHICAOO  NJiN 

^LIWZ  fWteTTWGHOUSC^ 


MAIN  OFFICE  EASTERN  OFnCE 

Flsber  BuUdlnf  Msrbridce  BulKUng 

343  8.  Dearborn  8t  Broodway  at  34tb  St. 
CHICAGO  NEW  YOBK 


ADDRESSING  and 
MAILING  MACHINES 

Any  mail  list  of  over  3,()CI0 
can  be  handled  more  economi¬ 
cally  with  our  improved  method 
than  any  other  system. 

Get  away  from  Linotype  and 
Galley  system.  Put  the  mail  list 
in  the  circulation  department. 

One  person  can  keep  up  a 
daily  list  of  about  25,000  names, 
making  all  corrections  and  ad¬ 
ditions. 

Write  us  for  particulars  giv¬ 
ing  size  of  list  and  frequency  of 
issue,  and  a  list  of  the  users  of 
our  system. 

POLLARD-ALLING  MFG.CO. 

220-230  West  19th  St.,  New  York  City 


LET  US  BUILD  YOUR  CIRCULATION 
FamoiiN  stnrip«  liy  famouH  atitbnra. 
Service  for  Autbora,  33  West  42d  8t.,  Kew  York 


STORIES 
Constance  Edgerton 
606  Eastern  Ave.,  Janesville,  Wit. 


THE  THIRTEENTH  GIRL 
5,000  words 

Lewis  Wilton  Appleton,  Jr., 

1922  East  Pacific  St.,  Philadelphia,  Pa. 

Photo  News  Service 


^‘PHOTOS  FOR  ROTOS" 
of  Quality. 

Xadel  A  Herbert, 

153  E.  i2d  St. 


Composing  Room 
Steel  Equipment 


We  manufacture  in  oteel 
everything  in  the  way  of 
equipment  for  the  compoi- 
ing  room,  inch  ai  Makeup 
Tables,  Galley  Dumps,  (cor¬ 
recting  Banks,  Type  Qib- 
inets.  Galley  (3sbinets, 
Pressed  Steel  Galleys,  Port¬ 
able  Page  Trucki,  etc.,  etc. 
Write  us  when  in  the  mar¬ 
ket. 

Chicago  Metal  Mfg.  Co. 

3724  So.  Rockwall  Straat 
Chicago,  ID. 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO. 

For  One  Hundred  Years  the  I  ~4i., 
Designer,  and  Manufacturers  of  Nem- 
paper  Preooea  and  Prfntfng  Machism 
of  AU  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  prea 
and  Stereo- room  supplies,  includisi 
blankets  of  all  kinds,  knives,  nibben, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  eta, 
all  at  the  lowest  prices  consistent  vith 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


No.  7  Water  Street 
Boston,  Maoa. 


Tribune  Btddhi 
Chicago,  lOhMis 


REBUILT  LINOTYPES 
AND  INTERHPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  LINOGRAPH  COMPAIH 

DAVENPORT.  IOWA  ll.S.i 


\  F4. 

- 
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_ 

IHt.  LliHIV,  K'.illlM  WIIH  i  *"Kll' 

The  H«%t  ai%J  .Moif  .Sipwiy’/v 


Axti  Holmstron  Etchina  Maihiv  t 

3211  <.MKS1SI.T  STRirr  FM'I 


/ 
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LET 


SITUATIONS  WANTED  SITUATIONS  WANTED  HELP  WANTED 

..  I a-ui-  -  - ^  A  tm/rkDr\  e -j _ 


A  WORD  for  advertiieiiienU  under  thi* 
3C  cUMificatian.  Cash  with  onler.  For 
*00.  uneii1>oy«l<<  ^  *”*  *" 

oicotd  S»  word.)  FREE. _ _ 


daily,  north  west,  middle  west  or 
f^Ha-  J5,  m.arried,  clean-cut  personality; 
^S«5  brains,  initiative,  creative  ability, 
plus  real  training.  Efficient  copywriter 
Sd  Blwnian.  Box  393,  Burlingame.  Calif. 


jUvortiohig  or  BuoineM  Manager 

or  both,  now  open  for  position.  Age  35, 
married,  best  references,  15  years  ex- 
nerimce.  Four  years  with  Marion  Ohio 
Tribune.  Address  I.  R..  Van  Aurmen, 
TOO  8th  St.,  Ivorain,  Ohio^ _ 
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aanrtfsing  Repre«ntabve. 

Trained  newspaper  solicitor.  Has  s(Jd  trade 
oioer  local  retail,  national  and  foreign  Ian- 
rage  newspaper  space.  Well  recommended. 
Willing  to  travel  or  work  anywhere.  Will 
iininedi.-itely.  Write,  Box  C-678,  care 
Editor  &  Publisher. _ 

An-AnMBul  Neww»«P«v  Artist 

Strong  editorial  cartoon,  lave  sports;  illus¬ 
trations;  paragraphs.  Address  Box  C-697,  care 
Editor  4  Publisher. 

Eiperinccd  Newspaper  Manager  or 
Seperkitendent  .....  ,  ... 

Wants  position  with  high  class  daily;  prac- 
li^  printer  who  has  had  experience  in  all 
branches  newspaper  game;  also  experienced 
in  buying  and  selling  Machinery  and  other 
Emipment;  would  like  to  connect  with  large 
dahy  as  Manager,  Superintendent  or  buyer; 
employed  at  present,  but  wants  change;  pre¬ 
fer  Sooth  but  will  go  anywhere.  Ad  Box 
C-6d8,  Editor  4  Publisher. 

Capable  Circulation  Manager 

available;  salary  $5,200  per  annum.  Address 

Box  C-Tffl.  care  Editor  &  Publisher. 

:  Qradatinn  Manager 

I  At  present  employed,  at  liberty  about  Novem¬ 
ber  let  Efficient  and  reliable.  Capable  of 
tboroogbly  organizing  department,  installing 
modem  methods  and  increasing  circulation  at 
minimum  cost.  Best  of  recommendations  and 
reasons  for  desiring  a  change.  Eastern  pub¬ 
lication  preferred.  Address  Box  C-6<6,  care 
Editor  4  Publisher. 

Circuialian  Manager 

desires  pmition  on  newspaper  in  large  or 
medium  city.  Prefer  second  or  third  paper 
that  is  obliged  to  struggle  and  fight  for  every 
B  gain  made,  but  where  the  desire  is  to  become 
n  the  leader  in  its  chosen  field.  Have  had  12 
I  ’j  years'  experience.  East,  Central  States  pre- 

feired.  Will  give  personal  interview.  Address 
I  Box  C-696,  care  Editor  &  Publisher. 

.  Qrculatkn  Manager 

y  Publishers  needing  a  manager  that  can  meet 
I  competition,  and  produce  results,  will  find  it 
I  to  their  interest  to  reply  to  this  ad.  Will  con- 
:  sider  city  or  country  circulator  or  managing 
director  of  both.  Now  employed  directing 
-  city  and  country,  experienced  and  understands 
every  angle  of  circulation  work,  references 
.  will  prove  a  very  successful  record;  age  35. 
I  Address  Box  C-707,  care  Editor  &  Publisher. 

Ckculatian  Promotioti  Manager 
seeks  connection  anywhere.  Thoroughly 
competent  on  Boy-Dealer  Country  circulation, 
wflecticns,  etc.  Experience  large  city  pub¬ 
lication  east  of  Mississippi.  Could  handle 
■  magazine  promotion  along  these  lines.  Address 
C-713.  care  Editor  &  Publisher. 

Chy  Editor 

Wanted  position  as  City  Editor  on  well-estab- 
luhed  paper  in  city  of  from  50,000  to  100,000. 
At  present  am  assistant  city  editor  on  daily 
with  100.000  circulation.  Resourceful,  practical, 
can  build  up  circulation.  Have  big  and  small- 
town  experience.  Age  27.  Address  Box  C-712, 
care  Editor  4  Publisher. 


Managing  Editor. 

Mr.  Publisher,  there  is  at  your  disposal  a 
newspaper  man,  33  years  old,  now  em¬ 
ployed  on  a  metropolitan  paper  in  an  ex¬ 
ecutive  capacity.  This  man  wants  a  position 
as  editor  or  managing  editor  of  a  paper  in 
a  smaller  town  where  his  13  years  of  ex¬ 
perience  will  help  make  Your  paper  the  pub¬ 
lication  you  have  always  wanted  it  to  be. 
He  will  come  to  you  for  a  reasonable  salary 
and  does  not  want  more  until  he  delivers  the 
goods.  A  virile  writer,  a  capable  executive, 
a  hard  worker  and  a  judge  of  news  values 
he  will  give  you  more  than  money  can  buy- 
loyalty  and  co-operation.  His  reason  for 
changing  his  abode  is  that  he  wants  to  be 
more  than  a  cog  in  a  machine — a  factor  in 
your  community.  Box  C-687,  Editor  &  Pub¬ 
lisher. 

Managing,  News,  Telegraph  Editorship 

Back  down  South  or  Southwest  Capable  news- 
papCT  executive  who  can  bring  to  your  or¬ 
ganization  both  the  energy  of  youth  and  the 
resourcefulness  of  twelve  years’  experience.  A 
suggestion  of  mine  has  increased  our  circu 
lation  4,000  in  past  two  months.  I  do  not  have 
to  change  but  I  want  to  come  back  South  and 
stay.  Available  on  reasonable  notice  to  pres¬ 
ent  employers.  Address  Box  C-650,  care  Editor 
&  Publisher. 

Newspaperman 

University  trained;  all-around  and  practical 
printer.  Connection  with  interest  optional.  Ad¬ 
dress  Box  C-709,  care  Editor  &  ^blisher. 

Young  Man, 

35  years  of  age.  Speaks  French,  Spanish  and 
English  fluently.  Has  traveled  considerably. 
Has  good  knowledge  of  foreign  business 
methocls.  Is  desirous  of  connecting  with  con¬ 
cern  having  an  opening  for  an  outside  man. 
Does  not  cd>ject  to  traveling.  C-718,  Editor  4 
Publisher. 

Young  Man, 

with  ten  years’  experience,  wants  a  permanent 
job  as  city  or  managing  editor.  Will  work 
without  obligation  until  he  can  prove  what  he 
can  do.  Address  Box  C-641,  care  of  Editor  & 
Publisher. 

Young  Mzui, 

27,  two  years’  publishing  experience,  seeks  op¬ 
portunity  in  editorial  direction.  Salary  modest. 
Writes  well,  understands  mechanics  of  paper 
making;  considers  self  in  infancy  of  powers, 
therefore  bound  to  develop  into  constructive 
force  for  organization  employing  him.  .Ad¬ 
dress  Box  C-665.  Editor  &  Publisher. 


g—  A  WORD  for  advertiaomants  imdar  this 
classification.  Cash  with  onler. 

Advertising  Manager 

for  daily  evening  newspaper  in  midwest  city, 
rhis  position  calls  for  executive  ability,  energy 
and  courage.  Only  a  man  who  can  stand  up 
under  the  strongest  competitive  conditions 
will  qualify.  You  will  have  a  good  newspaper 
to  sell  with  a  splendid  circulation  at  the  low¬ 
est  milline  rate  in  city  of  publication.  To  the 
man  who  makes  good  the  opportunity  is  un¬ 
excelled.  Write  in  detail  your  personal  and 
business  history.  Tell  what  you  have  accomp¬ 
lished  in  the  newspaper  advertising  world,  and 
if  possible  have  photo  accompany  your  reply. 
All  cnmmiinicaticms  held  in  strictest  confidence. 
Address  all  replies  P.  O.  Box  664,  Cincinnati, 
Ohia 

Advertising-Printing  Salesman; 
who  can  pick  up  news  while  he’s  selling.  Steady 
job;  state  wages.  City  20,000.  Leading  paper. 
Record.  Wyandotte,  Mich. 

Advertising  Solicitor  and  Copy  Writer. 

Young  man  of  clean  personal  habits,  experi¬ 
enced  as  newspaper  advertising  solicitor  and 
copy  writer.  Must  come  well  recommended. 
Reply  in  detail  regarding  experience,  starting 
salary,  etc.  W.  M.  Fuller,  Advertising  Mana¬ 
ger,  Elkhart  Truth,  Elkhart,  Indiana. 


FEATURE  ARTICLES 

g—  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


New  York  Letter 

Short  news-feature  paragraphs;  theater  and 
book  reviews;  sports  and  fashions  comment; 
quaint  restaurants  and  places  of  interest;  “like 
living  in  New  York’’;  exclusive  weekly  mail 
service.  1V5  columns.  $5;  sample  “I-etter’’ 
free.  T.  Gcott  Cummings,  3440  Broadway, 
New  York. 


i^dkgs  Graduate 

7***‘t’  experience  as  reporter,  copyreader 
jind  rewrite  man  on  Manhattan  and  Brooklyn 
pper^  dewes  newspaper  connection  that  will 
him  in  Greater  New  York.  Address  Box 
1-705,  care  Editor  &  Publisher. 


Cspy  Reader 

seasoned,  speedy,  accurate, 
zbie  to  m  in  slot;  $60;  would  consider  man- 

tSt^  4  ^Ibl'i^he" 

Newspaper  Accotmtant 

charge  of  Ac- 
Dewrtment.  Eight  years’  practical 
Has  installed  efficiency  systems 
™  U^ation  AccounU  Receivable  and  Gen- 
^  ~C0MUng  Offices.  AvaiUble  for  posi- 

^^^ISblther.^'*'*'"* 

««fe  Feature 

_ress  Box  C-710,  care  Editor  4  Publisher. 

U  seeks  diange; 

brim  metropolitan.  &n 

desk  man  and 
care  Editor  & 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  laider  this 
cUzsfficalion.  Cash  with  order. 

Exceptionally  Good  Business  Opportimlty 
T-arge  established  Advertising  Agency  in  a 
nrowressive  West  Virginia  city  of  25.000.  virgin 
field,  seeks  the  active  services  of  an  aggres¬ 
sive  business  man  as  treasurer;  one  who  is 
congenial  and  can  handle  the  financial  end  of 
the_  business  in  a  successful,  profitable  and 
business-like  manner;  a  man  with  executive 
ability;  one  with  publishing  or  printing  rdant 
experience  preferred.  This  agency  is  incor¬ 
porated  under  the  state  laws  of  West  Virginia 
with  a  paid-in  capital  of  $25,000;  osm  and  op¬ 
erate  our  own  printing  plant;  gross  income 
this  vear  will  ennal  over  $42,000.  Investment 
of  $7  000  to  $8,000  and  active  services  re. 
quired;  reply  in  detail  regarding  experience 
and  ability,  salary  expected  and  when  you 
could  come  to  our  offices  for  personal  con¬ 
ference.  Address  Box  C-706,  care  Editor  4 
Publisher. 

Idaho  Dally 

$.10  00^  $10,000  down  buys  this  bargain.  Gr- 
ciilation  4.000;  business  $52  000;  profits  $6.3W; 
town  10.000;  well  equipped.  Wire  National 
Newspaper  Bureau,  203  South  Dearborn  St., 
Giicago. 

$l.Mg.Mt  Buys  Midwest  Daily 

Business  over  $1,000,000;  profits  over  $100,000; 
dominates  field.  Price  includes  modern  build¬ 
ing.  Wire  National  Newspaper  Bureau.  203 
South  Dearborn  St.,  Oiicago. 

$M.MI  Indiana  Daily 

Earning  big  profits,  circulation  5,000,  business 
$110,000.  A  barsrain.  Wire  National  News¬ 
paper  Bureau,  203  South  Dearborn  St.,  Chi¬ 
cago. 

$zt.tM  Illinois  Daily 

Grculation  3.000.  business  $40,000,  profits  $7,000. 
town  11,000.  Wire  National  Newspaper  Bureau, 
203  South  Dearborn,  Chicago. 


DO  you  want  a  fine  weekly?  Cov¬ 
ers  tsro  booming  Southern  Califor¬ 
nia  towns.  Going  to  semi-weekly  soon 
and  will  be  ripe  for  daily  within  a  year. 
Making  over  $1,000  monthly  net.  Large 
oil  development  tributary.  Price  $35.- 
000.  Requires  $20,000  cash.  Proposition 
R.  Q. 

PALMER  DEWin&  PALMER 

225  nFTH  AVE.  NEW  YORK 

Pacific  C«aU  Rep.  M.  C.  Msecs, 

SIS  Cansa  Dries,  Bavacly  Bills,  Calif. 


A  Grculation  Building  OrgMizatkn 
wants  men  ^  to  work  as  solicitors  and  quality 
for  promotion.  “Floaters”  need  not  apply, 
this  is  a  permanent  position  to  the  right  man. 
The  Fred  Cox  Service,  Suite  40i  Post  Office 
Building,  Coatcsville,  Pa. 

Comiietent  Desk  Man 

whose  intelligence,  accuracy  and  speed  will  be 
quickly  recognized  by  advancement  with 
Massachusetts  evening  newspaper.  Address 
Box  C-636,  Editor  4  Publisher. 

Loading  Georgia  Weekly 

Wants  young  man  of  experience  as  reporter — 
local  editor  with  proofreading  and  heading 
writing  ability.  Balance  of  time  on  circulation 
and  foreign  advertising.  Promotion  for  the 
man  who  has  initiative  and  will  work  dili¬ 
gently  and  intelligently.  State  salary  and 
give  references.  Position  open  November  15th. 
-Address  The  Dawson  News,  Dawson,  Georgia. 

Wanted  Assistant  to  Editor. 

Experienced,  inside  or  outside  man  on  growing 
daily,  near  New  York  Gty,  good  opportunity 
for  man  to  grow  up  with  reliable  paper.  Ad¬ 
dress  stating  age,  experience  and  salary  ex¬ 
pected.  “Editor,”  Box  48,  Long  Island  City. 

Wanted. 

(  irculation  manager  for  city  department  on 
evening  paper  in  middle  western  city  of  100,000 
population.  No  beginners  need  apply.  A  man 
of  experience  is  wanted.  A  splendid  oppor¬ 
tunity  for  a  circulator  of  real  ability.  All 
replies  will  he  held  confidential.  Please  give 
history  of  experience  in  letter  of  application. 
.Address  C-717,  Editor  4  Publisher. 

Wonderful  Opportunity. 

Wanted— Country  Grculation  Man.iger  for  im¬ 
portant  paper  in  South-Eastern  city  of  300,000 
population,  only  morning  and  Sunday  paper  in 
field  with  State-wide  distribution.  Must  have 
experience  in  handling  road  men  and  general 
promotion  work.  Address  Box  C-711,  care 
Editor  4  Publisher,  giving  experience  in  de¬ 
tail  and  salary  wanted. 


Daily  Sc.  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL;;  &,CANN0N 

Nmatpaper  and  Magaxin* 
Propartiat 

Times  Buildinir*  New  York 

EtfbUslnd  IflO 


i  WE  CONNEa  THE  WIRES  ^ 

I*  HAT  VACANT  POSITION  re- 
quirea,  perbapa,  an  unusual 
outfit,  a  range  the  ordinary 
newspaper  man  doet  not  potteit. 
Problems  of  this  kind  interest 
us  more  than  chesa.  Oive  ns 
the  combination  and  let  ns  ro 
through  our  wonderful  index  and 
fllai.  Wo  are  rather  oonlldent 
tha  right  man  la  liitad  there. 

No  charge  U  made  to  employers. 

Fernalo’s  Exchange,  Inc 

Third  nat'l  Btotj..  Sprinoxielo,  Mass. 


Omaha  Printers  View  Trade  Film 

Members  of  the  Omaha  club  of  Print¬ 
ing  House  Craftsmen,  Oct.  16,  listened  to 
President  H.  R.  Swartz  and  J.  H.  Palmer, 
branch  manager  of  the  Intertype  corpora¬ 
tion,  tell  their  illustrated  film  story  of 
the  manufacture  of  the  intertype  machine. 
James_  T.  Monahan,  treasurer  of  the  In¬ 
ternational  club  made  the  announcement 
of  the  appointment  of  N.  B.  Heath,  local 
president,  as  district  representative  for 
the  Ninth  district.  Mr.  Heath  will  over¬ 
see  the  work  of  the  Craftsmen’s  clubs  of 
Omaha,  Des  Moines,  Kansas  City,  Wichi¬ 
ta,  St.  Joseph.  Sioux  City,  Denver,  Lin¬ 
coln,  Fort  Worth  and  Oklahoma  City.  A 
series  of  lectures  to  printing  house  ap¬ 
prentice*  is  one  of  the  plans  of  the  local 
club  and  they  have  the  co-operation  of  the 
printing  department  of  the  new  Technical 
High  School  and  the  local  Ben  Franklin 
club. 


FRAUOI.  abates  bn 

NEWSPAPCX  AlWERmaKi  RmaSDIIAIIVES 

New  York . 154  Nafifian  Sl 

Chicago . 605  N.  Michigan  Are. 

Atlanta  . .  Candler  Annas 

Lofi  Angelea . Seenrity  Building 

FOR  SALE 

A  WORD  for  advortlauiiioiits  UMlor  this 
claMiAcatkm.  Cash  with  order. 

For  Sale 

Brand  new  No.  5  Mergenthaler,  never  un¬ 
packed;  bar^in.  E.  M.  Martin,  159  West  74th 
St.,  New  York. 

For  Sale 

Emerson  Linotype  motor,  115  volts  direct  cur¬ 
rent.  Good  as  new.  All  gears  complete. 
Charlotte  News,  Charlotte,  N.  C. 


Isham  Hazelton  is  the  directing  editor 
of  the  publication.  It  is  printed  by  the 
Pearl  Press,  Brooklyn.  Its  immediate 
field  will  be  Kings  and  Queens  counties, 
which  have  about  400,000  Italian  resi¬ 
dents  between  them. 


New  Paper  Starts  in  Brooklyn 

L’.^merica,  a  newspaper  for  Italian 
readers,  was  launched  in  Brooklyn,  Oct. 
20,  wholly  in  English.  The  new  paper 
grows  out  of  the  League,  the  organ  of 
the  Kings  County  League  of  Italian- 
American  Republican  Qubs.  Henry 


Omaha  Pastor*  Study  Journalism 

A  short  course  in  journalism  for  minis¬ 
ters  is  being  conducted  at  Omaha  by  Her¬ 
bert  Smith  of  Philadelphia  at  the  Presby¬ 
terian  theological  seminary.  Mr.  Smith  is 
assistant  manager  of  publicity  for  the  gen¬ 
eral  assembly  of  Presbyterian  chur^es. 
Explanations  of  the  principles  of  news  as 
applied  to  church  work  were  made  dur¬ 
ing  the  first  session.  Methods  of  prepara¬ 
tion  for  church  calendars  and  how  to  get 
facts  in  the  house  organ  were  shown  by 
Mr.  Smith.  Study  will  also  consist  of  tlw 
printing  of  news  items  by  ministers  and 
comment  made  by  the  teacher.  On  the 
closing  day  Mr.  Smith  gave  a  short  talk 
on  circular  letters  and  display,  advertising 
for  the  church. 


/  y 


^^RIBBONS  and  LACES'’ 

u  the  title  of 
THE  LATEST 

Ruby  M.  Ayres 
Serial 

Begins  November  12. 

Runs  Seven  Weeks. 

1200  Word  Daily  Instalments. 
It’s  a  Winner. 


THE  McCLURE 
NEWSPAPER  SYNDICATE 

373  Fourth  Ave.,  New  York  City 


Cynical  Sam 

A  one  column  daily 
cartoon  will  be  re¬ 
leased 

November  1 


C-V.  Newspaper  Service,  Inc. 

Illustrated  Daily  News  Bldg. 
Los  Angeles,  Cal. 


EMT 

TerEmung  andSajukyt^wptpeta 

Internatianal  News  Service 
B  Syrocs  Su.  N«w  Ysrk 


Christmas 

Shopping 

Reminders 

Begin  in  Noozie  Nov.  18th 
Place  your  order  early. 


THE  INTERNATIONAL  SYNDICATE 
212  Guilford  Ave.,  Baltimore,  Md. 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspagtr  Teature  Service 

241  WEST  58TH  STREET" 
New  York  City 


Editor  &  Publisher  for  October  27,  1923 

hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Publishes  will  pay  $1  for 
each  hunch  published  under  this  head.  The  (act  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  tt  from  this  department.  Address 
your  contributions  to  the  Hunch  Editos.  When  they  appear,  clib  them  and 
mail  them  in  and  receive  payment.  Unavailable  hnnchtt  will  not  be  retwned. 

A  N  interesting  question  that  should  licensing  of  all  auto  drivers  is  an  inter- 
be  good  for  more  than  one  inter-  esting  one  and  there  is  hardly  a  motorist 
view  from  leading  attorneys  at  law  is  one  but  what  will  take  sides  on  the  question, 
that  has  been  broached  recently.  “Is  it  pro  and  con.  As  a  special  feature,  pick- 
ethical  for  a  member  of  the  bar  to  defend  ing  out  representative  citizens,  it  cannot 
a  consistent  violator  of  the  18th  amend-  be  beat.  The  opinions  are  varied  and 
ment?’’  One  may  find  many  opinions  very  interesting. — L.  J.  Jellison,  Times 
both  pro  and  con  to  and  for  the  question.  Journal,  Dubuque,  la. 

— L.  J.  Jellison,  Times  Journal,  Dubuque,  - 

fowa.  A  very  interesting  and  rather  unusual 

-  story  could  be  worked  up  from  the  hunt- 

The  Dallas  (Tex.)  Morning  News  has  ing  and  fishing  licenses  issued  during  one 
begun  publication  in  the  Sunday  Maga-  week  in  your  county  during  the  hunting 
zine  of  a  series  of  articles  on  how  Texas  tishing  season.  Give  the  names  and 
towns  received  their  names.  These  short  ages  of  the  people  getting  the  licenses, 
articles  are  prepared  by  men  and  women  I  f  there  are  any  women  among  the  num- 
who  have  resided  in  these  towns  for  a  her  get  interviews  with  them  telling  when 
long  time  and  are  familiar  with  the  his-  they  started  hunting,  how  much  they  like 
tory  of  the  various  towns.  The  articles  hunting  and  so  on.  Then  get  interviews 
are  largely  historical,  but  are  full  of  in-  "ith  the  men  telling  where  they  are  go- 
terest  and  provide  an  interesting  feature  ing  hunting  or  fishing.  This  would  give 
for  the  magazine  section  of  the  News. —  a  good  indication  of  the  best  places  to 
John  E.  King,  311  N.  Edgefield  street,  hunt  and  fish.  Then  tell  whether  there 
Dallas,  Tex.  are  more  full  grown  men  or  more  boys 

- -  taking  out  licenses  and  tell  about  the  old- 

Eind  out  the  half  dozen  or  more  oldest  ‘v’f  youngest  people  getting  licenses, 
men  in  your  town  still  actively  engaged  ^'Y.^  average  age  of  all  pwple 

in  business.  As  a  rule  you  will  discover  week.  F^uk 

that  they  are  lawyers  or  doctors.  But  it  Wilharns,  1920  Spy  Run  avenue.  Fort 
may  turn  out  differently  in  your  town,  ^ayne,  Ind. 

Then  write  a  story  with  interviews  ar-  _  _ 

riving  at  some  conclusion  as  to  whether  .■Xn  interesting  feature  that  might  be 
or  not  certain  professions  preserve  a  man  duplicated  by  any  paper  within  an  agri- 
and  permit  him  to  “stay  in  the  harness”  cultural  district  was  recently  published 
longer  than  others. — Earl  Potter,  637  by  the  Capital  Times,  Madison,  W’is.  The 
Ohio  street,  Lawrence,  Kan.  story  dealt  with  statistics  on  the  number 

-  of  eggs  produced  in  Dane  County,  Wis., 

Each  Christinas  the  editorial  page  of  during  the  past  year.  Among  other 
the  Illinois  State  Register,  Springfield,  things,  it  was  brought  out  that  more  than 
111.,  is  given  over  to  the  class  in  editorial  26,500.(XK)  eggs  were  laid,  or  approxi- 
writing  at  the  University  of  Illinois.  A  mately  25  dozen  for  every  one  of  the 
similar  plan  might  be  worked  with  profit  more  than  89.000  inhabitants  within  the 
by  letting  the  English  class  of  the  local  county’s  boundaries;  that  pnd  to  end  they 
college  or  high  school  take  charge  of  the  would  extend  from  Chicago  to  New 
page  several  times  a  year.  Each  article  York;  that  they  would  weigh  1,669  tons; 
or  editorial  .should  be  signed  by  the  that  they  would  fill  187  refrigerator  cars 
writer,  thus  showing  just  who  wrote  it  and  that  the  county  ranked  first  in  Wis- 
and  giving  the  pupils  and  their  friends  consin  and  14th  within  the  United  States, 
and  parents  a  favorable  opportunity  to  — H.  E.  Runner,  Hackensack,  N.  J. 

see  their  names  in  print.  It  also  gives  - 

the  editor  a  pleasant  opportunity  to  have  Feature  stories  in  the  small-city  paper 
a  day’s  vacation,  and  yet  be  on  the  job.  are  many  times  left  for  the  city  reporter 
—  Ivan  L.  Re\  eal,  Hoopeston,  Ill.  to  pick  up  on  a  stray  visit  to  the  small 

- : -  town.  The  Madison  Press,  London,  Ohio, 

\\  hat  do  the  prominent  people  of  your  niakes  a  feature  of  every  feature  story 
community  do  in  their  spare  time?  Do  available  and  finds  both  profit  and  in- 
they  devote  their  idle  hours  to  golf  or  creased  subscription  lists  in  the  system, 
tennis?  Or  do  they  ride  a  hobby  or  just  Recently,  a  story  was  carried  about  the 
I  read  books  or  magazines?  Or  are  they  death  of  a  horse  29  years  old  in  another 
'  movie,  theatre  or  dinner  devotees?  a  . 


county  and  with  it  a  request  for  a  report 


cross-section  of  your  prominent  citizens  oldest  horse  in  the  section  covered 

will  prove  inter«ting  to  your  readers.—  hy  the  Press.  The  result  was  several 
G.  Harris  Danzbergen,  Hartsdale,  N.  Y.  feature  articles  of  wide  interest  and  the 

-  final  discovery  of  at  least  two  horses  36 

Which  is  more  fastidious  buying  years  old  in  the  section,  both  living.  A 
clothes  in  your  community,  the  poor  man  photo  of  the  oldest  was  secured  and  used 
or  the  well-to-do?  Clothiers  and  haber-  as  a  feature  in  the  Press  as  well  as  sev- 
dashers  might  give  you  some  interesting  eral  city  papers. — A.  K.  Chenoweth, 
answers  from  their  experiences.  You  Madison  Press,  London,  Ohio. 

might  find  that  their  most  costly  silk  - 

shirts,  for  instance,  are  sold  mainly  to  Many  sections  of  the  country  where 
the  laboring  class,  and  that  the  man  with  but  one  crop  is  raised  have  experienced 
the  most  money  puts  up  the  hardest  kick  failures  in  the  past  few  years,  especially 
at  prices. — John  H.  A.  Kelly,  223  East  the  fruit  sections.  A  good,  constructive 
Oak  street,  Norristown,  Pa.  story  could  be  written  around  the  facts 

-  of  what  some  farmers  have  done  by  rais- 

There  is  at  least  one  reporter  on  your  ing  other  crops  as  a  side  line.  For  in¬ 
staff  who  will  be  able  to  fill  the  bill  in  stance,  in  fruit  sections  farmers  will  be 
this  case.  Have  him  placed  in  full  charge,  found  who  have  been  able  to  pay  their 
subject  of  course  to  the  approval  of  the  grocery  bill  from  the  proceeds  of  a  flock 
city  editor,  of  a  column  entitled  “A  Day  of  chickens  or  from  cream  checks.  Send 
with  Our  Professional  Citizens.”  He  out  a  questionnaire  to  a  selected  group  of 
should  arrange  with  various  prominent  farmers  asking  them  whether  they  be- 
lawyers,  doctors,  etc.,  to  spend  a  few  lieve  it  is  safe  to  depend  entirely  on  one 
hours  with  them  during  their  business  crop.  Ask  specific  questions  as  to  what 
hours.  If  he  is  wide-awake  he  will  be  their  experience  has  been  in  raising  di- 
able  to  glean  enough  material  to  write  versified  products,  and  whether  they  sup- 
a  good-sized  story  which  will  appeal  to  ply  the  family  table  from  a  home  garden, 
everyone.  The  plan  has  been  worked  ef-  Inclose  stamped  self-addressed  envelope, 
fectively  in  a  paper  of  30,(XX)  circulation.  The  returns  when  published  will  arouse 
— R.  W.  Stevenson,  Express,  Easton,  Pa.  discussion  and  result  in  more  than  one 

-  story. — R.  A.  Seeley.  Wenatchee  World, 

The  question  of  a  state  law  for  the  Wenatchee,  Wash. 


“Best  fiction  for  news¬ 
paper  purposes  I  have 
ever  encountered.” 

John  V.  Brogan, 
Managing  Editor. 

The  San  Antonio  Light 

Send  for  Samples. 

METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Riser,  Jr.,  General  Moatfi, 
150  Nassau  SL,  NEW  YORK  CITY 


Million 
Dollar  I 
Hearst  ! 
Features  | 

The  World’s  Greatest  Cirenlaliii 


International 
Feature  Service,  Inc. 

New  York 
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GEORGE 
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for 

the 

A  New  Yerk  Corporstiaa 
Norris  A.  Huse,  Gsa.  Mgr.  I 
Worid  Bide.  NswYidJ 

- 1 

I  OVER 

64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


The 

Des  Moines 
Capital 
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Afelume  Sellind/ff  Clevdand 


These  5  Department 
Stores  used  over 


inthe  ClwHand  Prtss 
during  the  first  9 
months  of  1923,  be¬ 
cause  there's  one 
PRESS  to  every 
1.3  fanriilies  in 
Greater  Cleveland 
and  that's 


Ohio's 

Greatest  Home 
Coverage 


news- 

have 


'ICE 

^  ^Ui|rr  ^  j 

»K  CITY  I 


CHICAGO 

CLEIVEILAND 

CINCINNATI 


National  Representatives 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Ave.,  New  YorK  ' 


t 

!S 

rcnUtiH 


ST.  LOUIS 
SAN  FRANCISCO 


■S 
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Philadelphians  are  now  eager 
for  Christmas  Gift  suggestions 

(3rd  Largest  Market  in  the  United  States) 

Santa  Claus  can  get  down  the  chimney  of  nearly  every  home  in  Philadelphia,  as  most 
Philadelphians  live  in  separate  dwellings ;  to  be  exact  there  are  nearly  half  a  million  homes  in 
Philadelphia,  Camden  and  suburbs. 

The  boys  and  girls  in  these  half  a  million  homes  are  eagerly  looking  forward  to  “the 
night  before  Christmas”  when  they  will  hang  up  their  stockings. 

Dolls,  sporting  goods,  musical  instruments,  toys  of  all  kinds,  radio  outfits,  novelties, 
traveling  equipment,  gloves,  silk  stockings,  furs,  pianos;  automobiles  and  other  things  can 
now  be  profitably  brought  to  the  attention  of  Philadelphians. 

Candies ;  tons  of  them  will  find  a  way  to  the  foot  of  the  Christmas  trees  in  Philadelphia’s 
homes. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  every¬ 
body”  reads — 

Wm  Wulldiu 


PHILADELPHIA’S  NEWSPAPER 


Philadelphia 

nearly  eveiyhody  reads 

JheBuUetiiu 


The  circulation  of  The  Philadelphia  Bulletin  is  larger  than  that 
of  any  other  daily  or  Sunday  newspaper  published  in  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for  six 
months  ending  September  30,  1923 — 503,368  copies  a  day. 
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